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Foreword
In the digital age, it has been said attention is a currency more valuable than gold. Every 
pixel, every frame, every word fights for a fraction of a second in the ever-churning carousel 
of our screens. To be heard and believed in this cacophony is a superpower. This publication, 
Digital Communication Essentials and Multimedia Journalism Skills, is here to boldly show 
you how to best connect, inform, and inspire in the digital age.

Within its pages, you’ll find the ingredients and the tools to brew potent narratives that not 
only grab attention, but ignite minds and hearts. Multimedia journalism, with its fusion of 
storytelling and technology, is an art form that transcends boundaries. Whether you are 
an aspiring journalist, a seasoned professional, or an educator shaping the minds of future 
communicators, this publication unfolds the secrets behind impactful narratives, engaging 
visuals, and ethical reporting in the digital age.

Open it, and you’ll discover secrets whispered by seasoned experts – journalists who’ve 
walked the digital tightrope, multimedia magicians who’ve practiced and taught digital 
communication and multimedia journalism at several universities.  The have ably 
demonstrated mastery of digital communication as the language of the present and the 
future. This publication serves as your fluent guide, helping you navigate through the vast 
array of channels, technologies, and strategies that define modern communication. From 
the foundational principles to the cutting-edge trends, each chapter is a step towards 
proficiency and relevance.

In a world where information is not only power but the lifeblood of societal progress, the 
ability to navigate the ever-evolving landscape of digital communication and multimedia 
journalism is no longer optional—it is imperative. This publication is more than a collection 
of pages; it is a compass guiding you through the intricacies of a rapidly changing media 
landscape, offering the knowledge and skills essential for success.

When you read it, you will agree that this publication is more than just a how-to manual. It’s a 
manifesto for a new era of storytelling. It’s an invitation to join a revolution where facts dance 
with emotions, where data becomes drama, and where technology amplifies the human 
voice to reach corners previously unimaginable.

You’ll delve into the ethical minefields of the digital landscape, learning to navigate the delicate 
balance between truth and virality, between engagement and exploitation. You’ll explore the 
cutting edge, where artificial intelligence becomes a collaborator, not a competitor, and 
where virtual reality lets content consumers step into the heart of the story.

Whether you are a student eager to shape your future, a professional seeking to stay ahead, 
or an educator guiding the next generation, this publication is crafted for you. Its relevance 
extends to anyone passionate about understanding the impact and potential of media 
communication in our interconnected world. So, are you ready to make your voice heard, 
your vision seen, your impact felt? Then get to your best with this well sourced content that 
includes links to videos that you can click to watch off the ebook version or scan qr codes to 
watch hundreds of tutorials from the printed version.

Philimon Badagawa, Technical Services Lead, Ultimate Multimedia Consult
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Introduction1.
Innovations in digital communication technologies and the resulting digital transformations 
are having an unprecedented worldwide impact on  media and  content creation, distribution, 
and consumption. The digital revolution, marked by the proliferation of the internet, 
smartphones, and other digital technologies, has reshaped the landscape of communication 
and journalism. 

Gone are the days when information flowed primarily through traditional media outlets 
such as newspapers, radio and television. Today, anyone with an internet connection and 
or mobile telecom connection has the power to create and share their message globally, in 
addition to accessing content from across the world. 

This information flow progressively provides  material to personal mobile devices, putting 
strain on conventional institutions, and spawning new and developing forms of content 
generation and dissemination. It is consequently critical for journalists, organisational 
communicators and individual communications professionals to prepare for and tap into 
this wealth of digital tools and platforms, as well as the users and communities active on 
these platforms .

Notably, Digital communication has become increasingly important in recent years as 
technology has advanced and the internet has become more widely available. Digital 
communication is now used in all aspects of many people’s lives, from communicating with 
friends and family to conducting business and staying informed about current events.

Digital communications have revolutionized the way we live, work, and network . From social 
media platforms to video conferencing tools, digital communication technologies have 
made it easier than ever to stay in touch with loved ones, collaborate with colleagues, and 
share our stories and ideas with the world.

For journalists and media professionals, digital communication is not merely a tool but a 
fundamental aspect of our craft. It has revolutionized the way news is gathered, produced, 
and disseminated. Multimedia journalism, in particular, leverages the diverse array of digital 
mediums to tell compelling and immersive stories.

However, with the vast array of digital communication tools and platforms available, it can 
be difficult to know where to start or the best strategies to achieve better results.
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As we stand at the crossroads of innovation and information overflow, the need to comprehend 
the intricacies of digital communications has never been more critical. Whether you aspire 
to enhance your brand, drive business growth, or simply understand the dynamics of the 
digital age, “Digital Communication Essentials and Multimedia Journalism Skills” can serve 
well as your trusted guide.

This publication is crafted for the modern communicator, whether you are a seasoned 
professional looking to refine your skills or a newcomer seeking to make sense of the rapidly 
evolving digital communications environment. Herein, you traverse the vast terrain of digital 
communications, from the foundations of communication theory to the intricacies of crafting 
compelling content, from the latest trends in social media to the ethical considerations that 
guide professional digital interactions.

This publication provides a foundational introduction to the principles and mechanisms 
for digital information transmission via online channels and mobile telecom devices, 
including the fundamentals of design and strategy, as well as a grasp of the intended 
impact of messages and their objectives. Most significantly, journalists and communication 
professionals must learn to calculate the ROI (return on investment) of communication 
strategies, messaging efforts, and regular communication operations. This publication offers 
the information and practical skills needed to undertake effective digital communication, 
measure communication and media, as well as obtain and evaluate analytics and metrics 
to inform ongoing strategy and actions. It is targeted at those already familiar with the basic 
foundations of communication and journalism.
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We hope you find this a comprehensive exploration of the essentials, demystifying the 
intricacies of digital communication, and equipping you with the knowledge and skills 
necessary to thrive in this ever-evolving new media landscape.

1.1. Objectives:

1) Embracing Technological Advancements:

a) Stay up-to-date with the latest technologies and tools used in digital communication 
and multimedia journalism.

b) Adapt to changing digital platforms, social media, and multimedia formats to remain 
relevant in the industry.

2) Effective Storytelling:

a) Develop the skills to tell compelling stories using a combination of text, images, video, 
audio, and interactive elements.

b) Utilize multimedia elements to engage and captivate audiences in a digital world.

3) Audience Engagement:

a) Learn how to build and maintain an online audience by creating content that 
resonates with them.

b) Employ social media, live streams, podcasts, and interactive multimedia to foster 
audience interaction and feedback.

4) Ethical Considerations:

a) Understand and adhere to ethical guidelines in digital communication and 
multimedia journalism, including issues related to privacy, accuracy, and 
misinformation.

b) Maintain transparency and credibility in an era of “fake news” and misinformation.

5) Digital Marketing and Monetization:

a) Learn how to use digital communication and multimedia to market products, services, 
or journalistic content.

b) Explore monetization strategies, such as advertising, subscriptions, and crowdfunding.

6) Data and Analytics:

a) Use data analytics tools to measure the impact of digital content and multimedia 
journalism.

b) Optimize content strategies based on audience metrics and feedback.

7) Multimedia Production:

a) Gain skills in multimedia content creation, including video editing, audio production, 
graphic design, and interactive media development.

b) Understand the technical aspects of multimedia tools and software.
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8) Cross-Platform Publishing:

a) Master the art of adapting content for various digital platforms, including websites, 
social media, mobile apps, and emerging technologies.

b) Ensure content is optimized for different devices and screen sizes.

9) Legal and Copyright Knowledge:

a) Be aware of intellectual property laws, copyright regulations, and fair use when using 
multimedia elements in journalism.

b) Understand the implications of licensing and permissions for multimedia content.

10) Collaboration and interdisciplinary skills:

a) Collaborate with a diverse team of professionals, including writers, photographers, 
videographers, and developers.

b) Develop interdisciplinary skills to work in a rapidly evolving field.

11) Cultural Sensitivity:

a) Recognize the impact of digital communication and multimedia journalism on cultural 
diversity and representation.

b) Address issues related to cultural sensitivity and inclusivity in content creation.

12) Critical Thinking and Analysis:

a) Develop critical thinking skills to evaluate and verify information in a digital world filled 
with both trustworthy and unreliable sources.

b) Analyze multimedia content to discern its accuracy, bias, and impact.

1.2  A new era of Journalism and Communication
In the digital age, the fields of journalism and communication have undergone transformative 
changes, expanding their roles and influence in society. It is important to remind ourselves 
about the differences and relationship between journalism and communication.

What is Journalism?
Journalism is the practice of gathering, analyzing, packaging and disseminating information 
following a set of principles that ensure the public interest is being served. Journalism serves 
as a crucial pillar of democracy and social development, acting as a watchdog that holds 
institutions, governments, and individuals accountable. Journalism aims to provide accurate, 
timely, and relevant information, helping citizens make informed decisions and contributing 
to transparency and accountability.

Information 
Acquisition

Information 
Validation

Information 
Processing

Information 
Curation

Information 
Presentation 

and 
Dissemination
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Key Characteristics of Journalism:
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What is Communication? 

Communication is the process of exchanging information, ideas, thoughts, and feelings between 

individuals or groups. At its basic level, communication is the sending and receiving of messages. 

It encompasses a broad spectrum of methods and mediums, from verbal or non-verbal interactions, 

to written, visual, and digital forms of expression. Communication is fundamental to human 

interaction, and in the digital age, it has evolved to include various channels and technologies.

 

 

 

Accountability: Journalism plays a significant 
role in holding individuals, organizations, and 
governments accountable for their actions 
and decisions. In return, journalists must also 
be accountable to the public they serve. 

 
 

Transparency: Ethical journalism practices 
involve transparency about sources, methods, 
and conflicts of interest. This transparency 
builds trust with the audience. 

 

 
Timeliness: Journalists work to provide news 
and information in a timely manner to keep 
the public informed about current events and 
developments. 

 
 

Public Interest: Journalists prioritize stories 
that serve the public interest, aiming to 
inform and educate citizens. They must go 
beyond what interests the public. 

 

 

Independence and Objectivity: Journalists 
maintain independence from outside 
influences that could compromise their 
reporting. They seek objectivity, presenting 
facts fairly and without bias. 

  
Truth and Accuracy: Journalism is grounded in 
the commitment to truth and accuracy. 
Journalists strive to provide the most reliable 
and verified information available. 

 

What is Communication?

Communication is the process of exchanging information, ideas, thoughts, and feelings 
between individuals or groups. At its basic level, communication is the sending and receiving 
of messages. It encompasses a broad spectrum of methods and mediums, from verbal or 
non-verbal interactions, to written, visual, and digital forms of expression. Communication is 
fundamental to human interaction, and in the digital age, it has evolved to include various 
channels and technologies.

Key Characteristics of Communication:

Multidimensional: Communication involves multiple modes, including verbal, non-verbal, 
written, visual, and digital communication. These modes allow people to convey messages 
effectively in diverse contexts.
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Interpersonal: Communication can occur on a one-to-one basis or within larger groups, 
facilitating the exchange of information, ideas, and emotions.

Purposeful: Communication serves various purposes, such as informing, persuading, 
entertaining, and building relationships. The choice of communication mode and content 
depends on the intended purpose.

Cultural and Contextual: Effective communication is sensitive to cultural differences and 
the context in which it occurs. It takes into account the background, values, and expectations 
of the audience.

Adaptive: In the digital era, communication has adapted to technology. It encompasses 
online interactions, social media, multimedia content, and real-time conversations across 
various digital platforms.

Feedback Loop: Effective communication often involves a feedback loop, where the sender 
of the message receives responses or reactions from the receiver. This loop allows for 
clarification and adjustment of the message.

Here are some of the key differences between journalism and communication:

Purpose: Journalism is primarily concerned with informing the public about important issues 
and events. Communication can be used for a variety of purposes, including informing, 
persuading, and entertaining.

Audience: Journalists typically write for a mass audience. Communicators may write for a 
specific audience, such as employees, customers, or investors.

Ethics: Journalists are bound by a set of ethical principles that guide their work. These 
principles include accuracy, fairness, and objectivity. Communicators may or may not be 
bound by a code of ethics.
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The Interplay Between Journalism and Communication:

Journalism and communication are intertwined fields. Journalism is a subset of communication, 
focusing on the professional practice of gathering, analyzing, and disseminating news and 
information. Communication, on the other hand, is a broader concept encompassing all 
forms of human interaction and the transmission of information.

In the digital age, journalism leverages various communication channels, from traditional print 
and broadcast media to digital platforms and social media. Journalists use communication 
tools and techniques to engage with audiences, while communication professionals often 
engage in journalistic practices when disseminating information and content.

Understanding the principles of both journalism and communication is essential for anyone 
seeking to navigate the complex and ever-evolving landscape of digital communication 
and multimedia journalism.

1.3  What Digital Communication entails
Digital communication refers to the transmission of information, data, or messages in a digital 
format using electronic devices and computer technology. Unlike analog communication, 
which represents information in continuous waves (e.g., voice signals on a telephone line), 
digital communication encodes information into discrete, binary signals for transmission. 
Digital signals are represented by a series of numbers (0 &1) or bits, which can be easily 
stored, processed, and transmitted over long distances. 

Digital communication encompasses a vast array of technologies and platforms through 
which information, ideas, and messages are exchanged electronically. It transcends 
geographical boundaries, enabling instantaneous connections across the globe. At its core, 
digital communication is about the transmission and reception of data in various formats, 
from text and images to audio and video.

Some of the common examples of digital communication include email, text messaging, 
social media, voice over IP (VoIP), video conferencing, streaming media, digital broadcasting, 
satellite communication, and data communication networks.

Key Components of Digital Communication

Digital communication systems consist of several key components, each playing a crucial 
role in the process:

1. Data Source: The origin of the information to be communicated, which can be text, 
audio, video, or any digital content.

2. Encoder: Converts the data into a digital format by representing it using binary code 
(0s and 1s). This process is essential for efficient storage and transmission.

3. Modulator: Prepares the digital data for transmission by modulating it onto a carrier 
signal. This step allows data to travel over various communication channels.
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4. Communication Channel: The physical or logical path through which the modulated 
signal travels from the sender to the receiver. This can include wired (e.g., cables) or 
wireless (e.g., radio waves) mediums.

5. Demodulator: At the receiving end, the demodulator extracts the digital data from 
the carrier signal, reversing the modulation process.

6. Decoder: Converts the received digital data back into its original format, making it 
understandable and usable.

7. Data Sink: The ultimate destination for digital information, which could be a display 
screen, speaker, or storage device.

Advantages and Benefits of Digital Communication

The adoption of digital communication has brought forth numerous advantages that have 
reshaped the way we connect and exchange information.

1. Speed and Efficiency: Digital communication allows for faster transmission of data 
compared to analog methods. This results in quicker message delivery and reduced 
latency. For example, an email can be sent and received instantly, while a letter may 
take several days to arrive.

2. Reliability: Digital signals are less susceptible to noise and interference, leading to 
more reliable communication, especially over long distances.

3. Scalability: Digital systems are highly scalable, making it easy to transmit vast 
amounts of data, from small text messages to high-definition video streams.
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4. Versatility: Digital technology enables the integration of various communication 
services, such as voice, video, and data, into a single platform.

5. Storage and Manipulation: Digital data is easily stored, copied, and manipulated, 
enabling the development of applications and services that were previously 
impossible with analog communication.

6. Convenience: Digital communication is very convenient. It can be done from 
anywhere in the world, at any time of day or night, using a variety of ways.

7. Cost-effectiveness: Digital communication is often more cost effective than 
traditional forms of communication. For example, sending an email is free, while 
making a phone call can be expensive.

8. Reach: Digital communication allows you to reach a large audience with a single 
message. For example, you can post a message on social media that can be seen 
by thousands or even millions of people. The same message can be shared on your 
website, radio, newspaper or TV.

Key Elements of Digital Communication

Understanding digital communication involves recognizing its key elements:

1. Multimedia: Digital communication often incorporates multiple forms of media, such 
as text, images, audio, and video. This multimedia approach allows for richer and 
more engaging content.

2. Interactivity: Unlike traditional one-way communication, digital communication 
fosters interactivity. Users can engage with content, comment, share, and even co-
create, blurring the lines between creators and consumers.

3. Real-time Connectivity: The internet enables real-time communication, making it 
possible to connect with others instantaneously, irrespective of physical distance.

4. Social Media: Social media platforms have emerged as powerful tools for digital 
communication. They facilitate user-generated content, community building, and 
the dissemination of news and information.

5. Global Reach: Digital communication has a global reach, transcending borders and 
languages. It connects individuals, businesses, and organizations on a global scale.

1.4  What is Multimedia?

Multimedia is a term that combines two words: “multi” and “media.” It refers to the integration 
of various media elements such as text, audio, images, videos, animations, and interactive 
content to convey information or tell a story. Multimedia content can be delivered through 
a wide range of platforms, including websites, mobile apps, presentations, and many web 
platforms. The primary goal of multimedia is to engage, inform, entertain, and persuade an 
audience or content users by utilizing a combination of sensory channels.
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Multimedia journalism is the practice of telling stories using a variety of media formats, 
including text, images, audio, and video. Multimedia journalists use digital tools to create 
and distribute their work across a variety of platforms, such as websites, social media, and 
broadcast media. Multimedia journalism has become increasingly important in recent years, 
as technology has advanced and audiences have come to expect more engaging and 
interactive forms of storytelling. Multimedia journalists play a vital role in keeping us informed 
about the world around us, and they do so in ways that are both informative and entertaining.

At its core, multimedia journalism recognizes that different individuals absorb information 
through various senses. While some may prefer to read a well-crafted article, others may be 
drawn to compelling visuals, interactive graphics, or audio narratives. By harnessing the power 
of multiple mediums (media elements), multimedia journalism caters to diverse audience 
preferences, creating a more inclusive and impactful content consumption experience.

Components (elements) of Multimedia:

1. Text: Words play a fundamental role in multimedia by providing context, explanations, 
and information. Text can appear in various forms, including headlines, captions, 
subtitles, and body content.

2. Images: Visual elements like photographs, illustrations, graphics, and icons enhance 
the aesthetic appeal and understanding of multimedia content. Images can evoke 
emotions, clarify concepts, and reinforce messages.

3. Audio: Sound adds depth and atmosphere to multimedia. It includes music, narration, 
dialogue, sound effects, and ambient sounds. Audio helps convey emotions, create a 
mood, and provide additional information.
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4. Video: Video clips or footage offer a dynamic way to communicate information. 
They can showcase events, demonstrations, interviews, or animations. Video has the 
power to captivate and engage the audience visually.

5. Animation: Animation involves creating motion in static images or objects. It is often 
used for visual storytelling, simulations, and enhancing user experiences on digital 
platforms.

6. Interactivity: Interactivity allows users to engage with multimedia content actively. 
It includes elements like buttons, clickable links, quizzes, games, and user-generated 
content, fostering a sense of participation and engagement.

Benefits of Multimedia Journalism

Multimedia journalism offers a  wide range of opportunities over traditional forms of journalism, 
such as print and broadcast journalism. Some of the key benefits of multimedia journalism 
include:

• Engagement: Multimedia journalism can be more engaging than traditional forms 
of journalism because it allows audiences to interact with the content in a variety of 
ways. For example, audience members can watch videos, listen to audio recordings, 
explore interactive graphics and be able to express their feelings about consuming 
such content through comments, likes, shares or follows.

• Reach: Multimedia journalism can reach a wider audience than traditional forms of 
journalism because it can be distributed across a variety of platforms. For example, 
a multimedia story can be published on a website, shared on social media, and 
broadcast on television.

• Impact: Multimedia journalism can have a greater impact on audiences than traditional 
forms of journalism because it can be used to tell stories in a more immersive and 
emotional way. For example, a multimedia story about a war zone can give audiences 
a better understanding of the realities of war than a traditional news story.

Types of Multimedia Journalism

There are many different types of multimedia journalism, including:

1. News packages: News packages are short videos that combine reporting, images, 
and audio to tell a news story. News packages are often used on broadcast television 
and radio, but they can also be published online.

2. Documentaries: Documentaries are long-form videos that explore a particular topic 
in depth. Documentaries can be used to tell stories about a wide range of topics, 
from current events to history to personal experiences.

3. Interactive graphics: Interactive graphics are data visualizations that allow audiences 
to explore data in a variety of ways. Interactive graphics can be used to tell stories 
about complex topics in an easy-to-understand way.
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4. Podcasts: Podcasts are audio recordings that can be downloaded and listened to on 
a variety of devices. Podcasts can be used to tell stories about a wide range of topics, 
from current events to pop culture to personal experiences. Some podcasts are also 
video streams like those on YouTube.

5. Textual Narratives: Traditional journalistic writing remains a cornerstone, providing 
context and depth to news stories.

6. Visual Storytelling: Images and infographics convey information swiftly and 
emotively, enhancing comprehension and connection.

7. Video Reporting: Video packages capture events and emotions in real-time, 
transporting the audience to the heart of the story.

8. Interactive Features: Interactive elements such as quizzes, maps, and data 
visualizations empower the audience to explore and engage with the content.

9. Audience Engagement: Multimedia journalism encourages active participation, 
enabling readers to comment, share, and contribute to the narrative.

The Significance of Multimedia:

Multimedia has transformed the way information is presented and consumed. Its significance 
can be summarized as follows:

1. Enhanced Communication: Multimedia enables complex ideas and concepts to 
be communicated effectively through a combination of visual, auditory, and textual 
elements.

2. Increased Engagement: Multimedia captures and holds the audience’s attention 
better than text alone, making it an essential tool for marketing, education, and 
entertainment.

3. Versatility: Multimedia can be adapted to various platforms and devices, ensuring 
content reaches a wide audience.

4. Immersive Experiences: Multimedia allows users to immerse themselves in interactive 
and virtual environments, enhancing their learning and entertainment experiences.

5. Improved Learning: In education, multimedia helps students grasp difficult 
concepts, making learning more engaging and effective.

The Role of Multimedia Journalists and Why They Matter

In the digital communication landscape, multimedia journalists wear multiple hats. They are 
not just writers or photographers; they are storytellers who adeptly navigate the convergence 
of technology and journalism. They understand the nuances of each medium and harness 
the synergies among them to craft compelling narratives that resonate with today’s digitally 
savvy audience.
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Multimedia journalism is not just a trend; it’s a necessity. In a world where information bombards 
us from all directions, the ability to distill complex stories into engaging multimedia formats is 
a vital journalistic skill. This approach enables news organizations to remain relevant, capture 
wider audiences, and maintain the integrity and accuracy of their reporting.

Digital Communication and Multimedia Journalism
Digital communication is essential for multimedia journalism. Multimedia journalists use 
digital communication tools and platforms to gather, produce, and distribute their work. They 
may use email to communicate with sources and editors, use online tools to design or edit 
content, social media to promote their stories, and instant messaging to collaborate with 
colleagues and audiences.

Digital communication has also made it possible for multimedia journalists to create and 
distribute their work in new and innovative ways. For example, multimedia journalists can now 
create interactive stories, videos and podcasts that can be accessed by audience members 
on a variety of devices and on a variety of online platforms. 

1.5  Digital Communication Channels

Websites and Web Content

Websites are the cornerstone of digital communication, serving as a central hub for 
information dissemination, engagement, and branding. In today’s digital landscape, effective 
website design, user experience (UX), content creation, and search engine optimization (SEO) 
are essential components for successful digital communication and engagement.

Website Design and User Experience (UX)

Website design and user experience (UX) are integral aspects of digital communication. A 
well-designed website not only attracts visitors but also keeps them engaged. Here’s an 
overview of these critical elements:

Website Design

Effective website design goes beyond aesthetics; it encompasses usability, functionality, and 
alignment with brand identity. Key considerations include:

- Responsive Design: In the mobile-centric digital age, websites must be responsive, 
adapting seamlessly to various screen sizes and devices. This ensures a consistent user 
experience.

-  Intuitive Navigation:  Navigation menus and site structure should be logical and user-
friendly, allowing visitors to find information easily. Clear calls to action (CTAs) guide 
users through the site.

-  Visual Elements: Graphics, images, and multimedia should enhance the user experience 
and convey information effectively. A harmonious color scheme and typography 
contribute to brand identity.
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User Experience (UX)

UX focuses on how users interact with a website. A positive UX ensures that visitors find value 
in the content and have a seamless, enjoyable experience. Key considerations include:

-  Page Load Speed: Slow-loading pages can deter users. Optimization techniques, such 
as image compression and efficient coding, are essential for faster load times.

-  Content Accessibility: Ensure that content is accessible to all users, including those 
with disabilities. Compliance with accessibility standards like WCAG (Web Content 
Accessibility Guidelines) is crucial.

-  User-Centered Design: Conduct user research to understand your audience’s needs 
and preferences. Design features and content based on user feedback and behavior.

1.6  Content Creation and Management
Compelling and relevant content is the lifeblood of a website. Effective content creation and 
management are vital for engaging audiences and achieving communication goals:

Content Strategy
A well-defined content strategy aligns website content with organizational objectives and 
audience needs. It includes:

-  Audience Persona Development: Creating detailed profiles of target audience 
segments to tailor content to their interests and preferences.

- Editorial Calendar: Planning content creation and publication schedules to maintain 
consistency and relevance.

- Content Types: Determining the types of content to include, such as blog posts, articles, 
videos, infographics, and more.

Content Creation
Producing high-quality content involves:

- Storytelling: Telling compelling stories that resonate with the audience, fostering 
emotional connections.

-  Keyword Research: Identifying relevant keywords for SEO and content optimization.

- Multimedia Integration: Incorporating images, videos, and interactive elements to 
enhance engagement.

Content Management:

Efficient content management includes:

-  Content Management Systems (CMS): Using CMS platforms like WordPress, Drupal, or 
Joomla for easy content creation, editing, and organization.
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-  Version Control: Implementing version control processes to manage content updates 
and revisions.

- Content Governance: Ensuring content accuracy, relevance, and compliance with 
brand guidelines.

Search Engine Optimization (SEO)

SEO is crucial for visibility in search engine results and attracting organic traffic. It involves 
optimizing various aspects of a website to improve its ranking.

-  Keyword Research: Identifying keywords relevant to your content and target audience.

-  On-Page SEO: Optimizing individual web pages by including keywords in titles, headers, 
and content. Implementing meta tags, alt text for images, and structured data.

-  Off-Page SEO: Building high-quality backlinks and maintaining a strong online presence 
through social media and other platforms.

-  Technical SEO: Ensuring that the website’s technical aspects, such as site speed, 
mobile-friendliness, and security, meet search engine requirements.

-  Content Optimization: Creating informative, engaging, and relevant content that aligns 
with user search intent.

-  Analytics and Monitoring: Using tools like Google Analytics to track website performance, 
measure user engagement, and make data-driven improvements.

Notably, websites and web content are powerful digital communication channels that 
require careful attention to design, user experience, content creation, and SEO. By mastering 
these elements, communication students and professionals can create and manage 
effective online platforms that engage audiences, convey messages, and achieve digital 
communication and engagement objectives.

What is the difference between 
webpage, website, web server, 
and search engine?

https://t.ly/yx-jA 

Website Content: Definition, 
Types, and How To Optimize

https://www.shopify.com/blog/web-
site-content 

Types of websites and web 
contents

https://learning.mlytics.com/origin-server/
types-of-websites-and-web-contents/ 

How to Create High-Quality 
Website Content

https://filestage.io/blog/website-content/ 
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2. The Imperative of Digital 
Communication and 
Multimedia Journalism

In the 21st century, we find ourselves immersed in a global information ecosystem that 
is constantly evolving. Our world is intricately connected through networks of digital 
communication, where information flows ceaselessly, transcending geographical boundaries 
and cultural divides. At the heart of this transformative landscape lies the indispensable 
fusion of digital communication and multimedia journalism—a pairing that has reshaped 
not only how we access and consume news but also how we engage with the world around 
us.

The advent of digital technology has ushered in a paradigm shift in communication. Gone 
are the days when information was disseminated exclusively through print newspapers, 
television broadcasts, and radio waves. Today, the internet serves as a vast repository of 
knowledge and a global platform for expression, where voices from every corner of the globe 
can be heard. Mobile telecom networks have empowered many people with a phone-based 
connection to communicate with others across the globe. In this age of rapid information 
exchange, digital communication is the cornerstone upon which our interconnected society 
rests.

Multimedia journalism, as an integral component of digital communication, stands as a 
testament to the power of convergence. It is a multifaceted discipline that harnesses a diverse 
array of media—text, images, audio, video, and interactive elements—to narrate stories that 
resonate deeply with an audience. At its essence, multimedia journalism is about more than 
just conveying facts; it is about creating immersive, engaging, and authentic narratives that 
connect with people on a profound level.

Multimedia journalists are the architects of this new media landscape. They navigate the 
digital realm with finesse, wielding a toolkit that includes not only the skills of traditional 
reporting but also the ability to create compelling visual narratives, produce engaging audio 
content, and leverage interactive technologies to connect with readers and viewers.

2.1  Why Digital Communication and Multimedia 
Journalism Matter

1. Accessibility and Reach: Digital communication makes information accessible to 
nearly anyone with an internet connection or a mobile telecom connection. This 
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democratization of information empowers individuals, amplifies marginalized voices, 
and holds those in power accountable.

2. Real-time Reporting: Multimedia journalism enables real-time reporting, allowing 
news organizations and even non-news organizations to deliver breaking news and 
updates as events unfold, fostering a well-informed society.

3. Engagement and Interaction: It engages audiences in a two-way conversation. 
Through comments, shares, and participation in interactive features, content 
consumers become active participants in the news and information process.

4. Visual Impact: Multimedia journalism harnesses the visual power of images and 
videos, making complex stories more relatable and emotionally resonant.

5. Storytelling Versatility: It recognizes that people have diverse preferences for how 
they consume information. By offering content in various formats, it ensures that 
stories can reach a wider and more diverse audience.

6. Adaptation to Changing Trends: In an ever-evolving media landscape, digital 
communication and multimedia journalism enable news organizations to adapt to 
changing audience behaviors and preferences.

7. Wider Platform for Exchange: It allows anyone to share their own stories and 
experiences. Digital communication and multimedia journalism give anyone a 
platform to share their own stories and experiences with the world. This can be a 
powerful way to connect with others, to raise awareness about important issues, and 
to make a difference in the world.

8. Holding those with power accountable: Digital communication and multimedia 
journalism are used to hold governments and businesses accountable. For example, 
journalists can use digital communication and multimedia journalism to investigate 
corruption and wrongdoing and to expose injustice.

9. Driving change: Digital communication and multimedia journalism are used to 
promote social change. For example, activists can use digital communication and 
multimedia journalism to raise awareness about important issues, mobilize people to 
take action and document the impact of their work.

10. Better education role: Digital communication and multimedia journalism are used to 
educate and inform the public. For example, educators can use digital communication 
and multimedia journalism to create engaging and informative learning experiences 
for students.

Overall, digital communication and multimedia journalism are essential in today’s world 
because they allow many people to stay informed, connected, and empowered.
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2.2  Types of Digital Communication and Multimedia 
Journalism

In our interconnected digital age, the realm of communication and journalism has expanded 
exponentially, offering many formats, platforms, and mediums. To navigate this complex 
landscape effectively, it’s essential to understand the diverse types of digital communication 
and multimedia journalism at your disposal.

1. Textual Journalism: Textual journalism forms the bedrock of news reporting. It encompasses 
written articles, essays, and reports that convey information in a structured and narrative 
form. Whether it’s a breaking news story, investigative piece, or feature article, text remains a 
powerful tool for delivering information concisely and comprehensively.

2. Photojournalism:  A picture is worth a thousand words, and photojournalism epitomizes 
this adage. Through compelling images, photojournalists capture the essence of a story, 
evoke emotions, and provide visual context. Photo essays and galleries are common formats 
that showcase the power of images in journalism and across content published on digital 
media platforms.

3. Audio Journalism: The rise of podcasting and audio platforms has revitalized audio 
journalism. It allows for storytelling through sound, from news reports and interviews to 
immersive audio documentaries. Podcasts, in particular, have gained prominence as a 
versatile medium for conveying news and narratives.
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Use the link below or scan QR code below

Audiojournalism:Writing 
for sound

https://www.jprof.com/lec-
ture-notes/audio-journalism-1-writ-
ing-for-sound/ 

Video Journalism: Video journalism combines visuals, audio, and motion to provide a dynamic 
and immersive storytelling experience. It encompasses news segments, documentaries, and 
online videos. In an era of livestreaming and citizen journalism, video plays a pivotal role in 
delivering real-time news coverage.

12 Video Journalist Skills: Definition 
and Examples

https://resumecat.com/career/
video-journalist/skills  

Interactive Journalism: Interactive journalism blurs the line between news consumers and 
creators. It invites readers and viewers to engage actively with content through interactive 
graphics, quizzes, data visualizations, and user-generated content. This type of journalism 
fosters audience participation and deeper understanding.

Interactive journalism https://en.wikipedia.org/wiki/Interactive_
journalism 

Social Media Journalism: Social media platforms have become indispensable tools for 
disseminating news and information. Journalists use platforms like Twitter, Facebook, 
Instagram, and TikTok to share breaking news, engage with the audience, and amplify their 
reporting. The speed and reach of social media can both inform and challenge traditional 
journalism practices.

The Role of Social Media in 
Journalism

https://www.hilarispublisher.com/open-access/
the-role-of-social-media-in-journalism-87120.
html 

Innovative ways journalists 
can use social media to tell 
their stories

https://www.linkedin.com/pulse/innova-
tive-ways-journalists-can-use-social-me-
dia-tell-oliver-mathenge/ 

Virtual Reality (VR) and Augmented Reality (AR): VR and AR are emerging technologies 
that offer immersive storytelling experiences. VR transports users to virtual environments, 
while AR overlays digital information into the real world. Both have applications in journalism, 
allowing readers and viewers to explore stories in three dimensions.
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Understanding virtual reality 
and augmented reality

https://edu.gcfglobal.org/en/thenow/under-
standing-virtual-reality-and-augmented-re-
ality/1/ 

Augmented Reality (AR) Vs. 
Virtual Reality (VR): What’s The 
Difference—And How Do They 
Work

https://www.forbes.com/sites/ariannajohn-
son/2023/06/02/augmented-reality-ar-vs-
virtual-reality-vr-whats-the-difference-and-
how-do-they-work/?sh=3849e0ed1f66 

Data Journalism: Data journalism involves the analysis and visualization of data to uncover 
trends, patterns, and insights. It transforms raw data into compelling narratives through 
infographics, interactive charts, and data-driven stories. It plays a vital role in investigative 
reporting and explaining complex issues.

From data to story: Data 
journalism definition & ex-
amples

https://infogram.com/blog/data-journal-
ism-definition-examples/ 

Mobile Journalism (MoJo): MoJo is a practice where journalists use mobile devices 
(smartphones and tablets) to gather, report, and disseminate news. It is characterized by its 
agility and immediacy, enabling journalists to report from the field with minimal equipment.

10. Live Streaming and Webinars: Live streaming platforms like YouTube Live, Facebook 
Live, and Twitch provide opportunities for real-time engagement with audience members. 
Webinars are structured online events that allow experts, journalists or other communicators 
to present and discuss specific topics with an online audience.
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It should be noted that in the world of digital communication and multimedia journalism, 
versatility is paramount. Journalists and communicators must adapt to the changing media 
landscape, selecting the most appropriate format for their message and audience. In the 
following chapters, we will delve deeper into each of these types, providing practical insights 
and skills essential for mastering the diverse facets of this exciting field.

2.3  Skills and Knowledge Needed in Digital 
Communication and Multimedia Journalism

In the fast-evolving landscape of digital communication and multimedia journalism, success 
hinges on a versatile skill set and a deep understanding of both traditional and emerging 
media. To excel in this dynamic field, it is crucial to possess a combination of foundational 
skills and contemporary knowledge. Digital communication and multimedia journalism are 
multifaceted disciplines that demand a versatile skill set and a commitment to ongoing 
learning. Success in this field relies on a combination of traditional journalism principles and 
the ability to harness the opportunities presented by new media. Some of the most important 
skills and knowledge include:

1. Writing and Communication Skills

The bedrock of journalism, whether in digital or traditional formats, is the ability to communicate 
effectively through the written word. Strong writing skills, encompassing grammar, style, and 
clarity, are fundamental. Journalists and all communicators must be able to craft compelling 
narratives, succinct news articles, and engaging features. In addition to written content, the 
capacity to communicate verbally in interviews, podcasts, and live broadcasts is equally 
critical.

2. Visual Storytelling

Visual storytelling involves the use of images, infographics, and videos to convey a narrative. 
Multimedia journalists and all digital communicators must have an eye for aesthetics, 
understand how to frame shots, select compelling images, and use visuals to enhance their 
stories. This skill also extends to creating engaging video content and working with graphic 
design software to produce informative graphics.

3. Audio Proficiency

For journalists and communicators who want to maximise communication through the 
spoken word and sounds, proficiency in recording, editing, and producing audio content is 
essential. This includes understanding how to capture clear and high-quality sound, conduct 
interviews, and edit audio for podcasts or radio broadcasts. A good command of audio 
software is vital for creating polished audio content.
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4. Video Production Skills

Multimedia journalists and all digital communicators need to be adept at shooting, editing, 
and producing video content. This encompasses knowledge of cameras, lighting, sound 
recording, and video editing software. Video journalists must also understand the principles 
of visual storytelling and sequencing shots to create engaging video narratives.

5. Digital Literacy

In the digital age, it’s imperative to be digitally literate. This includes the ability to produce 
and share content on computers and phones as well as to navigate content management 
systems (CMS), work with various software tools, and understand the basics of web 
development. Digital literacy also extends to an awareness of internet culture and social 
media platforms.

6. Data Analysis and Visualization

Data journalism requires proficiency in data analysis, interpretation, and visualization. 
Journalists and all communicators should be able to collect, analyze, and present data in 
meaningful ways, such as creating interactive charts, infographics, and data-driven stories. 
Knowledge of data visualization tools and techniques is invaluable.

7. Social Media Management

Successful digital communicators and multimedia journalists are skilled in leveraging social 
media platforms. They understand the principles of social media marketing, audience 
engagement, and community building. They also know how to use social media for research, 
source verification, and real-time reporting.

8. Ethics and Media Law

An in-depth knowledge of media ethics and legal considerations is imperative. Journalists 
and all digital communicators must be aware of ethical guidelines, such as accuracy, 
fairness, and impartiality, as well as the legal constraints, including defamation, copyright, 
and privacy laws. Understanding the evolving landscape of digital ethics is equally important.

9. Audience Engagement

Audience engagement skills are vital for building and retaining a dedicated readership, 
listenership or viewership. This includes understanding how to interact with the audience 
through comments, social media, and user-generated content. Journalists must also be 
skilled in fostering community and encouraging meaningful dialogue.

10. Adaptability and Continuous Learning

The digital landscape is ever-changing. Successful digital communicators and multimedia 
journalists must be adaptable and open to continuous learning. They should keep up with 
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emerging technologies, tools, and best practices, and be willing to evolve their skills as the 
media environment evolves.

11. Multi-Platform Editing skills

Digital communicators and multimedia journalists need to be able to write and edit clear, 
concise, and engaging content for a variety of audiences and platforms.

12. Knowledge of digital tools and platforms

Digital communicators and multimedia journalists need to be proficient in using a variety of 
digital tools and platforms, such as social media, content management systems, and video 
editing software.

13. Storytelling skills

Digital communicators and multimedia journalists need to be able to tell stories in a way that 
is engaging and informative. This includes being able to identify the most important details 
of a story, structure the story in a logical way, and use appropriate language and imagery.

14. Research skills

Digital communicators and multimedia journalists need to be able to conduct thorough 
research to support their stories. This includes being able to find reliable sources of information, 
evaluate the information critically, and summarize the information accurately in their writing.

15. Critical thinking skills

Digital communicators and multimedia journalists need to be able to think critically about 
the information they are presented with and the stories they are telling. This includes being 
able to identify potential biases, assess the credibility of sources, and consider different 
perspectives.

In addition to these general skills and knowledge, digital communicators and multimedia 
journalists may also need to have specific skills and knowledge depending on their area of 
specialization. For example, a digital communicator who specializes in social media marketing 
will need to have a deep understanding of how to use social media platforms to reach and 
engage target audiences. A multimedia journalist who specializes in video production will 
need to have a strong understanding of video editing techniques and storytelling for video.

Here are some additional tips for becoming a successful digital communicator and 
multimedia journalist:

• Be curious and stay up-to-date on the latest trends and technologies. The digital 
communication and multimedia journalism landscape is constantly changing, so it 
is important to stay informed about the latest trends and technologies in order to be 
successful.
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• Be creative and think outside the box. Digital communicators and multimedia 
journalists need to be able to come up with new and innovative ways to tell stories 
and engage audiences.

• Be willing to learn and grow. Digital communication and multimedia journalism is a 
complex and ever-changing field, so it is important to be open to learning new things 
and growing your skills.

If you are interested in becoming a successful digital communicator and multimedia 
journalist, there are many resources available to help you get started. You can take courses 
and workshops on digital communication and multimedia journalism, and you can also 
gain experience by working for student newspapers, magazines, radio stations or online 
publications. You can also start and run your website or blog, YouTube channel, podcast or 
pages on social media platforms like TikTok, Facebook, X (Twitter) and Instagram.

Use link http://tinyurl.com/mrdx27cf  or scan QR code below to watch video

 

https://www.yaaka.cc/makerere-djc/
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Understanding the 
Digital Landscape3.

As we explore the essentials of digital communication, it is important to understand its 
historical context, core principles, and the significant advantages it offers.

In the early days of digital communication, the Internet was primarily used for email and text-
based communication. However, the development of the World Wide Web in the early 1990s 
made it possible to share multimedia content online. This led to the emergence of new forms 
of digital communication, such as social media, video streaming, and podcasting.

The rise of digital communication has had a significant impact on journalism. In the past, 
journalists relied on traditional media outlets, such as newspapers and television stations, to 
distribute their work. However, digital technologies have given journalists new ways to reach 
their audiences. For example, journalists can now publish their articles and videos online, and 
they can interact with their audiences through social media.

3.1 The Role of Technology in Journalism

Technology has always played a role in journalism, but its importance has grown exponentially 
in recent years. The rise of the internet and other digital technologies has transformed the 
way that journalists report, produce, distribute content and engage with audience members.

In the dynamic world of modern journalism, technology is not just a tool; it is the catalyst for 
a profound transformation. Technology has made it possible for journalists to reach a global 
audience with their work. It has also given journalists new tools to investigate complex stories, 
produce engaging multimedia content, and tell stories in new and innovative ways.

Here are some of the key ways that technology is being used in journalism 
today:

• Reporting: Journalists are using a variety of digital tools to report on stories, such as 
social media, online databases, and mobile apps. For example, journalists can use 
social media to monitor breaking news events and to connect with sources. They can 
also use online databases to research stories and find data.
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• Production: Journalists are using a variety of digital tools to produce news content, 
such as content management systems, video editing software, graphic design, 
photo editing, and audio editing software. For example, journalists can use content 
management systems to create and publish articles, videos, and podcasts. They can 
also use video editing software to create engaging and informative videos.

• Distribution: Journalists are using a variety of digital platforms to distribute their work, 
such as websites, social media, and email newsletters. For example, journalists can 
publish their articles on their websites or for news organizations, or publish podcasts. 
They can also share their work on social media platforms such as Facebook and X 
(Twitter).

Technology is also being used to develop new forms of journalism, such as data journalism, 
investigative journalism, and citizen journalism.
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Here are some tips for digital communicators and journalists who want to use technology 

effectively in their work: 

 

 

 

 Data journalism is a type of journalism that uses data to investigate and 
report on stories. Data journalists use a variety of digital tools to analyze and 
visualize data. 

 Data journalism 

 Investigative journalism is a type of journalism that investigates wrongdoing 
and exposes the truth. Investigative journalists often use technology to 
gather and analyze information. 

 Investigative journalism 

 Citizen journalism is a type of journalism that is practiced by ordinary 
people. Citizen journalists use technology to report on news events and to 
share their stories with the world. 

 Citizen journalism 

 

 

Stay up-to-date on the 
latest trends and 

technologies: The field of 
digital communication 

and journalism is 
constantly changing, so it 
is important to stay up-

to-date on the latest 
trends and technologies. 
This will help you to find 

new ways to report, 
produce, and distribute 

your work.  

Learn how to use digital 
tools: There is a wide 
range of digital tools 

available to journalists 
today. It is important to 
learn how to use these 
tools effectively so that 
you can produce high-

quality journalism. 

 

Be critical of the 
information you find 

online: The internet is a 
powerful tool for 
research, but it is 

important to be critical 
of the information you 

find online. Not all 
sources are reliable, so it 
is important to verify the 
information before you 

publish it. 

 

Use technology to tell 
stories in new and 
innovative ways: 

Technology allows us to 
tell stories in new and 
innovative ways. Think 
about how you can use 

technology to create 
engaging and 

informative content for 
your audience. 

Here are some tips for digital communicators and journalists who want to use technology 
effectively in their work:
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powerful tool for 
research, but it is 

important to be critical 
of the information you 

find online. Not all 
sources are reliable, so it 
is important to verify the 
information before you 

publish it. 

 

Use technology to tell 
stories in new and 
innovative ways: 

Technology allows us to 
tell stories in new and 
innovative ways. Think 
about how you can use 

technology to create 
engaging and 

informative content for 
your audience. 

3.2 Digital Tools for Storytelling

Technology has revolutionized the way journalists collect and verify information. Traditional 
methods of interviewing sources in person or poring over physical documents have been 
supplemented by digital tools and platforms. These include:

1. Digital Cameras and Smartphones: Reporters now capture images and videos with 
digital cameras and smartphones, providing real-time visual evidence for stories.
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2. Digital Recorders: Audio recordings of interviews, press conferences, and field reports 
are easily stored and transcribed digitally, saving time and resources.

3. Social Media and User-Generated Content: Platforms like X (Twitter), Facebook, TikTok 
and Instagram are invaluable for sourcing information, eyewitness accounts, and 
multimedia content during breaking news events.

4. Data Mining and Analytics: Journalists use data analytics tools to uncover trends, 
patterns, and insights, enabling investigative reporting and data-driven storytelling.

5. Content Management Systems (CMS): News organizations rely on CMS to manage and 
publish content across various platforms, facilitating streamlined news production 
and distribution.

Journalism - Information Gather-
ing Resources

https://libraryguides.missouri.edu/
j2100//tools 

Digital Journalism Tools: 20 Useful 
Apps and Sites for Writers

https://www.cision.com/resources/ar-
ticles/digital-journalism-tools-20-use-
ful-apps-and-sites-for-writers/ 

Some tools for journalists that 
make information gathering much 
easier

https://www.editorandpublisher.com/
stories/tools-for-journalists,217356 

Digital Storytelling and Presentation

Technology has expanded the possibilities for storytelling and presentation, enabling 
journalists to convey content in more immersive and engaging ways. This includes:

1. Multimedia Elements: Combining text with images, audio, and video to provide a richer 
and more comprehensive narrative. Multimedia enhances consumer engagement 
and understanding.

2. Interactive Graphics: The use of interactive maps, charts, quizzes, and data 
visualizations to illustrate complex issues and facilitate audience interaction.

3. Virtual Reality (VR) and Augmented Reality (AR): These technologies offer immersive 
experiences, transporting readers and viewers into the heart of a story or overlaying 
digital information onto the real world.

4. Live Streaming: Real-time coverage through live streams on platforms like YouTube, 
Facebook, and Periscope enables immediate reporting and audience participation.

5. Podcasts and Audio Narratives: Audio platforms offer a personal and convenient way 
to tell stories and reach a diverse audience.
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Automation and AI in Journalism

Artificial intelligence (AI) and automation have emerged as powerful tools in journalism, 
performing tasks such as data analysis, content curation, and even generating news articles. 
Algorithms can sift through vast datasets, identify trends, and create automated reports, 
allowing journalists to focus on in-depth analysis and storytelling.

Challenges and Ethical Considerations

While technology has transformed journalism in unprecedented ways, it also poses challenges 
and ethical dilemmas. Misinformation, deepfakes, and privacy concerns are some of the 
issues journalists must navigate. The need for responsible and ethical use of technology is 
paramount in maintaining the integrity of journalism.

 The Future of Journalism and Technology

As technology continues to advance, the future of journalism is closely intertwined with the 
evolving digital landscape. Emerging technologies like blockchain, 5G, and AI-driven chatbots 
hold the potential to further disrupt and reshape the field. Journalists must remain agile and 
adaptable, continuously learning and embracing new technologies, to stay at the forefront 
of a rapidly changing media environment.

The role of technology in journalism is dynamic and ever-expanding. It offers unprecedented 
opportunities for multimedia journalists to innovate and connect with audiences in a digital 
world. That is why this publication is here to help you explore the practical applications of 
technology in journalism, equipping you with the skills and knowledge necessary to navigate 
the evolving intersection of media and technology.

AI Journalism: Where Will the 
Rise of Automated News Writ-
ing and Fact-Checking Take 
the Industry?

https://www.techopedia.com/ai-journalism-
where-will-the-rise-of-automated-news-
writing-and-fact-checking-take-the-indus-
try 

Artificial Intelligence in Jour-
nalism

https://innovating.news/article/ai-in-journal-
ism/ 

3.3 Historical Evolution of Digital Communication

Digital communication, a cornerstone of contemporary society, has undergone a remarkable 
journey of evolution. This evolution has reshaped how individuals, businesses, and 
organizations connect, share information, and engage with one another. To comprehend 
the intricacies of digital communication and engagement in today’s world, it is imperative to 
trace its historical trajectory.
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1. The Emergence of the Internet:

The roots of digital communication can be traced back to the early 1960s, when the U.S. 
Department of Defense introduced ARPANET, the precursor to the modern Internet. ARPANET 
was initially developed to facilitate communication between research institutions and 
government agencies. It introduced the concept of packet-switching, a fundamental 
technology that underpins the internet’s architecture.

2. Birth of Email and Online Communities:

In the 1970s, the advent of email revolutionized digital communication. Ray Tomlinson’s 
implementation of the “@” symbol to separate user names from host computers paved the 
way for global email communication. Simultaneously, online communities and bulletin board 
systems (BBS) began to flourish, offering early forms of social interaction and information 
exchange.

You can click the image above to watch a video on YouTube of the history of computers or 
the link, or scan the QR code to watch

this link scan this QR code
https://tinyurl.com/yc8k55wm

 3. The World Wide Web and Web 1.0:

The 1990s saw the emergence of the World Wide Web, a breakthrough invention by Tim 
Berners-Lee. This graphical interface for the internet made information accessible to a 
broader audience. During this period, the web was primarily static, with websites serving as 
digital brochures.

4. Rise of Web 2.0 and User-Generated Content:

The early 2000s ushered in the era of Web 2.0, characterized by dynamic, interactive websites 
and user-generated content. Platforms like Blogger, Wikipedia, and YouTube allow users to 
create, share, and collaborate on content, democratizing online communication.
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5. Social Media and Networking:

The mid-2000s witnessed the meteoric rise of social media platforms like Facebook, Twitter 
(X), and LinkedIn. Social media platforms redefined digital communication by fostering real-
time, interactive conversations and enabling users to connect with a global audience.

6. Mobile Revolution and App Ecosystem:

With the proliferation of smartphones in the late 2000s, digital communication became 
increasingly mobile-centric. Mobile apps and social media integration empower users 
to engage anytime, anywhere. This shift also gave rise to location-based services and 
augmented reality applications.

Watch the video below on http://tinyurl.com/3jxrzbr6 or  scan the QR Code
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7. Streaming and the Visual Web:

The 2010s marked the dominance of visual content. Services like Netflix, YouTube, TikTok and 
Instagram transformed digital communication through video streaming, visual storytelling, 
and live broadcasts, emphasizing the significance of multimedia engagement.

8. The emergence of new forms of journalism: 

Digital technologies have led to the emergence of new forms of journalism, such as data 
journalism, investigative journalism, and citizen journalism.

The Rise of Digital Journalism: 
Past, Present, and Future

https://online.maryville.edu/blog/dig-
ital-journalism/ 

9. The convergence of media

Digital technologies have led to the convergence of media platforms. For example, news 
organizations now produce content for a variety of platforms, including websites, social 
media, and print.

10. Emergence of AI and IoT:

In recent years, artificial intelligence (AI) and the Internet of Things (IoT) have reshaped digital 
communication. Chatbots, virtual assistants, and personalized content recommendations 
are just a few examples of how AI has enhanced user experiences and is at the center of 
many tasks.

AI and journalism: What’s next? https://reutersinstitute.politics.ox.ac.uk/
news/ai-and-journalism-whats-next 

10 Ways Journalists Use AI Tools 
in the Newsroom

https://www.twipemobile.com/10-ways-
journalists-use-ai-tools-in-the-news-
room/ 

Reporting on artificial intelli-
gence: a handbook for journal-
ism educators

https://unesdoc.unesco.org/ark:/48223/
pf0000384551 

internet of things (IoT) https://www.techtarget.com/iotagenda/
definition/Internet-of-Things-IoT 

What is IoT? https://www.oracle.com/inter-
net-of-things/what-is-iot/ 
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11. Blockchain and Decentralization:

The blockchain technology underpinning cryptocurrencies has introduced the concept 
of decentralized communication, emphasizing privacy and security. Decentralized social 
networks and messaging apps aim to give users greater control over their data.

Watch video on blockchain technology http://tinyurl.com/mtkz2n65 or scan QR code

                                            

12. Prosumer culture

There has been a growth in prosumer culture as audience characteristics change. A prosumer 
is a consumer who is also a producer of content. In the context of digital communication 
and multimedia journalism, prosumers are people who create and share their own content, 
such as blog posts, social media posts, videos, and podcasts- in as much as they consume 
content of others. 

Prosumers play an important role in the digital communication landscape. They help to 
create and distribute a wide variety of content, and they can help to amplify the voices 
of marginalized groups. Prosumers can also help to hold governments and businesses 
accountable and to promote social change.
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13. The Future of Digital Communication:

As we stand on the cusp of the 2020s, the future of digital communication holds exciting 
prospects. Technologies like 5G, augmented reality, virtual reality, and the metaverse promise 
to redefine how we interact and engage in the digital landscape. The evolution of digital 
communication and journalism has created a number of challenges and opportunities for 
journalists. On the one hand, journalists are now facing more competition from other sources 
of news and information. On the other hand, digital technologies have given journalists new 
ways to reach their audiences and produce high-quality journalism.

Here are some of the challenges and opportunities facing digital communicators and 
journalists:

• Misinformation and disinformation: The rise of social media has made it easier for 
misinformation and disinformation to spread. This has made it more important for 
journalists to be fact-checkers and to provide accurate and reliable information.

• The decline of revenue: Traditional media outlets have experienced a decline in 
revenue in recent years. This has made it more difficult for journalists to produce high-
quality journalism.

• Attacks on the press: Journalists are facing increasing attacks from governments and 
other powerful actors. This is making it more difficult for journalists to do their jobs and 
to hold the powerful accountable.

New platforms: Digital 
technologies have given 
digital communicators 

and journalists new 
platforms to reach their 
audiences. For example, 

journalists can now publish 
their work on their own 

websites and blogs, and 
they can interact with their 
audiences through social 

media.

New tools: Digital 
technologies have 
also given digital 

communicators and 
journalists new tools to 
produce high-quality 

journalism. For example, 
journalists can now use 
data analysis tools to 

investigate complex stories, 
and they can use video 

editing software to create 
engaging multimedia 

content.

New forms of 
storytelling: Digital 
technologies have 

made it possible for 
digital communicators 
and journalists to tell 

stories in new and 
innovative ways. For 

example, journalists can 
now create interactive 

documentaries and 
podcasts.

The evolution of digital communication and journalism is ongoing. It is important for digital 
communicators and journalists to stay up-to-date on the latest trends and technologies so 
that they can continue to produce high-quality content, reach and engage more audiences.
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3.4 Understanding the Digital Landscape

Digital communication (sending and receiving of messages) is undertaken using digital 
gadgets, tools and platforms. These communication tactics and best practices are ever 
evolving as the technological gadgets, tools, devices change very often from time to time.

Key Trends and Developments
In the ever-evolving realm of digital communication, staying abreast of key trends and 
developments is essential for communication students and professionals alike. The 
digital landscape is dynamic, and understanding these trends is paramount for crafting 
effective communication strategies in the digital age. Here are some of the key trends and 
developments shaping the digital landscape:

A. Mobile-First Communication: The proliferation of smartphones has led to a mobile-
first approach in digital communication. The mainstream media of communication 
today is arguably the mobile phone. Billions of people worldwide own a mobile phone, 
some connected to the internet, eithers used for mobile calls, sms, radio receivers, 
calculators, torches, clocks, calendars, audio and video players, among other 
purposes. With mobile devices as the primary access point to the internet, content 
must be responsive, load quickly, and provide an optimal user experience on smaller 
screens. Mobile apps, SMS marketing, and mobile-friendly web design have gained 
prominence.

B.  Video Dominance: Video content has become the reigning champion of digital 
communication. Platforms like YouTube, TikTok, and Instagram emphasize visual 
storytelling and short-form video. Live streaming and video conferences are 
commonplace for real-time engagement, and video ads have become a staple of 
digital advertising. Netflix.com similar services like Hulu.com, Tulabegroup.com are 
becoming increasingly popular choices for people who prefer to watch movies on 
the go. Video is a powerful tool for digital communication because it is engaging, 
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informative, and persuasive. Video can be used to tell stories, demonstrate products, 
and explain complex concepts in a way that is easy to understand. Video is also more 
likely to be remembered than other forms of content, such as text and images. If you 
intend to influence people today, you will need the ability to create video ads or clips 
with your information, use video on social media, create video tutorials and explainer 
videos, use video to create and share live events. It is vital that you produce high 
quality video, optimize your videos for search engines, share (promote) your videos 
and analyse your video performance.

C.  Social Commerce: Social media platforms are no longer just for socializing; they have 
become shopping destinations. The integration of e-commerce features on platforms 
like Instagram and Facebook allows users to discover and purchase products without 
leaving the app. Social commerce has blurred the lines between content and 
commerce. Similarly, the nonprofit world players are also using the social networks to 
promote their causes and mobilise people to support their causes, including sourcing 
for direct donations.

D.  Personalization and AI: Artificial intelligence and machine learning play a pivotal role 
in delivering personalized experiences. From tailored content recommendations for 
users based on their location and interests, to chatbots providing instant customer 
support, AI enhances engagement by understanding user preferences and behaviors. 
Personalization is the process of tailoring communication to the individual needs and 
interests of the recipient. AI is playing an increasingly important role in personalization, 
as it can be used to analyze large amounts of data to identify patterns and trends. 
This information can then be used to create personalized messages and experiences 
for each customer. There are many benefits to using personalization in digital 
communication. For example, personalized messages are more likely to be opened 
and read than non-personalized messages. They are also more likely to lead to clicks, 
conversions, and sales or signups and donations to your cause. AI can be used to 
personalize digital communication in a variety of ways. For example, AI-powered 
chatbots can be used to provide personalized customer service. AI can also be used 
to create personalized product recommendations, email newsletters, and social 
media posts.

E.  Chatbots and Conversational AI: Chatbots have evolved from simple rule-based 
systems to sophisticated conversational AI. They assist with customer inquiries, 
automate tasks, and provide round-the-clock support. Conversational marketing, 
enabled by chatbots, creates meaningful interactions with users. As a communication 
professional, you need to master the art of prompt engineering so you can train the 
different AI tools to master your organisation’s specific content and offer it to people 
who visit your website or search engines.
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Chatbots vs. conversational AI: 
What’s the difference?

https://www.zendesk.com/blog/
chatbot-vs-conversational-ai/ 

F.  Data Privacy and Regulation: Concerns over data privacy have led to the 
implementation of stringent regulations like the European Union’s General Data 
Protection Regulation (GDPR) and the California Consumer Privacy Act (CCPA). 
Understanding these regulations is vital to maintaining trust with audiences and 
avoid legal issues. Every organization must be aware of unlawfully disclosing data to 
third parties and ensure proper handling of people’s personal data. Many national 
agencies and international protocols require that all organisations online present 
clearly their information notices and data sharing practices.

G.  Influencer Marketing: Influencer marketing has grown exponentially, with social media 
personalities and content creators partnering with brands to promote products and 
services. Influencers offer authenticity and relatability, which can significantly impact 
consumer decisions. From Facebook, Twitter (X), TikTok to the likes of Instagram, there 
are many popular content creators that can help drive engagement for your product 
or service. When choosing influencers to collaborate with, it is important to select 
individuals whose audience aligns with the brand’s target market. It is also important 
to ensure that the influencer’s content is high-quality and engaging. The influencers 
can help you reach a new audience, build trust and credibility, generate engagement 
and even drive sales. But you have to choose the best influencers based on your clear 
goals and objectives, create a detailed brief and ensure you plan to monitor and 
track results of their impact.
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H.  User-Generated Content (UGC): User-generated content, from customer reviews 
to social media posts, has become a valuable resource for businesses and non-
profit organisations. Encouraging and leveraging UGC builds trust and authenticity, 
as prospective customers or leaders often rely on peer recommendations. UGC is 
any form of content created by individual people (not brands) and published to 
an online or social network. It can include text, images, videos, reviews, and more. 
UGC has become increasingly important in digital communication, as it allows 
brands to connect with their audiences in a more authentic and engaging way. As 
a communications professional, you can encourage UGC creation in relation to your 
brand or causes, you can curate UGC, you or give credit to creators of UGC in your 
social media communications, or monitor UGC for potential lesson and insights to 
improve the performance of your organization.

Watch the video http://tinyurl.com/3x7kn5sy or scan the QR Code

                                                     

I. Augmented Reality (AR) and Virtual Reality (VR): AR and VR technologies are 
blurring the lines between the digital and physical worlds. AR filters on social media, 
VR gaming, and immersive brand experiences are changing how users engage with 
content. Augmented reality (AR) and virtual reality (VR) are two emerging technologies 
that are poised to revolutionize digital communication. AR overlays digital information 
onto the real world, while VR creates a completely immersive virtual environment. AR 
and VR can be used to create more engaging and interactive digital experiences. For 
example, businesses can use AR to create product demos that allow customers to 
see how products would look and work in their own homes. VR can be used to create 
virtual tours of properties, training simulations, and even live events.
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Augmented Reality (AR) vs. Virtu-
al Reality (VR): What’s the Differ-
ence?

https://www.pcmag.com/news/aug-
mented-reality-ar-vs-virtual-reali-
ty-vr-whats-the-difference 

Understanding virtual reality and 
augmented reality

https://edu.gcfglobal.org/en/the-
now/understanding-virtual-reali-
ty-and-augmented-reality/1/ 

Augmented Reality vs Virtual Re-
ality

https://www.teamviewer.com/en/
augmented-reality-ar-vs-virtual-real-
ity-vr/ 

J.  Voice Search and Smart Assistants: Voice-activated search through devices like 
Amazon Echo and Google Home is on the rise. Optimizing content for voice search 
and developing voice assistant skills are crucial for maintaining visibility in this space. 
Voice search allows users to search for information and perform tasks using spoken 
commands. Smart assistants are voice-activated devices that can help users with a 
variety of tasks, such as setting alarms, playing music, and controlling smart home 
devices. Voice search and smart assistants are having a major impact on digital 
communication. For example, people are increasingly using voice search to search 
for information on their smartphones and tablets. Voice search is also being used to 
control smart home devices and to interact with other voice-activated devices.

The Rise of Voice Search and 
AI Assistants: Implications for 
Marketers

https://www.linkedin.com/pulse/
rise-voice-search-ai-assis-
tants-implications-marketers/ 

K.  Sustainability and Ethical Communication: Those we target with our communications 
are increasingly conscious of the environmental and ethical impact of the brands they 
engage with. Sustainable practices and ethical communication are not only good for 
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the planet but also enhance a brand’s reputation. Sustainable communication is 
communication that is mindful of its environmental and social impact. This means 
using resources efficiently, reducing waste, and avoiding harmful content. Ethical 
communication is communication that is honest, fair, and respectful. This means 
avoiding deception, misinformation, and harmful stereotypes. Both sustainability and 
ethical communication are important for digital communication because it has a 
significant environmental and social impact. Digital communication uses energy and 
other resources, and it can be used to spread misinformation and hate speech.

L.  Metaverse and Virtual Communities: The concept of the metaverse, a virtual universe 
where users can interact, socialize, and conduct business, is gaining momentum. 
Virtual communities and digital events are becoming essential components of 
engagement.  The metaverse is a hypothesized iteration of the internet, supporting 
persistent online 3-D virtual environments through conventional personal computing 
as well as virtual and augmented reality headsets. Virtual communities are social 
networks that exist online, where people can interact with each other and build 
relationships. The metaverse and virtual communities have the potential to 
revolutionize digital communication. For example, people could use the metaverse to 
meet with colleagues and clients in virtual offices, attend conferences and concerts, 
or simply socialize with friends and family. Virtual communities could be used to build 
support groups, learn new skills, or collaborate on creative projects.

The digital landscape is a dynamic and ever-changing terrain. To excel in digital 
communication and engagement, it is imperative to understand and adapt to these key 
trends and developments. This knowledge should empower communication students and 
professionals to craft strategies that resonate with today’s digitally connected audiences 
and prepare them for the exciting future of digital communication.

The Metaverse and Social 
Interaction: Building Virtual 
Communities

https://medium.com/@prathambhard-
waj38/the-metaverse-and-social-in-
teraction-building-virtual-communi-
ties-9c62b911c7de 

The Metaverse: All you 
want to know about the 
Metaverse

https://metav.rs/metaverse/ 
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Theoretical 
Foundations of Digital 
Communication4.

In the field of digital communication, a solid understanding of theoretical frameworks is 
essential for communication students and professionals. Theories provide a foundation for 
comprehending the dynamics, effects, and implications of digital communication in today’s 
interconnected world. Let’s explore some of the key theoretical foundations that underpin 
digital communication:

4.1 Communication Theories through the digital lens

1. Media Ecology Theory:

Media Ecology Theory, developed by Marshall McLuhan, emphasizes the interplay between 
media, technology, and society. It posits that different communication technologies shape 
human perception, cognition, and social interaction. In the digital age, this theory is particularly 
relevant as it highlights how the digital environment influences the way we communicate 
and engage with information.

One of the key concepts in media ecology theory is the idea that the medium is the message. 
This means that the format of a message can be just as important as the content of the 
message itself. For example, a news article read on a smartphone will have a different impact 
on the reader than a news article read in a print newspaper.

Another key concept in media ecology theory is the idea of media environments. Media 
environments are the physical and social contexts in which media is used. For example, the 
media environment of a home is different from the media environment of a workplace.

Media ecology theory can be used to analyze and understand a wide range of digital 
communication phenomena. For example, it can be used to understand the impact of social 
media on public discourse, the rise of filter bubbles, and the spread of misinformation.

Here are some specific examples of how media ecology theory can be applied to digital 
communication:

• The rise of social media: Social media has created a new media environment where 
people can interact with each other and share information in real time. This has led to 
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a more democratic and participatory form of communication. However, it has also led 
to the spread of misinformation and the filter bubble phenomenon.

• The use of algorithms: Algorithms are used to curate the content that we see on 
social media and other digital platforms. This can have a significant impact on our 
perception of the world and the information that we are exposed to.

• The use of artificial intelligence: Artificial intelligence is being used to create new forms 
of digital media, such as deepfakes. This raises important ethical questions about the 
authenticity of digital media and the potential for its misuse.

Media ecology theory can help us to understand the complex relationship between media 
and society. It can also help us to be more critical consumers of digital media and to be 
more aware of the potential impact of digital media on our lives.

Here are some tips for using media ecology theory to improve your digital communication:

• Be aware of the medium: Consider the medium that you are using to communicate 
and how it may impact the way that your message is received. For example, if you are 
sending an important message, it is best to use a formal channel such as email or a 
phone call.

• Be aware of the media environment: Consider the media environment in which 
your message will be consumed. For example, if you are sharing content on social 
media, keep in mind that your audience is likely to be distracted and bombarded with 
information.

• Be critical of digital media. Be skeptical of the information that you see on social media 
and other digital platforms. Do your own research to verify the information before 
sharing it.

• Use digital media responsibly. Be aware of the potential impact of your digital 
communication on others. Avoid spreading misinformation and hate speech.

By following these tips, you can use media ecology theory to create more effective and 
ethical digital communication.

 Click the link below or scan the QR code

What is Media Ecology? https://sintelly.com/articles/
what-is-media-ecology/ 

2. Diffusion of Innovation Theory:

Diffusion of Innovations Theory, by Everett Rogers, examines how new ideas, technologies, 
and innovations spread through society. In the context of digital communication, this theory 
helps us understand the adoption of digital tools, platforms, and communication strategies. 
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It identifies key adopter categories, such as innovators, early adopters, early majority, late 
majority, and laggards, which play a crucial role in the diffusion of digital innovations.

According to Rogers, the diffusion of innovations is a process that involves five stages:

Implementation: The 
individual puts the innovation 

into use 

Decision: The individual  
decides whether or not to 

adopt the innovation 

Persuasion: The individual  
forms an attitude towards 

the innovation 

Knowledge: The individual  
becomes aware of the 

innovation 

Confirmation: The individual 
seeks reinforcement for  

their decision to adopt the 
innovation 

Rogers also identified five adopter categories, which are based on how quickly individuals 
adopt new innovations:

1. Innovators: Innovators are the first to adopt new innovations. They are typically risk-
takers who are interested in trying new things.

2. Early adopters: Early adopters are the second group to adopt new innovations. They 
are typically opinion leaders who are respected by others.

3. Early majority: The early majority is the third group to adopt new innovations. They are 
typically cautious and want to see that the innovation is successful before adopting 
it.

4. Late majority: The late majority is the fourth group to adopt new innovations. They are 
typically skeptical of new innovations and adopt them only after they have become 
widely accepted.

5. Laggards: Laggards are the last group to adopt new innovations. They are typically 
traditionalists who are resistant to change.

Diffusion of Innovations Theory has a number of implications for digital communication. For 
example, it can help us understand how new digital technologies are adopted by individuals 
and societies. It can also help us to develop strategies for promoting the adoption of new 
digital technologies.

Here are some specific examples of how Diffusion of Innovations Theory can be applied to 
digital communication:

• The rise of social media: Social media has been adopted by billions of people around 
the world in a relatively short period of time. This is due in part to the fact that social 
media is a relatively low-cost and easy-to-use innovation.
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• The adoption of smartphones: Smartphones have also been adopted by billions of 
people around the world in a relatively short period of time. This is due in part to the 
fact that smartphones offer a wide range of features and benefits, such as internet 
access, mobile apps, and GPS navigation.

• The rise of e-commerce: E-commerce has also experienced rapid growth in recent 
years. This is due in part to the convenience and security of online shopping.

Diffusion of Innovations Theory can help us to understand the factors that influence the 
adoption of new digital technologies. It can also help us to develop strategies for promoting 
the adoption of new digital technologies.

Here are some tips for using Diffusion of Innovations Theory to improve your digital 
communication:

• Identify your target audience: Consider which adopter category your target audience 
falls into. This will help you to develop communication strategies that are tailored to 
their needs and interests.

• Make it easy to adopt the innovation: Make it easy for your target audience to learn 
about and adopt the new digital technology. For example, you could provide clear 
instructions and support materials.

• Highlight the benefits of the innovation: Emphasize the benefits of the new digital 
technology to your target audience. This will help to persuade them to adopt the 
innovation.

• Use social proof: Use social proof to show your target audience that the new digital 
technology is being adopted by others. For example, you could share customer 
testimonials or case studies.

• Be patient: The diffusion of new digital technologies takes time. Don’t expect your 
target audience to adopt the new technology immediately.

3. Uses and Gratifications Theory:

Uses and Gratifications Theory focuses on why individuals choose particular media and 
communication channels. It posits that people actively select media to fulfill specific needs 
and derive gratifications from their media choices. In the digital realm, understanding user 
motivations and how digital platforms satisfy those needs is critical for crafting engaging 
content and communication strategies.

The theory was developed in the 1970s by Elihu Katz, Jay G. Blumler, and Michael Gurevitch, 
and it has since become one of the most influential theories in media and communication 
studies.

Uses and Gratifications Theory is particularly relevant to digital communication because 
digital media has given people more control over how they consume information and 
entertainment. With digital media, people can choose what they want to read, watch, and 
listen to and when they want to do it.
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Here are some of the ways that people use digital media to satisfy their needs and interests:

• Information: People use digital media to stay informed about current events, learn 
about new things, and research products and services.

• Entertainment: People use digital media to watch TV shows and movies, listen to music, 
and play games.

• Social connection: People use digital media to connect with friends and family, build 
relationships with others who share their interests, and join online communities.

• Personal identity: People use digital media to express themselves, create their own 
content, and explore different aspects of their identity.

Uses and Gratifications Theory can be used to understand why people use digital media in 
the ways that they do. It can also be used to develop strategies for creating digital content 
and services that are more likely to be used by people.

Here are some specific examples of how Uses and Gratifications Theory can be applied to 
digital communication:

• The use of social media: People use social media to stay connected with friends and 
family, learn about current events, and entertain themselves.

• The use of streaming services: People use streaming services to watch TV shows and 
movies on their own time and at their own pace.

• The use of online gaming platforms: People use online gaming platforms to play 
games with friends and others from around the world.

Uses and Gratifications Theory can help us to understand the motivations behind people’s 
use of digital media. It can also help us develop more effective digital communication 
campaigns.
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Here are some tips for using Uses and Gratifications Theory to improve your digital 
communication:

• Identify the needs and interests of your target audience: What do your target audience 
members use digital media for? What are their needs and interests?

• Create content and services that satisfy the needs and interests of your target 
audience: Create content and services that are informative, entertaining, and relevant 
to your target audience.

• Make it easy for people to use your content and services: Make it easy for people to 
find and use your content and services.

• Promote your content and services: Let people know about your content and services 
through social media, online advertising, and other channels.

4. Two-Step Flow Theory:

The Two-Step Flow Theory, introduced by Paul Lazarsfeld, Bernard Berelson, and Hazel Gaudet 
in the 1940s, posits that media messages first influence opinion leaders who, in turn, influence 
others within their social networks. In the digital era, this theory is relevant in the context of 
social media and influencer marketing, where opinion leaders play a pivotal role in shaping 
public opinion and behavior.

The two-step flow theory is particularly relevant to digital communication because digital 
media has made it easier for people to become opinion leaders. With digital media, anyone 
can create and share content, and anyone can build a following on social media.

Here are some examples of how the two-step flow theory can be applied to digital 
communication:
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• Social media influencers: Social media influencers are people who have a large and 
engaged following on social media. These influencers can be very effective in shaping 
the opinions of their followers.

• Online communities: Online communities are groups of people who share a common 
interest and who communicate with each other online. These communities can also 
be very effective in shaping the opinions of their members.

• Fake news: Fake news is false or misleading information that is presented as news. 
Fake news can be easily spread online, and it can have a significant impact on public 
opinion.

The two-step flow theory can help us to understand how information flows in the digital age. 
It can also help us to develop strategies for communicating with opinion leaders and the 
general public.

Here are some tips for using the two-step flow theory to improve your digital communication:

• Identify the opinion leaders in your target audience: Who are the people who your 
target audience members trust and respect?

• Communicate with the opinion leaders in your target audience: Provide the opinion 
leaders with information and resources that they can share with their followers.

• Create content and services that are relevant to opinion leaders: Create content and 
services that are informative, engaging, and relevant to the needs and interests of 
opinion leaders.

• Make it easy for opinion leaders to share your content: Make it easy for opinion leaders 
to find and share your content with their followers.

• Digital media has made it easier for opinion leaders to reach a large audience. In the 
past, opinion leaders were typically people who had access to mass media, such as 
journalists and politicians. Today, anyone with a social media account can become 
an opinion leader.

• Digital media has also made it easier for opinion leaders to build relationships with 
their followers. In the past, opinion leaders were often seen as distant and inaccessible. 
Today, opinion leaders can interact with their followers directly on social media.

• Digital media has also made it easier for opinion leaders to spread misinformation. 
In the past, misinformation was typically spread through mass media, such as 
newspapers, radio and television. Today, misinformation can be easily spread online 
through social media.

Overall, the two-step flow theory is a useful framework for understanding how information 
flows in the digital age. By understanding how this theory works, media and communications 
specialists can develop more effective strategies for communicating with opinion leaders 
and the general public.
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Communication Theory https://www.communicationtheory.
org/two-step-flow-theory-2/ 

5. Social Presence Theory:

Social Presence Theory (SPT) is a theory of communication that examines how people perceive 
the social presence of others in mediated communication. The theory was developed by 
Joseph Walther in the 1990s, and it has since become one of the most influential theories in 
communication studies.

SPT explores the degree to which communication technologies can replicate face-to-face 
interactions. In digital communication, it helps us understand how different digital tools, from 
video conferencing to social media, can enhance or diminish the feeling of being present 
in a communication context. This is particularly relevant in designing engaging digital 
experiences.

SPT is particularly relevant to digital communication because digital media allows people 
to communicate with each other in a variety of ways, including text-based communication, 
audio communication, and video communication. The different types of digital media have 
different levels of social presence. For example, video communication has a higher level of 
social presence than text-based communication.

The level of social presence in mediated communication can have a significant impact 
on how people communicate with each other. For example, people are more likely to be 
polite and respectful in high-social-presence communication than in low-social-presence 
communication. People are also more likely to disclose personal information in high-social-
presence communication than in low-social-presence communication.

Here are some examples of how SPT can be applied to digital communication:

• Social media: Social media platforms like Facebook and Twitter allow people to 
communicate with each other in a variety of ways, including text-based communication, 
audio communication, and video communication. The level of social presence on 



DIGITAL COMMUNICATION ESSENTIALS AND MULTIMEDIA JOURNALISM SKILLS

59

social media platforms varies depending on the type of communication. For example, 
video chats on social media platforms have a higher level of social presence than 
text-based chats.

• Online gaming: Online gaming platforms allow people to play games with each other 
in real time. The level of social presence on online gaming platforms is typically high, 
as players can communicate with each other through voice chat and text chat.

• E-learning: E-learning platforms allow students to learn at their own pace and on their 
own time. The level of social presence on e-learning platforms varies depending on 
the platform. For example, e-learning platforms that offer live video lessons have a 
higher level of social presence than e-learning platforms that do not offer live video 
lessons.

SPT can help us to understand how people communicate with each other in digital 
environments. It can also help us to develop strategies for creating digital communication 
experiences that are more engaging and effective.

Here are some tips for using SPT to improve your digital communication:

• Use the right type of communication for the situation: Consider the level of social 
presence that you need for the situation when choosing a type of communication. For 
example, if you need to have a serious conversation with someone, it is best to use a 
high-social-presence communication method, such as video chat or a phone call.

• Be mindful of your social cues: When communicating in a digital environment, it is 
important to be mindful of your social cues. For example, you should use emojis and 
other visual cues to convey your tone and emotions.

• Be responsive: When communicating in a digital environment, it is important to be 
responsive to the other person. This means responding to their messages promptly 
and providing feedback.

• Be respectful: When communicating in a digital environment, it is important to be 
respectful of the other person. This means avoiding personal attacks and using 
appropriate language.

Social Presence 
Theory

https://www.sciencedirect.com/topics/computer-sci-
ence/social-presence-theory 

6. Agenda-Setting Theory:

The Agenda-Setting Theory posits that media has the power to influence the public’s 
perception of important issues by determining what topics receive attention. In the digital 
landscape, understanding how news organizations and social media platforms shape 
public agendas is crucial for comprehending the impact of digital communication on public 
discourse and opinion formation.
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Agenda-Setting Theory is a theory in media and communications studies that examines how 
the media influences the public’s perception of what is important. The theory was developed 
by Maxwell McCombs and Donald Shaw in the 1970s, and it has since become one of the 
most influential theories in media and communications studies.

Agenda-Setting Theory is particularly relevant to digital communication because digital 
media has given people more control over how they consume information. With digital 
media, people can choose what they want to read, watch, and listen to, and when they want 
to do it.

Despite this, Agenda-Setting Theory still applies to digital communication. The ‘media’ still 
plays a role in influencing the public’s perception of what is important, even though people 
have more control over how they consume information.

Here are some examples of how Agenda-Setting Theory can be applied to digital 
communication:

• Social media: Social media platforms like Facebook and X (Twitter) can influence the 
public’s perception of what is important by highlighting certain topics and stories. For 
example, if a news story is trending on social media, people are more likely to perceive 
it as important.

• Search engines: Search engines like Google can also influence the public’s perception 
of what is important by ranking certain websites and pages higher than others. For 
example, if a website is ranked higher in Google search results, people are more likely 
to perceive it as important.

• Online news sources: Online news sources can also influence the public’s perception 
of what is important by covering certain topics and stories more than others. For 
example, if an online news source covers a particular topic extensively, people are 
more likely to perceive it as important.
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Here are some tips for using Agenda-Setting Theory to improve your digital communication:

• Be aware of the media’s agenda: Be aware of the topics and stories that the media is 
highlighting. Be critical of these topics and stories, and don’t assume that they are the 
most important things happening in the world.

• Get your news from a variety of sources: Don’t just get your news from one source. Get 
your news from a variety of sources, including both traditional and alternative media 
sources. This will help you to get a more balanced view of the news.

• Be critical of what you read, watch, and listen to: Be critical of the information that 
you consume. Don’t just accept everything that you read, watch, and listen to as true. 
Question the information and try to verify it from other sources.

• Share information from a variety of sources: When sharing information on social media 
or other digital platforms, share information from a variety of sources. This will help to 
promote a more diverse and balanced flow of information.

Agenda Setting 
Theory

https://www.communicationtheory.org/agen-
da-setting-theory/ 

7. Network Theory:

Network Theory examines the structure and dynamics of social networks, both online and 
offline. It helps us understand how information flows, how ideas spread virally, and how online 
communities form. This theory is foundational in studying the interconnected nature of digital 
communication and the role of networks in shaping information dissemination.

Network Theory can be used to understand the flow of information, goods, and services 
through networks. Network Theory is particularly relevant to digital communication because 
digital media has created complex networks of people and devices.

Here are some examples of how Network Theory can be applied to digital communication:

• Social media: Social media platforms like Facebook and X (Twitter) are networks of 
people who are connected to each other. Information flows through these networks 
quickly and easily.

• Online gaming: Online gaming platforms are networks of people who are connected 
to each other to play games together. Information flows through these networks in 
real time.

• E-commerce: E-commerce platforms are networks of people and businesses that 
are connected to each other to buy and sell goods and services. Information flows 
through these networks to facilitate transactions.

Network Theory can help us to understand how digital communication works and how it 
can be used to reach and engage audiences. It can also help us to develop strategies for 
creating more effective digital communication campaigns.
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Here are some tips for using Network Theory to improve your digital communication:

• Identify the key nodes in your network: Who are the people and organizations that 
are most influential in your network? Once you have identified the key nodes in your 
network, you can focus your communication efforts on them.

• Build relationships with the key nodes in your network: Take the time to build relationships 
with the key nodes in your network. This will help you to spread your message more 
effectively.

• Use the network to amplify your message: The network can be used to amplify your 
message and reach a wider audience. Encourage the key nodes in your network to 
share your content with their followers.

• Monitor the network for feedback: The network can also be used to monitor feedback 
on your communication. Pay attention to what people are saying about your brand 
and your messages. This feedback can help you to improve your communication 
efforts.

By following these tips, you can use Network Theory to create more effective digital 
communication campaigns. Here are some additional thoughts on how Network Theory can 
be used to improve digital communication:

• Network Theory can help us to understand how information spreads through digital 
networks. This knowledge can be used to develop strategies for promoting content 
and reaching target audiences.

• Network Theory can also help us to understand how digital networks can be used 
to build relationships and communities. This knowledge can be used to develop 
strategies for engaging audiences and building loyalty.

• Network Theory can also help us to identify potential risks and vulnerabilities in digital 
networks. This knowledge can be used to develop strategies for mitigating these risks 
and vulnerabilities.

Overall, Network Theory is a valuable tool for understanding and improving digital 
communication. By understanding how digital networks work, we can develop more effective 
strategies for reaching and engaging our audiences.

Watch the video http://tinyurl.com/3kvc522r on network theory or scan the QR Code below
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8. Cultivation Theory:

Cultivation Theory suggests that long-term exposure to media content can shape individuals’ 
perceptions of reality. In the digital age, where individuals are constantly exposed to online 
content, understanding how digital media may cultivate certain beliefs, attitudes, and 
behaviors is essential for communication professionals and researchers.

Cultivation Theory is a theory was developed by George Gerbner and Larry Gross in the 1970s, 
and it has since become one of the most influential theories in media and communications 
studies.

Cultivation Theory is particularly relevant to digital communication because digital media 
has become a major source of information and entertainment for people around the world. 
People who consume a lot of digital media are more likely to have cultivated perceptions of 
the world that are consistent with the portrayals of the world that they see in the media.

Here are some examples of how Cultivation Theory can be applied to digital communication:

• Social media: Social media platforms like Facebook and Twitter often portray a world 
that is more glamorous and exciting than the real world. People who consume a lot of 
social media may be more likely to have cultivated perceptions of the world that are 
unrealistic and unattainable.

• Online gaming: Online games often portray violence and aggression as normal 
and acceptable. People who play a lot of online games may be more likely to have 
cultivated perceptions of the world that are more violent and aggressive than the real 
world.

• Online news: Online news sources often focus on negative and sensational stories. 
People who consume a lot of online news may be more likely to have cultivated 
perceptions of the world that are more negative and pessimistic than the real world.

Cultivation Theory can help us to understand the potential impact of digital media on our 
perceptions of the world. It can also help us to be more critical consumers of digital media.
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Here are some tips for using Cultivation Theory to improve your digital communication:

• Be aware of the potential impact of your content on people’s perceptions of the world: 
Be aware of the way that your content portrays the world and how it may impact 
people’s perceptions of the world.

• Strive to be accurate and objective in your reporting: Avoid sensationalism and bias 
in your content.

• Provide a variety of perspectives in your content: Present a variety of perspectives on 
the issues that you cover in your content.

• Encourage critical thinking: Encourage your audience to think critically about the 
content that you produce and the messages that you convey.

Cultivation Theory https://www.communicationtheory.org/culti-
vation-theory/ 

9. Digital Divide Theory:

The Digital Divide Theory examines disparities in access to and use of digital technologies. It 
helps identify and address inequalities in digital communication opportunities and access 
to information, making it crucial for communication professionals to ensure equitable 
communication strategies.

The digital divide is the gap between people who have access to and can use information 
and communication technologies (ICTs) and those who do not. This can be due to a variety 
of factors, including income, education, location, and disability.

The digital divide is particularly relevant to digital communication because ICTs are essential 
for participation in many aspects of modern life. People who do not have access to ICTs may 
be at a disadvantage in terms of education, employment, and civic engagement.
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Here are some examples of how the digital divide can impact digital communication:

• Students who do not have access to home computers or the internet may struggle to 
keep up with their peers in school.

• Workers who do not have access to ICTs may have difficulty finding and applying for 
jobs.

• Citizens who do not have access to ICTs may be less informed about current events 
and less likely to participate in the democratic process.

The digital divide is a complex issue with no easy solutions. However, there are a number of 
things that can be done to address the digital divide, such as:

• Investing in broadband infrastructure in underserved areas.

• Providing affordable access to ICTs and training.

• Promoting digital literacy and skills development.

• Addressing the social and economic factors that contribute to the digital divide.

Media and communications specialists can play an important role in addressing the digital 
divide by:

• Creating and promoting content that is accessible to people with disabilities and 
people from different socioeconomic backgrounds.

• Using digital media to raise awareness of the digital divide and advocate for policies 
that address it.

• Working with communities to develop and implement digital literacy programs.

• Partnering with organizations that are working to close the digital divide.

Theory of Digital Divide https://www.communicationtheory.org/
theory-of-digital-divide/ 

10. Communication Privacy Management Theory:

Communication Privacy Management (CPM) Theory explores how individuals navigate the 
complexities of privacy in digital communication. Understanding how people manage their 
online information and interact with digital platforms is vital for addressing privacy concerns 
and maintaining trust in digital communication.

CPM was developed by Sandra Petronio in the early 1990s and has since become one of 
the most influential theories in communication studies. CPM is particularly relevant to digital 
communication because digital media has made it easier for people to share information 
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with others. However, it has also made it easier for people to collect and store information 
about others. This has raised new privacy concerns for individuals and organizations alike.

CPM can help us understand how people make decisions about what information to share 
and with whom. It can also help us to develop strategies for protecting our privacy in the 
digital age.

Here are some examples of how CPM can be applied to digital communication:

• Social media: Social media platforms like Facebook and X (Twitter) allow users to share 
a wide range of information about themselves with others, including their thoughts, 
feelings, and experiences. However, CPM can help us to understand the privacy risks 
associated with sharing information on social media and to develop strategies for 
managing our privacy.

• Online dating: Online dating apps allow users to share personal information with 
potential partners. However, CPM can help us to understand the privacy risks associated 
with online dating and to develop strategies for protecting our privacy.

• Email: Email is a common form of communication used by individuals and organizations 
alike. However, CPM can help us understand the privacy risks associated with using 
email and to develop strategies for protecting our privacy.

Here are some tips for using CPM to improve your digital communication:

• Be aware of the privacy risks associated with digital communication: Be aware of the 
fact that digital communication can be intercepted, monitored, and stored by others.

• Think carefully about what information you share online: Only share information online 
that you are comfortable with being made public.

• Use strong passwords and encryption: Use strong passwords and encryption to protect 
your digital accounts and communications.

• Be mindful of your privacy settings: Be mindful of your privacy settings on social media 
platforms and other websites.

• Be careful about clicking on links and opening attachments: Be careful about clicking 
on links and opening attachments in emails and other messages, as they may contain 
malware or viruses.

In addition to the above, here are some additional thoughts on how CPM can be used to 
improve digital communication:

• CPM can help us to develop more ethical communication practices. For example, CPM 
can help us to understand how to obtain consent before sharing personal information 
about others.

• CPM can also help us to design digital communication systems that are more privacy-
friendly. For example, CPM can help us to design social media platforms that give 
users more control over their privacy.
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• Overall, CPM is a valuable tool for understanding and improving digital communication. 
By understanding how people manage their privacy, we can develop more ethical 
and privacy-friendly communication practices.

Communication Privacy 
Management Theory-Dis-
closure Of Information

https://www.communicationtheory.org/com-
munication-privacy-management-theory-dis-
closure-of-information/ 

4.2 Communication models through the digital lens

1. Shannon-Weaver Model (The Linear Model):

The Shannon-Weaver Model, often referred to as the linear model, was developed by Claude 
Shannon and Warren Weaver in 1949. While it predates the digital age, it remains relevant as 
a foundational concept. In this model, communication is depicted as a linear process with a 
sender encoding a message, transmitting it through a channel, and a receiver decoding it. In 
the digital context, this model illustrates the basic flow of information from sender to receiver, 
although it oversimplifies the complexities of digital communication, which often involves 
feedback loops and interactive elements.

Shannon and Weaver 
Model of Communica-
tion

https://www.communicationtheory.org/shan-
non-and-weaver-model-of-communication/ 

2. Interactive Model:

The Interactive Model expands upon the linear model by introducing feedback loops between 
the sender and receiver. In digital communication, this model is highly relevant as it accounts 
for the two-way nature of online interactions. It acknowledges that communication is not just 
about transmitting messages but also about receiving and responding to feedback in real-
time, which is characteristic of many digital platforms like social media and chat applications.
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Interactive Model of 
Communication

https://www.marketing91.com/interac-
tive-model-of-communication/ 

3. Transactional Model:

The Transactional Model takes communication a step further by emphasizing that 
communication is a dynamic, ongoing process. It views communication as a mutual exchange 
where both parties, the sender and receiver, play active roles in creating shared meaning. 
In the digital age, this model is exemplified by the constant back-and-forth interactions on 
digital platforms, where meaning is co-constructed through dialogue and engagement.

Transaction Model of 
Communication

https://shorturl.at/ptCDR 
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4. Convergence Model:

The Convergence Model is particularly relevant in the digital age, where different forms of 
media, such as text, audio, video, and interactive content, converge on digital platforms. 
This model highlights how digital communication environments blur traditional distinctions 
between media types, allowing for multimodal and cross-platform communication. It 
underscores the importance of adapting content to various digital channels and formats.

Communication 
Skills: The Conver-
gence Model

https://communispond.com/communica-
tion-skills-the-convergence-model/ 

5. The Filter Bubble Model:

The Filter Bubble Model addresses the personalized nature of digital communication. It posits 
that algorithms used by search engines and social media platforms create information 
bubbles, where users are exposed primarily to content that aligns with their existing beliefs 
and preferences. Recognizing the filter bubble effect is crucial for understanding how digital 
communication can reinforce echo chambers and confirmation bias.
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These theoretical foundations and models provide communication students and professionals 
with the conceptual tools to analyze, critique, and innovate in the ever-evolving landscape 
of digital communication and engagement. By applying these theories, practitioners can 
develop more effective and ethical strategies to connect with diverse digital audiences and 
adapt to the rapidly changing digital environment.

4.3 New Media Theories

In the digital age, traditional communication models are complemented by new media 
theories that specifically address the unique characteristics and dynamics of digital 
communication. These theories provide valuable insights into how individuals engage 
with digital media, interact on online platforms, and create meaning in the context of the 
digital landscape. Let’s explore some key new media theories relevant to the study of digital 
communication and engagement

1. Media Richness Theory:

Media Richness Theory (MRT), proposed by Richard L. Daft and Robert H. Lengel, focuses on the 
capacity of communication channels to convey information. In the digital realm, this theory 
is crucial for understanding which digital tools and platforms are best suited for various 
communication purposes. It suggests that richer media, such as face-to-face communication 
or video conferencing, are more effective for conveying complex or ambiguous messages, 
while leaner media, like text-based emails, may suffice for routine information.

MRT examines how the richness of a medium affects the effectiveness of communication. 
MRT is particularly relevant to digital communication because digital media offers a wide 
range of media with varying levels of richness. For example, text-based communication is 
relatively lean, while video communication is relatively rich.
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The richness of a medium is determined by four factors:

• Feedback: The ability of the medium to provide immediate feedback to the 
communicators.

• Multiple cues: The ability of the medium to convey multiple cues, such as facial 
expressions and vocal tone.

• Message tailoring: The ability of the medium to be tailored to the specific needs of the 
communicators.

• Emotion: The ability of the medium to convey emotions.

MRT suggests that the richness of the medium should be matched to the equivocality of the 
message. Equivocality is the degree to which a message is ambiguous or uncertain. More 
equivocal messages require richer media to communicate effectively.

Here are some examples of how MRT can be applied to digital communication:

 

 

90 
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MRT can be a useful tool for media and communications specialists to improve the effectiveness 

of their communication. By understanding the richness of different media and how it affects the 

communication process, media and communications specialists can choose the right media for the 

task and create messages that are more likely to be understood and acted upon. 

Here are some additional tips for using MRT to improve your digital communication: 

● Consider the audience: When choosing a communication medium, consider the needs and 

preferences of your audience. For example, if your audience is not familiar with video 

conferencing, you should choose a different medium. 

● Be mindful of the context: When choosing a communication medium, consider the context 

in which the communication will take place. For example, if you are communicating in a 

noisy environment, you should choose a medium that can be easily understood, such as 

video conferencing. 

● Be clear about your objectives: What do you want to achieve with your communication? 

Once you know your objectives, you can choose a medium that is appropriate for achieving 

those objectives. 

  

Choosing the right 
communication medium 

for a task: If you are 
communicating a complex 

or ambiguous message, 
you should choose a richer 

medium, such as video 
conferencing or phone call. 
If you are communicating a 
simple or straightforward 

message, you can choose a 
leaner medium, such as 
email or text message. 

   

Using multiple media to 
communicate: You can also 

use multiple media to 
communicate a message. 
For example, you could 

send an email with a link to 
a video that explains the 
message in more detail 

   

Providing feedback: If you 
are communicating using a 

lean medium, such as 
email, you can make your 

communication more 
effective by providing 

feedback. For example, you 
could ask the recipient to 
acknowledge receipt of 

your message or to reply 
with a question. 

MRT can be a useful tool for media and communications specialists to improve the 
effectiveness of their communication. By understanding the richness of different 
media and how it affects the communication process, media and communications 
specialists can choose the right media for the task and create messages that are 
more likely to be understood and acted upon.

Here are some additional tips for using MRT to improve your digital communication:

• Consider the audience: When choosing a communication medium, consider the 
needs and preferences of your audience. For example, if your audience is not familiar 
with video conferencing, you should choose a different medium.

• Be mindful of the context: When choosing a communication medium, consider 
the context in which the communication will take place. For example, if you are 
communicating in a noisy environment, you should choose a medium that can be 
easily understood, such as video conferencing.
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• Be clear about your objectives: What do you want to achieve with your communication? 
Once you know your objectives, you can choose a medium that is appropriate for 
achieving those objectives.

Media Richness 
Theory

https://www.communicationtheory.org/me-
dia-richness-theory/ 

2. Social Presence Theory:

Social Presence Theory (SPT) is a communication theory that examines how people perceive 
the social presence of others in mediated communication. SPT, developed by Joseph Walther 
in the 1990s, explores the extent to which computer-mediated communication (CMC) can 
replicate the feeling of social presence found in face-to-face interactions. It emphasizes the 
importance of factors like text-based cues, emoticons, and video conferencing in creating a 
sense of human connection in digital communication. Understanding this theory is vital for 
designing digital engagement strategies that foster meaningful interactions.

SPT is particularly relevant to digital communication because digital media allows people 
to communicate with each other in a variety of ways, including text-based communication, 
audio communication, and video communication. The different types of digital media have 
different levels of social presence. For example, video communication has a higher level of 
social presence than text-based communication.

The level of social presence in mediated communication can have a significant impact 
on how people communicate with each other. For example, people are more likely to be 
polite and respectful in high-social-presence communication than in low-social-presence 
communication. People are also more likely to disclose personal information in high-social-
presence communication than in low-social-presence communication.

Here are some examples of how SPT can be applied to digital communication:

• Social media: Social media platforms like Facebook and Twitter allow people to 
communicate with each other in a variety of ways, including text-based communication, 
audio communication, and video communication. The level of social presence on 
social media platforms varies depending on the type of communication. For example, 
video chats on social media platforms have a higher level of social presence than 
text-based chats.

• Online gaming: Online gaming platforms allow people to play games with each other 
in real time. The level of social presence on online gaming platforms is typically high, 
as players can communicate with each other through voice chat and text chat.

• E-learning: E-learning platforms allow students to learn at their own pace and on their 
own time. The level of social presence on e-learning platforms varies depending on 
the platform. For example, e-learning platforms that offer live video lectures have a 
higher level of social presence than e-learning platforms that do not offer live video 
lectures.
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SPT can help us to understand how people communicate with each other in digital 
environments. It can also help us to develop strategies for creating digital communication 
experiences that are more engaging and effective.

Here are some tips for using SPT to improve your digital communication:

• Use the right type of communication for the situation: Consider the level of social 
presence that you need for the situation when choosing a type of communication. For 
example, if you need to have a serious conversation with someone, it is best to use a 
high-social-presence communication method, such as video chat or a phone call.

• Be mindful of your social cues: When communicating in a digital environment, it is 
important to be mindful of your social cues. For example, you should use emojis and 
other visual cues to convey your tone and emotions.

• Be responsive: When communicating in a digital environment, it is important to be 
responsive to the other person. This means responding to their messages promptly 
and providing feedback.

• Be respectful: When communicating in a digital environment, it is important to be 
respectful of the other person. This means avoiding personal attacks and using 
appropriate language.

In addition to the above, here are some additional thoughts on how SPT can be applied to 
digital communication:

• Media and communications specialists can use SPT to design digital communication 
systems and experiences that are more engaging and effective. For example, media 
and communications specialists can use SPT to design social media functionality in 
their platforms that allow users to build stronger relationships with each other.

• Media and communications specialists can also use SPT to create digital content 
that is more likely to be shared and consumed by others. For example, media and 
communications specialists can create video content that is more engaging and 
informative than text-based content.

• Overall, SPT is a valuable tool for media and communications specialists to understand 
and improve digital communication. By understanding how people perceive social 
presence in digital environments, media and communications specialists can develop 
more effective and engaging digital communication experiences.

3. Hypertext Theory

Hypertext Theory pertains to the non-linear structure of digital content, where users can 
navigate through hyperlinks to access information. Developed by Ted Nelson and later 
popularized by Tim Berners-Lee, the inventor of the World Wide Web, this theory underpins 
the structure of the internet itself. It highlights the significance of user-driven exploration and 
information retrieval, which is integral to the design of websites and online content.
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Hypertext Theory is a theory that examines how people read and interact with hypertext, 
which is text that is linked to other texts through hyperlinks.

Hypertext Theory is particularly relevant to digital communication because digital media is 
hypertextual. This means that digital media allows people to easily link to other digital media, 
such as websites, images, and videos.

Hypertext Theory can help us to understand how people read and interact with digital media. 
It can also help us to develop strategies for creating more effective digital communication 
content and experiences.

Here are some examples of how Hypertext Theory can be applied to digital communication:

• Creating engaging digital content: Media and communications specialists can use 
Hypertext Theory to create engaging digital content by using hyperlinks to connect 
readers to other relevant content. This can help to keep readers engaged and informed.

• Designing user-friendly websites: Media and communications specialists can use 
Hypertext Theory to design user-friendly websites by using hyperlinks to organize and 
navigate content in a logical way. This can help users to find the information they 
need quickly and easily.

• Improving the search engine optimization (SEO) of digital content: Media and 
communications specialists can use Hypertext Theory to improve the SEO of their 
digital content by using hyperlinks to connect to other high-quality websites. This can 
help their content to rank higher in search engine results pages (SERPs), which can 
lead to more traffic and engagement.

Here are some tips for using Hypertext Theory to improve your digital communication:

• Use hyperlinks to connect readers to other relevant content: When creating digital 
content, use hyperlinks to connect readers to other relevant content. This can help to 
keep readers engaged and informed, and it can also help to improve the SEO of your 
content.

• Organize your content in a logical way: Use hyperlinks to organize your content in a 
logical way. This can help users to find the information they need quickly and easily.
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• Use relevant and descriptive anchor text: When using hyperlinks, use relevant and 
descriptive anchor text. This will help users to understand what the link is about before 
they click on it.

• Avoid using too many hyperlinks: Don’t overuse hyperlinks in your content. This can be 
overwhelming for readers and can make your content difficult to read or keep going 
off your page content.

Hypertext Theory https://shorturl.at/yzV69 

4. Long Tail Theory:

Long Tail Theory, coined by Chris Anderson in a 2004 article in Wired magazine, addresses 
the vast array of niche content made possible by digital distribution platforms like Netflix, 
Amazon, and iTunes. In the digital landscape, this theory explains how businesses can thrive 
by catering to niche audiences and offering a wide variety of specialized content. It influences 
content creation, curation, and marketing strategies in the digital realm.

The long tail theory is a business strategy that suggests that businesses can make 
significant profits by selling low volumes of many different products rather than only 
selling large volumes of a few popular products. This is possible because the Internet 
allows businesses to reach a large audience with a wide variety of products, at a 
relatively low cost.

Anderson argued that the Internet was creating a new kind of marketplace where businesses 
could sell low volumes of many different products and still be profitable. He called this new 
marketplace the “long tail.”

The long tail theory has had a significant impact on the way that businesses operate 
online. Many businesses now use the long-tail theory to develop their product offerings and 
marketing strategies. For example, Amazon sells millions of different products, many of which 
are sold in low volumes. However, the aggregate sales of these low-volume products can be 
significant.

The long tail theory is also relevant to digital communication and multimedia journalism. 
Digital communicators and multimedia journalists can use the long tail theory to reach a 
wider audience with their content. For example, a digital communicator could write a blog 
post about a niche topic, such as the history of the bicycle. Even though the blog post may only 
be read by a small number of people, the aggregate traffic to the blog could be significant 
if the digital communicator writes about a variety of niche topics.

Multimedia journalists can also use the long tail theory to reach a wider audience with their 
video and audio content. For example, a multimedia journalist could create a video about a 
local event, or a podcast about a niche topic. Even though the video or podcast may only be 
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watched or listened to by a small number of people, the aggregate audience for the content 
could be significant if the multimedia journalist creates content about a variety of topics.

Here are some tips for digital communicators and multimedia journalists who want to use 
the long tail theory to reach a wider audience:

• Create content about a variety of topics, including niche topics.

• Use long-tail keywords in your content.

• Promote your content on social media and other online platforms.

• Interact with your audience and build relationships with other creators.

• Be patient and persistent. It takes time to build an audience for your content.

The Long Tail Theory, Debunked: We 
Stick With What We Know

https://shorturl.at/wEFZ6 

5. Participatory Culture Theory

Participatory Culture Theory underscores the active role of audiences and users in digital 
media production and consumption. It highlights the collaborative nature of online 
communities, where users create, remix, and share content. This theory informs strategies 
for engaging with user-generated content and fostering co-creation in digital spaces. The 
theory was developed by media scholar Henry Jenkins in his 2006 book Convergence Culture: 
Where Old and New Media Collide.

Jenkins argues that participatory culture is characterized by the following:

• Low barriers to artistic expression and civic engagement: Digital technologies have 
made it easier for people to create and share their own content and to participate in 
online communities.

• Support for creating and sharing one’s own creations: Digital technologies make it 
easy for people to share their own content with others and to find and connect with 
other creators.

• Some type of informal mentorship whereby what is known by the most experienced 
is passed along to novices: Digital communities often have informal mentorship 
structures, where more experienced creators help and support newer creators.

• A belief that one’s contributions matter and some degree of social connection with 
others in the culture: Members of participatory cultures believe that their contributions 
matter, and they feel a sense of social connection with other members of the culture.

Participatory culture theory has had a significant impact on the way that we understand the 
role of media in our society. The theory has helped us to understand how digital technologies 
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have changed the way that people consume and produce media, and how digital 
technologies have created new opportunities for civic engagement and social connection.

Participatory culture theory is also relevant to digital communication and multimedia 
journalism. Digital communicators and multimedia journalists can use participatory culture 
theory to engage their audiences and to create new forms of media. For example, a digital 
communicator could create a social media campaign that encourages their audience to 
share their own stories and experiences. A multimedia journalist could create a website or 
blog that allows their audience to contribute to the reporting process or encourages crowd-
sourcing.

Here are some tips for digital communicators and multimedia journalists who want to use 
participatory culture theory to engage their audiences and create new forms of media:

• Create opportunities for your audience to participate in the creation and sharing of 
content.

• Provide support for your audience to create and share their own content.

• Create a sense of community among your audience.

• Empower your audience to feel like their contributions matter.

Participatory culture theory is a powerful tool that can be used by digital communicators 
and multimedia journalists to engage their audiences and create new forms of media or 
content. By following the tips above, you can use participatory culture theory to achieve your 
communication and journalism goals.
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Here are some examples of participatory culture in digital communication and multimedia 
journalism:

• Social media campaigns: Social media campaigns are a popular way to engage 
audiences in participatory culture. For example, a news organization could create a 
social media campaign to encourage people to share their photos and videos from 
happenings in their communities.

• Citizen journalism: Citizen journalism is the practice of ordinary people reporting on 
news events happening in their respective communities. For example, a person could 
use their smartphone to record a video of a news event and share it on social media.

• Interactive documentaries: Interactive documentaries are documentaries that 
allow viewers to participate in the storytelling process. For example, an interactive 
documentary could allow viewers to choose which path the story takes, or to explore 
different aspects of the story in more depth.

• Open source journalism: Open source journalism is a collaborative approach to 
journalism where multiple journalists work together on a story. For example, a group 
of journalists from different news organizations could work together to investigate a 
complex story.

Participatory culture is a powerful force in digital communication and multimedia journalism. 
By understanding and using participatory culture theory, digital communicators and 
multimedia journalists can create more engaging and informative content for their audiences.

6. Digital Divide Theory (Second-Level Digital Divide)

The digital divide is the gap between people who have access to and use information and 
communication technologies (ICTs) and those who do not. The first-level digital divide refers 
to the gap in access to ICTs, while the second-level digital divide refers to the gap in the use 
of ICTs, even among those who have access to them. This theory addresses disparities not 
only in access to digital technology but also in digital literacy and the ability to effectively 
navigate and use digital resources. Understanding this theory is essential for creating 
inclusive communication strategies.
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The second-level digital divide is also known as the usage gap or the skills divide. It is caused 
by a number of factors, including:

• Lack of digital skills: Many people lack the digital skills needed to use ICTs effectively. 
This can include skills such as using a computer, accessing the internet, and using 
social media.

• Lack of motivation: Some people may have access to ICTs but are not motivated to 
use them. This can be due to a number of factors, such as lack of interest, lack of time, 
or lack of awareness of the benefits of using ICTs.

• Lack of opportunities: Some people may have access to ICTs but do not have the 
opportunity to use them. This can be due to a number of factors, such as lack of 
access to public computers or lack of access to affordable internet service.

The second-level digital divide can have a number of negative consequences. For example, 
people who lack digital skills may be at a disadvantage in the job market and may have 
difficulty accessing essential services. They may also be more vulnerable to misinformation 
and disinformation.

Digital communicators and multimedia journalists can play a role in addressing the second-
level digital divide by creating content that is accessible and easy to understand. They can 
also work to raise awareness of the importance of digital skills and to promote opportunities 
for people to learn digital skills.

Here are some tips for digital communicators and multimedia journalists who want to help 
address the second-level digital divide:

• Use plain language and avoid jargon.

• Provide clear instructions and explanations.

• Use visuals and multimedia content to support your text.

• Offer multiple ways for people to access your content (through text, audio, and video).

• Partner with community organizations and libraries to offer digital skills training 
programs.

• Advocate for policies that support digital equity and inclusion.

7. Networked Public Sphere Theory

Networked Public Sphere Theory examines how digital communication technologies impact 
the public sphere, where individuals discuss and debate important issues. The theory was 
developed by media scholar Jürgen Habermas in his 2006 book The Structural Transformation 
of the Public Sphere: An Inquiry into a Category of Bourgeois Society. 

It posits that the digital landscape has transformed the public sphere by enabling a broader 
range of voices and perspectives to participate in public discourse. This theory informs 
strategies for engaging with online communities and facilitating constructive conversations.
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Habermas argues that the public sphere is a space where citizens can come together to 
discuss matters of public interest and to form public opinion. He argues that the digital public 
sphere is different from the traditional public sphere in a number of ways.

First, the digital public sphere is more inclusive. In the traditional public sphere, participation 
was limited to those who had access to the media and to public spaces such as coffeehouses 
and salons. The digital public sphere allows anyone with access to the internet to participate 
in public discourse.

Second, the digital public sphere is more decentralized. In the traditional public sphere, 
discourse was mediated by mass media outlets such as newspapers and television stations. 
The digital public sphere is characterized by a variety of different voices and perspectives.

Third, the digital public sphere is more interactive. In the traditional public sphere, discourse 
was largely one-way, with citizens consuming content produced by mass media outlets. The 
digital public sphere allows citizens to produce and share their own content, and to engage 
in dialogue with each other.

Networked public sphere theory has a number of implications for digital communication 
and multimedia journalism. Digital communicators and multimedia journalists can play a 
role in promoting a healthy and vibrant networked public sphere by creating content that is 
informative and engaging and by providing opportunities for people to participate in public 
discourse.

Here are some tips for digital communicators and multimedia journalists who want to 
promote a healthy and vibrant networked public sphere:

• Create content that is informative and engaging.

• Provide opportunities for people to participate in public discourse, such as through 
social media, comment sections, and forums.

• Be transparent and accountable.

• Be respectful of different viewpoints.
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• Promote critical thinking and media literacy.

Here are some examples of how digital communication and multimedia journalism can be 
used to promote a healthy and vibrant networked public sphere:

• Social media: Social media platforms such as Facebook, X (Twitter), and Instagram 
can be used to share news and information, to engage in public discourse, and to 
build communities.

• Online news organizations: Online news organizations can provide in-depth reporting 
and analysis on current events, and they can provide opportunities for people to 
participate in public discourse through comments sections and forums.

• Citizen journalism: Citizen journalism is the practice of ordinary people reporting on 
news events. Citizen journalists can use social media and other online platforms to 
share their stories and perspectives.

• Podcasts: Podcasts are audio recordings that can be downloaded and listened to on 
a variety of devices. Podcasts can be used to share news and information, to engage 
in public discourse, and to tell stories.

• Documentaries: Documentaries are long-form videos that explore a particular topic 
in depth. Documentaries can be used to raise awareness of important issues and 
promote social change.

Digital communication and multimedia journalism have the potential to transform the public 
sphere. By using these technologies in a responsible and ethical way, digital communicators 
and multimedia journalists can help to create a more informed, engaged, and democratic 
society.

8. Surveillance Studies:

Surveillance studies is the study of surveillance, which is the monitoring of the actions or 
behavior of a person or group. Surveillance can be carried out by governments, businesses, 
or individuals. It can be used for a variety of purposes, such as law enforcement, national 
security, and marketing.

Surveillance studies is a broad field that encompasses a variety of disciplines, including 
sociology, criminology, law, and technology. Surveillance studies scholars examine the social, 
ethical, and legal implications of surveillance. They also develop and advocate for policies to 
protect privacy and civil liberties.

Surveillance studies is relevant to digital communication and multimedia journalism in a 
number of ways. First, digital communication technologies have made it easier and cheaper 
to conduct surveillance. Second, digital technologies have created new forms of surveillance, 
such as dataveillance and social media monitoring. Third, digital technologies have made it 
more difficult to protect privacy and civil liberties.

Digital communicators and multimedia journalists need to be aware of the surveillance 
state and the implications of surveillance for their work. They need to take steps to protect 
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their own privacy and the privacy of their sources. They also need to be critical of the ways in 
which surveillance is being used by governments and businesses.

Here are some tips for digital communicators and multimedia journalists who want to protect 
their privacy and the privacy of their sources:

• Use strong encryption to protect your communications.

• Be mindful of the information you share online.

• Use secure communication platforms, such as Signal and Telegram.

• Be critical of the apps and services you use.

• Educate your sources about the risks of surveillance.

Digital communicators and multimedia journalists can also play a role in raising awareness 
of the surveillance state and advocating for policies to protect privacy and civil liberties. They 
can do this by writing about surveillance, interviewing experts on surveillance, and supporting 
organizations that are working to protect privacy.

Here are examples of how digital communication and multimedia journalism can be used 
to raise awareness of the surveillance state and to advocate for policies to protect privacy 
and civil liberties:

• Investigative journalism: Investigative journalists can expose government and 
corporate surveillance programs.

• Data journalism: Data journalists can use data to analyze and visualize surveillance 
practices.

• Explainer journalism: Explainer journalists can write about the surveillance state in a 
way that is easy to understand.

• Documentary filmmaking: Documentary filmmakers can create documentaries about 
the surveillance state.

• Activism: Digital communicators and multimedia journalists can use their platforms to 
promote activism around surveillance issues.

Surveillance is a powerful tool that can be used for good or for evil. Digital communicators 
and multimedia journalists have a responsibility to use their skills to promote transparency 
and accountability and to protect the privacy of individuals and groups. 

These new media theories enrich our understanding of digital communication and 
engagement by providing theoretical frameworks tailored to the digital landscape. 
Communication students and professionals can draw upon these theories to analyze and 
navigate the complexities of digital media, thereby developing more effective and informed 
communication strategies in the digital age.
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Digital Communication 
Essentials5.

Digital communication is the exchange of information using digital technologies. This can 
include communication through email, social media, text messaging, video conferencing, 
and other online platforms. Digital communication is used in all aspects of our lives, from our 
personal relationships to our professional lives.

Digital communication has a number of advantages over traditional forms of communication, 
such as face-to-face communication and telephone calls. Digital communication is often 
faster, more convenient, and more efficient than traditional forms of communication. 
Additionally, digital communication can reach a wider audience than traditional forms of 
communication.

However, digital communication also has some disadvantages. One disadvantage is that 
digital communication can be less personal than traditional forms of communication. 
Additionally, digital communication can be more difficult to control than traditional forms of 
communication. For example, once you send an email, it can be difficult to recall it.

A Deep Dive Into Digital Com-
munication 

https://www.sortlist.com/blog/digi-
tal-communication/ 

Digital Communication Es-
sentials for Boosting Organi-
zational and Personal Brands

https://online.maryville.edu/blog/
digital-communication/ 

In the age of digital transformation, our world is connected by a complex web of communication 
technologies. From the exchange of ideas through social media to the transmission of news 
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via online platforms, the way we interact, inform, and engage has undergone a profound 
metamorphosis. Digital communication is the lifeblood of our interconnected society. It 
encompasses a spectrum of tools and platforms that facilitate the exchange of information 
and ideas through digital media. Here are the essential pillars that constitute the foundation 
of digital communication:

Understanding Digital Platforms: You need to explore the myriad of digital platforms that 
shape the landscape of communication, from social media networks to messaging apps, 
and discuss their impact on society, communication and journalism.

Effective Online Presence: Building a compelling online presence is a skill that transcends 
individuals, businesses, and media organizations. You need strategies and best practices to 
establish and manage your digital presence effectively.

Content Creation and Curation: Content reigns supreme in the digital realm. You need to 
master the art of crafting engaging content, the principles of multimedia storytelling, and the 
curation of information in the digital age.

Digital Engagement and Community Building: The heart of digital communication lies in 
engaging with your audience. This publication helps you with the techniques of fostering 
meaningful connections, building online communities, and interacting with your followers.

Digital Literacy and Ethics: Navigating the digital landscape demands a deep understanding 
of the ethical considerations that govern our actions. You need to grasp the ethical dilemmas 
of the digital age and the importance of media literacy.

Digital etiquette: Digital etiquette refers to the rules of behavior that apply to digital 
communication. To communicate effectively online, it is important to follow digital etiquette 
guidelines. For example, you should avoid using all caps, avoid sending spam emails, and 
avoid making offensive or discriminatory statements.

Netiquette: Netiquette is a term used to describe the rules of etiquette that apply to online 
communication. Netiquette is similar to digital etiquette, but it specifically applies to online 
forums and discussion groups. To communicate effectively in online forums and discussion 
groups, it is important to follow netiquette guidelines. For example, you should avoid flaming 
(posting angry or insulting messages), and you should stay on topic.

Digital security: Digital security is important for protecting your privacy and safety online. 
To communicate safely online, you should use strong passwords, be careful about what 
information you share, and be aware of the risks of online scams.

5.1 The different types of digital communication 
platforms & tools

Digital communication platforms and tools are used to exchange information and 
communicate with others online. There are a wide variety of digital communication platforms 
and tools available, each with its own strengths and weaknesses.

Here are some of the most common types of digital communication platforms and tools:
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Email: Email is one of the oldest and most popular forms of digital communication. Email is 
used for both personal and professional communication. Email is a versatile communication 
tool that can be used to send text, images, and attachments.

Social media: Social media platforms such as Facebook, X (Twitter), and Instagram are 
used by millions of people around the world to communicate with each other. Social media 
platforms can be used to share text, images, videos, and live streams.

Messaging apps: Messaging apps such as WhatsApp, Telegram, and Signal are used to 
send and receive text messages, images, videos, and voice messages. Messaging apps 
are often used for personal communication, but they can also be used for professional 
communication in some cases.

Video conferencing: Video conferencing platforms such as Zoom, Google Meet, and 
Microsoft Teams allow you to communicate with others face-to-face using a video camera 
and a computer. Video conferencing platforms are often used for business meetings, online 
classes, and social events.

Collaboration tools: Collaboration tools such as Slack, Trello, and Asana allow teams to 
communicate and collaborate on projects. Collaboration tools can be used to share files, 
assign tasks, and track progress.

File sharing tools: File sharing tools such as Dropbox, Google Drive, and iCloud allow you to 
share files with others online. File sharing tools can be used to share documents, images, and 
videos.

Project management tools: Project management tools such as Asana, Monday.com, and 
Jira allow you to plan, track, and manage projects. Project management tools can be used 
to create task lists, set deadlines, and track progress.

Customer relationship management (CRM) tools: CRM tools such as Salesforce and 
HubSpot allow you to manage your customer relationships. CRM tools can be used to track 
customer interactions, manage sales leads, and provide customer support.

Voice Assistants and Smart Devices: Voice-activated digital assistants like Amazon’s Alexa, 
Apple’s Siri, and Google Assistant have become integral parts of many households. These 
tools allow users to perform tasks, search for information, and control smart devices using 
voice commands.

Web and Blogging Platforms: These platforms enable content creation and publication. Key 
players include Wordpress, Blogger, Medium, Wix, among others.

Podcasting Platforms: Podcasting has surged in popularity, and platforms like Apple 
Podcasts, Spotify, and Podbean host and distribute audio content.

In addition to these general-purpose digital communication platforms and tools, there are 
also a variety of specialized digital communication platforms and tools available for specific 
industries and professions. For example, there are digital communication platforms and tools 
for healthcare, education, and e-commerce.

When choosing a digital communication platform or tool, it is important to consider the 
following factors:
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Once you have considered these factors, you can start to research different digital 
communication platforms and tools. There are a number of resources available to help 
you choose the right digital communication platform or tool for your needs. You can read 
online reviews, compare product features, and ask for recommendations from friends and 
colleagues.

Once you have chosen a digital communication platform or tool, it is important to learn how 
to use it effectively. Most digital communication platforms and tools offer training resources 
and tutorials. You can also find helpful tips and tricks online.

5.2 How to create and share digital content effectively
In today’s digital age, the ability to create and share content effectively is at the heart of 
successful communication and journalism. Whether you’re a multimedia journalist, a content 
creator, or a social media manager, mastering the art of crafting and disseminating digital 
content is essential.

Digital content is created and shared for a variety of purposes, such as to inform, entertain, 
educate and persuade. To create and share digital content effectively, here are some key 
factors to consider:

1. Know your audience: Before you start creating content, it’s essential to have a deep 
understanding of your target audience. Who are they? What are their interests, needs, 
and preferences? What platforms do they use? Tailor your content to your audience’s 
needs and interests. This audience insight will guide your content creation and 
distribution strategy.

2. Define Your Goals: What are you trying to achieve with your digital content? Is it to 
inform, entertain, persuade, or engage? Defining clear goals will help you tailor your 
content to meet those objectives effectively.

3. Choosing the Right Content Format: Digital content comes in various formats, 
including text, images, videos, podcasts, infographics, and more. Select the format 
that best conveys your message and resonates with your audience. A mix of formats 
can also enhance understanding and engagement.

4. Plan your content: Before you start creating any digital content, it is important to have 
a plan. What are your goals for the content? What message do you want to convey? 
Who is your target audience? Once you have a plan, you can start to brainstorm 
ideas for your content.

5. Create high-quality content: Your digital content should be well-written, informative, 
and engaging. It should also be visually appealing. If you are creating images or 
videos, make sure they are high quality.

6. Optimize your content for search engines: Search engine optimization (SEO) is the 
process of optimizing your digital content so that it ranks higher in search engine 
results pages (SERPs). SEO can help you reach a wider audience for your content. We 
have here a whole Chapter to guide you on SEO.
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7. Promote your content: Once you have created your digital content, you need to 
promote it so that people can find it. You can promote your content through social 
media, email marketing, and other online channels.

8. Use strong headlines and titles: Your headline or title is the first thing people will 
see, so make sure it is attention-grabbing and informative. Your headlines should be 
clear, concise, and attention-grabbing. They should accurately reflect the content of 
your piece and make people want to read more.

9. Use strong visuals: Visuals can help to make your content more engaging and 
memorable. Use high-quality images, videos, and infographics in your content. 
Images and videos can break up your text and make your content more engaging.

10. Use keywords: Keywords are words and phrases that people are likely to search for 
when looking for information online. Use relevant keywords in your content to help 
people find it.

11. Make your content mobile-friendly: More and more people are using their 
smartphones and tablets to access the internet. Make sure your content is optimized 
for mobile devices.  Given the prevalence of mobile device usage, ensure that your 
content is mobile-friendly. Responsive design and concise formatting are essential 
for a seamless mobile experience.

12. Interact with your audience: Respond to comments and questions on social media. 
Engage in conversations on forums and discussion groups.

13. Analyze your results: After sharing content, it’s crucial to track its performance using 
analytics tools. Analyze metrics like page views, engagement, click-through rates, and 
social shares to understand what works and what needs improvement. Use these 
insights to refine your content strategy. This information can help you improve your 
content and reach a wider audience.

14. Use effective calls to action: Tell people what you want them to do after they read 
your content. Do you want them to visit your website? Sign up for your email list? 
Share your content on social media? Use clear and concise calls to action to tell 
people what you want them to do next.

15. Use a variety of multimedia elements. In addition to text, use images, videos, and 
audio to tell your story.

16. Be creative with your storytelling. Use multimedia to tell your story in a new and 
innovative way.

17. Make your content interactive. Allow your audience to interact with your content by 
adding polls, quizzes, and surveys.

18. Use social media to distribute your content. Social media is a great way to reach a 
wider audience and promote your digital content.

19. Leverage content management systems like WordPress, Drupal, or Joomla to 
organize and publish your content. These platforms offer user-friendly interfaces 
and tools for managing digital content publishing and sharing
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20. A/B Testing: Experiment with different content variations and measure their 
effectiveness. A/B testing can help you fine-tune your content and discover 
what resonates most with your audience.

21. Content Updates: Don’t forget that content is not static. Regularly update and 
refresh your content to keep it relevant and valuable to your audience.

Content Distribution: Effective content distribution is key to reaching your audience. Consider 
the following strategies:

Social Media: Share your content on relevant social media platforms to reach a broader 
audience.

Email Marketing: Utilize email newsletters to distribute content directly to your subscribers.

Collaborations: Partner with influencers or other content creators to expand your reach.

Content Syndication: Publish your content on third-party platforms or websites to reach 
new audiences.

How to Create a Digital Content 
Strategy

https://www.walkersands.com/
how-to-create-a-digital-con-
tent-strategy/ 

How to Create a Digital Content 
Strategy

https://rockcontent.com/blog/
how-to-create-a-digital-con-
tent-strategy/ 

How to Build a Digital Content 
Strategy: Step-by-Step Guide

https://www.growthmachine.com/
blog/digital-content-strategy 

5.3 Real-World Examples of using Digital 
Communications 

1. Dove’s “Real Beauty” Campaign:
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-  Example: Dove’s “Real Beauty” campaign challenges traditional beauty standards 
and promotes body positivity. They use a combination of video content, social media 
engagement, and user-generated content (UGC) to create a powerful message. You 
can study how this campaign leverages authentic storytelling to resonate with their 
audience.

The Success of 
Dove’s Real Beauty 
Campaign

https://www.globalbrandsmagazine.com/
the-success-of-doves-real-beauty-cam-
paign/ 

2. The New York Times’ Interactive Features:
-  Example: The New York Times often publishes interactive features, such as data 

visualizations and multimedia stories. Learners can explore how these elements 
enhance the storytelling experience and engage readers.

3. Neil Patel’s Blog and YouTube Channel:
-  Example: Neil Patel, a digital marketing expert, maintains a blog and YouTube channel 

where he shares valuable content. You can analyze how he repurposes content across 
multiple platforms and leverages SEO to reach a broader audience.

Neil Patel Youtube Channel https://www.youtube.com/neil-
patel 

4. National Geographic’s Instagram Account:
- Example: National Geographic’s Instagram account is renowned for its stunning imagery 

and compelling captions. You can examine how they use visual storytelling to evoke 
emotion and engage their audience.

National Geographic Instagram Account

5. BuzzFeed’s Listicles:
-  Example: BuzzFeed’s listicles are known for their shareability. You can dissect how 

BuzzFeed structures and writes listicles to make them highly engaging and shareable.

5.4 How to use digital communication to build 
relationships and engage audiences

In the digital age, effective communication is not just about conveying a message; it’s 
about building relationships and engaging with your audience members. Whether you’re 
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a journalist aiming to connect with content consumers, a brand seeking to build a loyal 
customer base, or an individual looking to expand your online presence, understanding how 
to use digital communication to foster relationships and engage your audience is essential. 
By using digital communication effectively, you can connect with people on a deeper level, 
build trust, and create a community around your brand or cause.

Here are some tips on how to use digital communication to build relationships and engage 
audiences:

• Be authentic. People can spot a fake from a mile away, so it’s important to be authentic 
in your digital communication. Be yourself, share your passions, and let your personality 
shine through.

• Be consistent. One of the best ways to build relationships is to be consistent in your 
digital communication. Post regularly on social media, send out email newsletters, 
and engage with your audience in meaningful ways.

• Be responsive. When people reach out to you, be sure to respond promptly and 
courteously. This shows that you value their input and that you’re interested in 
connecting with them.

• Be helpful. One of the best ways to build relationships is to be helpful. If someone has 
a question or a problem, try your best to help them. This shows that you care about 
them and that you’re invested in their success.

• Be yourself. People can spot a fake from a mile away, so it’s important to be yourself in 
your digital communication. Be yourself, share your passions, and let your personality 
shine through.

• Be authentic. People can spot a fake from a mile away. Be yourself and let your 
personality shine through in your digital communication.

• Be transparent. Be honest and open with your audience. Share your thoughts, feelings, 
and experiences.

• Be responsive. When people reach out to you, respond promptly and thoughtfully. This 
shows that you care about your audience and value their feedback.

• Be creative. Use a variety of digital communication formats, such as text, images, 
videos, and audio, to keep your audience engaged.

• Be interactive. Ask questions, run polls, and encourage your audience to participate 
in your digital communication. This shows that you value their opinions and that you 
want to hear from them.

• Be supportive. Celebrate your audience’s successes and be there for them during 
tough times. This shows that you care about them as individuals and that you are 
more than just a brand or a company.
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Here are some specific ways to use digital communication to build relationships and engage 
audiences:

• Use social media to connect with people on a personal level. Share behind-the-scenes 
content, give your followers a glimpse of your life or events, and ask them questions.

• Host live streams or webinars to interact with your audience in real time. This is a great 
way to answer questions, build relationships, and create a sense of community.

• Run contests and giveaways to generate excitement and engagement. This is also a 
great way to collect data and insights about your audience.

• Create and share engaging content that is relevant to your audience. This could 
include blog posts, articles, infographics, videos, or podcasts.

• Use email marketing to stay in touch with your audience and nurture your relationships. 
Send out regular email newsletters with updates on your work, exclusive content, and 
special offers.

• Use channels on Telegram and WhatsApp to offer updates and useful content on 
different areas of interest to your audience members.

Here are additional tips for building relationships and engaging with digital communication:

• Be a good listener. Social listening is the process of monitoring online conversations to 
identify what people are saying about your brand, your industry, and your competitors. 
By listening to your audience, you can learn about their needs and interests, and you 
can tailor your content and messaging accordingly.

• Be transparent. People want to do business with brands that they trust. Be transparent 
about your products or services, your pricing, and your business practices. This will 
help you to build trust with your audience.

• Be responsive. When people reach out to you, be sure to respond promptly and 
courteously. This shows that you value their input and that you’re interested in 
connecting with them.

• Be positive. People are drawn to positive people and brands. Strive to be positive in 
your digital communication, and avoid negativity.

• Be yourself. Be yourself, share your passions, and let your personality shine through.

By following these tips, you can use digital communication to build relationships and engage 
audiences in a meaningful way.

20 Tips You Can Use to 
Improve Your Digital 
Communications

https://granicus.com/blog/20-tips-you-
can-use-to-improve-your-digital-com-
munications/ 
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5.5 Factors for effective engagement in digital 
communication

1. Authenticity and Transparency
One of the cornerstones of building relationships through digital communication is 
authenticity. Be genuine and transparent in your interactions. This means representing 
yourself, your brand, or your organization honestly. Transparency builds trust, an imperative 
to any lasting relationship.

Example: Patagonia, a renowned outdoor apparel brand, is transparent about its commitment 
to environmental sustainability. Their website features detailed information about their supply 
chain and environmental initiatives, which builds trust with eco-conscious consumers.

2. Active Listening and Responding
Engagement is a two-way street. Actively listen to your audience. This involves not only 
monitoring what they say but also responding to their questions, concerns, and feedback. 
Prompt and thoughtful responses show that you value their input.

Example: Many brands use social media platforms like X (Twitter) and Facebook to actively 
engage with customers. They respond to inquiries and address issues promptly, demonstrating 
their commitment to customer satisfaction.

3. Consistent Branding and Messaging
Consistency in your branding and messaging is crucial. Whether it’s the tone of your content, 
your logo, or your visual style, a unified and consistent image helps your audience recognize 
and connect with your brand more easily.

Example: Apple maintains a consistent brand image across all its products, from the sleek 
design of its devices to the minimalist and user-friendly interface of its software. This 
consistency reinforces the brand’s identity.

4. Storytelling and Emotional Connection
Telling compelling stories is a powerful way to connect with your audience on an emotional 
level. Stories create a bond by tapping into shared experiences, emotions, and values.

Example: Humans of New York (HONY) is an Instagram account that shares  stories and 
portraits of people in New York City. These stories evoke empathy and resonate with a wide 
audience, creating a strong emotional connection.

5. User-Generated Content (UGC)
Encourage your audience to participate in content creation. User-generated content, such 
as reviews, testimonials, and user-submitted stories, not only engages your audience but 
also builds a sense of community.
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Example: Airbnb features user-generated content in the form of traveler reviews and photos 
on its platform. This helps potential guests make informed decisions and fosters trust within 
the Airbnb community.

6. Personalization
Tailor your content to the preferences and interests of your audience. Personalization can 
involve using the recipient’s name in email marketing, recommending content based on 
user behaviour, or offering customized product suggestions.

Example: Netflix’s recommendation algorithm analyzes user viewing history to 
suggest personalized movie and TV show selections, enhancing user engagement 
and retention.

7. Social Media Engagement
Social media platforms provide direct and immediate opportunities for engagement. 
Respond to comments, run polls and surveys, and host live Q&A sessions to keep your 
audience involved and informed.

Examples: NASA’s social media accounts engage with space enthusiasts by sharing 
breathtaking images, live video feeds from space missions, and interactive content that 
encourages questions and exploration. Uganda’s National Unity Platform uses social media 
to share updates and livestreams of issues and events involving their leader Bobi Wine or 
their key political activists.

Building relationships and engaging audiences through digital communication is both an art 
and a science. It requires authenticity, active listening, consistency, and the use of storytelling 
and personalization. We hope this topic has got you grounded in principles that can be 
applied to enhance your digital communication skills and foster meaningful relationships 
with your audience.

5.6 How to measure the success of digital 
communication campaigns

Effective digital communication campaigns don’t just end with the publication of content; 
they require ongoing evaluation to determine their impact and success. Understanding how 
to measure the success of your digital communication efforts is crucial for making informed 
decisions, optimizing strategies, and achieving your goals. Measuring the success of digital 
communication campaigns is essential for understanding what is working and what is not. By 
tracking key metrics, you can identify areas for improvement and optimize your campaigns 
for better results.
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There are a variety of metrics that you can use to measure the success of your digital 
communication campaigns, depending on your specific goals. Some common metrics 
include:

• Reach: The number of people who see your content.

• Engagement: The number of people who interact with your content, such as by liking, 
commenting, or sharing it.

• Conversions: The number of people who take a desired action, such as signing up for 
your email list or making a purchase.

To measure reach, you can use social media analytics tools, website analytics tools, and 
email analytics tools. These tools will show you how many people saw your content and 
where they saw it.

To measure engagement, you can use social media analytics tools, website analytics tools, 
and email analytics tools. These tools will show you how many people interacted with your 
content and how they interacted with it.

To measure conversions, you can use website analytics tools and email analytics tools. These 
tools will show you how many people took a desired action after seeing your content.

In addition to these general metrics, you may also want to track other metrics that are specific 
to your campaign goals. For example, if your goal is to increase brand awareness, you may 
want to track metrics such as brand mentions and social media followers.

Once you have identified the metrics that you want to track, you can start to collect data. 
You can use a variety of tools to collect data, such as social media analytics tools, website 
analytics tools, and email analytics tools.

Once you have collected data, you can analyze it to identify trends and patterns. This 
information can help you understand what is working and what is not, and it can help you to 
optimize your campaigns for better results.

Here are some additional tips for measuring the success of digital communication campaigns:

• Set specific goals for your campaigns. What do you want to achieve with your 
campaigns? Once you know your goals, you can choose the right metrics to track.

• Track your metrics over time. This will help you see trends and patterns in your 
performance.

• Compare your results to your goals. Are you meeting your goals? If not, what can you 
do to improve?

• Make adjustments to your campaigns as needed. Based on your analysis, make 
changes to your campaigns to improve your results.
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Measuring the Success of Digital Communications

1. Define Clear Objectives

Before diving into measurement, it’s essential to establish clear campaign objectives. What 
do you intend to achieve with your campaign? Objectives may include increasing website 
traffic, growing social media followers, boosting sales, or raising brand awareness. Each 
objective should be specific, measurable, achievable, relevant, and time-bound (SMART).

Example: If you’re running a social media campaign for a fashion brand, a SMART objective 
might be: “Increase Instagram followers by 15% within three months.”

2. Key Performance Indicators (KPIs)

Identify the key performance indicators that align with your objectives. KPIs are quantifiable 
metrics that allow you to gauge the success of your campaign. Depending on your goals, 
KPIs may include:

Website traffic Measured through page views, unique visitors, and bounce rates.

Engagement: Measured by likes, shares, comments, and time spent on content.

Conversion Rate: The percentage of users who take a desired action, such as making a 
purchase or subscribing.

Click-Through Rate (CTR): The ratio of clicks to impressions on an ad or link.

Social Media Metrics: Including followers, reach, and engagement rates.

Customer Acquisition Cost (CAC): The cost of acquiring a new customer through your 
campaign.

Return on Investment (ROI): The revenue generated compared to the cost of the campaign.

Digital Marketing 
Metrics & KPIs

https://www.klipfolio.com/resources/kpi-ex-
amples/digital-marketing 

3. Tools and Analytics

Leverage various analytics tools to track and measure KPIs. These tools vary depending on 
your digital communication channels, but common ones include:

Google Analytics: For website and content performance.

Social Media Insights: Available on platforms like Facebook, Twitter, and Instagram.

Email Marketing Analytics: Provided by email marketing platforms.

Ad Campaign Platforms: Such as Google Ads and Facebook Ads Manager.
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Customer Relationship Management (CRM) Systems: To track customer interactions and 
conversions.

Social media campaign measurement tools: Like keyhole, sproutsocial, quintily, brandwatch, 
hootsuite etc to measure achievements on social media and cross-compare across 
platforms and or comparators (non-profits with whom you do similar work) or competitors

Sprout Social Tutorials for beginners  https://rb.gy/xnl52j 

                                                   

A deep dive into quintly: powerful social media analytics platform  https://rb.gy/8k8z18 

                                           

Brandwatch: Social Media Monitoring  https://t.ly/C7I5D 
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How to Use Hootsuite in 15 Minutes    https://t.ly/gcZPO 

                                          

4. Periodic Reporting

Regularly monitor and report on the performance of your digital communication campaign. 
Create reports that summarize KPIs, trends, and any significant changes. Use these reports to 
compare actual results with your initial objectives and make adjustments as needed.

Example: A monthly report for a content marketing campaign could show metrics like website 
traffic, engagement on social media, and lead generation. It should also include an analysis 
of what content performed best and why.

5. A/B Testing

A/B testing involves creating two or more versions of a piece of content or an ad and 
measuring which one performs better. This allows you to optimize your campaign elements 
and improve results over time.

Example: If you’re running a paid advertising campaign on Google, create two ads with 
different headlines and compare their CTRs to determine which is more effective.

6. Return on Investment (ROI)

Understanding the ROI of your campaign is essential for determining its overall success. ROI 
compares the gain from the campaign against the cost. A positive ROI indicates that the 
campaign was profitable.

Example: If you spent $1,000 on a social media campaign and generated $3,000 in sales 
attributed to the campaign, your ROI is 200% ($2,000 profit divided by $1,000 cost).
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7. Feedback and Customer Surveys

Collect feedback from your audience or customers to gain insights into their perception of 
your campaign. Customer surveys can reveal areas for improvement and provide qualitative 
data to complement quantitative metrics.

Example: After an email marketing campaign, send a survey to subscribers asking for 
feedback on the content and how it can be improved.

Note: Measuring the success of your digital communication campaigns is an essential 
aspect of effective communication and journalism. It allows you to fine-tune your strategies, 
justify your investments, and demonstrate the impact of your efforts.

Tips for measuring the 
success of your digital 
marketing campaigns

https://www.linkedin.com/pulse/tips-measur-
ing-success-your-digital-marketing-cam-
paigns-arti-maurya/ 

How To Measure the 
Effectiveness of a Digital 
Marketing Campaign

https://www.meltwater.com/en/blog/measur-
ing-digital-marketing-campaigns 
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6. 
Multimedia 
Storytelling

We have already seen that multimedia enhances the communication experience by 
appealing to multiple senses simultaneously. This use of text, video, audio, photos, graphics 
and interactives provides a richer and more immersive way of conveying information and is 
a cornerstone of contemporary journalism and content creation in the digital age.

The Evolution of Multimedia Storytelling

The concept of multimedia storytelling has evolved in tandem with advancements in 
technology and changes in audience preferences. In the past, journalism primarily relied on 
print, and later, broadcast media. However, as digital platforms proliferated, journalists and 
content creators began to explore new ways to tell stories.

Multimedia storytelling extends beyond traditional articles or news segments. It leverages the 
capabilities of digital technology to create compelling narratives using text, images, audio, 
video, infographics, and interactive elements. These elements work in harmony to convey 
information, evoke emotions, and immerse the audience in the narrative.
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The best multimedia stories are engaging, surprising, informative, and provide content 
consumers with an “experience” of being a witness to the events or issues themselves.

Producing multimedia stories takes time, effort, and often a good bit of luck. The main task is 
to practice, learn from the experience, and keep practicing.

Go Online, Go Offline

In the digital age, the easiest place to look for story ideas is online. And there are many 
interactive ways to hunt down contacts and leads. Searching websites, existing news articles, 
databases, archives, records, blogs, social networks, Facebook groups, online forums, 
WhatsApp groups or channels, X lists, and web list serves are all great places to begin. As a 
reporter, you should be using as many online platforms as possible to find tips, background, 
events, sources, experts, and various points of view.

However, with multimedia reporting, it is impossible to do all of your reporting using the 
Internet, phone, and email. To get the multimedia elements you need (photos, audio, video, 
etc.), you must go offline. You must go to some place where something is happening and 
meet people and talk to them in person.

Immerse Yourself in Multimedia Journalism

If you want to be a painter, you study other painters. You take art classes, listen to lectures on 
art history, look at books of paintings, go to museums, and study techniques.

If you want to be a multimedia journalist, you need to spend time exploring the masters of 
the craft. Here are some places to begin

NYTimes.com multimedia http://tiny.cc/fu2dvz 

LATimes.com photography 
and multimedia

http://tiny.cc/gu2dvz 

Duck Rabbit https://www.duckrabbit.info/
blog/ 

Animoto http://tiny.cc/ju2dvz  

M2lab https://www.m2lab.net/ 
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6.1 Thinking Like a Multimedia Reporter

Multimedia journalism uses various media elements—text, photos, audio, video, and graphics 
and interactives—to tell a compelling news story. Which elements you select depends on the 
story itself. And it depends on the platform that is used to deliver the story to the audience.

The key is to embrace the freedom to use various tools and to understand how to take 
advantage of the unique qualities of each tool to tell the story in the most compelling way.

Think about which media elements might be best for your story. Each element has its own 
unique qualities and limits.  Examples of multimedia stories by our trainees. 

How Ugandans are using social media for 
civic engagement 

http://tinyurl.com/2sy34vff 

Business around Maguru fail to meet up 
Uganda Pentecostal university customer 
base

http://tinyurl.com/mr38hzux 

Jenifer shines in hotel business tapping 
from Uganda Pentecostal University 
customer base

http://tinyurl.com/yckxcn8t  

Tapping on the increasing young girl 
entrepreneurs at IUIU female campus

http://tinyurl.com/59d3hntv  

Cultural foods of different students at IUIU 
female campus

http://tinyurl.com/bdx8xcaa 
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TAKE NOTE

1. Multimedia storytelling is non-linear. It doesn’t follow a particular structure.

2. Each element can be consumed on its own.

3. Each media element is used to tell a different part of the story.

4. Each media element has specific strengths depending on how you use them and 
what message you intend to communicate.

5. And not OR- It is about the use of the different media elements together in a story and 
not seeing them as alternatives. For example you can have text, audio and video in 
your story together instead of wondering whether to use text, audio or video.

6. You can decide to use two or all the five elements together depending on what you 
are communicating.

7. Platform agnostic- The multimedia elements (text, audio, video, photos, graphics, 
interactives) aren’t tied to any platform. For example the same audio can be aired on 
radio and also published on soundcloud, facebook, X (twitter), whatsapp, computer 
or website. Just like the same video can be aired on TV and published on Youtube, 
Vimeo, whatsapp, facebook, X(twitter), computer or website.

6.2 Why Use Multimedia and How
Since different media elements are better suited to communicating particular messages, 
it is vital to use more than one media element in order to enhance comprehension of what 
you are communicating. You can combine visuals, sound, and text to communicate more 
effectively. 

The 7-38-55 communication model developed by Prof.. Albert Mehrabian of the University of 
California, Los Angeles, in his 1973 book Silent Messages, shows that only 7% of the meaning 
of feelings and attitudes takes place through the words we use in spoken communications, 
while 38% takes place through tone and voice, and the remaining 55% of communication of 
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these factor takesk place through the body language use—the visuals (specifically our facial 
expressions). 

Plan Your Multimedia Reporting

Even before you know exactly what your story will be, you want to have a clear idea of what 
coming up with the story will entail. Planning it out ahead of time will help you find the most 
interesting aspects and ensure that you get the material you need. This needs you to come 
up with your multimedia storyboard, detailing the different parts of the story, what media 
element you will use for what part of the story, source type, what resources you need, and 
technical considerations like shots and angles. 

Example of a Multimedia Storyboard Template:

More Storyboarding 

http://filmmakeriq.com/2010/10/500-storyboard-tutorials-resources/ 

• Before you go to the field, .do your research. Know enough to ask the questions that 
need to be asked.

• Set up interviews. Have specific times and places to do your interviews. Have all of your 
subjects provide contact information. Confirm before you go. Tell the people you are 
interviewing that you have a deadline.

• Prepare your interview questions.

• Try to sum up your story in a paragraph to help you find the “nut graph.” What is the 
core of the story? You can revise this later.

• Identify some of the main characters. What is the best way to gather their information, 
emotions, and opinions?

• Consider the location(s). Is it outside or inside, day or night, quiet or noisy?
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• Think about visual and audio elements. Is there something the audience would want 
to see? Are sounds important to the story? Is there action?

• Coordinate with others. Are you reporting alone or with a team?

• Be flexible. Be ready to ask questions you have not prepared. Be willing to explore an 
angle that you did not foresee.

• Make sure your equipment is prepared and ready to go.

What’s in your multimedia backpack?

Having the right tools and knowing how to use them is essential to multimedia reporting. 
Whether you are a beginner or an expert, you need to have equipment organized and ready 
to go.

Primary Tools

• Cell phone or Smartphone
• Audio recorder
• Digital camera
• Video camera
• Notebook, pens

NOTE: Most smart phones can do what cameras, recorders, and notebooks can do.

Accessories

• Tripod
• Microphones
• Headphones
• Chords and cables
• Additional lenses
• Extra memory cards
• Batteries
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Other suggested items

• Equipment manuals
• Heavy-duty tape (can always come in handy when you have to improvise)
• Zip-lock bags (in case of weather)

“Make Your Own Luck”

Journalists love to talk about “making their own luck.” It means that the best reporters are 
prepared, quick to respond, and constantly putting themselves in situations where they might 
encounter the unexpected. Seek out places that have action. Go to places where people 
gather, interact, perform, dress up, make money, lose money, debate, create, participate, 
compete, protest, educate, and worship. Capture content (audio, video, photos). 

Journalists attend and cover an event on Media Viability in East Africa
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Someone who sits in an office all day and works on a computer is good for background 
information or a quote, but they generally make for lousy multimedia.

Talk to more people than you need to. Ask your questions. Then ask them what questions they 
think you should be asking. Then ask, “Who else should I talk to?”

Look for new angles. A way to localize a national story? Are there missing viewpoints? What 
questions are left unanswered?

If something strikes you as odd, surprising, or too good to be true, check it out.

Spend as much time as you can reporting. If you can revisit a place more than once, you 
often find new information that you did not get the first time. Pay attention. Above all, be 
curious.

Circle Back to the Story

It is easy to get lost in the logistics, technical aspects of your equipment, facts, and all of the 
media that you are gathering.

So continually ask yourself, “What is the story?” Do this before you report, while you 
are reporting, after you have done your reporting, and while you are editing.
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Return to the basic questions that will help you find and fashion your narrative:

• What are you trying to convey?

• Who are the characters?

• Does something happen?

• Is surprising or unexpected?

• Does the story present a dramatic question? Will the audience ask: What will happen 
next? How does this end?

• Do you care about the story? If you do not, chances are your audience will not care 
either.

Multimedia storytelling has significantly impacted journalism and digital communication for 
several reasons:
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Watch the video at https://tinyurl.com/nhd29hc8 or press in image below or scan the QR code for 
more information on multimedia journalism.  

   

 

 

 

Engagement 
 Multimedia 

stories are more 
engaging and 

memorable than 
traditional text-
based content. 

They capture and 
maintain the 
audience's 
attention, 
leading to 

increased reader 
retention.  

Information 
Accessibility 

Multimedia 
makes complex 

information 
more accessible. 
Visual aids and 

interactive 
elements help 
the audience 
understand 

intricate topics 
and data.  

Global Reach 
Digital 

multimedia 
content can be 
easily shared 

across borders 
and languages, 
expanding the 

reach of a story 
to a global 
audience 

 

Adaptation to 
New Platforms 

As technology 
evolves, 

multimedia can 
adapt to new 

platforms, 
ensuring that 

content remains 
relevant and 

engaging in an 
ever-changing 

digital landscape.  

Emotional 
Connection 

Multimedia 
allows 

storytellers to 
create a deeper 

emotional 
connection with 

their audience by 
leveraging 
audiovisual 
elements. 

Watch the video at https://tinyurl.com/nhd29hc8 or scan the QR code for more information 
on multimedia journalism. 

  

Adaptation to New Platforms
As technology evolves, multimedia can adapt to new platforms, ensuring that content remains relevant and 

engaging in an ever-changing digital landscape.



 

https://www.yaaka.cc/makerere-djc/
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7. New Media Journalism 
and the New News 
Consumer

New media and Journalism

New media is a broad term that encompasses a wide range of digital communication 
technologies, including the internet, social media, mobile devices, and virtual reality. 
Journalism is the practice of gathering, researching, and reporting news and information to 
the public following principles that ensure public interest is being served. New media has had 
a profound impact on journalism, transforming the way that content is produced, distributed, 
and consumed.

 The Apple Vision Pro is modern way content is being consumed 
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One of the most significant impacts of new media on journalism has been the rise of ‘citizen 
journalism’. In the past, media content was produced by a small number of professional 
journalists who worked for traditional media outlets, such as newspapers, television stations, 
and radio stations. Today, anyone with a smartphone and an internet connection can 
produce and share content. Social media platforms like X (Twitter), TikTok, and Facebook 
have made it easier than ever for people to share news and information across the world

New media has also changed the way that news is consumed. In the past, people consumed 
news primarily through traditional media outlets. Today, many people consume news from 
a variety of sources, including social media, websites, and mobile apps. New media has also 
made it possible for people to consume news on their own terms. People can choose when 
and where they consume news, and they can choose the sources of news that they trust. 
This is why in this publication we refer more to users in the digital age than to the audience, 
as most people are not accessing content the same way at the same time but choosing 
what to access and when within the variety of digital platforms. 
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‘’The New News Consumer’’
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The concept of the “new news consumer” in new media refers to how people consume and 
interact with news and information in the digital age, particularly in the context of the internet 
and social media. This new type of news consumer is characterized by several key attributes:

1. Digital First: The new news consumer primarily relies on digital platforms and devices 
to access news content. This includes websites, mobile apps, social media, and other 
online sources. Traditional print and broadcast media have been largely supplanted 
by digital sources.

2. Customization and Personalization: New media technologies allow news consumers 
to customize and personalize their news feeds. They can select topics of interest, follow 
specific news outlets, and receive tailored recommendations. This personalization 
enables individuals to access news and information that aligns with their preferences 
and values.

3. Interactivity: New media consumers are active participants in the news consumption 
process. They can comment on articles, share content, and engage in discussions 
through social media. This interactivity fosters a sense of community and enables 
consumers to contribute to the news narrative.

4. Multiple Sources: The new news consumer tends to access news from a variety of 
sources, often spanning a broad ideological spectrum. This diversity of sources allows 
for a more comprehensive understanding of complex issues and reduces the risk of 
echo chambers.

5. Instant Gratification: In the digital age, news is available 24/7, and consumers expect 
immediate access to breaking stories. New media consumers are accustomed to 
real-time updates, push notifications, and live coverage, which can influence their 
perception of news events.

6. Citizen Journalism: The new news consumer may also engage in so-called citizen 
journalism, contributing to news coverage through eyewitness accounts, photos, 
and videos. Social media platforms have facilitated the rapid dissemination of user-
generated content.

7. Skepticism and Fact-Checking: New media consumers are often more skeptical of 
news sources and are aware of the prevalence of misinformation and fake news. 
They are more likely to fact-check information and seek out reliable sources.

8. Mobile Accessibility: Smartphones and other mobile devices are central to news 
consumption for the new news consumer. News is accessible on the go, making it a 
constant presence in their lives.

9. Fragmented Attention: With the abundance of information available, new media 
consumers often exhibit shorter attention spans and may engage with news in 
shorter, bite-sized formats such as headlines, summaries, and video clips.

10. Virality and Trends: News stories often gain popularity and attention through virality 
on social media platforms. New media consumers are influenced by trending topics 
and viral content.
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8. Visual 
Communication

Visual communication is a powerful tool in the digital age, enabling communication 
professionals to convey complex ideas, engage audiences, and tell compelling stories 
through graphics, infographics, videos, live streaming, and visual storytelling.

How To Use Visual Communication 
and Why It Matters

https://tinyurl.com/yvrzyy95 

What is visual communication, and 
how can it revolutionize your work-
flow?

https://experience.dropbox.com/
resources/what-is-visual-commu-
nication 

How to Use Visual Communication: 
Definition, Examples, Templates

https://venngage.com/blog/visu-
al-communication/ 

Graphics and Infographics

- Visual Appeal: Graphics, such as images, illustrations, and icons, enhance the visual 
appeal of content and capture the audience’s attention.

- Brand Identity: Consistent graphic elements like logos and color schemes reinforce 
brand identity and recognition.
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- Data Visualization: Use graphics to present data in a visually compelling and easily 
understandable format, making complex information more accessible.

- Social Media: Visuals are highly shareable on social media, increasing the reach and 
virality of your content.

Beginning Graphic Design https://edu.gcfglobal.org/en/begin-
ning-graphic-design/images/1/ 

Infographics:

- Information Synthesis: Infographics condense complex information into concise, 
visually engaging formats, making it easier for audiences to grasp key points.

- Storytelling: Infographics can tell a story, guiding readers through a narrative with visual 
cues and hierarchies.

- Credibility: Well-designed infographics enhance the credibility of information, 
demonstrating expertise and authority.

- Sharing: Infographics are highly shareable on social media and can drive traffic and 
engagement.

What Is an Infographic? Benefits, 
Examples & Tools

https://tinyurl.com/492kfzdm 

What is an Infographic? Exam-
ples, Templates & Design Tips

https://venngage.com/blog/
what-is-an-infographic/ 
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Video and Live Streaming

Video Content:

-Engagement: Video content is highly engaging and holds viewers’ attention longer than 
text or static images.

-Versatility: Videos can convey a wide range of content, from educational tutorials to 
product demonstrations and storytelling.

-Storytelling: Videos allow for powerful visual storytelling through the combination of 
visuals, audio, and narrative.

-Social Media Dominance: Social media platforms prioritize video content, making it a 
valuable tool for reaching wider audiences.

Video Content https://backlinko.com/hub/content/video 

21 Engaging Video Content Types 
that People Love to Watch

https://www.singlegrain.com/blog/10-use-
ful-types-of-video-content-viewers-love/ 

How to Create Good Video Con-
tent: 23 Things to Know [Exam-
ples]

https://contentmarketinginstitute.com/arti-
cles/video-content-examples/ 

Live Streaming:

- Real-Time Engagement: Live streaming enables real-time interaction with audiences, 
fostering engagement and authenticity.

- Event Coverage: Use live streaming to cover events, product launches, Q&A sessions, 
and behind-the-scenes content.

- Audience Building: Live streams can attract new followers and subscribers, expanding 
your digital community.

- Transparency: Live streaming offers a transparent and unfiltered way to connect with 
your audience, building trust.

What is live streaming? | How live 
streaming works

https://www.cloudflare.com/learning/
video/what-is-live-streaming/ 

What Is Visual Storytelling?

Visual storytelling involves using images, videos, and graphics to convey a narrative or 
message. It’s a compelling way to engage audiences and evoke emotions.
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8 tips for powerful visual 
storytelling

https://tinyurl.com/v7fxp9dy 

Visual Storytelling: What Is 
It? Why Is It Important?

https://www.wearecognitive.com/blog/
why-is-visual-storytelling-important 

Elements of Visual Storytelling:

- Narrative Arc: Visual stories follow a structure with a beginning, middle, and end, often 
with a central conflict or resolution.

- Emotion: Visuals can evoke emotions and create a connection with the audience.

- Characters: Visual stories often feature relatable characters to guide the narrative.

- Conflict and Resolution: Like traditional storytelling, visual stories may include conflicts 
and resolutions.

What Are The Key Components Of Visu-
al Storytelling?

https://www.wearecognitive.com/
blog/what-are-the-key-compo-
nents-of-visual-storytelling 

Visual Storytelling: Techniques, Types, 
Tools, Elements

https://ingostudio.com/storytell-
ing/visual-storytelling/ 
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What Is Visual Storytelling? How to En-
gage and Inspire Audiences

https://piktochart.com/blog/visu-
al-storytelling/ 

Applications of Visual Storytelling:

- Marketing Campaigns: Visual storytelling is used in advertising and marketing 
campaigns to connect with consumers emotionally.

- Branding: Brands use visual storytelling to convey their identity, values, and mission.

- Educational Content: Educational institutions and organizations use visual storytelling 
to make complex topics more accessible and engaging.

- Advocacy: Nonprofits and advocacy groups use visual storytelling to raise awareness 
and inspire action.

Visual communication is a versatile and effective tool for digital communication and 
engagement. Graphics, infographics, videos, live streaming, and visual storytelling allow 
communication professionals to connect with audiences, convey messages, and tell 
compelling stories in ways that resonate and leave a lasting impact in the digital landscape.

10 examples of immersive visual 
stories

https://shorthand.com/the-craft/exam-
ples-of-immersive-visual-storytelling/
index.html 

The 10 Best Tools for Visual Story-
telling

https://www.clearvoice.com/re-
sources/10-best-tools-visual-storytelling/ 

10 Powerful Visual Storytelling Ex-
amples
Telling Your Stories in Multiple Ways

https://nytlicensing.com/latest/me-
dia/10-powerful-visual-storytelling-exam-
ples/ 



DIGITAL COMMUNICATION ESSENTIALS AND MULTIMEDIA JOURNALISM SKILLS

119

9. 

Digital Photography 
and Imaging

Good photography and photos are essential for effective communication and message 
delivery. Photos are images or pictures produced directly from a camera. Photos boost the 
understanding of the message you are communicating.

Whether a photo accompanies a piece of written editorial or article, to be included in an 
advertisement, or as part of a photo gallery, the power of good photography attracts and 
retains attention and enhances message comprehension.

Today, technological developments have notably brought good photography within the 
reach of many people, including you. In today’s hi-tech, multimedia-led world, the use of 
photo cameras has become both cheaper and much more widespread.

But from home use to professional use, basic camera skills training dictates the difference 
between achieving amateur-looking or professional-looking (at least good-looking) photos.

Our emphasis is on digital photography because many people use digital cameras because 
of their many advantages. Digital photography is a form of photography that uses digital 
sensors to capture and store images. It has largely replaced traditional film photography 
due to its convenience and the numerous advantages it offers.

Terms used in photography

Picture: A picture is a visual representation of a person, object, or scene, such as a painting, 
drawing, or photograph.
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Drawing: A drawing is a picture or diagram made with a pencil, pen, or crayon by using the 
free hand.

Graphics: Graphics are image styles that utilize shape, geometry, and color.  It can be a 
shape, animation, table, graph, or a combination of photos, shapes, text, and lines.

Photo: An image taken using a camera.
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Image: Any artificially manufactured or manipulated visual object, or any visual object that 
has undergone computer manipulation.

9.1  Why images/photos are important in visual 
communication

Images and photos play a crucial role in visual communication for several reasons:

Immediate Impact: Visual information is processed faster by the human brain than text. 
Images can convey complex ideas and emotions quickly, making an immediate impact on 
the viewer.

Universal Language: Images have a universal language that transcends cultural and 
linguistic barriers. A well-chosen image can communicate a message or evoke emotions 
without the need for words.

Memory Enhancement: People tend to remember visual information better than text. 
Including images in communication helps with better retention and recall of information.

Emotional Connection: Images have the power to evoke emotions, which can enhance the 
viewer’s connection to the message being communicated. This emotional engagement can 
make the communication more memorable and persuasive.

Clarity and Simplicity: Complex concepts or data can be simplified and made more 
understandable through visuals. Charts, graphs, and diagrams can distill information into a 
more digestible format.

Storytelling: Images can be powerful tools for storytelling. They can convey a narrative, 
capture a moment, or tell a story in a way that words alone might struggle to achieve.



DIGITAL COMMUNICATION ESSENTIALS AND MULTIMEDIA JOURNALISM SKILLS

122

Attention Grabbing: In a world bombarded with information, visuals help capture and retain 
attention. A compelling image can draw people into a message and encourage them to 
explore further.

Brand Identity: Images are integral to building and maintaining a brand’s identity. Logos, 
color schemes, and visual elements contribute to the recognition and recall of a brand.

Social Media and Online Engagement: In the digital age, social media platforms heavily rely 
on visual content. Posts with images or videos tend to receive more engagement than text-
only posts. Visuals can quickly convey messages in the fast-paced environment of online 
communication.

Accessibility: Visual communication can make information more accessible to individuals 
with diverse learning preferences. Visuals cater to different learning styles, enhancing 
understanding for a wider audience.

In conclusion, pictures and photographs are crucial to visual communication because they 
improve comprehension, elicit strong feelings, demystify difficult concepts, and increase the 
message’s overall impact and potency.

9.2  Key characteristics and components of digital 
photography

Digital Sensor: Rather than using photosensitive film, digital photography uses an electronic 
sensor—typically a CCD or CMOS sensor—to capture light. The sensor is composed of millions 
of individual light-sensitive elements called pixels.

Pixels: Each pixel on the sensor records the intensity of light it receives. These individual pixel 
values are combined to create a digital image. The more pixels a sensor has, the higher the 
resolution of the resulting image. Pixels, thus, are the smallest elements that make up an 
image. A total of 1,000 pixels makes 1 megapixel. 

Image Processing: Digital cameras have built-in processors that convert the captured data 
into a digital image. This includes processing for color, contrast, and other settings.

Instant Feedback: One of the significant advantages of digital photography is the ability to 
view the image immediately after capturing it. Photographers can assess the image, check 
for exposure and composition, and retake the photo if necessary.

Storage: Digital images are stored on digital media such as memory cards, hard drives, or 
cloud storage. This allows for easy archiving and retrieval of photos.

Editing and Manipulation: Digital photography allows for extensive post-processing. Many 
phone cameras have inbuilt photo editing capabilities you can use. Photographers can 
edit and enhance their images off digital cameras using software like Adobe Photoshop, 
Lightroom, or free alternatives like GIMP and Pixlr.
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Sharing: Digital images can be easily shared through various means, including email, social 
media, and online photo-sharing platforms. This simplifies the process of showing and 
distributing photographs.

Non-Destructive Editing: In digital photography, many editing operations are non-
destructive, meaning they do not alter the original image data. This allows for experimentation 
without compromising the original photo.

Immediate Printing: Digital photos can be printed immediately using digital printers or at 
professional photo labs. There’s no need for chemical darkroom processes as in traditional 
photography.

File Formats: Digital images can be saved in various formats, including JPEG, TIFF, and RAW. 
Each format has its own characteristics, with RAW offering the highest quality and flexibility.

Versatility: Digital photography is versatile and adaptable to various photography styles, 
including portraiture, landscape, macro, wildlife, and more. Different digital cameras are 
designed for specific purposes, and accessories such as interchangeable lenses can be 
used to achieve specific effects.

Storage and Organization: Digital photography also necessitates effective storage and 
organization of image files, as well as backup strategies to prevent data loss.

What you need                          

• A camera. Whatever you have, or can borrow, will be good enough.

• The biggest memory card you can get

Getting or buying a good camera

Always, always remember to consider these factors when buying a digital camera:

Battery Life

This has got to be one of the most overlooked features of digital cameras. There are many 
people who go for the latest and greatest digital cameras, which are short in the battery life 
department.

If you want to take good photos, your camera needs to be powered for extended periods of 
time.

You will find that cost and battery life don’t go together, as many cheap cameras have good 
battery life, while some high-end models drain your battery really fast. Make sure you choose 
a camera that has good battery life.
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Number of Megapixels

The megapixel rating of a digital camera determines how much fine detail you can capture 
in your shots. Typically, the number of megapixels for a good photo can range from 2 
megapixels to 8 megapixels.

How do you decide how many megapixels you need? As a rule of thumb, if you’re only 
interested in taking small snapshots to send via email or for posting on the Web, you won’t 
need more than 2 megapixels. If you want large printouts of your gorgeous photographs, 
then you’ll probably want to get 5 megapixel camera and above. You may want to refer to 
this guide for more information.

Zoom Lens

You’ll definitely want a camera with a decent optical zoom. Now the keyword here is optical 
zoom (as opposed to digital zoom). Optical zoom physically moves the camera lenses to 
zoom in on a subject.

Digital zoom, however, digitally averages and magnifies the image within the camera’s 
microchip, resulting in poor picture quality.

Many manufacturers’ advertisements talk about digital zoom instead of optical zoom, so be 
careful when choosing. It is recommended to get at least 3x optical zoom on any camera 
you buy.

Exposure Control

The ability to control exposure settings such as shutter speed and lens opening is critical to 
professional photographers.

Cheaper digital cameras only allow you to shoot photos in automatic mode; just press the 
shutter release, and voila, your picture is taken. More advanced users prefer to tweak the 
shutter speed and aperture to capture fast-moving objects or blur the image background. 
Choose a camera with good exposure control  if you foresee yourself taking photography 
seriously.  
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User Controls

If you are getting a point-and-shoot camera, make sure you find one that’s easy to use. User 
controls to set resolution, macro mode, flash, and exposure should be within easy reach.

9.3 Types of camera shots

Understanding the different types of shots in photography is akin to learning the language 
of visual storytelling. As a media communications professional immersed in the realms of 
photography, videography, and multimedia, grasping the nuances of various shot types is 
paramount.

Each shot holds its own narrative power, evoking emotions, setting tones, and guiding the 
audience through a visual journey. Wide shots capture expansive landscapes, establishing 
context and scale. Close-ups intimately reveal emotions or intricate details, inviting the viewer 
to connect on a deeper level. Medium shots strike a balance, offering a comprehensive view 
while maintaining a sense of proximity.

Mastering these shot types empowers a visual storyteller to convey messages effectively. It 
allows one to craft compelling narratives, manipulate perspectives, and dictate the rhythm 
of a story. Whether capturing moments in a single frame or sequencing shots to construct a 
visual narrative, understanding shot types grants creative control and precision.

Moreover, this understanding transcends photography alone. In videography and multimedia, 
the knowledge of various shot types forms the backbone of visual composition, influencing 
the audience’s perception and engagement.

In essence, comprehending the diverse array of shot types in photography is not merely 
a technical skill but an art form. It’s the foundation upon which visual narratives are built, 
enabling media communications professionals to craft impactful and resonant stories that 
transcend words.

Here are the different types of camera shots used in visual storytelling. 

Extreme Long Shot (ELS)

An extreme long shot (ELS) is a camera shot 
that shows the subject from a very far distance. 
ELS shots are often used to establish the setting 
or to show the relationship between the subject 
and their environment.
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Long Shot (LS)

 

A long shot (LS) is a camera shot 
that shows the subject from head 
to toe. Long shots are often used 
to show the subject’s full body 
language and to put them in 
context with their surroundings.

Medium Long Shot (MLS)

 

A medium long shot (MLS) is 
a camera shot that shows the 
subject from the waist up. MLS 
shots are often used to show the 
subject’s body language and 
facial expressions.

Medium Shot (MS)

 

A medium shot (MS) is a 
camera shot that shows the 
subject from the chest up. MS 
shots are often used to show 
the subject’s facial expressions 
and to capture their emotional 
state.

Close-Up (CU)

 

A close-up (CU) is a camera shot 
that shows the subject’s face in 
detail. CUs are often used to focus 
on the subject’s emotions and to 
create a sense of intimacy.
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Extreme Close-Up (ECU)

 

An extreme close-up (ECU) is a camera shot 
that shows a very small detail of the subject’s 
face or body. ECUs are often used to create a 
sense of tension or suspense.

Over-the-Shoulder Shot (OTS)

Point-of-View Shot (POV)

A point-of-view shot (POV) is a camera 
shot that is taken from the perspective 
of one of the characters. POV shots 
are often used to put the viewer in the 
character’s shoes and to help them 
understand the character’s perspective.

An over-the-shoulder shot (OTS) is a camera 
shot that is taken from behind one of the 
characters, looking at the other character. OTS 
shots are often used to show the relationship 
between the two characters and to create a 
sense of intimacy.
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Establishment Shot

 

An establishment shot is a 
camera shot that shows the 
setting of a scene. Establishing 
shots are often used at the 
beginning of a scene to give 
the viewer a sense of where the 
action is taking place.

High Angle Shot

 

A high angle shot is a camera 
shot that is taken from above 
the subject. High angle shots are 
often used to make the subject 
look smaller or weaker.

Low Angle Shot

A low angle shot is a camera 
shot that is taken from below 
the subject. Low angle shots are 
often used to make the subject 
look larger or more powerful.



DIGITAL COMMUNICATION ESSENTIALS AND MULTIMEDIA JOURNALISM SKILLS

129

Dutch Angle

A Dutch angle is a camera shot that 
is tilted to one side. Dutch angles 
are often used to create a sense of 
unease or disorientation.

9.4 General Tips for Better Photography 

There are common practices that you need to keep in mind to take good and even great 
photos that enhance your purposes.

Know Your Camera

Does this sound familiar? You buy the latest digital camera out there, come home, rip off the 
box, and then proceed to fiddle with the device.

You briefly flick through the hundred-page camera manual and then never look at it again.

Not a good idea! If you buy a digital camera, you owe it to yourself to understand its ins and 
outs. Learn how to control exposure, how to use different camera modes, and how to use the 
flash. The knowledge you gain about the camera will be invaluable when you’re out in the 
field taking those special photos.
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Learn to Control the Flash

One of the most important things you need to know about digital photography is how to 
control the flash. Many people rely on the automatic flash that comes with the digital camera. 
Depending on the situation, you may need to switch off or switch on the flash.

For example, when taking outdoor photos, it is sometimes good to turn on the flash to 
illuminate the subject, especially if he or she is in the shade. On the other hand, you can also 
choose to turn off the flash when taking indoor shots. Sometimes, using the flash indoors will 
result in unnatural skin color and harsh glare in your photos. But when the object is not well 
illuminated with enough light, it is vital to use a flash.

Play with the Macro Mode

Almost all digital cameras these days have a macro mode. This setting is ideal for taking 
close-up shots of objects like flowers or insects. What you do is pick a subject, turn on macro 
mode, and then get as close to it as your camera will allow. Make sure you allow the camera 
to focus properly before pressing the shutter button fully.

Hold the Camera Level

A basic rule of photography is to hold the camera level with the object you are capturing. 
Since most digital cameras come with an LCD, you can use it to properly frame your shots. 
Next time you’re taking a shot, try to look for the horizontal lines and use them as guides. A 
good example is to make use of the horizon when you’re taking a photo of a sunset.

Keep still.

A lot of people are surprised at how blurry their pictures come out when going for a close-up 
or taking the shot from a distance. To minimize blurring, you need to keep still when taking a 
photo. If you are using a full-sized camera with a zoom lens, hold the camera body (finger 
on the shutter button) with one hand and steady the lens by cupping your other hand under 
it. Keep your elbows close to your body, and use this position to brace yourself firmly. If your 
camera or lens has image stabilisation features, use them (this is called IS on Canon gear 
and VR, for vibration reduction, on Nikon equipment).

Tripod

Camera tripods are an essential tool in your 
photography arsenal. When will you need a 
tripod? A tripod is useful if you’re taking shots 
in low-light conditions or trying to capture fast-
moving objects. Always try to look for a tripod 
that’s convenient to carry around. For personal 
use, you don’t need a huge one—just a simple, 
impactful one that’s easy to pack.
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Have Enough Memory Capacity

Just like you must have enough rolls of film when using traditional cameras, make sure you 
always have enough memory capacity in your digital camera. It’s terrible to go to a faraway 
place to capture great photos and suddenly realize you have no memory space left. Carrying 
your laptop computer along (and a memory card reader) is also helpful. 

Take many pictures

With digital cameras, you don’t have to worry about spoiling the film, so take many pictures 
of the subject from as many different angles or camera shots as possible. If you go once in 
the field, this is especially helpful for you to come back with as many usable photos from a 
trip. 

Snapping a subject in both landscape and portrait is advisable, as some publishers will 
prefer either. But don’t be snap-happy; take as many photos as necessary. Remember, you 
are spending your battery and filling your memory card.

Composition rules:

We all dislike rules, but the rule of thirds is 
one worth learning. Lots of images look 
better when following this rule. The rule, 
which is useful for wide shots, states that 
the object should be in one of the thirds. 
Imagine the image you are composing 
being split into three segments, one 
horizontally and three vertically. The grid 
image above illustrates the point; the 
horizon line is roughly a third of the way up 
the frame. The sky fills the other two thirds. 
The lighthouse is also a third of the way in 
(roughly) from the edge of the frame.

 Take your camera everywhere
When you have your camera with you all the time, you will start to see the world differently; 
you will look for and find opportunities to take great photographs. And, of course, you will 
end up taking more photographs, and the more you take, the better a photographer you 
will become. So whether you are going for a workshop, field meeting, or research, carry your 
camera along, as you might find the best photo opportunity to illustrate what you want to 
communicate.
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Play with the ISO Setting

The ISO setting of the camera 
controls its sensitivity to light. If 
you’re taking a photo of a still 
object, like a flower, then always 
use a low ISO setting.

It allows for a longer shutter speed 
and produces a cleaner image. If 
you’re shooting a moving object, 
like a baby playing with a toy or a 

moving car, then a higher ISO setting of say 400 would be better. Note that a higher ISO 
setting gives a faster shutter speed and requires less light. This will produce noisy photos.

Remember that your camera’s ISO speed number stands for the sensitivity of the digital 
sensor. Slower ISO speeds result in less noisy pictures, even on a digital SLR, but this is especially 
important on a point-and-shoot camera.

Start off with setting your camera to one of its automatic modes, if you 
have a choice
Most useful is “Program” or “P” mode on digital SLRs. Ignore advice to the contrary that 
suggests that you operate your camera fully manually; the advances in the last fifty years 
in automatic focusing and metering have not happened for nothing. Still, make sure there 
is clear focus in the object frame before clicking the shutter button or pressing your phone 
camera capture button. Phone cameras require that you press the part of the picture you 
wish to focus on before you click the capture button. If your photos come out poorly focused 
or poorly exposed, then start operating certain functions manually.

Get outside and take some photos
Motivate yourself to get out and take photographs in natural light. Take several normal ‹point 
and shoot› pictures to get a feel for the lighting at different times of the day and night. Go 
outside at all times of day, especially those times when anybody with any sense is sleeping, 
eating, or watching television; lighting at these times is often dramatic and unusual to many 
people precisely because they never get to see it!

Keep the lens clear of caps, thumbs, straps and other obstructions
It’s basic, yes, but it can ruin a photograph completely. This is less of a problem with modern 
live-preview digital cameras and even less of a problem with an SLR camera. But people still 
make these mistakes from time to time.

Set your white balance. Put simply, the human eye automatically compensates for different 
kinds of lighting; white looks white to us in almost any kind of lighting.
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A digital camera compensates for 
this by shifting the colors in certain 
ways. For example, under tungsten 
(incandescent) lighting, it will shift the 
colors towards blue to compensate for 
the redness of this kind of lighting. The 
white balance is one of the most critical 
and underused settings on modern 
cameras.  Learn how to set it and what 
the various settings mean.

If you’re not under artificial light, the “Shade” (or “Cloudy”) setting is a good bet in most 
circumstances; it makes for very warm-looking colors. If it comes out too red, it›s very easy 
to correct it in software later on. “Auto,” the default for most cameras, sometimes does a 
good job but also sometimes results in colors that are a little too cold.

Fill the frame with your subject

Don’t be afraid to get closer to your subject. On the other hand, if you’re using a digital camera 
with plenty of megapixels to spare, you can crop it later in software.

Try an interesting angle.

Instead of shooting the object 
straight on, try looking down at the 
object, or crouching and looking 
up. Pick an angle that shows 
maximum color and minimum 
shadow. To make things appear 
longer or taller, a low angle can 
help. If you want a bold photo, it 
is best to be even with the object. 
You may also want to make the 
object look smaller or make it 
look like you’re hovering over; to 
get the effect you should put the 
camera above the object. An 
uncommon angle makes for a 
more interesting shot.

Consider not using a tripod, especially if you don›t already have one. A tripod infringes on 
your ability to move around, and to rapidly change the framing of your shot.

It’s also more weight to carry around, which is a disincentive to  getting out and taking 
photographs in the first place. As a general rule, you only need a tripod if your shutter speed 
is equal to or slower than the reciprocal of your focal length.
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If you can avoid using a tripod by using faster ISO speeds (and, consequently, faster shutter 
speeds), or by using image stabilization features of your camera, or by simply moving to 
somewhere with better lighting, then do that.

If you are in a situation where it would be nice to use a tripod, but you don’t have a tripod at 
the time, try one or more of the following to reduce camera shake:

• Turn on image stabilization on your camera (only some digital cameras have this) or 
lens (generally only some expensive lenses have this).

• Zoom out (or substitute a wider lens) and get closer. This will de-magnify the effect of 
a small change in the direction of the camera, and generally increase your maximum 
aperture for a shorter exposure.

• Hold the camera at two points away from its center, such as the handle near the 
shutter button and the opposite corner, or toward the end of the lens. (Do not hold a 
delicate collapsible lens such as on a point-and-shoot, or obstruct something that 
the camera will try to move on its own such as a focusing ring, or obstruct the view 
from the front of the lens.) This will decrease the angle which the camera moves for a 
given distance your hands wobble.

• Squeeze the shutter slowly, steadily, and gently, and do not stop until momentarily after 
the picture has been taken. Try putting your index finger over the top of the camera, 
and squeezing the shutter button with the second joint of the finger for a steadier 
motion (you’re pushing on the top of the camera all along).

• Brace the camera against something (or your hand against something if you’re 
concerned about scratching it), and/or brace your arms against your body or sit down 
and brace them against your knees.

• Prop the camera on something (perhaps it’s bag or its strap) and use the self-timer 
to avoid shaking from pushing on the button if the thing it is propped on is soft. 
This often involves a small chance that the camera will fall over so check that 
it does not have far to fall, and generally avoid it with a very expensive camera or 
one with accessories such as a flash that could break or rip off parts of the camera. 
.

Focus
• Poor focusing is one of the most common ways 

that photographs are ruined.  Use the automatic 
focus of your camera, if you have it; usually, this is 
done by half-pressing the shutter button.

• Use the “macro” mode of your camera  for very 
close-up shots. Don’t focus manually unless your 
auto-focus is having issues; as with metering, 
automatic focus usually does a far better job of 
focusing than you can.
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Relax when you push the shutter button. Also, try not to hold the camera up for too long; this 
will cause your hands and arms to be shakier. Practice bringing the camera up to your eye, 
focusing and metering, and taking the shot in one swift, smooth action.

Avoid red eye

Red-eye is caused when your eyes dilate in 
lower lighting. When your pupils are big, the flash 
actually lights up the blood vessels on the back 
wall of your eyeball, which is why it looks red. 
If you must use a flash in poor light, try to get 
the person to not look directly at the camera, or 
consider using a “bounce flash”. Aiming your flash 
above the heads of your subjects, especially if the 
walls surrounding are light, will keep red-eye out.

If you don’t have a separate flash gun which is adjustable in this way, use the red-eye reduction 
feature of your camera if available - it flashes a couple of times before opening the shutter, 
which causes your subject’s pupils to contract, thus minimizing red-eye. Better yet, don’t take 
photographs that require a flash to be used; find somewhere with better lighting.

Use your flash judiciously, and don’t use it when you don’t have to. A flash in poor light can 
often cause ugly-looking reflections or make the subject of your photo appear “washed out”; 
the latter is especially true of people’s photos. On the other hand, a flash is very useful for 
filling in shadows, to eliminate the “raccoon eye” effect in bright midday light, for example (if 
you have a flash sync speed fast enough). If you can avoid using a flash by going outside, or 
steadying the camera (allowing you to use a slower shutter speed without blur), or setting a 
faster ISO speed (allowing faster shutter speeds), then do that.

If you do not intend the flash to be the primary light source in the picture, set it up to give 
correct exposure at an aperture a stop or so wider than that which is otherwise correct and 
which you actually use for the exposure (which depends on the ambient light intensity and the 
shutter speed, which cannot be above the flash-sync speed). This can be done by choosing 
a specific stop with a manual or thyristor flash, or by using “flash exposure compensation” 
with a fancy modern camera

Go through your phots and look for the best ones.

Look for what makes the best photos and continue using the methods that got the best 
shots. Don’t be afraid to throw away or delete photos, either. Be brutal about it; if it doesn’t 
strike you as a particularly pleasing shot, then ditch it. If you, like most people, are shooting on 
a digital camera, then it would not have cost you anything but your time. Before you delete 
them, remember you can learn a lot from your worst photos; discover why they don’t look 
good, then don’t do that.
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Practice, practice, and practice. Take lots and lots of photos -- aim to fill your memory card. 
The more pictures you take, the better you’ll get, and the more you (and everyone) will like 
your pictures. Shoot from new or different angles, and find new subjects to take pictures of, 
and keep at it; you can make even the most boring, everyday thing look amazing if you’re 
creative enough about photographing it. Get to know your camera’s limitations, too; how well 
it performs in different kinds of lighting, how well auto-focus performs at various distances, 
how well it handles moving subjects, and so on.

Ignore the advice above. Regard the above as laws, which work much of the time but are 
always subject to judicial interpretation -- and not as absolute rules. Too close an adherence 
to them will lead to boring photographs. For example, clutter and sharply focused backgrounds 
can add context, contrast and color; perfect symmetry in a shot can be dramatic, and so on. 
Every rule can and should be broken for artistic effect, from time to time. This is how many 
stunning photographs are made.

More tips

• Your camera doesn’t matter. Nearly any camera is capable of taking good photographs 
in the right conditions. Even a modern camera phoneis good enough for many kinds 
of shots. Learn your camera’s limitations and work around them; don’t buy new 
equipment until you know exactly what these limitations are, and are certain that they 
are hindering you.

• Pick up a national newspaper or a copy of National Geographic and see how 
professional photojournalists tell stories in pictures. It’ is often worth poking around 
photo sites like Flickr or deviantARTfor inspiration, too. Try Flickr’s camera finder to see 
what people have done with the cheapest point-and-shoot cameras. Look at the 
Camera Data on deviantART. Just don›t spend so much time getting inspired that it 
stops you from getting out there.

• When shooting photos of children, get down to their level! Pictures looking down at the 
top of a child’s head are usually pretty lame. Stop being lazy and get on your knees.

• If you shoot digital it’s better to underexpose the shot, as underexposure is easy to 
correct later on in software. Shadow detail can be recovered; blown highlights (the 
pure white areas in an overexposed photo) can never be recovered, as there is nothing 
there to recover. Film is the opposite; shadow detail tends to be poor compared to 
digital cameras, but blown highlights are rare even with massive overexposure.

• Get your photos off your memory card ASAP. Make backups; make several backups if 
you can. Every photographer has, or will, experience the heartbreak of losing a precious 
image/images unless he or she cultivates this habit. Back-up, back-up, back-up!

• If the camera has a neck strap, use it! Hold the camera out so that the neck strap is 
pulled as far as a can, this will help steady the camera. Furthermore, it’ll also stop you 
from dropping the camera.

• Install photo-editing software and learn how to use it. This will allow you to correct color 
balance, adjust lighting, crop your photos, and much more. Most cameras will come 
with software to make these basic adjustments. For more complicated operations, 
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consider buying Photoshop, downloading and installing the free GIMP image editor, or 
using NET, a free light-weight photo editing program for Windows users.

• Keep a notebook handy and make notes about what worked well and what didn’t. 
Review your notes often as you practice.

• Upload to Flickr or the  Wikimedia Commonsand maybe one day you will  see your 
photos used on wikiHow!

• To find an interesting angle at a tourist location, look where everybody else is taking 
their picture, and then go somewhere completely different. You don’t want the same 
picture as everybody else.

Warnings

• Beware of taking photographs of statues, artwork, and even architecture; even if it is 
located in public places, in some jurisdictions this can often constitute a violation of 
the copyright in these works.

• When taking photos of people, their pets, or even their property, ask for permission. The 
only time you clearly do not need it is when you are capturing a crime in progress. It is 
always polite to ask.

9.5  Editing/touching up the photos
Taking good photos is one part of the equation in ensuring desirable photographs. The 
compositions you make and quality of your photos might not meet the desired standards. 
But thanks to photo editing software, you have a chance to improve your photos. There are 
free and paid for photo editing programs you can use e.g. paint, windows fax viewer, photos, 
GIMP, Pixlr.com or buy Photoshop or  Paint.NET among others.

Start Up Your Image Editor

The first step, of course, is to fire up your favorite image editing program. For beginners, it’s 
best to get a program like Paint or photos. You will be amazed at how much you can achieve 
with such a free photo editing program. With your image editor ready, open the picture you 
want to edit within the program and save a backup copy. You can then perform the following: 

Remove Red-Eye: If you’re taking photos of people, chances are you may have taken a photo 
with red-eye problems. This is easily removed with image editing software.

Rotate and Crop: If you’ve taken a photo in a wrong orientation, it’s easily corrected with little 
loss in quality by using a rotate tool. You may also want to do some cropping of your photo 
to remove cluttered surroundings that draw attention away from your subject. Cut away the 
two sides of the picture that you don’t want and you have a much more professional look.

Play with Color: Don’t be afraid to experiment with colors. Image editing programs put a lot 
of power in your hands. You can make the leaves purple, change the entire photo to black 
and white, add a sepia effect - almost anything you want. A good photo editing program 
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will have automatic color balance options to adjust color defects in your pictures or to add 
filters. 

Blurring Effects: You can select areas of the photo that are unimportant and blur 
them out. This will bring more attention to the main subject of your photo. For 
example, if you had a picture of a flower and you wanted to play down the details 
in the leaves in the background, you might add a blurring effect to the background. 
Sharpen Up: Sharpening the image increases clarity of the image. Contrary to popular belief, 
you can’t actually sharpen an out of focus image.

Resize: Depending on your needs, you may want to resize your photo. If you’re emailing a 
picture to a friend, you’ll want to resize the picture down to a much smaller size. If you’re printing 
the photo on a greeting card or in a newspaper or magazine, you can resize appropriately.

Save Your Work: Remember to save your work in the appropriate image format. Use the 
large TIFF image format if you want to retain all details for subsequent image editing. On the 
other hand, you can use the JPEG image format if you want to just send the picture via email 
or upload them to your website. You can use PNG if you have layers in the image and want 
to maintain transparency in the layers.

Uploading the Photos to a Website

One of the best ways to share digital photos is to upload them to a website. There are many 
online photo storage sites available.  www.flickr.com, https://www.google.com/photos/
about/, are some of the best photo sharing sites. It allows you to upload photo albums and 
determine who can view those albums. In addition, you get links or embed codes to share 
in your websites. You can also upload your photos on social media platorms like facebook, 
instagram and pinterest. 

More resources

Ten easy steps to advanced photography https://tinyurl.com/32n5yjxh 

By Trey Ratcliff (aka Stuck in Customs), one of the most famous and renowned HDR 
photographers on Flickr. In his article Trey describes some professional insights and useful 
photography tips that he collected over the years of his career.

Digital Photography skills  http://shutha.org/node/704
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Basic Photography Skills  is a course designed to broaden skills and add photography as 
another element to your journalism or communications practice. Includes Audio training 
manual

Definition of photography and what it entails-from Wikipedia https://tinyurl.com/48apzbmz 

How to edit photos using Pixlr on computer

Watch the video https://tinyurl.com/2s5f3wwv or scan the QR Code

 

How to edit photos using Microsoft Word

Watch the video https://tinyurl.com/3nkvsr4p or scan the QR Code

  

How to edit photos using Microsoft Paint

Watch the video https://tinyurl.com/ykshhcmz or scan the QR Code
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How to edit photos using photoshop

Watch the video https://tinyurl.com/2j3zhpf7 or scan the QR Code

  

9.6 AI Image Generating Tools

There are several AI-powered image generation tools and models that have gained 
popularity in recent years. 

These tools use deep learning techniques, especially generative adversarial networks (GANs) 
and convolutional neural networks (CNNs), to create images from scratch or modify existing 
ones. Here are some notable AI image generation tools and models:

DeepDream: DeepDream 
is a Google project that 
uses a convolutional neural 
network to generate surreal 
and dreamlike images by 
enhancing and modifying 
existing pictures.
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Artbreeder: Artbreeder is a user-
friendly platform that uses GANs 
to allow users to create and 
manipulate images. It enables 
users to blend and morph images 
and styles, making it a popular 
tool for artists and creators.

DeepAI: DeepAI offers various 
image generation and 
manipulation tools, such as AI Art 
Generator and AI Image Upscaler, 
which can enhance and generate 
images using AI.

BigGAN: BigGAN is known for its 
ability to generate high-resolution 
images with impressive quality. 
It’s based on a large-scale GAN 
architecture.

PaintsChainer: PaintsChainer 
is an AI tool for automatically 
coloring black and white sketches 
and line art. It simplifies the process 
of digital painting and coloring.
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DALL-E: DALL-E is a text-to-image tool from 
OpenAI that can generate images from 
a variety of prompts. It is one of the most 
powerful AI image creation tools available, 
and it can produce stunningly realistic 
images.

Midjourney: Midjourney is another text-to-
image tool that is known for its ability to 
create surreal and dreamlike images. It has 
produced impressive AI-generated images 
to date.

Craiyon: Craiyon is a text-to-image tool 
from Google AI that is similar to DALL-E. 
It is not as powerful as DALL-E, but it is still 
capable of producing impressive results.

Artbreeder: Artbreeder is a text-to-image 
tool that specializes in creating portraits. 
It can be used to create realistic portraits 
of people, animals, and even fictional 
characters.

GauGAN: GauGAN is a text-to-image tool 
from NVIDIA that can be used to create 
landscape images. It is able to generate 
images from a wide variety of prompts, 
including descriptions of the desired 
landscape, weather conditions, and time of 
day.

 



DIGITAL COMMUNICATION ESSENTIALS AND MULTIMEDIA JOURNALISM SKILLS

143

These are just a few of the many AI image creation tools that are available today. New tools 
are being developed all the time, and the field of AI image creation is constantly evolving.

How AI Image Creation Tools Work

AI image creation tools work by using a process called neural style transfer. This process 
involves training a computer model on a large dataset of images. The model learns to 
identify the patterns and styles in these images, and it then uses this knowledge to generate 
new images.

The specific way that each AI image creation tool works varies, but they all use some form 
of neural style transfer. But at the user level, you need to have the ability to type the best 
prompts, i.e., commands, to enable the tool to generate the image you want. You have to 
write a prompt describing in detail the kind of image you want generated. 

Applications of AI Image Creation Tools

AI image creation tools have a wide variety of applications. They can be used to create:

• Concept art: AI image creation tools can be used to create concept art for video 
games, movies, and other creative projects.

• Illustrations: AI image creation tools can be used to create illustrations for books, 
magazines, and websites.

• Social media content: AI image creation tools can be used to create social media 
content that is both eye-catching and engaging.

• Marketing materials: AI image creation tools can be used to create marketing materials 
that are more likely to get attention.

• Personal projects: AI image creation tools can be used for personal projects, such as 
creating art or experimenting with new ideas.

The possibilities are endless, and AI image creation tools are only going to become more 
powerful and versatile in the future. These tools are still under development, but they have 
already produced some incredible results. There is no doubt that AI image-creation tools will 
have a major impact on the world in the years to come.

9.7 Royalty-free stock photo Platforms

In most cases, communicating with great photos will include using the photos or images 
taken or created by others. It is vital that you desist from copyright abuse by using royalty-
free stock photos. A number of platforms offer free photos and images you can use to 
supplement your photos in telling stories or to use photos you are not able to physically take. 
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Unsplash: Unsplash is  a platform 
powered by an amazing community 
that has gifted hundreds of 
thousands of their own photos to fuel 
creativity around the world. 

Pixabay: Pixabay is a free photo, 
illustration, video, and music sharing 
website powered by our generous 
community of photographers, 
videographers,illustrators, and 
musicians.

Pexels: Pexels is a free stock 
photo and video website and app 
that  helps designers, bloggers, and 
everyone who is looking for visuals 
find great photos and videos that 
can be downloaded and used for 
free.

Flickr: Flickr is the  software 
media platform that is used for 
sharing and managing online 
photos around the globe.
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9.8 Image Conversion Tools
Image conversion refers to the process of changing the format or characteristics of a 
digital image. This conversion can involve various aspects of the image, such as file format, 
resolution, color space, and more. The purpose of image conversion can vary, but it is often 
done to make images more suitable for specific purposes or to meet particular requirements. 
Here are some common types of image conversion:

1. File Format Conversion: This is one of the most common forms of image conversion. 
It involves changing the file format of an image, such as converting from JPEG to 
PNG, GIF to BMP, or TIFF to JPEG. Different file formats have different characteristics 
and are better suited for specific use cases. For example, JPEG is a popular format for 
photographs, while PNG is commonly used for images with transparency.

2. Resolution Conversion: Altering the resolution of an image involves changing the 
number of pixels per unit area. This can be done to either increase or decrease image 
quality. Reducing resolution is often done to make files smaller for web use or faster 
loading times, while increasing resolution is used for print materials to ensure high 
image quality.

3. Color Space Conversion: Images can be converted from one color space to another, 
such as from RGB (Red, Green, Blue) to CMYK (Cyan, Magenta, Yellow, Black). This is 
important when preparing images for printing, as different color spaces are used for 
displays and printing.

4. Compression: Image compression reduces the file size of an image by removing 
redundant data. Lossless compression retains all image information, while lossy 
compression sacrifices some quality to achieve smaller file sizes. Common image 
compression formats include JPEG and WebP.

5. Image Size Conversion: Changing the physical dimensions of an image (e.g., resizing 
it) without changing the resolution. This can be useful for fitting images into specific 
layout requirements.

6. Bit Depth Conversion: Altering the number of bits used to represent each pixel’s color 
information. For example, converting an image from 16-bit to 8-bit can reduce file size 
and may be suitable for certain applications.

7. Grayscale Conversion: Converting a color image to grayscale removes color 
information and results in a black and white image.

8. Image Enhancement: Enhancing image quality through various techniques like 
sharpening, noise reduction, or color correction.
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Below are some of image 
conversion tools
Online image converter: Online 
Image Converter is a simple and 
free web application that lets 
you  convert images from one 
format to the other. You can use 
Image Converter to convert many 
file formats fast and reliably, 
including: WEBP, PDF, JPG, PNG, 
BMP, TIFF, HEIC or GIF.

FileZigZag: FileZigZag is  a free 
online converter that supports a 
wide range of formats including 
audio, video, image, document, 
ebook, and archive.

Zamzar: You can use Zamzar  to 
convert thousands of different 
file formats, including document 
and image formats, audio and 
video formats, e-book formats, 
CAD formats and compressed 
formats.
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9.9  Image quality enhancement tools

Image enhancement is the process of adjusting digital images so that the results are more 
suitable for display or further image analysis. For example, you can remove noise, sharpen, 
or brighten an image, making it easier to identify key features.

Here are some popular options:

1. Adobe Photoshop: Adobe Photoshop is a professional-grade image editing software 
that offers a wide range of tools and features for enhancing image quality, including 
noise reduction, sharpening, and color correction.

2. Lightroom: Adobe Lightroom is another Adobe product designed specifically for 
photo editing and organization. It offers tools for adjusting exposure, contrast, and 
color, as well as reducing noise.

3. Topaz DeNoise: Topaz DeNoise is a standalone noise reduction software that uses 
artificial intelligence to reduce noise and enhance image quality. It’s known for its 
ability to preserve details while reducing noise.

4. DxO PhotoLab: DxO PhotoLab is a photo editing software that includes powerful noise 
reduction and detail enhancement features, making it a good choice for enhancing 
image quality.

5. Luminar: Luminar is a versatile photo editing tool that offers a variety of filters and 
tools for image enhancement. It includes features for noise reduction and sharpening.

6. Picwash: An AI photo editor to remove background, unblur images, and do more 
image editing.

As Photo and image creation tools increase, it is vital that all communication professionals 
have the knowledge and skills to generate good images that enhance your digital 
communications. 
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10. 
Graphics Design and 
Tools

Most digital communication messages you will send or receive will be visually appealing. 
Beyond the written word and photos, the use of graphics to communicate is a key hallmark 
of effective message delivery, especially of complex concepts and information.

Graphic design is a creative process that involves using visual elements and various tools to 
communicate a message or convey information. Graphic designers create visual content for 
a wide range of media, including print materials like brochures and posters, digital platforms 
such as websites and social media, and even multimedia presentations and advertising 
campaigns.

Here are some key aspects of graphic design: 

Visual Communication: Graphic design is about visual communication. Designers use 
elements like images, typography, colors, and layout to convey messages or information 
effectively. The goal is to make content visually appealing and easily understandable.

Typography: The choice of fonts and text layout is a critical aspect of graphic design. 
Designers select typefaces that match the tone and purpose of the design and arrange text 
in a way that enhances readability and aesthetics.

Color Theory: Understanding color psychology and how different colors work together is 
essential for graphic designers. They use colors strategically to evoke emotions, create 
contrast, and maintain brand consistency.

Layout and Composition: Arranging elements on a page or screen is a fundamental skill 
in graphic design. Designers consider the balance, proximity, alignment, and contrast of 
elements to create a pleasing and coherent visual structure.

Images and Graphics: Graphic designers often work with photographs, illustrations, icons, 
and other visual elements. They manipulate and combine these elements to create a 
cohesive design that supports the message.

Software Tools: Graphic designers use various software tools, such as Adobe Creative Suite 
(e.g., Photoshop, Illustrator, InDesign), CorelDRAW, or open-source alternatives like GIMP and 
Inkscape, or online tools like canva, visme, pixlr, snappa etc to create and edit their designs.

Print and Digital Design: Graphic designers can specialize in print design, creating materials 
like business cards, posters, and magazines, or digital design, focusing on web design, social 
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media graphics, and interactive media.

Branding: Branding is a significant aspect of graphic design. Designers develop visual 
identities for businesses and organizations, including logos, color schemes, and style guides 
to maintain a consistent brand image.

User Experience (UX) Design: UX designers ensure that digital interfaces are user-friendly 
and intuitive. This includes considerations like navigation, information architecture, and 
usability.

Motion Graphics: Some graphic designers work in animation and motion graphics, creating 
moving images and videos for a variety of purposes, including advertising and entertainment.

Advertising, marketing, publishing, web development, and other businesses all use graphic 
design, which is a flexible profession. Designers are essential in influencing how products and 
services look, which helps to draw in customers and keep them interested.

Tools For Creating Winning Graphics

Communicators who want to use Graphic should continue exploring various tools that are 
ideal for their requirements and avoid spending on those things that they don’t need much. 
They should stay updated on the newest trends in the market. This signifies that they should 
invest in the latest design tools, technology, software, and devices.

With the use of popular tools, they can grab a number of potential clients by working on their 
projects. It is essential to be aware of how to make the best of your budget by selecting the 
worthy tools that take you forward in your field of graphic design. Here are 10 best tools for 
the graphic designers to use in their works.

1. Pixlr

Pixlr is a popular online photo editing and graphic design tool that can be used for a wide 
range of creative projects.

Watch the video https://tinyurl.com/2s9ns9ty or scan the QR Code
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 2. Wacom Bamboo

Watch the video https://tinyurl.com/nhaj7mav or scan the QR Code

   

3. Adobe Creative Suite 

This tool is a whole portfolio of programs, varying from Dreamweaver to Photoshop to After 
Effects as well as Encore. It can sync your photos, files, fonts, settings, design assets, Adobe 
Stock, metadata, etc automatically. It can even control your creative cloud libraries, offering 
you an immediate approach to your preferred assets straight from your apps.

Watch the video https://tinyurl.com/d77xvh6t or scan the QR Code

4. Visual CSS Tools

They are reflected as a website-supported CSS generator on a visual basis along with 
features that many distinct websites-supported gradient generators do not contain.

Tutorial of how to use Visual CSS 

Watch the video https://tinyurl.com/msyf82rw or scan the QR Code
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4. PicMarkr

This tool lets you insert a watermark to any kind of image in a simple way. PicMarkr is very 
helpful for copyrighting and also shielding unique and significant work featured online.

Watch the video https://tinyurl.com/yc85k89n   or scan the QR Code

  

6. InDesign Secrets Such a tool is the mentioning of a memo 
meant for graphic designers who want 
to continue engraving frames of the 
flagship layout editor of Adobe named 
InDesign. It characterizes talks of recent 
updates to software, as well as pointers 
on how to acquire the best out of current 
features.

7. Pantone Color Guides A bad thing that can occur to any graphic 
designer is obtaining a printed color that 
is distinct from the design that is exhibited 
on the PC. It can be evaded if the designer 
utilizes color rightly, and thus the Pantone 
color guides are considered excellent 
reference manuals for this reason.

Various guides like Coated and Solid are 
accessible, and you can get those that you 
need exactly. Though they may be costly, 
they surely are advantageous and worth 
its price!
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8. DeviantART
This tool is regarded as the 
biggest online art community 
as it holds more than 200 million 
artist-uploaded pieces covering 
skins, fan art, and other ideal 
photos and drawings.

The users can not only save 
but also share and shop for art 
purposes and sustain local and 
desiring artists and designers.

9. Icon Finder

Icon Finder is known as a resource that lets graphic 
designers search for high-quality icons in a simple and 
effective method.

10. PageCrush

 
This particular tool is a collection of designs along with 
a unique arrangement focused on the artistic graphic 
designers exhibiting their valuable and delicate works.

The designers would like to 
use Iconfinder Pro because 
this tool approaches almost 
570,298 icons; has licenses for 
commercial projects; icons 
available in AI and CSH formats, 
and 70 percent is paid to the 
icon designers.

They can use a variety of 
IconFinder in their design 
projects to make it look more 
attractive.

With the help of this tool, the main 
idea is to promote a powerful 
community of graphic designers.

11 CANVA

Canva is a graphic design 
platform that allows users to 
create social media graphics, 
presentations, posters and other 
visual content. It is available on 
web and mobile, and integrates 
millions of images, fonts, 
templates and illustrations.
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Watch the video https://tinyurl.com/yc3meu5k or  scan the QR Code

  

Watch video below on how to design graphics using Canva on mobile

Watch the video https://tinyurl.com/2hzyxbtf  or scan the QR Code

  

12 Gimp

GIMP is a free and open-source 
raster graphics editor used for 
image retouching and editing, 
free-form drawing, converting 
between different image formats, 
and more specialized tasks. 
Hence, graphic designers should 
use the above effective tools 
to gain more appreciation and 
money from their assignments.

13. Adobe Sparkpost

Adobe Spark Post is a user-
friendly online graphic design 
tool that allows you to create 
graphics for a wide range of 
purposes, such as social media 
posts, flyers, posters, and more. 
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Watch the video https://tinyurl.com/57jcpxw2  or scan the QR Code

  

14. PosterMyWall 

Started in 2010, PosterMyWall is a  one-stop online solution for all your graphic design 
needs. PosterMyWall specializes in high quality downloads and also offers social media post 
templates - including video - for your Facebook, Instagram and other social media marketing

Watch the video https://tinyurl.com/yryy42bb   or scan the QR Code

  

15. Microsoft Word

Microsoft Word, an offline computer tool can be used to design graphics as well with Shapes, 
SmartArt, Clipart and other functionalities as seen in the tutorials below.

Watch the video https://tinyurl.com/43pzsaf2  or scan the QR Code

 

Designing Graphics with SmartArt in Microsoft Word

Watch the video https://tinyurl.com/2p8pw8ux or press in the image below or scan the QR 
Code

  

Remove Background of an image

In case you need to remove the background for an image you want to use in design, you can 
use the tool remove.bg to have the background removed from the image.
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Watch the video below of how to remove the background of an image

Watch the video https://tinyurl.com/553xc9b9 or press in image below or scan the QR Code

Snipping Tool is a tool to take screenshots of images on screen

To take a screenshot of your screen you can search for the snipping tool and use it to 
screenshot your screen.

You can also Press keys ALT + Print Screen to take a screenshot of your computer screen.

Watch thevideo below of how to take a screenshot using the Snipping tool

Watch the video https://tinyurl.com/epr2u8cp  or scan the QR Code

  

Best Practices for good graphic design
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11. Data Journalism and 
Data Visualization

Data journalism is a field of journalism that involves the use of data analysis and visualization 
techniques to tell stories and provide insights in a better way. 

It combines traditional reporting with data-driven methods to uncover, explain, and present 
complex information in a more accessible and engaging manner. 

Data journalism is a response to the increasing availability of data in the digital age and the 
need to make sense of vast amounts of information.

Online media offers varied platforms for visual representation of data and trends, creating 
and embedding interactive graphics, and managing and manipulating data in interactive 
ways that your audience members will enjoy and understand better.
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Here are some key aspects of data journalism

Data Collection: Data journalists collect and gather data from various sources, which can 
include government agencies, public records, surveys, databases, websites, and more. They 
may also conduct their own surveys and investigations.

Data Analysis: Data is analyzed to identify trends, patterns, anomalies, and correlations. 
Journalists use statistical techniques and data visualization tools to make the data 
understandable and meaningful to their audience.

Visualization: Data journalists use various visualization techniques, such as charts, graphs, 
maps, and interactive tools, to present data in a compelling and understandable way. Data 
visualizations can make complex information more accessible and engaging.

Storytelling: Data journalists use data as evidence to support their stories. They explain the 
significance of the data, its implications, and the broader context to help readers or viewers 
understand the story’s importance.

Transparency: Data journalism often emphasizes transparency in the reporting process. 
Journalists provide information about their data sources, methods, and any limitations, 
allowing the audience to assess the credibility of the reporting.

Fact-Checking: Due to the reliance on data, fact-checking and accuracy are critical in data 
journalism. Errors in data analysis or interpretation can have serious consequences.

Accountability: Data journalism can be used to hold individuals, organizations, and 
governments accountable by revealing hidden or mismanaged data.

Investigative Reporting: Many investigative journalism projects involve in-depth data 
analysis, as data can uncover corruption, inequalities, and other issues that might be hidden 
from plain view.

Collaboration: Data journalists often work in multidisciplinary teams, including data scientists, 
graphic designers, and subject matter experts, to create comprehensive and compelling 
stories.

Impact: Data journalism has the potential to have a significant impact on public awareness, 
policy changes, and decision-making. It can shed light on critical issues and empower 
readers with information to make informed choices.

Data journalism can be used to cover a wide range of topics, including politics, economics, 
health, sports, and environmental concerns. It is not restricted to any one subject or industry. 
It is essential to the modern journalism industry’s development since data-driven storytelling 
is becoming more and more significant.
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Data Visualization

Data visualization is the graphical representation of data and information. It involves 
creating visual elements such as charts, graphs, maps, and other visual aids to help people 
understand data patterns, trends, and insights more easily.

Data visualization is a powerful tool for making data more accessible and comprehensible, 
which can be essential for decision-making, analysis, and communication in various fields, 
including business, science, healthcare, and more.

Key aspects and principles of data visualization

1. Data Types: Different types of data, such as numerical, categorical, or temporal 
data, require different visualization techniques. Common types of charts and graphs 
include bar charts, line charts, scatter plots, pie charts, heatmaps, and more.

2. Choosing the Right Visualization: Selecting the appropriate visualization method 
depends on the nature of the data and the message you want to convey. For example, 
a line chart is suitable for showing trends over time, while a bar chart is useful for 
comparing categories.

3. Color and Design: Effective use of color, typography, and design principles can 
enhance the clarity and impact of data visualization. It’s essential to choose colors 
that are easily distinguishable and to avoid clutter.

4. Interactivity: Interactive data visualizations allow users to explore data by interacting 
with the visual representation. This can provide a deeper understanding of the data 
and enable users to uncover insights on their own.
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5. Data Preparation: Data must be properly cleaned and structured before visualization. 
This includes handling missing data, and outliers, and ensuring that the data is in a 
format suitable for the chosen visualization.

6. Storytelling: Data visualizations can be used to tell a story or convey a specific 
message. They can be part of a larger narrative, which helps the audience understand 
the context and significance of the data.

7. Data Visualization Tools: There are various tools available for creating data 
visualizations, ranging from simple spreadsheet software (e.g., Microsoft Excel) to more 
advanced tools and libraries like Tableau, D3.js, Python libraries (Matplotlib, Seaborn), 
and data visualization platforms (e.g., Power BI, Piktochart.com, datawrapper.de, 
statsilk.com).

8. Data Visualization Ethics: Ethical considerations are important in data visualization. 
Misleading or inaccurate visualizations can lead to incorrect conclusions. It’s crucial 
to present data truthfully and transparently.

9. Accessibility: Ensuring that data visualizations are accessible to all users, including 
those with disabilities, is essential. This involves providing alternative text for images, 
using accessible color schemes, and considering the needs of all potential viewers.

The common visualization includes pie charts, bar charts, line charts, and flow charts- all of 
which can be achieved by using Microsoft Excel or even Microsoft Word 2007 and above.

With online media, these can be made as interactive (alive) as you wish.

To achieve this, we especially recommend the use of Google documents, using spreadsheets 
so you can get web-friendly embeddable code to present your interactive visualizations.

Other visualizations like maps, timelines, wordcloud, heat maps, bubble charts or mashups 
might need specially made tools or platforms.

The good news is there are many such free platforms to help you create your visualizations 
of data, trends or extents.

Data visualization is a useful technique for improving the comprehension and usability of 
complex data. It has a wide range of uses, from monitoring financial markets and evaluating 
scientific data to developing educational infographics and business information dashboards.

Data Visualisation Types and Tools

A data visualization tool is a software that is used to visualize data. The features of each tool 
vary, but at their most basic, they allow you to input a dataset and graphically alter it. Most, 
but not all, come with pre-built templates for creating simple visualizations. 

These tools support a variety of visual styles, are simple and easy to use, and are capable 
of handling a large volume of data. Data is becoming increasingly important every day. For 
any organization, you can understand how important data is while making crucial decisions.
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 Watch video on how to design Infographics using PosterMyWall 

Watch the video https://tinyurl.com/yryy42bb or scan the QR Code

  

Watch video on how to visualize data in Microsoft Word

Watch the video https://tinyurl.com/53sf73rd or press in image below or scan the QR Code

   

Watch the video on how to visualize maps using Piktochart  

Watch the video https://tinyurl.com/4bpxr8cb or scan the QR Code

  

Word Art

WordArt.com is an online word cloud art creator that enables you to create amazing and 
unique word cloud art with ease.

Watch this video on to how visualize with the Word Art tool https://youtu.be/GuZxz0JnXJg 

WordClouds

Wordclouds.com is a free online word cloud generator and tag cloud generator, similar to 
Wordle.
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Watch this video on to how visualize with the Wordclouds tool 

Watch the video https://tinyurl.com/y6yea5mk or press in image below or scan the QR 
Code

  

20 Cool Tools for Creating Infographics
Below are general links to help you be good in this area.

Examples of good use of interactive online maps and mashups By Mark S. Luckie of the 
Washington Post and 10,000 words (now with twitter) direct link

http://www.mediabistro.com/10000words/7-innovative-online-maps_b2345

Free data visualization tools 2020

https://financesonline.com/data-visualization/

How to create Visual interactive in news time

http://www.mediabistro.com/10000words/once-upon-a-datum-how-to-create-
visual-interactives-in-news-time_b7134



DIGITAL COMMUNICATION ESSENTIALS AND MULTIMEDIA JOURNALISM SKILLS

165

google refine

http://www.mediabistro.com/10000words/google-refine_b6028

7 innovative online maps

http://www.mediabistro.com/10000words/7-innovative-online-maps_b2345

Inspiration from new York times interactive

http://www.uie.com/articles/nytimes_interactives/

Pro Publica dollars for doctors project

http://projects.propublica.org/docdollars/

Here are good examples of data-driven journalism stories online posted on Delicious
by mark S. Luckie
∙ database + examples direct link http://delicious.com/macloo/database+examples

∙ data + information design direct link: http://delicious.com/macloo/data+informationdesign
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Video on top visualization tools 

Watch the video https://tinyurl.com/4dpdwckh or press the image below or scan the QR 
Code
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12. Basic Mapping for 
News and Information

Maps are important in journalism and communication as they help to better answer the 
where of the event, person, organization or occurrence. Digital maps have made it possible 
for content creators to easily show locations, distances, directions and area size as well as 
data, including physical features of an area.  

Decades’ worth of data are available thanks to scientific research and observation, and the 
data sets are usually accessible in open formats. The Geojournalism Handbook for example 
helps journalists tap into sources of geodata. The handbook includes information on how to 
access environmental data on everything from forest fires to greenhouse gas emissions. It 
also offers tutorials on how to manipulate, map and visualize these data.

There’s no one-size-fits-all map

Digital communicators can choose from a number of different mapping formats, which offer 
a range of visual possibilities. Among them:

• Point maps display multiple points across a region. For example, each point on this 
map represents a water source in Tanzania.

• Similarly, polygon maps use shapes to represent the data in a geographic region. A 
good example is this Texas Tribune map, which displays the disposal locations for the 
state’s wastewater, often from hydraulic fracturing operations.

• Cloropleth maps use color-coded polygons, and are useful when looking at trends. 
This cloropleth map of C02 emissions, for instance, uses red where there are more 
emissions, and green to show where there are fewer emissions.

• A heat map represents data as colors, or “heat.” You can view an example here.

• A bubble map displays each data point as a circle whose size is scaled according to 
its value. This bubble map shows the population by U.S. county.

• Cartogram maps  distort geographic forms proportionate to the data being 
represented.
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From Google Spreadsheets, and Google Maps to Piktochart, and Datawrapper, several tools 
are available to manage, analyze and display sets of data in map form.

How Mapping Can Change How We Do Journalism

Reporters and writers are expected to do more and more with less and less.

“Customized online maps create new ways of delivering, analyzing, measuring and localizing 
journalism.”

Not only do today’s digital journalists interview, cover and write, they’re also expected to 
photograph, videotape, blog, Tweet, post on Facebook and share their stories across social 
media properties.

They have fewer resources to rely on, the result of media downsizing and newsroom cutbacks 
that have reduced the number of photographers, videographers, illustrators, graphic 
designers, producers and editors who previously contributed to the story-telling process.

Many journalists are keenly aware that their professional evaluations are based as much on 
their digital performance and metrics as on their ability to write, narrate and tell a compelling 
story.

Beginners guide to using Google Maps 

Watch the video https://tinyurl.com/292hed8n or scan the QR Code
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Digital Mapping: A Storytelling Tool For Journalists

The Huffington Post used this map to help illustrate a story on immigration. 
Screenshot.

The digital era of journalism offers a growing number of online resources that can fill the void, 
especially when reporters need an extra visual “oomph” to take readers to the scene with 
locational elements that can help tell a better, more compelling story.

Online mapping tools are one example of resources that enable journalists to create 
customized and shareable maps quickly to add detail, multi-media content and locational 
context to their stories and articles.

The benefit is that journalists do not have to learn graphic design skills, understand Photoshop 
or Illustrator, or know a single piece of programming code.

With these new digital resources and from a simple user interface, journalists can create – in 
a matter of minutes – a customized, shareable map on any topic or theme, anywhere in the 
world.

Knowing that readers (and viewers) love maps, journalists can log into map-creation tools 
and craft a map that pinpoints the location of a raging wildfire in Kasese.

MapJam.com For instance, features a descriptive “content card” for titling each map and 
supporting other sources of multi-media content – images, videos, SoundCloud audio clips 
or podcasts – to further set the scene and embellish the story.

Imagine a travel piece about Iceland, for example, that features a video-enhanced online 
map, complete with a soundtrack and a pin identifying the exact location.

Or consider the detail that can be added to the analysis of immigration patterns to the U.S., 
with content, photos and insights provided by immigrant contributors.
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A sample MapJam map

Journalists benefit, not only from the ability to tell compelling stories but also from access to 
online resources that make customized maps easily shared with the digital community — the 
very realm that can document and track traffic, links, clicks and metrics. Some of the online 
resources host maps at customized and shortened URLs that can be embedded. These can 
be shared on Facebook, Twitter, Google+, LinkedIn, Pinterest or via WordPress plug-in, text 
message, multimedia message, email or QR Code.

What’s Ahead For Digital Mapping Made Easy?

The emergence of digital journalism, marked by evolutionary growing pains, brings with it new 
digital resources, including customized digital mapping tools, that help journalists pursue the 
art of storytelling in ways that are visually compelling – and easy to create, share and track.

Customized online maps create new ways of delivering, analyzing, measuring and localizing 
journalism. “Geofence journalism,” for example, can encompass quick-to-create, easy-to-
share mobile maps that alert the public or send warnings about nearby traffic accidents, 
natural disasters, fire/rescue scenes or floods.

Easily created maps, and their accompanying push notifications can deliver Amber Alerts 
quickly to specific locations and areas.

If journalists themselves use online maps to log the addresses of their daily assignments and 
news stories, editors and managers can plot the points to “map” the day’s news – literally – 
as a way of evaluating their publication or outlet’s geographic news concentration or areas 
of highest coverage and activity.
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Other Resources

• How journalists can use mapping platform MapJam

• A list of free storytelling mapping tools by the Project for Excellence in Journalism

• Online cartography tools for journalists, from journalism professor David Herzog

Mashups

A data mashup is an integration of two or more data sets in a single graphical interface. A 
business dashboard is a prime example of a data mashup hard at work; most dashboards 
pull data  from multiple, disparate sources to provide end-users with an at-a-glance view 
of their business performance. Mash-ups are often defined by the type of content that they 
aggregate. A content mash-up, for example, brings together various types of content for 
presentation through an interface. That content could include -- among other things -- text, 
data feeds, video, and social updates.

Map mashups are popular for communicating content by showing how more than one 
data set relates to another over different areas. For example, in one map, you can show 
off education performance per district, toilet coverage and voting pattern. Users can draw 
correlations between the different data represented in one map (the mashup). 

These Links tell you more about Data Mashup

https://www.igi-global.com/dictionary/privacy-conscious-data-mashup/34544 

https://www.inetsoft.com/business/solutions/what_is_data_mashup_what_are_benefits/ 
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13. Digital Video 
Production for Online 
and Mobile

Digital video production is at the forefront of today’s media revolution. With the advent of 
high-speed internet, the proliferation of smartphones, and the ubiquity of social media 
platforms, the demand for engaging and compelling video content has never been higher. 
The power of video lies in its ability to capture our attention, convey complex narratives, and 
stir emotions in a matter of seconds. Whether it’s a breaking news report, a documentary 
series, or a viral marketing campaign, digital video production can influence and shape our 
perceptions of the world.

As multimedia journalism continues to evolve, journalists and content creators are faced 
with the challenge of delivering visually stunning, informative, and shareable videos that 
cater to the preferences of online and mobile audiences. From live streaming to virtual reality 
experiences, the digital video landscape is vast, offering a spectrum of tools and techniques 
to craft engaging content that resonates with the diverse tastes and expectations of viewers.

Why is digital video production important for online and mobile?

Digital video is a highly engaging and effective way to communicate with online and mobile 
audiences. It can be used to tell stories, educate viewers, promote products or services, and 
entertain.

Videos are also more likely to be shared on social media than other types of content, such 
as text or images. This is because videos are more visually appealing and easier to consume 
on mobile devices.

If you are creating content for online and mobile audiences, it is important to consider using 
digital video. Videos can help you to reach a wider audience, engage viewers more effectively, 
and increase your social media reach.

What are the benefits of digital video production?

Digital video production offers a number of benefits over traditional video production 
methods. These include:

1. Affordability:  The cost of digital video production equipment has decreased 
significantly in recent years. This means that it is now possible to produce high-quality 
videos on a budget.
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2. Accessibility: Digital video production tools are widely available and easy to use. This 
makes it possible for anyone to create videos, regardless of their technical expertise.

3. Flexibility: Digital video can be easily edited and shared online. This makes it a great 
way to create and distribute content quickly and efficiently.

How to get started with digital video production

If you are interested in getting started with digital video production, there are a few 
things you need to do:

4. Choose the right equipment. You don’t need to spend a lot of money to get started 
with digital video production. There are a number of affordable cameras and editing 
software packages available.

5. Learn the basics of video production. There are many resources available online and 
in libraries to help you learn the basics of video production. You can also find video 
tutorials on YouTube and other websites.

6. Start experimenting. The best way to learn about digital video production is to start 
creating videos. Don’t be afraid to experiment and try new things

Learn to storyboard and develop the narrative of a video

1. A conventional storyboard is a visual representation in the form of hand-drawn or 
computer-generated images of how a film/video or television commercial story 
unfolds – scene by scene or, depending on the complexity of a scene, shot by shot – 
and with action notes and dialogue or voice-over written under each frame.

2. Some businesses use storyboards for other purposes, such as explaining a step-by-
step process to colleagues, delivering training or brainstorming ideas. It’s a great 
visual device and is part of the pre-production stage of filmmaking.

3. In the corporate video world we often use storyboards – especially to demonstrate 
how visual action integrates with animated graphics. But if the story is straightforward, 
a written storyboard is utilized; basically, it’s the script. The story’s arc is described 
scene by scene with action notes, dialogue and voice-over, and details of how one 
scene moves into the next. It can be emailed back and forth with each party pitching 
in to hone the story and messages.

13.1 Writing scripts for videos

Start with a brief

Although it might seem like this is an easy step to skip given that as a teacher you have your 
content in your head, it’s not worth it.
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Starting with a brief allows you and your team to document the answers to the most important 
subject questions so everyone involved in creating the video can get on the same page. You 
can work with your department members to ensure you have written the text to be voiced in 
the video or to be used as text graphics to accompany the images in the video are in sync.

Focus on your goals, topic, and takeaways when developing your brief

A brief doesn’t have to be fancy, nor does it have to follow a specific formula, but there are 
several key questions it should include to craft an effective video script.

4. What’s the goal of this video? Why are we making the video in the first place?

5. Who is the audience of this video? Learners of what class?

6. What’s our video topic? (The video can be used to show a particular part of the topic 
that is more appropriate to be shown in the video).

7. What are the key takeaways of the video? What should viewers learn from watching 
it?

8. What’s our call-to-action? What do we want viewers to do after they’ve finished 
watching the video?

You can easily create a brief in Google Docs to serve as a living, breathing template that you 
revise over time -- and that your team can collaborate on.

2) Write your script

For every topic in your subject, you need to write a script.

The screen for educational or academic purposes should be written for the eye and ear 
with motion pictures. For example, use images to show what can be shown and use the text 
(script) to explain.

Write conversationally

Writing a script is not the same as writing a college paper or marketing research report. You 
want to write the script how you want the video subject to speak. Saying, “I’m gonna create 
a video after reading this topic” on camera will read much better than, “I am going to create 
a video after reading this topic.” Keep sentences short and crisp -- remember writing a 
script explainer videos like how valleys are created may be different from one on the nervous 
system. Watch other videos on a similar topic and strive to do better or use those very videos 
if they are available for free usage in your digital lessons. At the end of this course, we provide 
links to royalty-free media for both audio, images and video.

Write for the audience and the platform

Is your audience made up of young teens, middle-aged professionals, or older retirees? 
Will your video be live on Instagram, YouTube, or your website? Make sure you’re keeping it 
conversational for the people you’re trying to connect with -- and infuse humor, tone, and 
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inflection accordingly. Furthermore, if you’re writing a short-form video for Facebook, you 
might want to consider keeping your script choppier with sentence fragments -- but if you’re 
producing a long-form explainer video for your website, make sure you’re as thorough as 
possible.

Differentiate the main narrative from B-Roll, text overlays, and voiceovers 
by using different formatting or callouts

If your video will transition from the subject speaking the primary narrative to a close-up shot 
of your product with a text overlay, you’ll want to call these things out in your script so anyone 
who reads it knows what’s supposed to be read on-screen -- versus incorporated into the 
editing process.

Take a look at how the folks over at Wistia did that in the video script for Wistia’s scripting 
tips below. Text overlay is called out with a big, bold “TEXT,” audio is called out in all caps 
(REWIND SOUND), and B-roll or additional details are called out in italics (with glasses on). 
(Note: It might help to watch the video first for the excerpt of this script to make sense).

Source: Wistia

Script every single word.

It’s understandable to think you can just jot down the main bullet points for a script, and 
then just wing it on camera, especially if you know your subject matter (a temptation for 
most teachers). This approach makes it tough to communicate a message as clearly and 
concisely as possible (which you should aim to do in every video you create), and it usually 
results in a lot of re-dos.

So, we suggest scripting every last word. Doing this will keep you organized during filming and 
save you loads of time later.

13.2 Tools for creating and posting quick videos

1. Animoto

Itching to create a video but don’t trust your video or graphic design skills? Animoto could be 
a good choice for you.

Watch the video https://tinyurl.com/53rtwz56 or scan the QR Code

  

2. Prezi
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Prezi lets you easily create stunning presentations with no tech or design skills.

Watch the video https://tinyurl.com/37j25wta or scan the QR Code

  

3. Crello

While Crello may be best known for online image editing, they now offer something pretty 
awesome – the ability to create animated posts for social media.

Watch the video https://tinyurl.com/2jrbymck or scan the QR Code

  

4. Magisto

With Magisto, simply upload your videos and photos and then choose a style and soundtrack 
to go along with your video.

Watch the video https://tinyurl.com/3ncj7txr or scan the QR Code



DIGITAL COMMUNICATION ESSENTIALS AND MULTIMEDIA JOURNALISM SKILLS

177

  

5.Wave.video

One of the easiest-to-use tools on this list is Wave. The video below will help you create, edit 
and share a video within minutes.

Watch the video https://tinyurl.com/ycme9tjw or scan the QR  Code

     

6. Canva 

Simply create your image as usual, and once you’re ready to animate it, click 
the Download button. Instead of choosing a regular image type, select Animated Movie/GIF.

Watch the video https://tinyurl.com/ya5teez3  or scan the QR Code

  

7. WeVideo

Create professional-looking videos in minutes with WeVideo…and save up to 4K resolution!

Watch the video https://tinyurl.com/3cyttd3x  or scan the QR Code
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9. PowToon

Looking for something a little bit different? PowToon is an amazing tool for creating short, 
animated videos and presentations.

Watch the video https://tinyurl.com/4r97ffzj or scan the QR Code

  

10. Rocketium

While Rocketium is one of the pricier options on this list, it consistently gets rave reviews online.

11. Kine Master

KineMaster is the only full-featured professional video editor for Android, Chrome OS, iPhone 
and iPad, supporting multiple video layers, image layers, and text.

Tutorial on how to use KineMaster to edit and produce video

Watch the video https://tinyurl.com/53rtwz56 or scan the QR Code
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Tutorial of how to edit video on computer using Filmora Wondershare

Watch the video https://tinyurl.com/4z4828rs or scan the QR Code

  

Useful tips

1. An alternative for zoom in/zoom out is pinch in/pinch out

2. Before filming

3. Check the battery to make sure it is charged

4. Check that you have enough space; have spare SD cards for extra space

5. Clean your lens

6. Ensure that your phone is in flight/airplane mode (Show how to switch on and off)

7. When filming, you have to know:

8. What to film

9. How to film it

10. When to film from

11. When an object is in focus it is sharp

Out of focus, it is blurry

1. When filming, it is best to zoom in with your feet instead of the device

2. Golden rules of filming

3. Tell the truth

4. Make sure no one gets hurt

5. Responsible film-makers make sure they tell the truth

Get informed consent (You can even get informed consent from your subject by filming it)

1. Why don’t we select many videos to edit in KineMaster? (they can slow down 
the phone)

13.3 AI video creation tools
Artificial Intelligence has revolutionized video creation today. AI tools can generate video 
from text and scripts provided. 
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Pictory.ai

Pictory uses AI to help repurpose video and text content into short branded videos for 
marketing. Save time in video creation. Boost the social visibility of your brand.

Tutorial of how to create videos with Pictory ai

Watch the video https://tinyurl.com/bdh89ntc  or scan the QR Code

  

Lumen 5

Lumen5 is a video creation platform powered by AI that enables anyone without training or 
experience to easily create engaging video content within minutes.

Tutorial of how to create videos with Lumen5

Watch the video https://tinyurl.com/mt7uaxyt  or scan the QR Code

  

Others AI video creators

1. InVideo www.invideo.io 

2. Descript https://www.descript.com/ 
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3. Wondershare Filmora https://filmora.wondershare.com/ 

4. Runway https://runwayml.com/ 

5. Peech https://www.peech-ai.com/ 
 Fliki https://fliki.ai/ 

6. Visla https://www.visla.us/ 

7. Opus Clip https://www.opus.pro/ 

13.4 Best Practices for producing educational video
Whether you choose to do the learning videos yourself and or work with a videographer or 
producer, there are best practices for producing educational videos that you need to be 
aware of.

Here is a 5-step guide to creating educational videos by Kareem Farah, Robert Barnett

STEP 1: CHUNK INSTRUCTION

Great teachers have a lot to say about their subjects. When it comes to video creation, however, 
time is of the essence.  Research on instructional videos  shows that learner engagement 
with videos begins to drop after the 6-minute mark—and it falls dramatically after 9. So it’s 
essential to chunk instruction such that each video covers a single learning objective or task, 
and nothing more. Multiple short videos are better than one long video.

For example, this  video on inference  by middle school English teacher Toni Rose Deanon 
introduces an important concept, provides several examples, and gives the students a 
task—all in just over 4 minutes. Her colleague Emily Culp’s video on four-box notes is equally 
concise, walking students through an example and teaching a note-taking strategy in 3:25. 
In a world of short attention spans, videos like these make their points clearly and quickly.

Bottom of Form

STEP 2: BUILD VIDEO-READY SLIDES

Studies also show that the best instructional videos are highly focused, use visual cues to 
highlight key information, and minimize the use of on-screen text. The slides that a teacher 
would use in a lecture may not work in a video—it’s critical to build a slide deck that is clear, 
simple, and visually compelling. (We have templates for math/science and English/history.)

In her video on the big bang theory, high school science teacher Moira Mazzi uses compelling 
visuals and clear annotations to explain a complex idea to her students. This keeps students’ 
attention on what Mazzi is saying and gives students an idea of the key terms and ideas they 
need to record in their notes.
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STEP 3: RECORD

There are many tools you can use to create a strong instructional video. Here are a few that 
can simplify the process and enhance the quality of the video.

Recording device: Ideally, you have a touch-screen tablet or laptop with a high-quality stylus. 
This ensures that you can easily annotate visuals and show work. Handwriting also adds a 
nice personal touch. But if you have a non-touch-screen laptop, or a tablet but no stylus, you 
can still make your videos.

Screencasting program:  The best programs, like  Explain Everything, allow educators to 
pause and re-record specific segments of their video easily, which removes the pressure of 
getting a perfect take. Look for a program that has a robust video editor and an embedded 
annotation tool.

Microphone: This is often forgotten, but it’s really helpful to have a pair of headphones with an 
external mic—these headphones help you improve the sound quality and ensure that your 
videos don’t contain background noise.

In this  video on digital sound production  (note: video is in Spanish), music teacher Zach 
Diamond uses highlighting, annotating, and a computer screencast to show students how 
to create their songs using a program called Soundtrap. The clarity of Diamond’s voice and 
the video helps students follow along, even with a complex task.

STEP 4: ENHANCE ENGAGEMENT

Simply sitting and watching videos can lead students to lose focus—the best instructional 
videos keep them  actively engaged.  Research shows  that when students take notes or 
answer guided questions while watching, they retain material better than students who watch 
passively. Embedding questions in your instructional video using programs like Edpuzzle can 
improve student interaction and provide you with invaluable formative assessment data. 
Students should think of video-watching as a task they perform actively to learn.

In this  video on the Pythagorean theorem, math teacher Michael Krell embeds frequent 
checks for understanding and provides feedback for students who get those checks wrong. 
Students are free to jump ahead to key points in the video to test their mastery of the material 
if they so choose. Krell makes paper copies of the video slides for his students so that they 
can take notes as they watch.

STEP 5: BE YOURSELF

Perhaps the most important element of a strong video is authenticity. The most effective 
blended instruction isn’t pretty—it’s personal. Don’t be afraid to make mistakes, and make 
sure your authentic personality shines through.  Research shows  that videos in which the 
instructor speaks in a natural, conversational manner, with an enthusiastic tone, are the 
most engaging. In our experience, students appreciate knowing that it’s their actual teacher 
behind the video.
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In this video on states of matter, for instance, middle school science teacher Demi Lager lets 
her personality shine through. No matter how interested students may be in solids, liquids, 
and gases, her warm tone and sense of humor are likely to keep them engaged.

Learning to create a high-quality instructional video doesn’t happen overnight—it requires 
continual trial, error, and innovation. We’ve been recording videos for years, and we still often 
struggle to be compelling and concise. Yet we keep trying because we believe that teacher-
driven blended instruction is what’s best for our students. So start planning, grab some 
recording software, be yourself, and have fun!

More resources for you

The Ultimate Guide to creating great instructional videos https://www.techsmith.com/blog/
instructional-videos/ 

How to produce animated videos with Animaker 

Watch the video https://tinyurl.com/mrybaacr  or scan the QR Code

   

How to make videos from Powerpoint presentation 

Watch the video https://tinyurl.com/y9s7sysx   or scan the QR Code

  

How to make animated videos with Powtoon

Watch the video https://tinyurl.com/2s499xnk  or scan the QR Code
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Creating animated scenes in powerpoint 

Watch the video https://tinyurl.com/y2y6knhd  or scan the QR Code

      

How to create appealing videos in 5 minutes 

Watch the video https://tinyurl.com/y97ts7ez  or scan the QR Code
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14. Audio Production 
Online and Mobile

Audio is an important element of multimedia communication, as sound is key to enhanced 
understanding by taking advantage of tonality, emotions, and actuality. It is important for 
every digital communicator to have the ability to produce and publish good audio, as the 
spoken word is at the center of all creative works and behavior-influencing activities. 

Audio production is the process of creating, recording, editing, and manipulating sound 
and music to create a final audio product. It encompasses a wide range of activities, from 
recording live performances to producing music, sound design for film and games, podcast 
creation, and more. Audio production typically involves the following key components:

Pre-production

Conceptualization: Defining the goals, style, and objectives for the audio project.

Scriptwriting: Preparing scripts or outlines for podcasts, radio shows, or any audio content 
that involves spoken word.

Preparation: Gathering and organizing the necessary equipment, instruments, and resources 
for the recording session.

Recording

Live Recording: Capturing audio during live performances or in-studio sessions with 
musicians, vocalists, or voice talents.

Voice Recording: Recording voiceovers, narrations, and dialogues for various media, 
including films, commercials, and podcasts.

Field Recording: Capturing audio from real-world environments, which is common in sound 
design for film and video games,.

Editing

Audio Editing: Manipulating and arranging recorded audio tracks to remove unwanted 
noise, correct mistakes, and ensure proper timing and flow.

Sound Effects Editing: Creating or editing sound effects to enhance the audio experience in 
media productions.
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Music Editing: Arranging and editing music tracks, adjusting tempo, and adding effects if 
necessary.

Mixing

Audio Mixing: Balancing the levels of various audio elements (vocals, instruments, and sound 
effects) to create a cohesive and harmonious audio mix.

Music Mixing: Blending individual instrument tracks to create a final musical composition.

Sound Design

Creating Soundscapes: Designing and incorporating sound effects and ambiance to 
enhance the emotional impact of audio in film, games, and multimedia projects.

Foley Artistry: Re-creating and recording sound effects that sync with on-screen actions in 
film and video production.

Post-production

Mastering: The final stage of audio production that ensures the audio is optimized for its 
intended distribution format (e.g., radio, streaming, cinema) and maintains consistent quality.

Export and Encoding: Converting the final audio into appropriate formats for distribution 
and storage.

Music Production

Composing and Arranging: Creating original music compositions or arrangements for 
various purposes, including albums, films, TV shows, and advertisements.

Instrumentation: Selecting and recording musical instruments and vocals for a song or 
composition.

Beat Making: Creating and arranging rhythm patterns and beats for electronic and hip-hop 
music.

Technical Skills

A. Familiarity with audio equipment, including microphones, mixers, audio interfaces, 
and software tools such as Digital Audio Workstations (DAWs) like Pro Tools, Logic Pro, 
Ableton Live, and others.

B. Knowledge of audio signal processing, effects, and equalization.

C. Understanding of acoustics and sound physics.

D. The discipline of audio production is diverse, and experts in it could focus on areas 
like podcasting, voice-over production, audio engineering, sound design, or music 
creation.
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E. Creativity, technical know-how, and an awareness of the particular requirements of 
the job at hand are frequently necessary for successful audio production.

Narrative structure

Topics that can be communicated through audio will most likely be about stories, like history, 
Christian religious education, political science, and a few content-based sections in the 
sciences. In traditional audio production, audio production begins with writing a script. But 
to make it more interesting, it is still helpful to put in a script format so that you are able to 
prepare how long the different subtopics will be and where to put music breaks in addition 
to the intros and outros, etc.

Intros should be like your standard signature as a podcaster, radio program, or organization, 
i.e., Welcome to Yaaka (replace with your name or institution) audios. This audio is about 
(topic) under the (subject under which topic is) series. The outro will be something like that. 
Thank you for listening to Yaaka audio. We hope you liked and enjoyed this topic. You can find 
more of these audios and topics on... (mention your website address, full URL, Facebook page, 
or podcast platform account).

For good preparation of all this, writing your script with basic narrative elements is important. 
It’s often easiest to plan out the spine of your narrative and then fill in content from your 
already-prepared notes. In traditional script writing, focus is put on the basic elements of 
dramatic structure:

• Story arc: beginning, middle, and end to your story

• Exposition: the introduction of background information, such as setting and backstories

• Conflict: situations where characters are challenged or must overcome some adversity

• Climax: turning point for the characters’ story; beginning of overcoming the conflict

• Denouement: resolution to conflict

Where dramatizing creates more appeal and understanding, then you can go ahead and 
be creative.

Don’t be afraid to make your audience part of the story or topic. If you have a narrator, 
have the narrator use “we” and “us.” Talk to the audience like they are involved in what is 
happening, like they are also a part of the team. This allows you to forge a more personal 
connection with your listeners (learners), which in turn leads to better information retention.

Setting the scene

In order to make your story more real, you need to devote some time to helping the listener 
visualize the scenes you have created. Use descriptive terms to set your scenes and inform 
the audience where events are taking place. This can be done either by a narrator or in the 
way that your characters speak or think.

You can use audio clues to help set your scenes, such as background noises and sound 
effects. You need to edit your content for the ear, not the eye. Unlike reading a book, listeners 
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cannot linger over text until they understand what you are saying. Scripts written for the 
ear literally move at the speed of sound, and thus you need to be able to build your scenes 
quickly and in simple terms.

14.1 Audio editing tools
Whether you work with sound files on a weekly basis or only a couple of times a year, a great 
free audio editor will save you valuable time and effort.

The complexity of some audio editing software might scare you away if you are a new user, 
but it’s more likely to be the price tag that sends you running. Never fear, though; there are 
free tools that pack professional-level audio editing tools in a user-friendly interface that 
you can master in minutes. Whether you’re looking for a tool to help create a soundtrack for 
audios or videos, there’s a free audio editor out there for you.

1. Audacity

Audacity is as powerful as many premium audio editors, and is used by many podcasters.

A tutorial on how to edit audio using Audacity

Watch the video https://tinyurl.com/ys32ymfh or scan the QR Code

  

2. Ocenaudio

Ocenaudio is a popular audio editing software that allows users to record, edit, and analyze 
audio files. It is known for its user-friendly interface and a wide range of features that make 
audio editing tasks more accessible to both beginners and professionals.

Tutorial of how to edit audio with Ocean audio

Watch the video https://tinyurl.com/2s4z6yd3 or scan the QR Code
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3. Free Audio Editor

Free Audio Editor makes trimming and converting sound files as straightforward as possible, 
even for people who have never used a similar program before.

A tutorial on how to edit audio with Free Audio Editor

Watch the video https://tinyurl.com/4j2uajva or   scan the QR Code

  

4. Ashampoo Music Studio 2018

Ashampoo Music Studio is an audio editing software program that allows users to perform 
various audio-related tasks, such as editing, converting, recording, and burning audio files. 
It’s designed to be user-friendly and suitable for both beginners and more experienced users.

A tutorial of how to edit audio with Ashampoo Music Studio 2018

Watch the video https://tinyurl.com/zycr3ers  or scan the QR Code

   

5. Acoustica Basic Edition

Acoustica is an impressive audio editing and music production tool. It is a particularly great 
audio editor if you’re looking for a tool for producing music.

How to edit audio with Acoustica

Watch the video https://tinyurl.com/35d6puwy   or scan the QR Code
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14.2 Mobile phone-based audio production

 

For most people, the mobile phone is the most convenient tool for audio recording and 
production. Most phones come with production suites themselves, while you may need to 
download sound recording and editing apps on some phones to achieve better output.

We record sound using a microphone. Smartphones come with in-built microphones. When 
recording with a smartphone, it is best to use an external microphone that plugs into the 
phone.

When preparing to record sound, ALWAYS:

1. Analyze your Environment 
• Echoes:

• Traffic or other background noise:

• Fridges/air conditioner/fans and other noisy machines
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Don’t sacrifice your Sound for a pretty Background if you are filming and recording at the 
same time! (Filming is a constant compromise between pictures and sound – and sound 
is slightly more important.)

 microphone muffler

2. Check your Mics

• Fit a microphone muffler (dead cat or kitten) if it is windy and you are outside

• If you don’t have a separate piece of mic kit, you can use an Exterior (Auxiliary) mic, 
you can usually find one in the smartphone headphones

3.Your Subject or you speaks clearly

Phone headsets microphone

Get close up - Direct them to speak loudly and clearly. If you are doing the voicing yourself, 
position properly near the mic and speak clearly

4. Do a sound test recording

• Record the person voicing for you or yourself or the one you are filming talking for a 
minute and then play it back and check that your sound is good. If the mic is noisy or 
there is loud background noise then reset and record another test and check that this 
has solved the problem.

• Before you leave the location, ask everyone to stop talking for one minute and record 
the sound of the location – this is called getting a wild track (ambiance). 

Using tripods and monopods in photography

• A tripod is a three legged device which is designed to securely and steadily hold a 
camera.
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• Tripods are used for both motion and still photography to prevent camera movement 
and provide stability

 mono and tripod stand

It’s essential for avoiding blurred photos, especially when shooting in low light. Traditionally, 
photographers have used tripods to provide a solid, stable base for their cameras.

• However, while tripods do an excellent job, they’re not suitable for all situations. If you 
need the ability to move around quickly, such as when photographing sports or wildlife, 
or if you’re shooting in a crowded area, a tripod can be impractical and cumbersome.

• Monopods are a better alternative in cases like this.

• A monopod, also called a unipod, is a single staff or pole used to help support cameras

• It provides a similar level of stability as a tripod, but is quicker and more practical to 
use.

5. Listen to your recordings critically. It’s important to be able to listen to your recordings 
critically and identify any areas that need improvement. Pay attention to the overall balance 
of the mix, the clarity of the vocals, and the presence of the instruments.

6. Reference other tracks. When you’re mixing your recordings, it’s helpful to reference other 
tracks that you like. This will help you to get a better idea of how your recordings should sound.

7. Don’t be afraid to experiment. There are no hard and fast rules when it comes to audio 
production. Don’t be afraid to experiment with different techniques and effects to see what 
sounds good to you.

8. Get feedback from others. Once you’re finished mixing your recordings, it’s helpful to get 
feedback from other people. This could be friends, family, other musicians, or professional 
audio engineers. Their feedback can help you to identify any areas that you may have 
overlooked.

14.3 Text To Speech
As more and more people demand content in audio form, there is a growing trend of auto 
translation of typed text to speech (audio). Text-to-speech (TTS) technology, also known 
as “speech synthesis,” is a process of converting written text into spoken language. It’s a 
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technology that uses computer algorithms and artificial intelligence to generate human-like 
speech from text. TTS systems have a wide range of applications, including:

Accessibility: TTS is often used to assist individuals with visual impairments, making written 
content accessible through spoken text. Screen readers and other assistive technology rely 
on TTS to read out digital text.

Voice Assistants: Smart speakers like Amazon Echo and Google Home use TTS to provide 
responses to user queries and perform various tasks.

Navigation and Directions: GPS and navigation systems use TTS to provide turn-by-turn 
directions and location information to drivers.

Education: TTS can help students with reading difficulties by reading textbooks, articles, and 
other educational materials aloud.

Customer Service: Many businesses use TTS for automated phone systems to provide 
information and guide customers to the appropriate department.

Multilingual Support: TTS systems can convert text into speech in multiple languages, 
facilitating communication across linguistic barriers.

Entertainment and Media: TTS technology is sometimes used in video games, animations, 
and film for voiceovers and creating unique character voices.

Content Creation: Content creators, especially in podcasting or YouTube, may use TTS to 
generate voice overs or narration.

The process of TTS involves several steps:

Text Analysis: The TTS system analyzes the input text to understand punctuation, sentence 
structure, and intended pronunciation.

Text Normalization: The system normalizes the text, which involves handling abbreviations, 
acronyms, and expanding contractions (e.g., “can’t” to “cannot”).

Phonetic Transcription: The TTS system generates a phonetic transcription for each word in 
the text to determine how it should be pronounced.

Prosody and Intonation: Prosody refers to the patterns of stress, rhythm, and intonation in 
speech. TTS systems apply these patterns to make the generated speech sound natural.

Speech Synthesis: The system generates speech by combining recorded speech fragments 
or using synthetic voices generated through machine learning techniques.

Below are some of the tools you can use for text to speech

http://www.fromtexttospeech.com/ 
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https://cloud.google.com/text-to-speech 

https://www.text2speech.org/ 

https://notevibes.com/ 

14.4 Audio Conversion Tools
There are many audio conversion tools available that allow you to convert audio files from 
one format to another, extract audio from video files, or perform other audio-related tasks. 
Here are some popular audio conversion tools and software:

1. Freemake Audio Converter: Freemake is a user-friendly audio converter that supports 
a variety of audio formats. It also allows you to extract audio from video files.

2. MediaHuman Audio Converter: This is a simple and free audio converter for macOS 
and Windows. It supports a wide range of audio formats and has a straightforward 
user interface.

3. XLD (X Lossless Decoder): XLD is a macOS application that specializes in converting 
between different lossless audio formats. It’s especially useful for audiophiles who 
want to preserve audio quality.

4. Switch Audio File Converter: Switch is a professional-grade audio converter that 
supports a broad range of formats. It’s available for Windows and macOS.

5. Online Converters: There are various online tools like CloudConvert, Online Audio 
Converter, and Online UniConverter that allow you to upload your audio files and 
convert them to different formats without the need for software installation.
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6. FFmpeg: FFmpeg is a powerful command-line tool that can handle audio and video 
conversion and manipulation. It’s highly versatile but may require some technical 
knowledge to use effectively.

7. HandBrake: While primarily a video converter, HandBrake can extract audio tracks 
from video files and save them in various formats.

After recording your audio, you can publish it on your website, send it to your audience 
on email, share it on a drive, share it in whatsapp group(s), or in podcast platforms like 
soundcloud, podbean, audioboom etc. You can also supply it on CDs, memory cards or flash 
disks.

Watch video below on how to upload and publish audio on Soundcloud

Watch the video https://tinyurl.com/47dujcsr or scan the QR Code

 

Watch video below on how to upload and publish audio on AudioMac

Watch the video https://tinyurl.com/y5j65wnr or press in image below or scan the QR Code

   

How to edit audio on your phone using Lexis Audio Editor

Watch the video https://tinyurl.com/2mywbj4v or scan the QR Code
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15. Live Reporting and 
Live Streaming

Introduction to LIVE streaming
Live streaming is everywhere these days. In fact, you’d be hard-pressed to find a major 
planned event that isn’t scheduled to be streamed online. Online viewership is increasing each 
year as mobile devices make watching on the go easy. Today, live streaming is simple and 
affordable enough for anyone wanting to share with the world.

Small, intimate weddings are being streamed to distant relatives. Corporate meetings are 
streamed live to all employees around the globe simultaneously. Even individuals hosting 
their own video or audio programs stream live from their garages, lounges, or home offices.

What exactly is live streaming?
Live streaming is very similar to what most people understand about traditional broadcast 
TV.

But rather than the video (and/or audio) signal being broadcast over the air or via cable, 
the signal is captured and converted to a format suitable for sending over the internet. The 
conversion involves compressing the signal into continuous “chunks,” or a “stream,” across 
the internet. The stream can be received by a computer or mobile device and converted 
back into a video or audio signal.

There are many formats and various standards used in the conversion. You’ve probably seen 
format abbreviations such as MP4, FLV (Flash), MOV, H.264, and others. Each format has a bit 
of software used in the conversion, referred to as codecs. Thankfully, though, it isn’t necessary 
to understand all the technical details to use live streaming.

How do I get started?

There are three ways you can get started with live streaming:
In-house, using your own audio/video department and IT infrastructure

Outsource to a video production company

Use a third-party streaming service

Which option works best for you will depend on your budget, frequency of use, and level of 
expertise. Generally speaking, in-house solutions are expensive and limited by the available 
hardware in your network. The number of viewers  you’ll be able to reach is fixed unless 
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you upgrade to higher  powered servers or purchase additional servers to support your 
live streaming.

You also will have to have trained people working the  systems that understand how to 
configure the network to work with live streaming and to troubleshoot problems.

Outsourcing can be a reasonable solution if you only want to live stream a single event, or 
on a rare occasion.  Depending on what you want to stream, however, the cost can also be 
expensive. 

Streaming a board meeting to a member out of the country costs significantly less than a 
large corporate annual meeting with multiple cameras, mixed media, and a stream delivered 
to 1,000 employees around the world.

Using third party streaming services offers a balance between cost and ease of use.

Examples of streaming services are PlanetStream, Facebook and YouTube. The benefits of 
using a service are that you are usually  only responsible for capturing the live feed and 
sending it to a computer.

That is, you usually only need a camera (and a microphone for audio) and a computer, OR 
only a mobile phone connected to the internet and good light.

After the computer uploads the live signal to the service, the service takes over and delivers it 
to all your viewers in formats that support whatever devices are being used. There is generally 
no limit to the number of viewers you can have (other than cost).

This is important because if you get a larger than expected number of viewers without using 
a streaming service, the result will either be a server crash and the live stream will stop. 
Or everyone will receive a  degraded stream making their viewing difficult or impossible. 
Facebook, Periscope, Twitch and YouTube have made live streaming available for all. 

These third party live streaming services are the only truly scalable and flexible solution to 
meet both your and your viewer’s needs. There are many companies offering live streaming 
services for free. If you opt for a free service, make sure you understand what that means for 
your viewers. Free services are usually ad supported.

You have no control over what ads are shown and in some cases when they are shown 
(meaning an ad can appear in the middle of your live stream). Also, free services usually have 
limited features unless you upgrade to a paid package or purchase their specific software 
tools. Beyond the free services are dedicated streaming service companies. 

Tools and platforms

A. Good camera, mic and light 

B. Streaming software like OBS, vmix, xsplit, wirecast ro mixlr (audio)

C. Facebook Live, Instagram Live, YouTube Live, Instagram Live, X Live, Tiktok Live, Podbean 
(audio)
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Live reporting and live streaming are two related but distinct concepts in the realm of media 
and communication.

1. Live Reporting: Live reporting refers to the process of providing real-time updates, 
information, or coverage of events, news, or developments as they are happening. 
This can be done through various media channels, including television, radio, online 
platforms, social media, and more. Live reporting typically involves journalists, 
correspondents, or individuals on the scene who relay information to the audience as 
events unfold. Live reporters use a combination of audio, video, and textual content to 
provide immediate and up-to-the-minute coverage of news, sports events, weather 
updates, or other current affairs.

2. Live Streaming: Live streaming, on the other hand, is a specific technology and 
method for delivering live content over the internet. It involves the transmission of 
audio and video in real time to an online audience. Live streaming allows individuals 
and organizations to broadcast events, performances, presentations, or any content 
live to a global audience through platforms like YouTube, Facebook Live, Twitch, or 
dedicated live streaming services. This technology has gained popularity in various 
domains, such as gaming, entertainment, education, and business, as it enables real-
time interaction with viewers through comments and chats.

We looked at the new content consumer, who is eager to participate, doesn’t want to 
miss anything, and can easily search for updates or content when they want to. As digital 
content creators, you do not have to wait for a specific time to air out your news, events, 
or occurrences. You can inform your target audience from wherever you are in real time. 
Helping people access content in real-time utilizes FOMO (fear of missing out) in people, 
hence creating more engagement. Today, livestreaming is an easy way to reach out and 
engage with audiences and sources. 
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Is social media currently part of your overall strategy for your live events?

If not, it’s time to hop on the bandwagon, because the level of engagement you can achieve 
by incorporating social media into your live event marketing can be astonishing.

People love to engage with real-time updates while a live event is going on - the likes, 
comments, and shares will flow in much faster than you might think!

But not only that, social media provides you with an avenue to blast out content from your 
live event to people who aren’t in attendance, thus boosting the reach of your live event 
significantly.

Social media can even help extend the shelf life of your event, so to speak, by helping you 
maintain the buzz surrounding the event long after it has ended.

To help get the ball rolling, here are some best practices for using social media to enhance 
live events you can begin implementing today:

Offer A Sneak Peak Into Your Live Event

If you want to get people excited about your upcoming live event, social media is the place 
to do it.

You could, for example, create eye-popping graphics promoting vendors, speakers, or experts 
who will be at your live event, host a X (Twitter) Chat, X (Twitter) Space, Google Hangout, or 
even do a Facebook Live Video.

It can be to discuss the event and answer questions from those who are interested in 
attending, or even put together a highlight reel of footage from prior events you have held to 
establish how much fun they are.
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Using video to offer a sneak peak offers a few key advantages, being it provides you with the 
perfect opportunity to cross-promote it on your website (especially on the registration page 
for your live event), in your email marketing, and across all of your social media channels, 
and it’s content that your audience can easily interact with and share to help you spread the 
word of your live event.

Here is an example of a highlight reel  Social Media Examiner put together  when they 
announced one of their annual events, showing potential attendees what they missed at the 
last event, which is an effective way of using social media to boost registrations:

Watch the video https://tinyurl.com/5dfepnur or scan the QR Code

 

Create A Facebook Event Page

Even if you have never created a Facebook event page before, you are probably familiar with 
them already if you have ever received an invitation to one from a friend or family member.

They can be an extremely useful tool for your organization to keep attendees informed on 
the latest happenings surrounding your event, as well as provide them with an opportunity 
to network with one another before the event.

Once you have created an event page, Facebook gives you a link you can easily share across 
all of your social media channels, your website, and your email marketing to encourage 
people to RSVP, and you can also invite your friends and family members to RSVP to the event 
page with a few clicks.

On the day of your event, Facebook also sends out a reminder to all who have responded to 
the event page, reminding them of the event, so it’s a great way to encourage participation 
and attendance without having to spend a dime.

You could also, for example, run contests within the event page, giving away free tickets to a 
select few who share a post, driving even more free traffic to your event page.

And if you want to extend the reach of your event page on Facebook, they make it extremely 
easy for you to run ads promoting the event page to a targeted audience of your choosing.

Facebook also provides analytics specific to the events page itself to show you how it is 
performing, separate from your company page.
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Here is an example of a Facebook event page, and with a custom cover image uploaded, 
it›s quite visually appealing:

Select A Hashtag For Your Live Event

You need to have a single, unified hashtag that is branded for your live event and that you 
intend on using across all of your social media channels.

It should be a simple, easy-to-remember hashtag, as the goal will be for your audience to 
use the same hashtag in any posts they generate before, during, and after the event.

You need to select this hashtag well before the date of your event, as you need to use it in 
literally EVERY post you send out regarding the event leading up to it, as you want to drive the 
hashtag into the minds of your audience. Hashtags help to collect content posted with that 
tag (kew word) into one timeline of posts. 

Having an event-specific hashtag  makes it easy for people to find what you’re sharing 
about your event, for you to find what others are sharing, and provides you with the perfect 
opportunity to join in on the conversation and engage with your attendees on social media.

Here is a perfect example of an event-specific hashtag at work, where an attendee tweeted 
out a picture of a presentation during a live event (some people may refrain from social 
media use during your event out of respect, but be upfront and tell attendees you actually 
encourage it so you get content like this), including the hashtag for the event at the same 
time, as well as the Twitter handles for the event itself and the company who organized the 
event:
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Have A Post-Event Plan In Place

One of your goals with using social media to enhance your live event should be to keep the 
buzz surrounding your live event going for as long as possible.

To accomplish this, you are going to need content to share after your event has ended.

During your live event, you should be taking pictures of attendees, 
vendors, speakers, presentations, etc.

These can also be shared during the event for real-time engagement, as well as videos, so 
you not only have content to share but also content to put together a highlight reel for your 
next live event, as discussed above.

If any of your presentations involve PowerPoints, those can be uploaded to SlideShare to get 
even more value out of them, which is then content you can share on your website and other 
social media channels.

In addition to taking advantage of all of the content you will have accumulated during your 
live event, you also want to remain engaged with all of the new followers you are likely to 
pick up as a result. Attendees are bound to follow you on social media, so it’s key that you 
maintain an active presence there to maximize the value of your ever-growing audience. 
Posting content of interest to them on a regular basis will help keep them engaged and 
active on a long-term basis.

You should also solicit feedback to see what you need to change for your next live event, 
which helps generate engagement at the same time, and your attendees will appreciate 
having their insights listened to.
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16. 
Video Conferencing 
Tools and Apps

In the age of digital nomadism and remote collaboration, video conferencing tools have 
become the lifeblood of communication, blurring geographical boundaries and fostering 
real-time interaction. For journalists and multimedia storytellers, these tools are more than 
just meeting platforms; they’re gateways to capturing compelling human narratives and 
enriching audience engagement.

The Power of Video in Storytelling:

Video conferencing empowers journalists and communication specialists to:

1. Conduct remote interviews: Connect with newsmakers, experts, and sources 
across the globe, overcoming logistical limitations and time zone barriers.

2. Witness live events: Participate in press conferences, protests, and other 
newsworthy happenings remotely, bringing viewers closer to the action.

3. Collaborate with dispersed teams: Work seamlessly with editors, producers, 
and fellow journalists regardless of location, streamlining content creation and 
production.

4. Engage audiences interactively: Host live Q&A sessions, panel discussions, and 
webinars, fostering a two-way dialogue with viewers.

5. Capture diverse perspectives: Interview individuals from marginalized 
communities or conflict zones, giving voice to often unheard stories.

Here are some more resources to help you further understand how video conferencing is 
supporting multimedia journalism and digital communication. 

The Influence of Video Confer-
encing on Remote Journalism 
and News Reporting

https://utilitiesone.com/the-influence-of-vid-
eo-conferencing-on-remote-journal-
ism-and-news-reporting 

Video-conferencing is chang-
ing the way digital news tack-
les interviews

https://mediamakersmeet.com/video-con-
ferencing-is-changing-the-way-digi-
tal-news-tackles-interviews/ 

Tip: A journalist’s guide to vid-
eo conferencing

https://www.journalism.co.uk/tip-of-the-day/
tip-make-a-success-of-video-conferencing/
s419/a753590/ 
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Choosing the Right Platform: A multitude of video conferencing platforms cater to diverse 
needs and budgets. Here are some popular options:

Zoom: A user-friendly platform with robust features like screen sharing, recording, and 
breakout rooms, ideal for large-scale meetings and webinars.

Microsoft Teams: Well-suited for organizations already using the Microsoft suite, offering 
seamless integration with other apps and tools.

Skype: A familiar and reliable choice for one-on-one interviews or small group discussions.

Google Meet: Free for basic use, offering a simple interface and integration with Google Drive 
for easy recording and sharing.

Discord: Popular among gamers and online communities, Discord provides high-quality 
audio and video calls with a focus on real-time interaction.

WhatsApp: WhatsApp video conferencing has become a popular way to stay connected 
with friends, family, and colleagues. It’s a free and easy-to-use feature that allows you to 
make video calls to one person or up to eight people at a time.

The 7 best free video con-
ferencing platforms

https://resources.owllabs.com/blog/vid-
eo-conferencing-tools 

The Best Video Confer-
encing Software for 2024

https://www.pcmag.com/picks/the-best-vid-
eo-conferencing-software 

Best Video Conferencing 
Software Of 2024

https://www.forbes.com/advisor/business/
software/best-video-conferencing-software/ 

Watch video tutorial below on how to use Zoom
https://www.youtube.com/watch?v=9uTKL_lf2oU 

                         

Watch video tutorial below on how to use Google Meet
https://www.youtube.com/watch?v=A2FahEEJ13A 
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Watch video tutorial below on how to use Microsoft Teams
https://www.youtube.com/watch?v=VDDPoYOQYfM 

                               

Watch video tutorial below on how to use Skype
https://www.youtube.com/watch?v=t85kRmsu3s8 

                             

Watch video tutorial below on how to use Discord
https://www.youtube.com/watch?v=nPmdafMo1b8 

                               

Watch video tutorial below on how to use Whatsapp video conference call
https://www.youtube.com/watch?v=WLy2IKMgNfA 

                         

Optimizing Your Video Conference Experience:

To ensure smooth and productive video calls, consider these tips:

A. Prepare your workspace: Choose a well-lit, quiet environment with a clean background 
to minimize distractions.

B. Invest in quality equipment: A good microphone and webcam can significantly 
improve audio and video quality.

C. Test your connection: Ensure a stable internet connection to avoid interruptions and 
dropped calls.

D. Be mindful of etiquette: Mute your microphone when not speaking, avoid multitasking, 
and maintain eye contact with the camera to create a sense of engagement.
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E. Utilize platform features: Explore screen sharing, virtual whiteboards, and other 
interactive tools to enhance collaboration and keep participants engaged.

Video conferencing eti-
quette: 10 tips for a success-
ful video conference

https://resources.owllabs.com/blog/
video-conferencing-etiquette 

Best Practices for Effective 
Video Conferencing

https://uit.stanford.edu/videoconfer-
encing/best-practices 

Video Conferencing Best 
Practices

https://www.lifesize.com/vid-
eo-conferencing/video-conferenc-
ing-best-practices/ 

Beyond the Call: Leveraging Video in Your Stories:
• The footage captured during video conferences can be seamlessly integrated into 

your multimedia reportage or organisational communication efforts. Here are some 
ideas:

• Incorporate interview snippets: Use excerpts from video interviews to add a personal 
touch to your written articles or documentaries.

• Create engaging video reports: Compile interview segments, B-roll footage, and 
narration to craft compelling video stories.

• Livestream events: Share live press conferences, panel discussions, or breaking news 
directly with your audience.

• Host interactive sessions: Organize live Q&A sessions with viewers on social media 
platforms using video conferencing tools.

The Future of Video Conferencing:
As technology evolves, video conferencing is poised to become even more immersive and 
interactive. Augmented reality and virtual reality integrations can potentially create virtual 
newsrooms and reporting environments, further blurring the lines between physical and 
digital spaces.

By embracing video conferencing tools and their storytelling potential, journalists and 
multimedia creators can overcome geographical barriers, amplify diverse voices, and 
engage audiences in new and dynamic ways. Remember, it’s not just about connecting; it’s 
about connecting meaningfully, and video conferencing offers a powerful platform to do just 
that.

Future of video conferencing: 
Outlook for 2023

https://timesofindia.indiatimes.com/blogs/
voices/future-of-video-conferencing-out-
look-for-2023/ 

The rise of Video Conferencing:
What does the future hold for 
VC?

https://www.cinos.net/blog/the-rise-of-vid-
eo-conferencing-what-does-the-future-
hold-for-vc/ 
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17. Writing for Digital 
Audiences

Blogging and article writing are essential forms of digital communication that allow 
organizations and individuals to share information, insights, and stories with their online 
audiences.

Blogging:

-Purpose and Goal: Blogs serve various purposes, from educating and informing to 
entertaining and persuading. Define clear objectives for your blog, whether it’s thought 
leadership, lead generation, or community engagement.

-Audience Understanding: Know your target audience’s interests, preferences, and pain 
points. Tailor your blog content to resonate with their needs and expectations.

-Content Planning: Develop an editorial calendar to maintain consistency in posting. Plan 
topics, keywords, and formats to ensure relevance and variety.

-Quality Content: Create high-quality, well-researched, and original content. Use a clear 
structure with headings, subheadings, and concise paragraphs to enhance readability.

- Engagement: Encourage reader engagement through comments, social sharing 
buttons, and clear calls to action (CTA).

Article Writing:

- Content Depth: Articles often delve deeper into specific topics compared to blogs. They 
may require extensive research and expertise in the subject matter.

- Formatting: Articles should be well-structured, with a clear introduction, body, and 
conclusion. Use subheadings, bullet points, and visuals to break up text.

- Credibility: Articles should demonstrate authority and credibility by citing reputable 
sources and providing evidence to support claims.

- Long-Form vs. Short-Form: Consider the length of your articles. Long-form content 
provides in-depth information, while short-form articles are concise and to the point.
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9 Best Practices for Writing Digital 
Content

http://tinyurl.com/mr2zxwbn  

Writing for a Digital Audience: 10 
Tips I Learned Working in Research

http://tinyurl.com/38h2s6d3 

5 Keys to Writing for an Online 
Audience

http://tinyurl.com/5bdc8pk5  

Social Media Copywriting

Social media platforms are dynamic spaces where concise and engaging copywriting is 
crucial to capture users’ attention and drive engagement.

- Audience Alignment: Tailor your social media copy to your target audience, considering 
factors like age, interests, and communication preferences.

- Visual Accompaniment: Complement your copy with eye-catching visuals, such as 
images, videos, and infographics, to enhance engagement.

- Conciseness: Social media platforms often have character limits, so craft concise and 
impactful messages. Get to the point quickly and use clear and compelling language.

- Use of Hashtags: Hashtags can increase the discoverability of your content. Use relevant 
and trending hashtags to expand your reach.

- Call to Action (CTA): Include CTA that encourage users to take specific actions, such as 
clicking a link, liking, sharing, or commenting.

- Engagement with Users: Interact with your audience by responding to comments, 
mentions, and direct messages promptly and authentically.

10 advanced social media copy-
writing best practices

https://sproutsocial.com/insights/so-
cial-media-copywriting/ 

Social Media Copywriting: How 
to Compose Text for 5 Different 
Channels

https://blog.hubspot.com/marketing/so-
cial-media-copywriting 

Copywriting for Social Media: 7 Tips 
to Boost Engagement

https://www.elegantthemes.com/blog/
marketing/copywriting-for-social-media 

Email Copywriting

Email remains a powerful tool for digital communication, requiring effective copywriting to 
engage recipients and drive action.

- Clear Subject Lines: Write concise, compelling subject lines that grab recipients’ 
attention and convey the email’s purpose.
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- Personalization: Personalize emails with the recipient’s name and tailor content to their 
preferences and behaviors.

- Value Proposition: Communicate the value of your email upfront. Why should the 
recipient open it and take action?

- Content Hierarchy: Organize email content with a clear hierarchy, placing the most 
important information near the top. Use headings and visuals to break up text.

- Engaging Body Copy: Craft engaging and concise body copy that maintains the 
recipient’s interest and leads them toward your desired action.

- Call to Action (CTA): Use clear, actionable CTA that guide recipients on the next steps, 
whether it’s making a purchase, signing up, or downloading.

- Mobile Responsiveness: Ensure that your email is mobile-responsive, as many 
recipients access emails on mobile devices.

- Testing and Optimization: A/B test different email elements, such as subject lines, CTA, 
and content, to optimize open and click-through rates.

8 Email Copywriting Tips for Engag-
ing Content

https://www.campaignmon-
itor.com/blog/email-mar-
keting/8-email-copywrit-
ing-tips-for-engaging-content/ 

The Complete Guide To
EMAIL COPYWRITING
(2023 Edition)

https://jacobmcmillen.com/
email-copywriting/ 

Email Copywriting Guide for 2023 (9 
Practical Tips, Tools)

https://www.gmass.co/blog/
email-copywriting/ 

Writing for digital audiences is a fundamental skill in the world of digital communication 
and engagement. Whether you’re blogging, crafting social media copy, or writing email 
content, understanding your audience, tailoring your messages, and creating engaging and 
actionable content are essential for success in the digital landscape.

17.1 Tips for Online Writing 
“Digital storytelling begins with the notion that in the not too distant future, sharing one’s story 
through multiple medium of imagery, text, voice, sound, music, video and animation will be 
the principal hobby of the world’s people.” - Joe Lambert, co-founder of the Center for Digital 
Story Telling

The new media revolution has made many media practitioners to realize the importance of 
online and mobile platforms of communication. As more and more people go online to meet 
their news, information and entertainment needs, and many more use mobile phones and 
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other gadgets to access the news and information, it is vital for journalists and all writers to 
write and package news and information appropriately for online.

Take advantage of this opportunity and distinguish yourself by writing in a clean, active, 
conversational style that will make your readers feel as comfortable reading your words as 
they feel when talking with a close friend. You also need to mind Key words.

Great online communicators speak with informed, personal authority through an honest, lively 
voice. Their posts often engage readers in a productive conversation through comments 
posted to their blog or website.

For Bloggers: To write a great blog, write about what you know – your passion, well researched 
and reported.

Employ the skills of a news columnist, crafting a personal, first-person voice that readers will 
find engaging, comfortable and honest. When you don’t know something, do not be afraid 
to admit it.

Great bloggers see their posts as the first comment in a conversation, rather than the final 
word on that particular topic.

General tips

The shorter, the better: Readers appreciate writers who do not waste their time. Simple, 
direct language communicates your thoughts more efficiently than your bloated 
demonstration of all that stuff the rest of us slept through in English class.

Active voice: The active voice makes you write more clearly and in a linear order: subject, 
verb, object. E.g Sarah was sent home for not paying school fees.

Active voice would be: The Headmaster sent Sarah back home over not paying school fees. 
Reserve passive voice for situations where you don’t know the subject, such as crime and 
court reports. But even then, try to cast as much of the action in the active voice as you can.

Strong verbs: The best verbs demonstrate action. If you›re writing a string of weak linking 
verbs, think about the action that›s happening in your post, then rewrite a new draft using 
nothing but nouns and verbs in an attempt to better engage your vocabulary. E.g breath Vs 
gasp, walk Vs stride or trudge, kill Vs murder, etc.

Attribute sources:  If you don›t tell your readers where you got your information, many of 
them will assume that you are just making it up. You aren›t, are you? Attribution brings you 
credibility because readers know that you›ve got nothing to hide if they want to check you 
out.

Contextual hyperlinking: Online narratives should allow readers to «branch off» and click 
through to other, more detailed, supporting content, depending upon a reader›s level of 
interest. Almost all journalism refers to other sources, but online, a writer has the ability to link 
readers directly to those supporting sources.
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How hyper links appear on a document

Note the URLs of those sources when reporting, and work those into your piece with contextual 
hyperlinks. Hyperlinks can be outbound (linking to content on another website) or inbound 
(linking to helpful content within the same website). Try to link those URLs to the relevant 
proper names, keywords and phrases, rather than to the URLs themselves written out, or 
worse, the over-used “click here.”

Use formatting: Break up that boring mass of grey type by using:
1. lists, which can be ordered (numbers and letters) or unordered (bullets). 

2. bold headers

3. block quotes

4. and other handy HTML formatting tricks.

One topic per URL:  If you are using a contextual ad system on your site, such as Google›s 
AdSense, help the programme select the most appropriate ads for your page by  limiting 
each URL to a single topic. Don’t write “catch-all” blog entries or discussions covering a wide 
range of subjects. Build those out on their own, separate URLs and you’ll get better targeted 
ads, and better ad click-through rates.

Easy to read: No block of text more than five lines on the computer screen or 10 or a phone 
screen.

Spell check: With both an automatic checker and a manual re-read. Beacause no won wants 
to look like an idiot. ;-)

Use Lots of Headlines: Ideally, any site page or blog posting should read much like this topic, 
with a headline and then a paragraph or two.

Headlines act as important signposts for the reader to decide whether or not they want to 
read those paragraphs, so the headline should always describe the subject matter of the 
paragraphs which follow it. This will look weird to those used to more conventional forms of 
writing, but the more you break it up, the more readable it is on the web.

Overuse Of Punctuation: Excess punctuation should be left out of most sentences on the 
web. If a reader sees a sentence with more than one comma, the sentence becomes harder 
to scan and therefore more likely to turn a reader off. More advanced punctuation such as 
semicolons and colons should be avoided completely by starting new sentences instead.

Example: “It is really important to keep three principles in mind, when thinking of the best 
shoes to buy; comfort, style, and eco-impact.”

Should be: “Comfort, style, and eco-impact should be kept in mind when thinking of the best 
shoes to buy.” Short, sweet and no semicolon.

Weasel Words: These are vague generalizations that are made for the convenience of the 
writer, not the audience. If a writer is rushed for time, they may write something like “most 
people feel that juice is 100% tasty”. The proper procedure is to find out the statistics and facts 
and work those into the sentence.
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The correct form would be “60% of people feel that juice is 100% tasty, while only 5% feel that 
it is only 10% tasty”. Web readers are reading your site to get information, not opinions.

Acronym Use: It is a good idea to limit acronym use even if you think your audience will know 
the acronym. The 10% who don’t know it will be annoyed and may click off of your site. If an 
acronym will be repeated throughout a site page or an article, it is only necessary to define 
it the first time it is used. Once again, this is context-specific.

You don’t need to spell out UN or WHO all the time, especially online, while you would have to 
for a mainstream media article.

Examples of acronyms
Wrong Acronym Use: “UJCC, MISR, and the UMC are running a joint venture to better educate 
the public about how hard drugs are influencing family life in Uganda.”

Right Acronym Use: “The Uganda Joint Christian Council (UJCC), the Makerere Institute of 
Social Research (MISR), and Ultimate Multimedia Consult (UMC) are running a joint venture to 
better educate the public about how hard drugs are influencing family life in Uganda.”

Keep Person On Track: If you are referring to yourself as “I” at the start of your piece, don’t 
shift to “we” in the middle. Keep grammatical person use consistent.

Content

1. Write relevant content 
It may be tempting to write about your brother’s dog, but if it doesn’t relate to your 
site or page topic, leave it out. Web readers want information, and unless the page is 
information about said dog, they really won’t care, even if it is a good metaphor for 
what you are trying to say.

2. Put conclusions at the beginning 
Think of an inverted pyramid when you write. Get to the point in the first paragraph, 
then expand upon it.

3. Write only one idea per paragraph 
Web pages need to be concise and to-the-point. People don’t read Web pages, they 
scan them, so having short, meaty paragraphs is better than long rambling ones.

4. Use action words 
Tell your readers what to do. Avoid the passive voice. Keep the flow of your pages 
moving.

Format
1. Use lists instead of paragraphs 

Lists are easier to scan than paragraphs, especially if you keep them short.
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2. Limit list items to 7 words 
Studies have shown that people can only reliably remember 7-10 things at a time. By 
keeping your list items short, it helps your readers remember them.

3. Write short sentences 
Sentences should be as concise as you can make them. Use only the words you 
need to get the essential information across.

4. Include internal sub-headings 
Sub-headings make the text more scannable. Your readers will move to the section 
of the document that is most useful for them, and internal cues make it easier for 
them to do this.

5. Make your links part of the copy 
Links are another way Web readers scan pages. They stand out from normal text, 
and provide more cues as to what the page is about.

Always Always Always!

1. Proofread your work 
Typos and spelling errors will send people away from your pages. Make sure you 
proofread everything you post to the Web.

Watch the video https://tinyurl.com/4fbf4j4v or scan the QR Code to get more information 
on proofreading.

  

17.2 AI tools to proofread your text

Watch the video https://tinyurl.com/663hz7zr or scan the QR Code on Editing text with Quillbot.
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Editing text with Pro-writing aid

Watch the video https://tinyurl.com/52c4b5e7 or scan the QR Code

  

Editing text with Scribens

Watch the video https://tinyurl.com/2p9yntmv or scan the QR Code

   

Things to Avoid When Writing for a Global Audience

1. Don’t make assumptions 
Never assume you know where your reader is coming from, unless you have done 
extensive survey work, it’s hard to say. Even if your readers aren’t coming in on .jp 
domains, doesn’t mean they aren’t located in Japan, they may be on IP addresses that 
don’t resolve to domains, or their ISP is global and has a .com or .net domain.

2. Avoid generic terms such as:

1. foreign/domestic/local — what’s foreign to you may be local to your reader

2. international — many people use this term to imply “any country other than 
mine,” but what it really means is “all countries”

3. regional designations — “east coast” means something completely different 
to someone in Moscow, Russia than to someone in Moscow, Idaho, US.

4. cities without indicating state and/or country — there is at least one London in 
the United States, as well as in England.

5. slang and dialect — words that are not found in a good dictionary should be 
avoided, as they won’t be easily translatable.

3. Poor translations are much worse than no translation at all
As I mentioned above, poor translations can really hurt a website. Many people will forgive 
a site for not being in their native language, and will be willing to go to a translation site 
if they need the information, but if your translation is bad, they won’t trust you or your 
site as providing a quality product. Make sure that whatever language your site is in 
is grammatically correct, and free of spelling errors.   You can also use auto website 
translators like Google translate on your website. 
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Writing for the web http://tinyurl.com/ykud6uud    

17.3 Good writing references 

Here are some good references on writing help and online documentation

Dynamics in Document Design: Creating Texts for Read-
ers, by Karen A. Schriver. (Europeans: order from Amazon.
co.uk)

https://shorturl.
at/bhuR2 

A great book about utilitarian writing, based on observa-
tions of people using a large variety of documents. Read 
Me First! A Style Guide for the Computer Industry (2nd 
edition, by Sun Microsystems› tech pubs group) 
(Europeans: order from Amazon.co.uk)

http://tinyurl.
com/ectzndr7   

Microsoft Manual of Style for Technical Publications (3rd 
edition, by Microsoft›s tech pubs group) (Europeans: order 
from Amazon.co.uk). 
The official writing guidelines used by folks who write a 
lot of online docs.

http://tinyurl.
com/a45b56nd  

Designing Usable Electronic Text: Ergonomic Aspects of 
Human Information Usage, second edition, by Andrew 
Dillon. (Europeans: order from Amazon.co.uk)

http://tinyurl.
com/39mr7hy4  

Whether you are covering a story, writing a feature, editing someone’s copy, or doing 
background research, the Internet can provide masses of detailed background.

It will also help you find new ideas and new contacts if you know where to look. You thus need 
to master how to effectively search the internet for relevant content 

How to find out more about a story using the internet

Remember the Internet presents:

1. More sources search names, officials or experts, including particular data

2. Has a wider geographical range wider (world wide web)

3. Direct access (the time you want the info you search and get it from anywhere you 
are with an internet connection-as opposed to a library)

4. Multimedia: you can search for audio/video/graphics, maps to help add more info 
and life to your story
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18. Multimedia Content 
Packaging and 
Publishing Practice 
and Tools

Multimedia packaging refers to the practice of visually and structurally organizing digital 
content to enhance its appeal, accessibility, and engagement. It is the process of combining 
different types of media, such as text, images, audio, and video, into a single product or 
experience. Multimedia packaging is often used to create educational materials, marketing 
materials, and entertainment products among others.

Multi-media content on websites or apps includes:
Text: written word, the most-used way to present information on the internet. Transcriptions 
of video and audio (see Video and Audio, below) are a newer and increasingly popular way 
to use text online.

Image: photos and graphics created with digital cameras, graphic software, or images from 
scans of printed material.

Video: screen capture (recording activity on a computer screen combined with audio, often 
used to create how-to videos for computer-related demos), talking head, and webinars 
(online seminars converted into video) are popular kinds of videos that can be used online. 
Videos can also be transcribed and offered in text form for people who don’t have time to 
watch the video and/or prefer text.

Audio: sound recordings, a popular example being podcasts which can also be transcribed 
and offered in text form for people who don’t have time to listen to the podcast and/or prefer 
text.

Graphics and interactives: includes visually appealing designs of complex processes or 
concepts or interactive elements like maps and animations. 

There are two good reasons for publishing multimedia content on your 
site:

1.  People have different preferences for how information is presented online. Publishing 
content in several different forms on your website or app to appeal to different visitors 
can greatly increase your audience appreciation.

2.  Google indexes multimedia content. For example, it will index images and videos just like 
it will index text on a website. Therefore your site’s search engine rankings will improve if 
you include images and/or videos on your site, as long as the images and videos contain 
elements that Google looks for, notably keywords for SEO (search engine optimization).
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Key aspects of multimedia packaging

Content Organization: Multimedia packaging involves organizing content in a logical and 
intuitive manner. This may include structuring content hierarchically, creating menus and 
navigation systems, and providing clear labels and descriptions for different media elements.

User Interface Design: Designing an appealing and user-friendly interface is crucial. This 
includes choosing colors, fonts, and layouts that enhance the user experience. It also involves 
creating interactive elements like buttons, links, and controls.

Media Integration: Combining various media types seamlessly is a core aspect of multimedia 
packaging. This can involve embedding videos within web pages, creating interactive 
presentations, or packaging multimedia content into apps or software.

File Formats: Selecting the appropriate file formats for different media elements is important. 
This includes considerations for compatibility, quality, and file size.

Compression and Optimization: To ensure that multimedia content loads quickly and works 
efficiently, it may be necessary to compress and optimize media files. This is particularly 
important for web-based multimedia content, e.g. h5p, articulate storyline or html files.

Branding: If the multimedia content is associated with a brand or organization, ensuring that 
the packaging aligns with the brand’s identity is important. This includes incorporating logos, 
color schemes, and other branding elements.

Interactivity: Many multimedia packages include interactive elements, such as quizzes, 
games, or user input forms. Designing and implementing these interactive features is a key 
consideration.

Testing and Quality Assurance: Thorough testing is crucial to identify and fix any issues with 
multimedia packaging. This includes testing on different devices, browsers, or platforms to 
ensure compatibility.

Accessibility: Making multimedia content accessible to all users, including those with 
disabilities, is important. This involves adhering to accessibility standards and ensuring that 
content can be navigated and understood by everyone.

Distribution: Deciding how and where the multimedia content will be distributed is another 
important consideration. This could involve physical packaging, online distribution, or app 
stores.

Copyright and Licensing: Ensure that you have the necessary rights and licenses for any 
copyrighted material used in your multimedia content.

What are Multimedia Content Packaging Tools

The following are some of the Multimedia packaging tools you can use.
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PowerPoint Presentation

A PowerPoint presentation is a presentation created using Microsoft PowerPoint software. 
The presentation is a collection of individual slides that contain information on a topic. You 
can add text, photos, graphics, audio and video in one powerpoint presentation.

PowerPoint presentations are commonly used in business meetings and for training and 
educational purposes.

Watch video on how to package multimedia content using Microsoft 
Power Point

Watch the video https://tinyurl.com/324tdde8 or scan the QR Code

     

Thinglink

ThingLink is a tool  for creating interactive images by tagging content to a photo or drawing. 
Tags can link to websites, Facebook or Twitter pages, videos, maps, other images, audio, or 
google resources.

Watch video below on how to use Thinglink

Watch the video https://tinyurl.com/4pzeayt3 or scan the QR Code

     

Prezi

Prezi  is a web-based tool for creating presentations (called prezis  for short). It›s similar to 
other presentation software like Microsoft PowerPoint, but it offers some unique features that 
make it a good alternative.
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Watch the video https://tinyurl.com/mt52kred or press in image below or scan the QR Code

        

Empowering your presentation with ChatGPT and Prezzi 
Watch the video https://tinyurl.com/mrx3ezu7  or scan the QR Code

       

Canva
Canva is a graphic design platform that allows users to create social media graphics, 
presentations, posters and other visual content. It is available on web and mobile, and 
integrates millions of images, fonts, templates and illustrations.

Watch the video https://tinyurl.com/yuzcyjnf or scan the QR Code

   

More Resources

What are Multimedia Content Packaging Tools
https://products.office.com/en-us/what-is-powerpoint
https://www.workzone.com/blog/powerpoint-alternatives/
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19. Journalism and 
Internet Tools

The overall purpose of learning and utilizing all these online and mobile tools and platforms 
and ensuring we get the best stories is to be able to report better for today’s news and 
information consumers. Traditionally, we think of newspapers and magazines (print), and 
Radio and Television (broadcast) when talking of the media. Today, New Media tools and 
platforms including social media are key to how people access news and information.

New Media are interactive digital forms of communication that use the internet, mobile 
phones and related devices to provide content to users. New Media tools are helping anyone 
interested to connect, collaborate and create content when they want to. They also allow 
people (audience members) more freedom to access the content they want, when they want 
it. People are no longer waiting for the news to just come to them or to passively consume 
what is given to them.

In addition the Legacy Media (what we traditionally knew as mass media) is slowly giving way to 
one of personal and participatory media. New Media is already having profound implications 
for traditional business models in the media industry, which are based on aggregating large 
passive audiences and holding them captive during advertising interruptions.

In the new-media era, audiences will occasionally be large, but often small, and usually 
tiny. Instead of a few large capital-rich media giants competing with one another for these 
audiences, we see small firms and individuals competing or, more often, collaborating to 
better serve audience members.

1. In the new era, we see that People no longer passively “consume” media (and thus 
advertising, its main revenue source) but actively participate in the media, which usually 
means creating content, in whatever form and on whatever scale. This does not have 
to mean that people write their own newspaper or article. They could comment, rate an 
article or restaurant listing or the movie they watched or as sophisticated as shooting 
a video of their own experience and sharing it online and or mobile . With the Ipod or 
the several MP3 players, people are no longer waiting to tune into a radio or television 
programme to consume their favourite music. There is a variety of  collection (from the 
internet or music vendors) their favourite songs, make their own lists, hit plays and they 
listen at will when they want to. They can easily organize their music on their devices and 
easily search for the song (audio or video) that they want. They can create music lists 
and share them with their friends online or mobile.

2. We see the boundaries between audiences and creators become blurred and often 
invisible. In the words of David Sifry, the founder of Technorati, a search engine for blogs, 
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one-to-many “lectures” (ie, from media companies to their audiences) are transformed 
into “conversations” among “the people formerly known as the audience”. This has 
changed the tone of public discussions and indeed (or should) how the media should 
target messages and engage people.

3. Furthermore,jJournalists need to be aware of this new news consumer, and develop 
content (products) that best suit him/her. We have to learn how to avail the content in 
different media to the new empowered consumer, and be able to publish and share it 
on interactive platforms (online and mobile) where one can access the content when 
and how they want it, and be able to share it.

4. The public need content that is relevant for online and mobile (even if as supplements) 
to the content we produce to our media houses. We can utilize the online and mobile 
tools (see glossary of tools and terms) to produce more relevant content for today’s 
news consumer.

Further Reporting tools

Reporter’s Desktop http://tinyurl.com/yv336f4e  

Bill Dedman’s Power Reporting 
Resources for Journalists

http://tinyurl.com/5n8w323u  

The Journalist’s Toolbox   http://tinyurl.com/yyvmznt5 

The Elements of Style by William 
Strunk Jr.

http://tinyurl.com/ap6c8bf8  

Understanding the marriage 
between Traditional (Legacy) Media 
and New media

http://tinyurl.com/3mntexba 

How are traditional media taking 
advantage of new media

 http://tinyurl.com/3mntexba  
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20. 
Real-World 
Examples of Digital 
Communication and 
Multimedia Journalism

The dynamic landscape of digital communication and multimedia journalism offers a myriad 
of opportunities to achieve specific goals, whether it’s informing the public, raising awareness, 
fostering engagement, or driving change. Digital communication and multimedia journalism 
have been used to achieve a wide range of specific goals in the real world. Here are a few 
examples:

Raising awareness of social issues

Digital communication and multimedia journalism have been used to raise awareness of 
social issues such as climate change, poverty, and human rights abuses. For example, the 
#MeToo movement used social media to raise awareness of sexual harassment and assault. 
The Black Lives Matter movement has used social media and multimedia journalism to raise 
awareness of police brutality and racial injustice.

Promoting social change
Digital communication and multimedia journalism have been used to promote social 
change. For example, the Arab Spring uprisings were fueled by social media and multimedia 
journalism. The Occupy Wall Street movement used social media and multimedia journalism 
to spread its message of economic inequality.

Holding institutions accountable
Digital communication and multimedia journalism have been used to hold institutions 
accountable. For example, the Panama Papers investigation used digital communication 
and multimedia journalism to expose offshore tax havens used by the wealthy and powerful. 

The #MeToo movement has used social media and multimedia journalism to hold powerful 
men accountable for sexual harassment and assault.

Educating the public
Digital communication and multimedia journalism have been used to educate the public 
about important issues. For example, the BBC’s Planet Earth series used multimedia journalism 
to teach viewers about the natural world. Khan Academy, Edx and Yaaka Digital Network use 
digital communication to provide free educational resources to students around the world.
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Entertaining the public
Digital communication and multimedia journalism have been used to entertain the public. 
For example, Netflix and Hulu use digital communication and multimedia journalism to 
produce original TV shows and movies. YouTube and TikTok uses digital communication to 
allow people to share their own videos with the world.

Crisis Reporting: BBC’s Coverage of Natural Disasters

Objective: Inform and educate the public during natural disasters.

The BBC is renowned for its comprehensive and responsible coverage of natural disasters 
worldwide. Through a combination of live reporting, multimedia storytelling, and real-time 
updates on digital platforms, the BBC provides crucial information to affected communities 
and a global audience. Their goal is to inform, ensure public safety, and help coordinate relief 
efforts.

https://rb.gy/cz1uws 

                                                                    

Environmental Advocacy: “The Story of Stuff” Project

Objective: Raise awareness and drive environmental change.

“The Story of Stuff” is a multimedia project that uses animated videos, social media campaigns, 
and educational resources to raise awareness about environmental issues, consumerism, 
and sustainability. Their goal is to educate the public and inspire action to reduce waste and 
protect the environment.

“The Story of Stuff Project” Ex-
plores the Global Impact of Our 
Collective Consumption

https://rb.gy/igktuy 

The Story of Stuff https://www.comminit.com/global/con-
tent/story-stuff 
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Crisis Response: Twitter’s Use in Disaster Relief

Objective: Facilitate communication during and after disasters.

X (Twitter) has proven invaluable in crisis response. During events like natural disasters, public 
health emergencies, or political uprisings, individuals and organizations use X (Twitter) to 
share real-time information, coordinate relief efforts, and provide support. The platform’s 
accessibility and speed make it a critical tool in crisis communication.

When natural disasters 
happen, Twitter can be 
used to help. Here’s how

https://t.ly/73Ja7 

Twitter for crisis and di-
saster relief

https://blog.twitter.com/en_us/a/2016/twit-
ter-for-crisis-and-disaster-relief 

Investigative Journalism: Panama Papers Project

Objective: Uncover and expose corruption and financial wrongdoing

The Panama Papers project, a collaborative effort by multiple news organizations, used 
digital communication and multimedia journalism to expose hidden wealth and financial 
improprieties on a global scale. Their goal was to hold the powerful accountable and spark 
policy changes in tax and finance regulations.

THE PANAMA PAPERS
Exposing the Rogue Off-
shore Finance Industry

https://www.icij.org/investigations/
panama-papers/ 
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Advocacy and Mobilization: #BlackLivesMatter Movement

Objective: Advocate for racial justice and mobilize communities.

The #BlackLivesMatter movement is an exemplar of using digital communication to achieve 
social and political change. Through social media, multimedia storytelling, and digital 
organizing, the movement raises awareness of racial inequalities, advocates for justice, and 
mobilizes communities to demand change.

Black Lives Matter and the new 
wave of anti-racist mobilizations 
in Europe

https://t.ly/-5T8S 

How Black Lives Matter Changed 
the Way Americans Fight for 
Freedom

https://www.aclu.org/news/
racial-justice/how-black-
lives-matter-changed-way-
americans-fight 

Health Education: WebMD and Health Information Online

Objective: Provide accessible health information and empower individuals.

WebMD is a digital platform that offers a wealth of health information, multimedia content, 
and tools to help individuals make informed decisions about their health. Its objective is to 
educate and empower people to manage their well-being through reliable, evidence-based 
information.
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WebMD https://www.webmd.com/ 

WebMD moving from online health 
information to ‘digital front door’ for 
patients

https://t.ly/5lQYU 

Medscape; WebMD Leading & 
Innovating the Health Information 
Industry

https://www.reuters.com/
plus/tbd-media-group/glob-
al-campaigns/medscape 

Business and Marketing: Red Bull’s Content Marketing Strategy

Objective: Build brand loyalty and engage consumers.

Red Bull is known for its content marketing prowess. Through digital communication and 
multimedia journalism, they create and share compelling content related to extreme sports, 
culture, and entertainment. Their goal is to engage their target audience, build brand loyalty, 
and drive sales.

Red Bull Marketing Strategy: The 
9 Ways Red Bull Changed The 
Marketing Game

https://coschedule.com/
marketing-strategy/mar-
keting-strategy-examples/
red-bull-marketing-strategy 

A Deep Dive into Red Bull Mar-
keting Strategy and How it 
Dominates the Energy Drink 
Industry

https://buildd.co/marketing/
redbull-marketing-strategy 
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Educational Outreach: Yaaka Digital Network’s Online Learning Platform

Objective: Provide accessible and high-quality education to learners worldwide.

Yaaka Digital Network is an online educational platform that uses digital communication and 
multimedia to deliver free, high-quality learning resources. The goal is to make education 
accessible to anyone, anywhere, with the aim of leveling the educational playing field.

Yaaka Digital Network https://www.yaaka.cc/ 

Cultural Preservation: UNESCO’s “Memory of the World” Program

Objective: Preserve and share cultural heritage through multimedia.

UNESCO’s “Memory of the World” program digitizes and preserves cultural and historical 
documents, photographs, and multimedia content. This initiative’s goal is to safeguard and 
share the world’s heritage, making it accessible to a global audience.

These real-world examples demonstrate the diverse goals that can be achieved through 
digital communication and multimedia journalism. From informing the public and raising 
awareness to advocating for change and fostering engagement, these disciplines have 
become indispensable tools in the pursuit of a wide range of objectives.

Memory of the World https://www.unesco.org/en/memo-
ry-world 

Memory of the World
The records that hold the 
memory of our shared past

https://artsandculture.google.com/
project/memory-of-the-world 
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21. Website Design 
Basics and Content 
Management Systems

In the ever-evolving landscape of digital communication and multimedia journalism, content 
is being shared through websites (locations on the world wide web). Thus, the design and 
functionality of a website play a pivotal role in conveying information, engaging audiences, 
and ensuring a seamless user experience. With the advent of the internet, websites have 
become the primary interface through which individuals and organizations disseminate 
information, share stories, and connect with their target audiences. To achieve these goals 
effectively, understanding the fundamentals of website design and harnessing the power of 
Content Management Systems (CMS) has become not just an option but an essential skill for 
modern journalists, communicators, and content creators.

Understanding basic HTML

Beginning HTML

HTML (Hypertextt MarkupLanguage); is the language of the Web. HTML files are text files that 
include tags that indicate format, style and layout functions. A web browser reads the HTML 
file and interprets the tags, thus presenting the information in the way the designer intended.

An HTML file can be developed in a simple text editor like TextEdit (Mac) or Notepad (PC). You 
simply save the file with the .html extension. You can also use a word processor like Word, but 
if so, you need to save as a text file and give it the .html extension.

XHTML, or Extensible Hypertext Markup Language, is the next generation of HTML. It functions in 
the same manner but just provides more structure and guidelines to HTML. Used in conjunction 
with stylesheets (CSS-cascading styele sheets), XHTML separates document structure from 
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formatting, thus allowing more flexibility in Web design. These days, most web pages are 
designed using more advanced html5 which has enabled inclusion of elements like video, 
interactives that were not possible in basic HTML.

However, many people who design websites use already-existing templates that they 
customize, while some use whole themes especially with the growing popularity of Content 
Management systems (CMS). CMS like WordPress, Drupal, Joomla, and Concrete, among 
others, provide software on which you can design your website and from a collection of 
themes and templates (free and premium) one can design a good website without having 
to create HTML manually. But it is still important to know a few of the elements of HTML.

A tag is a command written between angle brackets (the less than and greater than symbols).

Ex. <html>

Some tags have attributes that provide a variety of options within the tag. The attributes 
have

associated values deemed by the designer.

<tag attribute= “value”>

Ex. <body bgcolor=”blue”> <body bgcolor=”#AACC00”>

Values are surrounded by quotation marks.

Most tags must also be closed after inserting the contained text.

Ex. <b>Cindy’s Page</b> This tag bolded the text on Cindy’s page. The closing tag makes sure 
no other text is bolded in the document.

In HTML, tags could be upper- or lower-cased, and it made no difference to most major 
browsers. However, with the move to XHTML, lower-cased tags are required. Many designers 
use uppercase letters within tags to make them stand out from the content. Others use 
lowercase for simplicity (which prevents having to use the shift key or cap lock). 

More on web design in the detailed course on web design, CMS and Server management
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Tips on creating a good website

1. Good web design always caters to the needs of the user. Are your web visitors 
looking for information, entertainment, some type of interaction, or to transact with 
your business? Each page of your website needs to have a clear purpose and fulfil a 
specific need for your website users in the most effective way possible.

2. Web users expect information they are looking for quickly, so it is important to 
communicate clearly or straight forward and make your information easy to read 
and digest.

3. Simple tactics to put in your web design include: organizing information using 
headlines and subheadings; using bullet points instead of long, windy sentences. 
Therefore, edit the information and make it more concise.

4. It’s believed that Sans Serif fonts such as Arial and Verdana are easier to read online 
(Sans Serif fonts are contemporary-looking fonts without decorative finishes). The 
ideal font size for reading easily online is 16px, and stick to a maximum of three 
typefaces in a maximum of three point sizes to keep your design streamlined.

5. How easy is your website to navigate? Navigation is about how easy it is for people to 
take action and move around your website.

6. Some tactics for effective navigation include a logical page hierarchy, using 
breadcrumbs, designing clickable buttons, and following the ‘three click rule’ which 
means users will be able to find the information they are looking for within three clicks.

Tips on creating a good website https://shorturl.at/lopsZ  

Best Website Design Software and Apps

WordPress

WordPress is a free and open-source software that lets you build any kind of website with 
ease.

There are at least a handful of reasons:

1.  WordPress is free. You can download it right now with no money involved at all.

2.   WordPress is open source. It’s a community project built by thousands of volunteers 
around the globe. Everyone can participate. Everyone can build upon WordPress and 
help the platform grow even more.

3.  WordPress is  modern. If some feature is considered “a standard” in website 
software, you can be sure that WordPress has it.
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4.  WordPress is  versatile. It can run any type of website. No matter if it’s a 
simple business site, a blog, a photo site, a hobby site, a professional corporate site, a 
portfolio site, a wedding site, a fitness site, a directory site, even an e-commerce store, 
WordPress can easily handle it all.

5.  WordPress is accessible and user-friendly. It can be used by users with impaired 
vision with no problem.

6.   WordPress works on all screen sizes and devices. You can access your website via 
a desktop, laptop, tablet, phone.

7.  WordPress is extensible. You can add custom features to WordPress with the help 
of plugins. Think of plugins as your website’s “apps” (like your iPhone apps, but for your 
website).

8.  WordPress is beautiful. There are thousands upon thousands of free and premium 
design packages (called themes) available for WordPress. You can install those in a 
single click.

In summary WordPress works as the engine under your website’s hood. It allows it to run, lets 
you edit the content of the site, create new posts and pages, and then makes sure that your 
website displays correctly on all devices.

How to create a free website using WordPress

Watch the video https://tinyurl.com/y4zzafd8 or scan the QR Code to watch video on how to 
create a free WordPress site/blog
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How to exit ‘Coming Soon” mode in WordPress: Launch your WordPress 
site

Watch the video https://tinyurl.com/nhjer2a5 or scan the QR Code

  

How to add tags on your WordPress post

Watch the video https://tinyurl.com/42kck552 or scan the QR Code

   

How to hyper-link text in your WordPress post

Watch the video https://tinyurl.com/5n6hsxfe or scan the QR Code
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Tutorial on how to publish multimedia content on WordPress

Watch the video https://tinyurl.com/r5z9s9tt or scan the QR Code

  

Adobe Dreamweaver

Adobe Dreamweaver  is a software program for designing web pages, essentially a more 
fully featured HTML web and programming editor.

Tutorial for Adobe Dreamweaver for beginners

Watch the video https://tinyurl.com/yc8783wu or scan the QR Code

  

What is a webserver?

A web server is server software, or hardware dedicated to running said software, that can 
satisfy World Wide Web client requests. A web server can, in general, contain one or more 
websites.
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What is a domain name?

A domain name is an identification string that defines a realm of administrative autonomy, 
authority or control within the Internet.

Best 6 Free Web Design Software to Help You Build a Website

Watch the video https://tinyurl.com/4rjh26mz or scan the QR Code
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22. Searching the 
Internet Effectively

In an era where information is the ultimate currency, navigating the vast expanse of the 
internet is nothing short of a heroic quest. As the digital landscape continues to evolve, the 
ability to sift through the virtual troves and extract meaningful knowledge is an essential skill 
for professionals in the realms of digital communication and multimedia journalism.

By now, many of you might be knowing that you can easily search for what you want in 
Google, the leading search engine (details on search engines provided later). You put your 
search term in the search box and hit search and you will get many results from which to 
choose the most relevant. But remember that databases provide more data but some are 
not accessed easily by search engines

How do you find databases? Utilising the Institutional approach helps you find institutions that 
publish content on the issue you are interested in, and looking for the content you want on 
those specific websites. Websites for organisations like World Bank, UN, government websites 
or the CIA  facthandbook, etc can come in handy as they keep compiling content on most 
issues. Go to their websites and search for the information you want.

You can also find leading media; BBC, Economist, or leading news websites in your country. 
Search the respective news site (newspaper) archives: on their website search.

If these prove insufficient, then search the web with Google, Bing, or any search engine of 
your choice. Our guide here is based on searching in Google as it is the leading search 
engine, with more than 83% of the search market as of 2023. 

The trick to efficient web searches is to choose your search keywords and phrases with 
enough precision to exclude the masses of results that are irrelevant to what you are 
interested in.

Knowing how to search the internet effectively is crucial for communications and media 
professionals for several reasons:

1. Information Gathering: Communications and media professionals often need to 
research and gather information on a wide range of topics. Effective internet search 
skills help them find accurate and up-to-date information quickly, which is vital for 
creating content, conducting interviews, or writing reports.

2. Content Creation: Whether creating articles, videos, social media posts, or other 
content, professionals need to find relevant source material, statistics, and quotes. 
Efficient internet searching can save time and ensure the quality of the content.
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3. Fact-Checking: Ensuring the accuracy of information is fundamental in journalism 
and media production. Effective internet searches help professionals fact-check their 
sources and verify the credibility of the information they use.

4. Trend Analysis: Media professionals need to stay current with trends and news in 
their industry. Efficient internet searches enable them to monitor developments, 
analyze audience sentiment, and adapt their strategies accordingly.

5. Story Development: Journalists and content creators rely on internet searches to 
identify potential stories, angles, and sources. They can uncover unique narratives 
and perspectives by delving deep into search results.

6. Audience Research: Understanding the target audience is essential for crafting 
effective communication strategies. Effective internet searches can help professionals 
gather demographic data, preferences, and feedback to tailor their messages.

7. Competitor Analysis: To stay competitive, media professionals need to analyze 
what their peers and competitors are doing. Effective internet searches can reveal 
information about the strategies and content produced by competitors.

8. Search Engine Optimization (SEO): Knowing how to optimize content for search 
engines is vital for online visibility. Media professionals must understand the principles 
of SEO to ensure their content reaches the right audience.

9. Social Media Management: Social media is a key platform for communication and 
media professionals. Being able to search for trending topics, monitor conversations, 
and engage with audiences effectively on social media requires good internet search 
skills.

10. Crisis Management: In the event of a crisis or breaking news, media professionals 
need to gather information quickly. Effective internet searching can help them identify 
reliable sources, assess the situation, and communicate accurate updates.

11. Resource Allocation: Efficient internet searches can save time and resources by 
quickly finding the most relevant information. This allows professionals to allocate 
their efforts effectively and focus on the tasks that matter most.

12. Evolving Technology: As technology and the digital landscape continue to evolve, 
media professionals must adapt to new tools and platforms. Being adept at internet 
searching can help you stay updated on emerging trends and technologies.

Effective search strategies on Google

Set your preferences to return the maximum results: The Google page has a link marked 
‘preferences’. This allows you to set some search preferences (to search only English 
language pages, for instance) but the most useful preference to change is the number of 
results shown for each search.

Keywords provide a simple way of narrowing down your focus, but, often, keywords alone are 
not enough. Say you are looking for John Smith.
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Simply typing in John and Smith in the search bar is going to give you every document where 
both of those names appear: hundreds of thousands of documents.

To avoid drowning, you will need to find relatively unique features that identify the John Smith 
you are looking for.

Use quotation marks

“Jane Omo” will return only those results where the words appear together. 
If you have a middle name you can add that, for example: “Jane Kate Omo” 
You can combine options using the OR command written in capitals, which Google uses to 
distinguish from the word ‘or’. “Jane Kate Omo” OR “Jane K Omo” OR “JK Omo”

Add facts that you know or suspect

Say the Jane Omo you are interested in is alleged to be involved in money laundering and 
operates out of Ontario. You would add to your search bar: “Jane Omo” Ontario or perhaps 
“Jane Omo” Ontario money laundering, which would return only pages where all those words 
occur.

Country-specific searches

You may not be certain that Jane operates out of Ontario, but you are sure she is based in 
Canada. Using the “site:” command, Google allows you to search only pages with a specific 
country domain designation. The Canada domain designation is “.ca” while Uganda is “.ug” 
So you might type in the search bar: “Jane Omo” site:.ca which would return all Canadian 
pages containing the name Jane Omo; or “Jane” money laundering site:.ca The domain 
designation for South Africa is .za, for Britain .uk Not sure of the country designation? Google: 
“domain by country”

Organization-specific searches

Many commercial websites end with .com or co. country domain e.g .co.uk, .co.ug; many 
NGOs, developmental organisations’ sites and activist groups end with .org or .or.country 
domain. So if you are researching education innovators, and want the companies, you 
might use “education innovators site: .com”. If you want to find criticism about human rights 
situation, you might use “human rights situation site:.org”. If you want data on activist groups 
in Uganda, you type “human rights situation: .or.ug”.
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Use the net to find sources

Drug Jane Omo may never have appeared on the net in that context (as an accused money 
launderer), so the next best thing is to find an expert on money laundering in Canada or a 
police officer in financial intelligence who might have heard of Jane Omo and be able to give 
you more information. “Money Laundering in Canada” or “Money Laundering” site:.ca should 
give you access to newspaper or academic articles giving the names of such experts. You 
can then google their names to find their telephone numbers or email addresses and make 
contact.

Using Google cache

Web pages change or are shut down. You may get a result on Google and find the page 
has gone. Then click on the “cached” link on the specific result. Google saves a copy of the 
pages that it catalogues as it searches the web, and that is the cache version: the snapshot 
of the page as it was when Google’s computer looked at it. That copy is often still available 
long after the original page has disappeared from the net. This is very useful for tracking 
companies and individuals who have ‘disappeared’: they often still exist in caches.
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Download long articles for later reading

If you have limited opportunity to go online, then save pages that look useful for background 
research so you can go through them carefully later.

Tips on how to Google more efficiently

1. Build up your database in a structured searchable way

When you save documents from the internet or save transcripts of interviews or notes, do so 
in a way which will allow you to find the information again easily, or your virtual desktop will 
end up like many journalists’ actual desks: a vast, widely spread pile of assorted data where 
it is difficult to find anything at all, let alone quickly. It is good to use a contacts app especially 
Google Contacts to record your contacts and have them easily searchable or displayed in 
order.
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Don’t discount little words

Google users frequently think words like “a” and “the” are inconsequential in search queries. 
Not so. For example, typing “Who” into Google yields the primary result of WHO: World Health 
Organization. Adding the article “a” gives you results for the movie Horton Hears a Who!, 
and replacing “a” with “the” provides links related to the band The Who. “Little words that 
you’d normally think of as stop words or words that might be extra turn out to make a big 
difference,” Russell says.

Be aware of word order

Word order matters for Google searchers. In some cases, it makes little difference. But in 
others, switching the order returns completely different results. For example, the search for 
“black and white” provides results related to the video game Black & White. However, a search 
for “white and black” displays the web page for the retail company White House Black Market 
as the initial result. “When you’re trying to formulate a query, think about not only what words 
to include, but the order in which they naturally come,” Russell says.

Be specific with spaces

All it takes is one space to significantly modify a search. For example, one symbol that Google 
acknowledges in searches is the minus sign or the dash (-). This can be used to narrow 
your query by subtracting specific search terms. “Recipe -tomatoes” will provide recipes that 
don’t include tomatoes. Correct spacing is crucial. There must be a space between the first 
word and the dash, and no space between the dash and the following word. Because of this, 
people using the dash sign to signify a range could unintentionally narrow their search. “Pre 
-post renaissance art” will remove “post” from all text results, but “pre-post renaissance art” 
will include pre- and post-renaissance art results.
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AI tools for searching information online

ChatGPT

ChatGPT https://chat.openai.com/ 

ChatGPT is a natural language processing (NLP) model developed by OpenAI. ChatGPT plays 
a role in enhancing the effectiveness and user-friendliness of internet searches by providing 
a more natural and conversational way for users to interact with online information. It can 
help users access the information they need more easily and efficiently.

Watch the video https://tinyurl.com/4ad7u6za or scan the QR Code on how to best get 
information from ChatGPT

   

Bard

Bard https://bard.google.com/ 

Bard is a conversational generative artificial intelligence chatbot developed by Google

Video on how to search the internet effectively

Watch the video https://tinyurl.com/5n6dnj4k or scan the QR Code
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There are several tools to help you;

1. Calculations: averages

2. Graphs: bar, line, pie

3. Maps:

4. Interactive graphs   http://www.fao.org/es/ess/faostat/foodsecurity/FSMap/flash_
map.htm

5. UNDP data by gapminder       http://www.gapminder.org/downloads/flash-
presentations/human-development-trends-2005/?PHPSESSID=3uak7oiamu14bajjtb
uvk0jgh1

6. Statplanet http://www.sacmeq.org/statplanet/StatPlanet.html

Remember:

1. In journalism:

a) Graphs are analysis not illustrations

b) Cooperation between programmers, design and journalists important

c) Aim at better journalism; better storytelling, informing public

2. What do you need?

d) knowledge about statistics
e) How to handle spreadsheets, graphs, and maps

f) Interactivity using Flash or other visualization software e.g google docs 
docs.google.com

Verify the sources of the results before you just copy their content

1. Look closely at the URL to ensure it is genuine...

2. Read the about and or contact page to see whether the site is dependable, see the 
telephone and email contacts provided...are they dependable?

3. Do a whois.com or www.allwhois.com search to determine who owns the site

4. If it is from a social media page, check the about, check their friends, and their other 
posts/updates to see whether that is the kind of company or organisation to depend 
on

When evaluating Web pages, check to see:

1. Who’s authoring and publishing them. Is the publisher a scholar on that topic--or is 
someone simply putting forth opinions with no substantiation?

2. Is the writer unbiased, or someone with an agenda?

3. If the writer lists a bibliography or source or Web links list, you can do further 
research on your own, or independently verify information.
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4. When the site was last updated.  A credible site should tell you this on the home 
page. Currency is important!

Credible sites should also prominently list a contact phone number and/or e-mail address. 
Just be suspicious of the information if they don’t have the above. But If they do, call or e-mail 
the listed contacts to verify the information or to ask additional questions, just as you would 
when reporting for print or broadcast outlets.

Remember to look at all information on the Internet with a critical eye, just as you would when 
evaluating information handed to you anonymously!

Advanced search…You need advanced search capabilities to search some specifics like

1. Population of Uganda

2. Number of cell phone subscriptions

3. World bank statistics

4. Wolfram alpha

5. Google public data

Watch the video https://tinyurl.com/d34czmcd or scan the QR Code to see how to do an 
advanced search.

  



DIGITAL COMMUNICATION ESSENTIALS AND MULTIMEDIA JOURNALISM SKILLS

246

23. Search Engine 
Optimization
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The goal of optimization is to improve the website’s visibility and ranking in search results 
for relevant keywords, which can lead to increased traffic and engagement from users. It’s 
important to note that optimization is an ongoing process, as search algorithms and user 
behaviors are constantly changing, and new competitors may enter the market. As such, it’s 
important for website owners and SEO practitioners to stay up-to-date with the latest best 
practices and trends in the industry.

Best S.E.O practices

Search Engine Optimization (SEO) is crucial for improving the visibility of a website or web 
page in search engine results. While SEO practices can evolve with search engine algorithms, 
some fundamental principles remain consistent. Here are some best SEO practices:

1. Keyword Research:

• Identify relevant keywords for your content using tools like Google Keyword Planner 
or other keyword research tools.

• Use a mix of short-tail and long-tail keywords to target a broader range of search 
queries.

2. Quality Content:

• Create high-quality, valuable, and relevant content for your target audience.

• Focus on solving problems or providing information that users are searching for.

• Regularly update and add fresh content to keep your site relevant.

3. On-Page SEO:

• Optimize title tags, meta descriptions, and header tags for keywords.

• Use descriptive and keyword-rich URLs.
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• Optimize images with descriptive alt text.

• Include internal links to other relevant pages on your site.

4. Mobile Optimization:

• Ensure that your website is mobile-friendly, as Google considers mobile 
compatibility in its ranking algorithm.

• Use responsive design to provide a consistent experience across different devices.

5. Page Loading Speed:

• Optimize your site’s loading speed, as faster-loading pages are preferred by both 
users and search engines.

• Compress images, leverage browser caching, and minimize HTTP requests.

6. User Experience (UX):

• Create a positive user experience with easy navigation and a clean website design.

• Make sure your site is easy to navigate, and information is readily accessible.

7. Link Building:

• Build high-quality backlinks from reputable and relevant websites.

• Avoid spammy link-building practices, as they can result in penalties from search 
engines.

8. Social Media Integration:

• Share your content on social media platforms to increase visibility and drive traffic.

• Social signals can indirectly influence search engine rankings.

9. SSL Encryption:

• Use HTTPS to secure your website. Google gives preference to secure sites in search 
rankings.

10. Local SEO:

• Optimize your site for local search if you have a physical location.

• Create and optimize your Google My Business listing.

11. Structured Data Markup:

• Implement structured data markup (Schema.org) to provide search engines with 
more information about your content.

12. Regular Monitoring and Analysis:

• Monitor your site’s performance using tools like Google Analytics and Google 
Search Console.

• Analyze key metrics, identify issues, and make necessary adjustments.

Keep in mind that SEO is an ongoing process, and staying informed about industry trends and 
algorithm updates is essential for maintaining and improving your website’s search visibility. 
Additionally, ethical and sustainable SEO practices are crucial for long-term success.
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Watch the video https://tinyurl.com/3dy4j7r9 or scan the QR Code to see how to best rank 
on the web

 

How to enhance visibility of your online content

Watch the video https://tinyurl.com/yck5dnrm or scan the QR Code
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24. Ensuring Digital 
Security and Safety

As more and more people use digital tools to create, send, or access content, and to interact 
with each other, one of the emerging issues is how to maintain digital safety or security. 
Maintaining digital hygiene is essential for maximizing the benefits of digital technologies. 

Digital security, also known as cybersecurity, is the practice of protecting computer systems, 
networks, and data from theft, damage, or unauthorized access. It encompasses a wide 
range of technologies, processes, and practices designed to safeguard digital information 
and ensure the confidentiality, integrity, and availability of digital assets. Digital security is 
essential in the modern world because so much of our personal, financial, and sensitive 
information is stored and transmitted electronically on the devices we use.

The understanding of digital security helps establish rules and measures to use against attacks 
over the Internet. The Internet represents an  insecure channel  for exchanging information 
that has a high risk of intrusion or fraud, such as phishing, online viruses, trojans, worms, and 
more.

Many methods are used to protect the transfer of data, including  encryption  and from-
the-ground-up engineering. The current focus is on prevention as much as on real-time 
protection against well-known and new threats.

Key components of digital security include:

1. Authentication: The process of verifying the identity of users, devices, or systems 
trying to access digital resources. This can involve passwords, biometrics, two-factor 
authentication (2FA), and other methods.

2. Access Control: Managing and controlling who has access to specific data or systems. 
This involves permissions, role-based access control, and least privilege principles.

3. Encryption: The use of cryptographic techniques to protect data from unauthorized 
access. This includes encrypting data at rest and in transit.

4. Firewalls and Intrusion Detection/Prevention Systems (IDS/IPS): These are tools 
and technologies that monitor network traffic and can block or alert on suspicious 
activities.

5. Security Software: This includes antivirus, anti-malware, and other software designed 
to detect and remove malicious software.
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6. Security Policies and Procedures: Establishing clear guidelines and protocols for 
employees and users to follow to maintain security.

7. Incident Response: Develop plans and processes for how to respond when a security 
breach or incident occurs.

8. Patch Management: Keeping software, operating systems, and devices up to date 
with the latest security patches to protect against known vulnerabilities.

9. Security Awareness Training: Educating users and employees about digital security 
best practices and the risks associated with various online activities.

10. Network Security: Implementing measures to protect the integrity and availability of 
data as it traverses networks, both internally and externally.

11. Physical Security: Ensuring that physical access to data centers, servers, and other 
critical infrastructure is restricted and monitored.

12. Backup and Disaster Recovery: Regularly backing up data and having plans in place 
to recover from data loss or system failures.

13. Vulnerability Management: Identifying, assessing, and mitigating potential security 
vulnerabilities in systems and software.

14. Regulatory Compliance: Complying with relevant laws and regulations related to 
data security and privacy.

Malicious software

An internet user can be tricked or forced into downloading software with malicious intent onto 
a computer. Such software comes in many forms, such as viruses, Trojan horses, spyware, 
and worms.

• Malware, short for malicious software, is any software used to disrupt computer 
operation, gather sensitive information, or gain access to private computer systems. 
Malware is defined by its malicious intent, acting against the requirements of the 
computer user, and does not include software that causes unintentional harm due 
to some deficiency. The term badware is sometimes used and applied to both true 
(malicious) malware and unintentionally harmful software.
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• A botnet is a network of zombie computers that have been taken over by a robot or 
bot that performs large-scale malicious acts for the creator of the botnet.

• Computer Viruses  are programs that can replicate their structures or effects by 
infecting other files or structures on a computer. The common use of a virus is to take 
over a computer to steal data.

• Computer worms are programs that can replicate themselves throughout a computer 
network, performing malicious tasks throughout.

• Ransomware  is a type of malware which restricts access to the computer system 
that it infects and demands a ransom paid to the creator(s) of the malware for the 
restriction to be removed.

• Scareware  is scam software of usually limited or no benefit, containing malicious 
payloads, that is sold to consumers via certain unethical marketing practices. The 
selling approach uses social engineering to cause shock, anxiety, or the perception of 
a threat, generally directed at an unsuspecting user.

• Spyware refers to programs that surreptitiously monitor activity on a computer system 
and report that information to others without the user›s consent.

• One particular kind of spyware is  key logging  malware.  Keystroke logging, often 
referred to as keylogging or keyboard capturing, is the action of recording (logging) 
the keys struck on a keyboard.

• A Trojan horse, commonly known as a Trojan, is a general term for malicious software 
that pretends to be harmless so that a user will be convinced to download it onto the 
computer.

Denial-of-service attacks

A denial-of-service attack (DoS attack) or distributed denial-of-service attack (DDoS attack) 
is an attempt to make a computer resource unavailable to its intended users.
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Another way of understanding DDoS is seeing it as attacks in cloud computing environments 
that are growing due to the essential characteristics of cloud computing. Although the 
means to carry out, motives for, and targets of a DoS attack may vary, it generally consists 
of the concerted efforts to prevent an Internet site or service from functioning efficiently or at 
all, temporarily or indefinitely. DoS attacks often use bots (or a botnet) to carry out the attack.

Phishing

Phishing is an attack which targets online users for extraction of their sensitive information 
such as  username, password and credit card information. It occurs when the attacker 
pretends to be a trustworthy entity, either via email or a webpage.

Victims are directed to fake web pages, which are dressed to look legitimate, via spoof emails, 
instant messenger/social media or other avenues. Often tactics such as email spoofing are 
used to make emails appear to be from legitimate senders, or long complex subdomains 
hide the real website host. Insurance group RSA said that phishing accounted for worldwide 
losses of $10.8 billion in 2016.

Application vulnerabilities

Applications used to access Internet resources may contain security vulnerabilities such 
as memory safety bugs or flawed authentication checks. The most severe of these bugs can 
give network attackers full control over the computer. Most security applications and suites 
are incapable of adequate defense against these kinds of attacks.

A very widespread web-browser application vulnerability is the so-called  Cross-Origin 
Resource Sharing (CORS) vulnerability- for maximum security and privacy, make sure to 
adopt adequate countermeasures against it (such as the example patches provided for 
WebKit-based browsers).
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Countermeasures

Network layer security

TCP/IP protocols may be secured with cryptographic methods and security protocols. These 
protocols include Secure Sockets Layer (SSL), succeeded by Transport Layer Security (TLS) 
for web traffic, Pretty Good Privacy (PGP) for email, and IPsec for network layer security.

Internet Protocol Security (IPsec)

IPsec is designed to protect TCP/IP communication in a secure manner. It is a set of security 
extensions developed by the Internet Task Force (IETF). It provides security and authentication 
at the IP layer by transforming data using encryption.

Two main types of transformation form the basis of IPsec: the Authentication Header (AH) 
and ESP. These two protocols provide data integrity, data origin authentication, and anti-
replay service.

These protocols can be used alone or in combination to provide the desired set of security 
services for the Internet Protocol (IP) layer.

The basic components of the IPsec security architecture are described in 
terms of the following functionalities:

• Security protocols for AH and ESP

• Security association for policy management and traffic processing

• Manual and automatic key management for the Internet key exchange (IKE)

• Algorithms for authentication and encryption

The set of security services provided at the IP layer includes access control, data origin 
integrity, protection against replays, and confidentiality.

The algorithm allows these sets to work independently without affecting other parts of 
the implementation. The IPsec implementation is operated in a host or security gateway 
environment, giving protection to IP traffic.

Multi-factor authentication

Multi-factor authentication (MFA) is a method of computer access control in which a user is 
granted access only after successfully presenting several separate pieces of evidence to 
an authentication mechanism, typically in at least two of the following categories: knowledge 
(something they know), possession (something they have), and inherence (something they 
are).

Internet resources, such as websites and email, may be secured using multi-factor 
authentication.
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Two-step verification on G-Mail

Watch the video at https://tinyurl.com/mvbu4atm or scan the QR Code

   

Two-step verification on WhatsApp 

Watch the video https://tinyurl.com/mvjk87px or scan the QR Code

    

Security token

Some online sites offer customers the ability to use a six-digit code which randomly changes 
every 30–60 seconds on a security token.

The keys on the security token have built in mathematical computations and manipulate 
numbers based on the current time built into the device. This means that every thirty seconds 
there is only a certain array of numbers possible which would be correct to validate access 
to the online account.

The website that the user is logging into would be made aware of that device’s serial number 
and would know the computation and correct time built into the device to verify that the 
number given is indeed one of the handful of six-digit numbers that works in that given 30-
60 second cycle. After 30–60 seconds the device will present a new random six-digit number 
which can log into the website.
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Electronic mail security

Email messages are composed, delivered, and stored in a multiple step process, which starts 
with the message›s composition.

When the user finishes composing the message and sends it, the message is transformed 
into a standard format: an RFC 2822 formatted message. Afterwards, the message can be 
transmitted. Using a network connection, the mail client, referred to as a mail user agent (MUA), 
connects to a mail transfer agent (MTA) operating on the mail server.

The mail client then provides the sender’s identity to the server. Next, using the mail server 
commands, the client sends the recipient list to the mail server. The client then supplies the 
message. Once the mail server receives and processes the message, several events occur 
recipient server identification, connection establishment, and message transmission.

Using Domain Name System (DNS) services, the sender’s mail server determines the mail 
server(s) for the recipient(s). Then, the server opens up a connection(s) to the recipient mail 
server(s) and sends the message employing a process similar to that used by the originating 
client, delivering the message to the recipient(s).

Pretty Good Privacy (PGP)

Pretty Good Privacy provides confidentiality by encrypting messages to be transmitted or 
data files to be stored using an encryption algorithm such as Triple DES or CAST-128. Email 
messages can be protected by using cryptography in various ways, such as the following:

• Signing an email message to ensure its integrity and confirm the identity of its sender.

• Encrypting the body of an email message to ensure its confidentiality.

• Encrypting the communications between mail servers to protect the confidentiality of 
both message body and message header.

The first two methods, message signing and message body encryption, are often used 
together; however, encrypting the transmissions between mail servers is typically used only 
when two organizations want to protect emails regularly sent between each other.

For example, organizations could establish a  virtual private network (VPN) to encrypt the 
communications between their mail servers over the Internet.

Unlike methods that can only encrypt a message body, a VPN can encrypt entire messages, 
including email header information such as senders, recipients, and subjects. In some cases, 
organizations may need to protect header information.

However, a VPN solution alone cannot provide a message signing mechanism, nor can it 
protect email messages along the entire route from sender to recipient.

Multipurpose Internet Mail Extensions (MIME)

MIME transforms non-ASCII data at the sender›s site to Network Virtual Terminal (NVT) ASCII 
data and delivers it to the client›s Simple Mail Transfer Protocol (SMTP) to be sent through the 
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Internet. The server SMTP at the receiver›s side receives the NVT ASCII data and delivers it to 
MIME to be transformed back to the original non-ASCII data.

Message Authentication Code

A Message authentication code (MAC) is a cryptography method that uses a secret key to 
digitally sign a message. This method outputs a MAC value that can be decrypted by the 
receiver, using the same secret key used by the sender. The Message Authentication Code 
protects both a message›s data integrity as well as its authenticity.

Firewalls

A computer firewall controls access between networks. It generally consists of gateways and 
filters which vary from one firewall to another. Firewalls also screen network traffic and can 
block dangerous visitors to your website. Firewalls act as the intermediate server between 
SMTP and Hypertext Transfer Protocol (HTTP) connections.

Role of firewalls in web security

Firewalls impose restrictions on incoming and outgoing Network packets to and from private 
networks. Incoming or outgoing traffic must pass through the firewall; only authorized traffic 
is allowed to pass through it.

Firewalls create checkpoints between an internal private network and the public Internet, 
also known as choke points (borrowed from the identical military term of a combat-limiting 
geographical feature).

Firewalls can create choke points based on IP source and TCP port number. They can also 
serve as the platform for IPsec. Using tunnel mode capability, the firewall can be used to 
implement VPNs. Firewalls can also limit network exposure by hiding the internal network 
system and information from the public Internet.
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Types of Firewall
Packet Filter

A packet filter is a first-generation firewall  that processes network traffic on a packet-by-
packet basis.

Its main job is to filter traffic from a remote IP host.

So a router is needed to connect the internal network to the Internet.

The router is known as a screening router, which screens packets leaving and entering the 
network.

Stateful packet inspection

In a stateful firewall the circuit-level gateway is a proxy server that operates at the network 
level of an Open Systems Interconnection (OSI) model and statically defines what traffic will 
be allowed.

Circuit proxies will forward Network packets (formatted units of data ) containing a given port 
number if the port is permitted by the algorithm.

The main advantage of a proxy server is its ability to provide Network Address Translation (NAT), 
which can hide the user›s IP address from the Internet, effectively protecting all internal 
information from the Internet.

Application-level gateway

An application-level firewall is a third-generation firewall where a proxy server operates at 
the very top of the OSI model, the IP suite application level.

A network packet is forwarded only if a connection is established using a known protocol.
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Application-level gateways are notable for analyzing entire messages rather than individual 
packets of data when the data are being sent or received.

Browser choice

Web browser statistics tend to affect the amount a Web browser is exploited. For 
example,  Internet Explorer  6, which used to own a majority of the Web browser market 
share,  is considered extremely insecure  because vulnerabilities were exploited due to its 
former popularity.

Internet security products
Antivirus

Antivirus software and Internet security programs can protect a programmable device from 
attack by detecting and eliminating malware;

The software was mainly shareware in the early years of the Internet. But there are now 
several free security applications on the Internet to choose from for all platforms.

Password managers

A  password manager  is a software application that helps a user store and organize 
passwords. Password managers usually store passwords encrypted, requiring the user to 
create a master password; a single, ideally very strong password which grants the user 
access to their entire password database from top to bottom.

Security suites

So called  security suites  were first offered for sale in 2003 (McAfee) and contain a suite 
of firewalls, anti-virus, anti-spyware and more.

They also offer theft protection, portable storage device safety checks, private Internet 
browsing, cloud anti-spam, a file shredder or make security-related decisions (answering 
popup windows) and several were free of charge.
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These links explain more about this

http://www.findingdulcinea.com/guides/Technology/Internet/Internet-Security.
pg_0.html 

https://www.malwarebytes.com/cybersecurity/ 

https://www.its.ms.gov/Services/Pages/Security-Links-for-Cyber-Security.aspx 

This video explains more about internet security basics 

Watch the video https://tinyurl.com/66ca7exd or scan the QR Code
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Basic concepts and practices to enhance internet security in digital 
communication

A. Use Strong Passwords: Always create strong, unique passwords for your online 
accounts. A strong password includes a mix of upper- and lower-case letters, 
numbers, and special characters. Consider using a password manager to keep track 
of complex passwords.

B. Enable Two-Factor Authentication (2FA): Whenever possible, enable 2FA for your 
online accounts. This adds an extra layer of security by requiring you to provide a 
second form of verification in addition to your password.

C. Keep Software Updated: Regularly update your operating system, web browsers, 
and software applications. Updates often include security patches that address 
vulnerabilities.

D. Use Secure Websites (HTTPS): When sharing sensitive information or making online 
transactions, ensure the website uses HTTPS. You can verify this by checking for a 
padlock symbol in the browser’s address bar.

E. Beware of Phishing: Be cautious about clicking on links in emails or messages from 
unknown sources. Phishing attempts often try to trick you into revealing sensitive 
information or downloading malicious software.

F. Use a Firewall: Enable a firewall on your computer or router to block unauthorized 
access to your network. This adds a layer of protection against external threats.

G. Install Antivirus Software: Install reputable antivirus and anti-malware software to 
detect and remove malicious software from your devices.

H. Encrypt Data: Use encryption tools and services to secure your data. This ensures 
that even if someone intercepts your data, they won’t be able to read it without the 
encryption key.

I. Secure Wi-Fi Networks: Use strong, unique passwords for your Wi-Fi network and 
change the default login credentials for your router. Regularly review connected 
devices to ensure no unauthorized access.
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J. Practice Safe Email Habits: Avoid opening email attachments or clicking on links 
in emails from unknown sources. Be cautious about email messages that ask for 
sensitive information.

K. Limit Sharing on Social Media: Be mindful of the information you share on social 
media platforms. Information like your birthdate, location, and family details can be 
exploited by malicious actors.

L. Regular Backups: Regularly backup your important data to an external device or a 
secure cloud service. This can help you recover your data in case of a cyberattack or 
data loss.

M. Educate Yourself: Stay informed about the latest cybersecurity threats and best 
practices. Understand common tactics used by cybercriminals to protect yourself 
effectively.

N. Implement Network Security: If you’re responsible for a network, implement strong 
network security practices, such as using intrusion detection systems (IDS) and 
intrusion prevention systems (IPS).

O. Secure Your Mobile Devices: Apply the same security practices to your smartphones 
and tablets. Use screen locks and encryption, and only download apps from trusted 
sources.

P. Establish a VPN: If you often use public Wi-Fi, consider using a Virtual Private Network 
(VPN) to encrypt your internet connection and protect your data from eavesdropping.

Q. Regularly Audit and Monitor: Periodically review your online accounts, devices, and 
network settings to ensure security configurations remain effective.

As a continuous process, internet security calls for constant vigilance, knowledge updates, 
and adaptation to new threats as they materialize. You may greatly improve the security of 
your digital communications by adhering to these fundamentals.
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25. Social Media 
Engagement and 
Monitoring Tools

In today’s fast-paced digital age, the role of social media in journalism and communication 
has become increasingly pivotal. Social media platforms have revolutionized the way we 
access, share, and consume news and information, offering journalists and communicators 
powerful tools to connect with their audiences and shape the narratives that drive our world.

Social Media Platforms

Social media platforms come in various forms, each with its unique features and user 
demographics. Common platforms include:

1.  Facebook: With billions of users worldwide, Facebook is a versatile platform for businesses 
and organizations. It offers diverse content formats, including text, images, videos, and 
live streaming.

2.  X (Twitter): Known for its real-time nature, Twitter is ideal for concise updates, news, and 
engaging in conversations through posts (tweets) and hashtags.

3.  Instagram: Primarily visual, Instagram is perfect for brands with strong visual elements. 
It emphasizes photo and video sharing, stories, and visual storytelling.

4.  LinkedIn: Catering to professionals and businesses, LinkedIn focuses on networking, job 
recruitment, and thought leadership. It’s an ideal platform for B2B communication.

5.  YouTube: The go-to platform for video content, YouTube offers vast potential 
for educational content, tutorials, livestreaming, podcasting, posts and product 
demonstrations.

6.  Pinterest: Popular among those seeking inspiration, Pinterest is visual and is suited for 
businesses in fashion, home decor, and DIY niches.

7.  Snapchat: Emphasizing ephemeral (short-lived) content, Snapchat is favored by 
younger audiences and offers creative opportunities through filters and lenses.

8.  TikTok: A short-form video platform, TikTok is rising in popularity. It’s known for its user-
generated content and trends.

9.  Reddit: An online community platform organized into topic-based subreddits, Reddit is 
suitable for discussions, sharing insights, and gathering niche audiences.
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The Top 10 Social Media Sites & 
Platforms

https://www.searchenginejournal.
com/social-media/social-me-
dia-platforms/#close 

23 Top Social Media Sites to 
Consider for Your Brand in 2024

https://buffer.com/library/so-
cial-media-sites/ 

Social media users can have a significant influence on news reporting in various ways. Here 
are some of the key ways in which they impact the news:

1. Amplification and Virality: Social media users can rapidly share and amplify news 
stories or information, causing them to go viral. This can draw the attention of traditional 
news outlets, prompting them to investigate and report on the story.

2. Citizen Journalism: Social media users can act as citizen journalists, reporting on events 
as they happen. Their eyewitness accounts, photos, and videos can provide real-time, 
on-the-ground perspectives that traditional news outlets may not have access to.

3. Crowdsourcing Information: Social media platforms allow users to crowdsource 
information, which can be particularly valuable during breaking news events. Users can 
share information, images, and videos that can help reporters piece together a more 
comprehensive story.

4. Agenda Setting: Social media trends and discussions can shape the news agenda. 
Topics that gain traction on platforms like X (Twitter) or Facebook often find their way 
into mainstream news coverage as journalists respond to what’s trending.

5. Feedback and Criticism: Social media users can provide immediate feedback and 
criticism of news reporting. Journalists and news organizations monitor social media to 
gauge public sentiment and address errors or biases in their reporting.

6. Source of News Tips: Social media users can send news tips and leads to journalists and 
news organizations. Many investigative stories have been initiated through tips received 
on platforms like Twitter or email.

7. Filter Bubbles and Echo Chambers: Social media can reinforce filter bubbles and echo 
chambers, where users are exposed only to information and opinions that align with 
their existing beliefs. This can impact the way news is framed and reported, as media 
outlets may cater to the preferences of their target audience.

8. Public Pressure and Activism: Social media can mobilize public pressure and activism 
around specific news stories. Activist movements often use these platforms to raise 
awareness and demand action on various issues, which can lead to increased media 
coverage.

9. Misinformation and Disinformation: On the flip side, social media can also spread 
misinformation and disinformation, which can influence news reporting by forcing 
journalists to fact-check and debunk false claims. Unfortunately, this can also lead to 
the reporting of false information if not handled correctly.
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10. Gatekeeping and Moderation: Social media platforms themselves play a role in shaping 
news by moderating content and deciding what is allowed or removed. Their policies 
can influence which stories are shared and discussed.

11. Influencer Partnerships: News organizations may partner with social media influencers 
or individuals with large followings to reach a broader audience. This can shape the way 
news is presented and disseminated.

25.1  How journalists and communication professionals 
can leverage social media

Journalists and communication professionals can leverage social media for business 
purposes in several ways to enhance their reach, engagement, and impact. Here are some 
strategies and best practices:

1) Build a Strong Personal Brand:

a) Establish a professional and authentic online presence, using your real name 
and a professional profile picture.

b) Craft a compelling bio that clearly states your expertise, interests, and the value 
you offer.

2) Content Creation and Sharing:

a) Create and share high-quality, relevant content that aligns with your area of 
expertise.

b) Use multimedia elements like images, videos, infographics, and podcasts to 
make your content more engaging.

c) Stay updated with current news and trends in your field, and share timely and 
insightful information.

3) Engage with Your Audience:

a) Respond promptly to comments and messages, fostering two-way 
communication with your followers.

b) Encourage discussions, ask questions, and seek feedback to build a community 
around your work.

c) Acknowledge and appreciate your audience, and build a loyal following.

4) Networking and Collaboration:

a) Connect with fellow journalists, experts, and professionals in your field to 
broaden your network.

b) Collaborate on projects, articles, or interviews, which can expand your reach 
and provide diverse perspectives.
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c) Participate in Twitter chats, Facebook groups, or LinkedIn discussions related to 
your niche.

5) Use Hashtags:

a) Use relevant and trending hashtags in your posts to increase their visibility and 
reach a broader audience.

b) Create your own branded hashtag for campaigns or content series.

6) Data Analytics:

a) Use social media analytics tools to track the performance of your posts, 
identifying what works best and optimizing your strategy accordingly.

b) Analyze the demographics and interests of your audience to refine your content 
and engagement strategies.

7) Advertise Strategically:

a) Consider using paid advertising on platforms like Facebook, Twitter, and LinkedIn 
to target specific demographics or promote important content.

b) Use A/B testing to optimize your ad campaigns for better results.

8) Live Streaming and Webinars:

a) Host live streams or webinars on platforms like Facebook Live, Instagram Live, or 
Zoom to interact with your audience in real-time.

b) These formats can be used for interviews, discussions, Q&A sessions, and 
breaking news coverage.

9) Cross-Promotion:

a) Share your social media content on your website and other online platforms to 
maximize its visibility.

b) Promote your social media profiles through email signatures and other offline 
materials.

10) Crisis Management:

11) Develop a plan for handling negative feedback or crises that may arise on social 
media.

12) Be transparent, address concerns, and maintain professionalism in all interactions.

13) Privacy and Security:

14) Protect your personal and professional information on social media, considering 
privacy settings and using two-factor authentication.

15) Be cautious about sharing sensitive information and avoid engaging in controversial 
or inappropriate discussions.
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25.2 Social Media Strategies

Effective social media communication requires well-crafted strategies aligned with specific 
goals. Here are some key components:

-  Audience Analysis: Understand your target audience’s demographics, preferences, 
and behaviors to tailor content accordingly.

-  Content Planning: Develop a content calendar that outlines the type, frequency, 
and timing of posts. Include a mix of content formats, such as articles, videos, 
infographics, and user-generated content.

-  Engagement and Interaction: Actively engage with your audience by responding 
to comments, and messages, and participating in conversations relevant to your 
niche.

-  Hashtag Usage: Employ relevant hashtags to increase the discoverability of your 
content and join trending discussions.

-  Community Building: Create and nurture online communities by encouraging 
discussions among people with shared interests, sharing user-generated content, 
and fostering a sense of belonging.

-  Paid Advertising: Utilize paid social media advertising to expand reach, target 
specific demographics, and promote products or services.

How to Create a Social Media Mar-
keting Strategy in 9 Easy Steps (Free 
Template)

https://blog.hootsuite.com/how-
to-create-a-social-media-mar-
keting-plan/ 

Social media marketing: What it is 
and how to build your strategy

https://sproutsocial.com/insights/
social-media-marketing-strate-
gy/ 

How to Develop a Social Media Strat-
egy That Drives Brand Awareness & 
ROI

https://digitalmarketinginstitute.
com/blog/social-media-strategy 
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16 Examples of Social Media Strate-
gies That You Can Use for Your Clients

https://www.socialmediacollege.
com/blog/examples-of-so-
cial-media-strategies 

25.3 How Social Media Uplifts Media Brands
Social media sharing features help to increase any brand’s visibility and grow that brand’s 
influence. The marketing and content built on social media give the brand identity and 
recognition, which exposes them to more audiences.

It is essential for media houses to use social media efficiently to meet the business’s goals. 
Television news broadcasters and reporters for different platforms use their social media 
pages to interact with people on news topics and share video snippets that are suitable for 
social media platforms.

People are said to be snacking on different news feeds as they are on social media scrolling 
different media headlines. They can choose which news stories and sites they would like to 
read and are exposed to a range of options. 

Digital Media Statistics https://datareportal.com/ 

You can also get country specific digital media statistics for example 
Uganda below

Uganda Digital Media 
Statistics 2023

https://shorturl.at/bvP46 

Technology has improved the convenience people have in accessing news. It has also 
allowed people to have a voice through tools available on websites and social. This includes 
the ability to comment, share articles on various platforms and other social media tools 
features that involve people.
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Readers are no longer just recipients but are critical thinkers who are vocal about their views 
of news reports. People can now challenge or add value to journalistic pieces through the 
capabilities that social media offers. 

How Social Media Impacts The Way People Receive News

There are a number of reasons why social media is so popular for news consumption. First, it 
is convenient. People can access social media from anywhere with an internet connection. 
Second, social media is personalized. People can follow the news sources and topics that are 
most relevant to them. Third, social media is interactive. People can discuss the news with 
their friends and family, and they can even share their own stories and perspectives.

While social media has made it easier and more convenient for people to get news, it has 
also raised some concerns. One concern is that social media algorithms can create filter 
bubbles, where people are only exposed to news that confirms their existing beliefs. Another 
concern is that social media is a breeding ground for misinformation and disinformation.

Live reporting on Social Media

Sometimes reporters are expected to share news live on social media platforms and tag the 
brands that they are working for. For some media brands, they are also required to retweet 
work done by their company and related to it. You will find that people are connected to 
popular reporters who use their social media pages for live reporting and breaking news 
developments. You will find journalists such as  Iman Rappetti,  Karren Maughn, Ferial 
Haffajee and many others known and associated with media houses sharing material to 
their social media platforms.

Despite these concerns, social media is an increasingly important part of the news landscape. 
News organizations are increasingly using social media to distribute their content and engage 
with their audiences. And, people are increasingly using social media to get their news.

Here are some specific ways in which social media has impacted the way people receive 
news:

1. Increased access to news: Social media has made it possible for people to access 
news from all over the world, regardless of their location. This has made it easier for 
people to stay informed about global events and to learn about different perspectives.

2. Personalized news consumption: Social media algorithms allow people to follow the 
news sources and topics that are most relevant to them. This means that people can 
create a personalized news feed that reflects their interests.

3. Interactive news consumption: Social media platforms allow people to discuss the 
news with their friends and family, and to share their own stories and perspectives. 
This has led to a more engaged and participatory form of news consumption.

4. The rise of citizen journalism: Social media has made it possible for anyone to be a 
journalist. This has led to the rise of citizen journalism, where people report on news 
events from their own communities and perspectives.
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5. The spread of misinformation and disinformation:  Social media has also made it 
easier for misinformation and disinformation to spread. This is because social media 
platforms often lack the editorial oversight that traditional media organizations have.

Overall, social media has had a significant impact on the way people receive news. It has 
made it easier, more convenient, and more personalized for people to get news. However, 
it has also raised concerns about filter bubbles and the spread of misinformation and 
disinformation.

Here are some tips for staying informed and avoiding misinformation on social media:

1. Follow a variety of news sources:  Don’t just follow news sources that confirm your 
existing beliefs. Follow a variety of sources with different perspectives to get a more 
balanced view of the news.

2. Be critical of what you read: Don’t believe everything you read on social media. Be 
critical of the information you encounter and verify it from other sources before 
sharing it.

3. Be aware of your own biases: We all have biases, and it’s important to be aware of 
them so that they don’t cloud our judgment. Be mindful of the news stories that you 
share and the way you frame them.

By following these tips, you can use social media to stay informed about the news and to 
avoid misinformation.

How to go live on social media platforms on mobile (Twitter, facebook, 
Instagram)

Watch the video https://tinyurl.com/yf43z8sd or scan the QR Code

   

How to go live on Tiktok
Watch the video https://tinyurl.com/yc22865m or scan the QR Code
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How to set up Twitter Spaces
Watch the video https://tinyurl.com/3nc6yk7f or scan the QR Code

   

How to go live on Youtube on computer
Watch the video https://tinyurl.com/3xfpwfe5 or scan the QR Code

   

Influencers Share News On Their Platforms

Media houses are now using social media influencers who relate to their brand to share 
news articles. These influencers who have a specific target market are asked to share related 
content to their followers. In that way, media houses gain more reach and spread their news 
and brand.

Social media users also have the power to raise awareness on issues through their influence. 
Certain social media influencers can start topics that will be relevant and interesting to 
audiences and this is why media brands leverage their platforms.

25.4 Tools for effective social media account 
management 

1. Hootsuite

Hootsuite is one of the best free social media listening tools available and covers multiple 
social networks, including Twitter, Instagram, Facebook, LinkedIn, WordPress, Foursquare and 
Google+. 

Video below on how to use Hootsuite to manage multiple accounts
Watch the video https://tinyurl.com/2ueperks or press in image below or scan the QR Code
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2. If This Then That (IFTTT)

IFTTT isn’t specifically made for social media monitoring, but it can be easily turned towards 
it. IFTTT essentially lets you connect up different services so that when something happens on 
one, it triggers an action in another (or the same if you like).

Watch the video https://tinyurl.com/y37xj69j or scan the QR Code

   

3. Brandwatch Analytics

Manage content and interactions on Facebook, Instagram, Twitter, TikTok, and more all in one 
place. Get a holistic overview of your social efforts with all key social metrics and report on 
your performance through customizable dashboards.

Video below on how to use Brandwatch

Watch the video https://tinyurl.com/2rt4eyb7 or scan the QR Code
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4. Buzzsumo

Buzzsumo is a great tool for content research, but it also has an excellent way to analyze 
and monitor your Facebook pages. Along with metrics around each individual post, more 
interestingly is the ability to see what content performs best.

Watch the video https://tinyurl.com/bdemt62x the QR Code

  

5. HowSociable

How Sociable is a handy tool for measuring your and your competitors’ social media presence.

Video below on how to use Howsociable

Watch the video https://tinyurl.com/c8ae7ynk or scan the QR Code

   

6. Mention

Mention enables brands and agencies to monitor the web, listen to their audience and 
manage social media.

Video below on how to use Mention

Watch the video https://tinyurl.com/mr3ws2ja or scan the QR Code
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7. Twitonomy

Twitonomy offers a range of metrics for free, with premium features enabled for $19/month. 
Simply sign in with your Twitter account for robust monitoring and metrics about your account. 
You can add your competitor’s Twitter handles to gain insights about their activity too.

Video below on how to use Twitonomy

Watch the video https://tinyurl.com/mr4katte or scan the QR Code

  

8. Followerwonk

Focusing specifically on Twitter, Followerwonk is the right tool to find, analyze and optimize 
your online presence for social growth.

Video below on how to use FollowerMonk

Watch the video https://tinyurl.com/2b8umcyu or scan the QR Code

   

Watch the video https://tinyurl.com/5yna25k8 or scan the QR Code
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25.5  Social Media Analytics Tools

How Social Media Analytics informs News;

1. Identifying breaking stories and trends.  Social media can be a valuable source of 
breaking news, as people often share information about events as they are happening. 
Social media analytics can be used to identify trends and patterns in social media 
activity, which can help journalists to identify potential stories and to develop leads.

2. Gathering information and context.  Social media can also be used to gather 
information and context for news stories. For example, journalists can use social 
media to find eyewitness accounts of events, to collect expert opinions, and to verify 
information from other sources.

3. Understanding public opinion. Social media analytics can also be used to understand 
public opinion on current events and issues. This information can be used by journalists 
to inform their reporting and to provide their readers with a more complete picture 
of the news.

4. Measuring the impact of news coverage. Social media analytics can also be used to 
measure the impact of news coverage. For example, journalists can track the number 
of shares, likes, and comments on their stories to see how they are resonating with 
their audiences.

Here are some specific examples of how social media analytics is being used by news 
organizations:

1. The BBC uses social media analytics to identify breaking news stories and to track the 
spread of information on social media. The BBC also uses social media analytics to 
understand public opinion on current events and issues.

2. The New York Times uses social media analytics to gather information and context 
for news stories. The New York Times also uses social media analytics to measure the 
impact of its news coverage.

3. The Associated Press uses social media analytics to identify breaking news stories 
and to verify information from other sources. The Associated Press also uses social 
media analytics to understand public opinion on current events and issues.

Overall, social media analytics is a valuable tool for journalists that can help them identify 
stories, gather information, understand public opinion, and measure the impact of their work.

In addition to the above, social media analytics can also be used by news organizations to:

1. Improve their social media strategy.  By tracking their social media metrics, news 
organizations can see what types of content are resonating with their audiences and 
what types of engagement they are getting. This information can be used to inform 
their social media strategy and to create more effective content.
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2. Identify new audiences. Social media analytics can help news organizations to identify 
new audiences that they are not currently reaching. For example, a news organization 
might track the demographics of the people who are sharing their content on social 
media. This information can be used to create targeted content and to reach new 
audiences through social media advertising.

3. Build relationships with their audiences.  Social media analytics can help news 
organizations to build relationships with their audiences. For example, a news 
organization might track the people who are commenting on their stories. This 
information can be used to engage with these people on a more personal level and 
to build trust.

Overall, social media analytics is a powerful tool that news organizations can use to improve 
their work. By using social media analytics, news organizations can identify stories, gather 
information, understand public opinion, measure the impact of their work, improve their 
social media strategy, identify new audiences, and build relationships with their audiences.

Audiences that are interested in finances and business markets relate to platforms such 
as Business Day Live,for current news reporting they would go to a site such as Times Live. 
There are many other news websites people can use and they mostly learn about them on 
social media. These media sites provide content that is informative and enriching to readers 
and followers on social media.

We’ve separated the list out into tools that are built in to the platforms themselves, and the 
external ones created by people outside the platform.

1. Internal social media analytics tools
2. External social media analytics tools

Internal social media analytics tools

Several social networks provide the ability to analyze your efforts from within the platform 
themselves. The functionality of these tools can be a little restrictive compared to a specialized 
analytics tool, but as they are free and available to all, they are a good place to start.

Facebook Insights

Facebook provides social media analysis through the Facebook Insights platform. This tool is 
available to any of the admins of your company page once you have over 30 fans.

How to access Facebook Page analytics

Watch the video https://tinyurl.com/yy6wvt2j or scan the QR Code
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Pinterest Analytics

Pinterest also has a built-in analytics platform. It is available to anyone with a business 
account once you have registered your website with Pinterest. This allows Pinterest to track 
traffic between the social network and your site.

Pinterest Analytics allows you to track a range of metrics. It splits the analysis into your pin 
activity, your audience activity and which specific pins are driving traffic to your website.

The metrics covered include average daily impressions and viewers, audience location, 
gender, language, total number of repins, total number of clicks, and total likes.

Check out the  list of Pinterest analytics tools.

Twitter Analytics

Twitter has a built-in analytics platform, and it’s available to individuals as well as businesses.

How to access Twitter account analytics

Watch the video https://tinyurl.com/m5rz8nyk or scan the QR Code

  

Instagram Insights

Instagram Insights is only available for business accounts, or big influencers who get a lot of 
engagement. Plus you can only access it through the app.

It’s handy addition to the platform, although it’s not hugely in-depth. You can get a load of 
different metrics here including looking at your overall reach and profile visits, while you can 
get the following on each individual post:

1. Impressions

2. Reach

3. Calls

4. Emails

5. Likes

6. Profile Visits

7. Saved
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8. Texts

9. Website Clicks

If you want to get more in-depth and have more ability to compare overtime, check out our 
list of free Instagram analytics tools.

YouTube Analytics

YouTube provides an in-house analytics tool so anyone who has uploaded videos can 
understand their performance.

The tool  displays performance metrics, engagement rate metrics, and demographics. It 
helps you understand how people found your videos, how much they watched, if they clicked 
through to your website, and who they were.

How to access YouTube Account analytics

Watch the video https://tinyurl.com/yymsse7n or scan the QR Code

  

Watch the video https://tinyurl.com/57ez39rd or scan the QR Code

   

 Google Analytics

Google analytics is primarily a web analytics tool, but it provides a small but important role 
in social media analysis: a breakdown of which social sites are driving traffic to your website.
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Click on Acquisition, then Social, to see which social sites are referring the most traffic to your 
site. You may find that a particular network isn’t worth the time and expense if it isn’t driving 
traffic, or that a well-performing network deserves more attention.

Cross-platform social media analytics tools

These tools allow you to conduct social media analysis for all of your accounts. Generally, 
this functionality means that these are paid tools. Many have some free features or a free 
trial period.

Like anything in life, you get what you pay for, and the level of detail and flexibility can be 
much greater with a paid tool. This means the level of insight is greater, and can go beyond 
counting up mentions and likes.

Brandwatch Analytics

Brandwatch Analytics is a powerful analytics tool specializing in social listening. You can 
combine data from different sources.

Watch the video https://tinyurl.com/yaueux7d or scan the QR Code

  

Brand24
A web-based dashboard that shows real-time insights and provides detailed statistics 
about your content and audience. Brand24 isn’t as expansive as the bigger tools, but it’s still 
got some decent features to shout about.

Watch the video https://tinyurl.com/4f2k633k or scan the QR Code

  

BuzzSumo
BuzzSumo is an excellent tool for social media analysis, particularly for Facebook. You can 
enter the URL for your Facebook page and get a load of engagement metrics, such as your 
best performing content or the best times to post, which will help you improve strategy.
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Watch the video https://tinyurl.com/mtuv5bfc or scan the QR Code

  

Social Mention

Social mention is free and provides a real-time platform that allows search and analysis 
of social media. Mentions are organized into a single stream, and includes top keywords, 
hashtags, and sites. Influence is measured by Strength, Sentiment, Passion, and Reach.

Watch the video https://tinyurl.com/v7uu3etc or scan the QR Code

  

Vizia
Vizia is a data visualization and reporting tool that can be great for social media analytics. 
It can bring in data from a massive amount of sources including Facebook, Twitter, and 
Instagram, plus Brandwatch Analytics, Google Analytics, and other major platforms.

Watch the video https://tinyurl.com/bdhkntf8 or scan the QR Code

Cyfe
Cyfe allows you to create a reporting dashboard that can cover a whole range of different 
metrics, including social media. You can plug in Twitter, Instagram, and Facebook data, and 
build widgets with it to show specific data points.

Watch the video https://tinyurl.com/4yzr2ww2 or scan the QR Code

  

Quintly
Quintly covers Facebook, Twitter, Google+, LinkedIn, Instagram and YouTube, and it has a free 
tool for Facebook analytics. It is a dashboard tool. It comes with a standard dashboard that 
can be customized with widgets to suit your needs and track the metrics that matter to you.
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Watch the video https://tinyurl.com/37tx6x2t or scan the QR Code

   

Social Media Metrics and Analytics

Measuring the impact of your social media efforts is essential for refining strategies and 
demonstrating ROI. Social media metrics and analytics provide valuable insights into 
performance: 

A. Reach: Measure the number of people who see your content. It includes metrics like 
impressions and unique visitors.

B. Engagement: Evaluate how users interact with your content, including likes, comments, 
shares, and clicks.

C. Follower Growth: Track the increase in your social media followers over time, 
indicating the effectiveness of your content and strategies.

D. Click-Through Rate (CTR): Measure the percentage of users who clicked on a link 
within your social media posts, indicating the effectiveness of your calls to action.

E. Conversion Rate: Calculate the proportion of users who completed a desired action, 
such as making a purchase or signing up for a newsletter.

F. Bounce Rate: Assess the percentage of users who left your website or landing page 
without taking any action, indicating the relevance and effectiveness of your content.

G. Social Listening: Monitor conversations and mentions of your brand or industry on 
social media to gain insights into public sentiment and identify trends.

H. Competitive Analysis: Compare your social media performance with that of 
competitors to identify strengths, weaknesses, and opportunities for improvement.

I. ROI Analysis: Calculate the return on investment for your social media campaigns 
by measuring the cost of implementation against the revenue generated or other 
desired outcomes.

17 Social Media Metrics 
You Need to Track in 
2023

https://blog.hootsuite.com/social-me-
dia-metrics/ 

The social media met-
rics to track in 2023 (and 
why)

https://sproutsocial.com/insights/social-me-
dia-metrics/ 
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13 Essential Social Media 
Metrics In 2023

https://www.forbes.com/advisor/business/
social-media-metrics/ 

25.6 Social Media Advertising and Influencer Marketing
Social media advertising and influencer marketing have become indispensable tools for 
expanding reach and engaging with target audiences.

Social Media Advertising

-  Ad Formats: Familiarize yourself with various ad formats offered by social media 
platforms, including sponsored posts, display ads, video ads, and carousel ads.

-  Targeting: Utilize advanced targeting options to reach specific demographics, locations, 
interests, and behaviors, ensuring your ads are seen by the most relevant audiences.

-  Ad Campaign Optimization: Continuously monitor and optimize ad campaigns by 
adjusting targeting parameters, ad creatives, and budgets to maximize ROI.

-  Ad Compliance: Adhere to platform-specific advertising guidelines and regulations to 
avoid penalties and maintain brand reputation.

Influencer Marketing:

-  Influencer Identification: Identify influencers whose audience aligns with your brand. 
Consider factors like follower demographics, engagement rates, and authenticity.

-  Collaboration: Establish mutually beneficial partnerships with influencers, outlining 
expectations, compensation, and content guidelines.

-  Authenticity: Encourage influencers to create authentic, genuine content that resonates 
with their followers, enhancing trust and credibility.

-  Performance Metrics: Track the impact of influencer campaigns through metrics such 
as engagement rates, website traffic, conversions, and ROI.

In conclusion, social media communication is a multifaceted domain that encompasses 
various platforms, strategies, metrics, and marketing approaches. Communication students 
and professionals can harness the power of social media to engage audiences, build brand 
identity, and achieve communication objectives by mastering these components of the 
digital landscape.

Understanding Influencer Market-
ing And Why It Is So Effective

https://tinyurl.com/bdhz2rbx 
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What is influencer marketing: How 
to develop your strategy

https://sproutsocial.com/insights/influenc-
er-marketing/ 

Navigating the New Wave: The 
Power of Social Media Advertising 
and Influencer Marketing

https://www.linkedin.com/pulse/navigat-
ing-new-wave-power-social-media-ad-
vertising-influencer/ 

Measuring Digital Engagement
Key Performance Indicators (KPIs)
Key Performance Indicators (KPIs) are essential metrics used to assess the effectiveness 
of digital communication and engagement strategies. They provide valuable insights into 
performance and guide decision-making.

Understanding KPIs
KPIs are quantifiable measures that evaluate specific aspects of digital communication and 
engagement. They align with organizational goals and objectives and help determine the 
success of digital strategies.

Common Digital KPIs:
1. Website Traffic: Monitor the number of visitors, page views, and unique visitors to 

assess the reach and engagement of your website.

2.  Conversion Rate: Measure the percentage of visitors who complete a desired action, 
such as signing up for a newsletter or making a purchase.

3.  Click-Through Rate (CTR): Evaluate the effectiveness of call-to-action buttons or links 
in emails, ads, or on web pages.

4.  Social Media Engagement: Assess likes, shares, comments, and followers to gauge 
social media performance and audience engagement.

5.  Bounce Rate: Analyze the percentage of visitors who leave a website after viewing only 
one page, indicating user engagement and content relevance.

6.  Email Open Rate: Measure the percentage of recipients who open your emails, 
indicating the effectiveness of subject lines and sender reputation.

7.  Customer Lifetime Value (CLTV): Calculate the projected revenue a customer will 
generate during their lifetime as a customer, reflecting long-term engagement and 
loyalty.

Selecting Relevant KPIs
Selecting the right KPIs depends on your specific goals and objectives. Consider the following 
factors:

- Goals: Align KPIs with your communication goals, whether they’re related to brand 
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awareness, lead generation, customer retention, or sales.

- Audience: Understand your target audience’s preferences and behaviors to choose 
KPIs that reflect their engagement patterns.

- Resources: Ensure that you have the necessary tools and resources to collect and 
analyze data for your chosen KPIs.

- Benchmarking: Compare your KPIs to industry benchmarks or historical data to assess 
performance effectively.

Top 10 User Engagement 
KPIs to Measure

https://www.searchenginejournal.com/
content-marketing-kpis/user-engage-
ment-metrics/#close 

11 Important User Engage-
ment Metrics for You To 
Track

https://www.indeed.com/career-advice/
career-development/user-engage-
ment-metrics 

25.7 Analytics Tools and Dashboards

What Are Analytics Tools?

Analytics tools are software or platforms that collect, process, and visualize data, enabling 
you to track KPIs and gain insights into digital engagement.

Common Analytics Tools:

1.  Google Analytics: A widely-used web analytics tool that provides in-depth insights 
into website traffic, user behavior, and conversion rates.

2.  Social Media Analytics Tools: Platforms like Facebook Insights, Twitter Analytics, and 
LinkedIn Analytics offer data on social media engagement, reach, and audience 
demographics.

3.  Email Marketing Platforms: Services like Mailchimp and Constant Contact include 
email campaign analytics, such as open rates, click-through rates, and subscriber 
behavior.

4.  Customer Relationship Management (CRM) Software: CRM systems track customer 
interactions and engagement, helping businesses manage and analyze customer 
data.

10 Free Tools for Dashboards, Data 
Visualisation and Infographics

https://www.insightplatforms.
com/10-free-tools-dashboards-da-
ta-visualisation-infographics/ 

Best 10 Free Dashboard Tools in 
2023

https://www.datapad.io/blog/free-
dashboard-tools 
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Top 8 Dashboard Reporting Tools 
Chosen by Experienced Users

https://databox.com/dashboard-re-
porting-tools 

Creating Dashboards

Dashboards are visual displays that consolidate data from various sources into a single, 
user-friendly interface. They allow communication professionals to monitor KPIs and track 
performance in real-time.

Benefits of Dashboards:

- Data Visualization: Dashboards present data in a visual format, making it easier to 
understand and analyze.

- Real-Time Monitoring: Track KPIs and engagement metrics in real-time, allowing for 
timely adjustments to digital strategies.

- Customization: Customize dashboards to display the specific KPIs and metrics that 
matter most to your goals.

- Data Integration: Dashboards can integrate data from multiple sources, providing a 
holistic view of digital engagement efforts.

ROI Measurement

What Is ROI?

Return on Investment (ROI) is a crucial metric that evaluates the profitability and effectiveness 
of digital communication and engagement efforts. It measures the gain or loss generated 
relative to the amount invested.
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Calculating ROI:

ROI is typically calculated using the following formula:

 \[ROI = \frac{(Net Profit - Cost of Investment)}{Cost of Investment} \times 100\]

 - Net Profit: The revenue generated from digital efforts minus the associated costs (e.g., 
advertising expenses, campaign costs).

- Cost of Investment: The total expenses incurred for digital communication and 
engagement strategies.

Measuring Digital ROI

To measure digital ROI effectively:

- Attribution Modeling: Attribute conversions and revenue to specific digital channels 
and touchpoints to understand their contribution to ROI.

- Customer Segmentation: Analyze the ROI generated from different customer segments 
to optimize marketing efforts.

- Lifetime Value (LTV): Consider the long-term value of customers when assessing ROI, 
as repeat purchases and customer loyalty contribute to profitability.

- A/B Testing: Conduct A/B tests to determine which digital strategies yield the highest 
ROI and optimize accordingly.

- Benchmarking: Compare your digital ROI to industry benchmarks to assess 
competitiveness and identify areas for improvement.

Measuring digital engagement is crucial for evaluating the effectiveness of communication 
strategies. Key Performance Indicators (KPIs), analytics tools, and ROI measurement provide 
valuable insights into performance, helping communication professionals make data-driven 
decisions and continuously optimize their digital engagement efforts.

What is ROI in digital marketing? https://tinyurl.com/zfpmmwax 

ROI in digital marketing — what it 
looks like, how to calculate it, and 
how to maximize it

https://business.adobe.com/blog/basics/
understanding-roi-in-digital-marketing 

How to Measure ROI for Digital 
Marketing Campaigns

https://www.business.com/articles/
how-to-measure-digital-marketing-roi/ 
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26. Crowdsourcing 
and Crowdsourced 
Journalism

Crowdsourcing and crowdsourced journalism are concepts that involve harnessing the 
collective knowledge, skills, and contributions of a large group of people, often online, to gather 
information, generate content, or collaborate on various projects. These concepts have been 
made possible and popular by the internet and digital communication technologies.

Crowdsourcing:

Crowdsourcing refers to the practice of outsourcing tasks, information, or services to a large 
and undefined group of people or a “crowd.” This approach is often used to gather data, 
solve problems, generate content, or obtain input on a wide range of projects. 

The internet and social media has become a kind of free-for-all information library that’s 
updated by people from around the world, 24 hours a day.

Because the normal man in the street can be at a scene sometimes long before journalists 
are, it becomes an important source of information - especially on online news and social 
networking services like Twitter (X).

For storytellers and journalists this could mean more complete and more comprehensive 
research when tapping into online sources. It could also mean more engaging content for 
readers.
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Screenshot Twitter; Rolling news updates on #CambridgeAnalytica as it happens on Twitter

According to the American Press Institute, the best stories contain more verified information 
from more sources, with more viewpoints and expertise.

Here are some common applications of crowdsourcing:

a. Data Collection: Organizations and researchers can collect data from a broad audience 
for various purposes, such as mapping, market research, or scientific studies.

b. Crowdfunding: Raising funds from a large number of individuals, often through online 
platforms, to support projects, causes, or business ventures.

c. Crowdsourced Innovation: Businesses and government agencies can tap into the 
collective creativity of a crowd to generate ideas for new products or solutions.

d. Quality Assurance: Companies can use crowdsourcing to identify and fix errors in 
software or content, like Wikipedia does with its user-generated content.

e. Citizen Science: Volunteers contribute to scientific research, often by collecting and 
analyzing data, as seen in projects like eBird and Foldit.

 Crowdsourced Journalism:

Crowdsourced journalism is a subset of crowdsourcing that focuses specifically on involving 
the public in the process of gathering, reporting, and verifying news and information. It 
leverages the wisdom and resources of the (virtual) crowd to enhance traditional journalism. 
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It is about allowing audience participation in the news and information process. Also known 
as Citizen journalism, collaborative media, democratic journalism,   guerrilla journalism or 
street journalism.

Defined Crowdsourcing

Defined crowdsourcing is a type of crowdsourcing that involves a specific and well-defined 
task or project that is outsourced to a group of individuals or a “crowd” to accomplish a 
particular goal. Unlike open-ended crowdsourcing, which seeks input or solutions from the 
crowd without a clear structure, defined crowdsourcing provides participants with specific 
instructions, guidelines, and constraints regarding what needs to be done.

Defined crowdsourcing is commonly used in various fields, including data annotation, content 
creation, design tasks, and problem-solving. It is particularly valuable when organizations 
need to harness the collective intelligence, skills, or labor of a distributed group of people to 
accomplish tasks that require human judgment, creativity, or expertise.

Undefined Crowdsourcing

This refers to a situation where a crowdsourcing initiative is made without clear guidelines, 
objectives, or parameters. Crowdsourcing typically involves soliciting input, ideas, or 
contributions from a large group of individuals, often through online platforms. To be 
effective, crowdsourcing projects usually have well-defined goals, tasks, and expectations 
for participants.

Undefined crowdsourcing might occur when a project organizer doesn’t provide clear 
instructions or objectives, leading to confusion and potentially ineffective outcomes. To 
make crowdsourcing more successful, it’s important to clearly define what you’re asking 
from participants, the scope of the project, and any rules or guidelines they should follow. But 
in some situations like a radio station asking people to share the latest news or interesting 
happenings in their locality, undefined crowdsourcing can be useful. 
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Bounded Crowdsourcing

Bounded crowdsourcing is a specific approach to crowdsourcing that involves setting 
certain limitations or constraints on the crowd’s participation, contributions, or actions 
within a particular project or task. These constraints are typically designed to ensure quality, 
accuracy, or alignment with the goals of the project. Bounded crowdsourcing can be used to 
harness the collective wisdom and labor of a diverse group of individuals while maintaining 
control and minimizing the risks associated with open and unrestricted crowdsourcing. For 
example you can ask only engineers or data scientists to contribute to the topic. 

Unbounded Crowdsourcing

Unbounded crowdsourcing, often referred to as “open crowdsourcing” or “open innovation,” 
is a concept where organizations or individuals tap into the collective intelligence and 
resources of a large and diverse group of people, typically through an open and unrestricted 
platform or network. This approach is used to gather ideas, solutions, and contributions 
from a wide range of participants, often with varying backgrounds and expertise, to address 
various challenges, projects, or tasks.

Here’s how crowdsourcing works:

a. User-Generated Content: News organizations and platforms encourage users to 
submit their own photos, videos, and eyewitness accounts of news events, often via 
social media.

b. Crowd Fact-Checking: The crowd can help verify information, check the accuracy of 
claims, and debunk false information or rumors. Fact-checking websites like Snopes 
and PolitiFact often rely on crowdsourced information.

c. Citizen Journalism: Ordinary citizens can act as reporters, covering local events, 
emergencies, or topics that may not receive attention from mainstream media.

d. Collaborative Investigations: Journalists and the public can work together on 
investigative projects, such as the Panama Papers, where a large team of journalists 
and experts collaborated to analyze leaked documents.

e. Open Source Tools: Crowdsourced journalism often leverages open-source tools and 
platforms for data analysis, visualization, and reporting.

By adding more viewpoints, eyewitness stories, and expertise, crowdsourced journalism can 
improve traditional reporting. On the other hand, because the sources might not always be 
professionally educated journalists, it also creates issues with regard to the veracity and 
quality of the information. In order to preserve confidence and credibility, careful verification 
and ethical concerns are crucial in this type of journalism.
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Watch video below to understand concept of crowdsourced journalism

Watch the video https://tinyurl.com/59u29hx7 or scan the QR Code

  



DIGITAL COMMUNICATION ESSENTIALS AND MULTIMEDIA JOURNALISM SKILLS

293

The history of crowdsourcing

While the idea behind crowdsourcing isn’t new, its active use online as a business building 
strategy has only been around since 2006.

The phrase was initially coined by Jeff Howe, where he described a world in which people 
outside of a company contribute work toward that project’s success.

Video games have been utilizing crowdsourcing for many years through their beta invitation.

Granting players early access to the game, studios request only that these passionate 
gamers report bugs and issues with gameplay as they encounter before the finished product 
is released for sale and distribution.

Watch the video https://tinyurl.com/42afw7s6 or scan the QR Code

  

Crowdsourcing applied across the news process
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The benefits of crowdsourcing

Here are some of the most important benefits of crowdsourcing

• Reach a wider audience: Journalists can use crowdsourcing to reach a wider audience 
than they could on their own. This is because they can tap into the networks of their 
followers and other interested individuals.

• Gather information more efficiently: Crowdsourcing can help journalists to gather 
information more efficiently than they could if they were to do all the work themselves. 
This is because they can ask a large group of people to contribute information or to 
help them with tasks such as fact-checking and translating.

• Get different perspectives: Crowdsourcing can help journalists to get different 
perspectives on the stories they are covering. This is because they can hear from 
people from all walks of life and with a variety of experiences.

• Engage the public: Crowdsourcing can help journalists to engage the public in the 
news process. This can help to build trust and transparency between journalists and 
their audiences.

 The benefits of crowdsourcing more explained in the video below

Watch the video https://tinyurl.com/24k5nwx3 or scan the QR Code

  

Examples of how crowdsourcing is being used in journalism today

• News gathering: Journalists are using crowdsourcing to gather information about 
events and to find sources. For example, they may use social media to ask people to 
share photos and videos of an event, or they may use a crowdsourcing platform to 
find people who have expertise in a particular topic.

• Fact-checking: Journalists are using crowdsourcing to help them fact-check their 
stories. For example, they may use a crowdsourcing platform to ask people to verify 
quotes or to check the accuracy of data.

• Translation: Journalists are using crowdsourcing to translate their stories into different 
languages. This allows them to reach a wider audience and to share their work with 
people who may not speak their native language.

• Data analysis: Journalists are using crowdsourcing to help them analyze data. For 
example, they may use a crowdsourcing platform to ask people to help them code 
data or to identify patterns in data.
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A strong instrument that can aid journalists in improving their reporting is crowdsourcing. For 
journalists working on a range of subjects, from breaking news to in-depth investigations, it 
is a useful tool.

Tips for journalists who are using crowdsourcing

• Be clear about your goals: What information or contributions do you need from the 
crowd?

• Be transparent: Be honest with the crowd about why you are using crowdsourcing 
and how you will use their contributions.

• Be respectful: Treat the crowd with respect and be responsive to their feedback.

• Be vigilant: When using crowdsourced information, it is important to be vigilant about 
verifying the accuracy of the information and to be aware of the potential for bias.

In general, crowdsourcing is a valuable resource for journalists in the twenty-first century. 
A larger audience can be reached, information can be gathered more quickly, various 
viewpoints can be obtained, and the public may be involved in the news process.

The downsides of crowdsourcing

Crowdsourcing can be a valuable tool for communication, but it also has some downsides. 
Here are a few to be aware of:

• Quality of work: When crowdsourcing communication tasks, it is important to be 
aware that the quality of work can vary widely. This is because anyone with an internet 
connection can participate, regardless of their skills or experience. It is important 
to have a system in place for evaluating the quality of work and selecting the best 
contributions.

• Plagiarism: Another potential downside of crowdsourcing is plagiarism. This is when 
someone copies another person’s work and passes it off as their own. It is important 
to have a system in place for detecting and preventing plagiarism.

• Confidentiality: When crowdsourcing communication tasks, it is important to be 
mindful of confidentiality. This is because the people who are working on your tasks 
may have access to sensitive information. It is important to have a system in place for 
protecting confidential information.

• Intellectual property: Another potential downside of crowdsourcing is intellectual 
property rights. It is important to be clear about who owns the intellectual property 
rights to the work that is created through crowdsourcing. This should be outlined in a 
contract or agreement with the participants.

• Bias: Crowdsourcing can also be biased. This is because the people who participate 
in crowdsourcing tasks may not be representative of the population as a whole. It is 
important to be aware of this potential bias and to take steps to mitigate it.
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Crowdsourcing can be a useful communication technique overall, but it’s crucial to be 
aware of any potential drawbacks. You may reduce risks and increase the advantages of 
crowdsourcing by taking action to solve these drawbacks.

Tips for minimizing the downsides of crowdsourcing in communication:

• Have a clear process in place. This should include guidelines for submitting work, 
criteria for evaluating work, and a system for detecting and preventing plagiarism.

• Communicate with the crowd. Be clear about your goals and expectations. Provide 
feedback on the work that is submitted.

• Protect confidential information. Only share confidential information with people 
who have a need to know. Use encryption to protect sensitive data.

• Be clear about intellectual property rights. Outline who owns the intellectual property 
rights to the work that is created through crowdsourcing in a contract or agreement.

• Take steps to mitigate bias. Try to recruit a diverse group of participants. Be aware of 
your own biases and take steps to avoid them.

By following these tips, you can minimize the downsides of crowdsourcing in communication 
and maximize the benefits.

Examples of crowdsourcing

Many different types of crowdsourcing exist, helping organizations get work or funding from 
a large group of people at little to no cost to them.

Kickstarter is one popular option of crowdfunding, a type of crowdsourcing where individuals 
pledge money toward a proposed project idea that is at the concept or pre-production 
stage.

Consumers are essentially paying for a product before it becomes available, giving many 
companies the revenue needed to bring an idea to fruition.

While this does not always guarantee a finished product as companies may fail or revenue 
generated proves insufficient, Kickstarter projects leverage the trust of the consumer by 
providing increased levels of honesty and transparency.

Wikipedia is another popular crowdsourcing medium

Editable by the public at large, the founding forces behind this online encyclopedia decided 
that rather than develop the entire website’s content themselves, they would leverage the 
resources, passion and time of their audience to create content.

As a result, Wikipedia has become one of the most comprehensive encyclopedia resources 
globally.
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Autism Awareness Week: share your experiences

We want to hear from people about the issues they face and think we should be reporting on 
during Autism Awareness Week theguardian.com   34 people are talking about this

 Publishers who crowdsource

Publishers are doing exactly this - inviting people to contribute to their reporting tasks.

Not only for research purposes, but to get the right angle with various viewpoints to make 
stories more significant, more relevant and more engaging.

In a recent article on Facebook’s mistakes over Cambridge Analytica, The Guardian had the 
following embedded poll at the end of the article:

 

Screenshot  The Guardian;  Reader Questions embedded in Facebook’s mistakes over 
Cambridge Analytica article.

In an article by DigiDay UK, Guardian publishers said that each question on their site has 
thousands of reader responses, amounting to nine per cent of people on average who see 
the question.

In some cases, this rises to 20 per cent. A nice way to gauge reader interest for possible 
follow-up articles.

In another crowdsourcing example, ProPublica asked for reader input for their piece  Lost 
Mothers - an engaging piece of journalism that explores reasons why the US has the highest 
rate of deaths related to pregnancy and childbirth in the developed world.

Getting reader input was key to making the project a success - and in one year over 5,000 
stories were submitted by readers.

How they did it meant crossing traditional and engaged journalism as they reached out to 
partners (like the NRP) to put the word out there for crowdsourcing input.

At Vox Media, a similar approach to crowdsourcing is taken - with Twitter (X) being the prime 
source of crowdsourcing.
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Liz Plank, senior producer and correspondent, used crowdsourcing to ask for female experts’ 
input on a very specific topic - Rwanda and the state of gender equality in the country after 
genocide.

Another reporter, Johnny Harris, used crowdsourcing on social media to explore the impact 
that borders have on people living on either side of them. It netted 6,000 replies from around 
the world.

 

Johnny Harris

✔@johnnywharris

We have our six border locations! Submit your ideas of what I should see while I’m traveling. 
http://Vox.com/borders-dispatch …

Ushadi is an open source software that uses user-generated reports to collate and map 
data. It uses the concept of crowd sourcing. The technology was developed in Nairobi to 
map reports of violence in Kenya after the post-election violence in 2008.

Video on how to use Ushahidi 

Watch the video https://tinyurl.com/3vfckkzk or scan the QR Code

  

Limitations in crowdsourcing
Crowdsourcing is a valuable approach for gathering information, solving problems, and 
generating content by tapping into the collective intelligence of a diverse group of individuals. 
However, it also comes with several limitations and challenges: 

Quality control: Ensuring the accuracy and reliability of contributions from a diverse group 
of individuals can be challenging. Crowdsourced data may be incomplete, inaccurate, or 
biased due to the lack of oversight and expertise.

Lack of expertise: Crowdsourcing projects often rely on non-experts, which can limit the 
quality of contributions in fields that require specialized knowledge or skills.

Scalability and coordination: Managing a large crowd of contributors can be logistically 
complex. Coordinating and scaling a project can be difficult, especially when it involves a 
high volume of data or tasks.
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Incentives and motivation: Motivating contributors to participate can be a challenge. 
Without proper incentives or recognition, contributors may lose interest or provide low-
quality contributions.

Privacy and security: Crowdsourcing often involves sharing data and information with a 
wide group of people, which can raise concerns about privacy and data security. Ensuring 
the protection of sensitive information is essential.

Bias and fairness: Crowdsourced data can reflect the biases and perspectives of the 
contributors, which may not be representative of the broader population. This can lead to 
biased outcomes in projects or reinforce existing prejudices.

Variability in skill and commitment: Contributors may vary in their commitment and skill 
levels, leading to disparities in the quality and quantity of contributions.

Cultural and language barriers: Crowdsourcing on a global scale can encounter issues 
related to language and cultural differences, which may affect the quality and interpretation 
of contributions.

Intellectual property and ownership: Determining who owns the contributions and how they 
can be used can be complicated. Intellectual property rights and ownership issues must be 
addressed to avoid legal complications.

Crowdsourcing fatigue: Contributors may become fatigued or disinterested over time, 
leading to declining participation in long-term projects.

Cost and resource constraints: While crowdsourcing can be cost-effective in some cases, 
it still requires resources to manage and maintain. It may not always be the most cost-
efficient solution for all projects.

More work for journalists: Crowdsourcing is replacing the traditional communication model 
or one to many and the current many to many with many to one to many. But this means 
journalists must review large volumes of content submitted by the crowd and get out a story 
that is representative and makes sense. 

Crowdsourcing is still a useful tool in many fields, from data collecting and analysis to 
problem-solving and invention, despite these drawbacks. Careful planning, efficient project 
management, distinct rules, and appropriate incentives are frequently required to lessen 
these restrictions.

Crowdsourcing done right
To present “the facts” and the “truth about the facts,” journalists and storytellers need to 
practise a discipline of verification. For crowdsourcing, the TOW Center for Digital Journalism 
has six different calls to action they follow to verify information, as given in their Guide for 
Crowdsourcing:

• Voting—prioritising which stories reporters should tackle.

• Witnessing—sharing what you saw during a news event.
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• Sharing personal experiences—telling what you know about your life experience.

• Tapping specialised expertise—contributing data or unique knowledge.

• Completing a task—volunteering time or skills to help create a news story.

• Engaging audiences—joining in call-outs that can range from informative to playful.

The “sharing (of) personal experiences”  also means giving credit where it’s due and verifying 
original sources of information.

Due to reaps of content available online, especially on platforms like Twitter 9X), and deadline 
driven stories that need to get published – research time is often limited. To help with this 
publishers are turning to software solutions to sift through the clutter and determine what’s 
valid, and what’s not.

Solutions for crowdsourcing
Crowdsourcing is a method of obtaining input, ideas, content, services, or funding by soliciting 
contributions from a large group of people, typically from an online community. It can be 
used for a wide range of purposes, from gathering information to funding projects. Here are 
some common solutions and strategies for successful crowdsourcing:

Idea Generation and Innovation:
Idea Challenges: Host open competitions or challenges to gather innovative ideas.

Innovation Platforms: Use platforms like IdeaScale, Ushahidi or Crowdicity to manage idea 
submissions and discussions.

Content Creation:
User-Generated Content: Encourage users to contribute content, such as images, videos, 
or reviews.

Crowdsourced Writing: Use platforms like Medium to allow multiple writers to contribute to 
a blog.

Funding and Investment:
Crowdfunding: Platforms like Kickstarter, Indiegogo, and GoFundMe are popular for raising 
funds for projects.

Equity Crowdfunding: Platforms like SeedInvest and Crowdcube enable people to invest in 
startups.

Data Collection and Analysis:
Citizen Science: Engage the public in scientific research projects, such as mapping 
biodiversity.

Crowdsourced Data Entry: Use platforms like Amazon Mechanical Turk to process data.
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Problem Solving:
Challenge-Based Initiatives: Pose problems and offer prizes for solutions (e.g., the XPRIZE 
competitions).

Bug Bounty Programs: Encourage ethical hackers to find vulnerabilities in software.

Design and Creativity:
Design Contests: Run contests to create logos, websites, or product designs.

Art and Music Collaboration: Collaborate with artists and musicians for creative projects.

Local and Community Projects:
Community Engagement: Involve local residents in decision-making processes, such as 
urban planning.

Volunteer Coordination: Use platforms to mobilize volunteers for community events.

Market Research:
Surveys and Feedback: Collect opinions and feedback from a broad audience.

Social Listening: Analyze social media and online conversations for market insights.

Translation and Localization:
Crowdsourced Translation: Use platforms like Transifex to translate content into multiple 
languages.

Localization Testing: Engage a global community to test and adapt software for different 
regions.

Quality Assurance and Testing:
Beta Testing: Recruit a group of users to test new software or products before release.

User Testing: Gather feedback on user experience and functionality.

Community Building and Engagement:
Online Forums and Discussion Boards: Create a space for users to interact and provide 
feedback.

Social Media Engagement: Actively involve users in your social media strategy and 
campaigns.

Data Labeling and Annotation:
Image and Video Tagging: Use platforms like Amazon Mechanical Turk for data labeling.
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Natural Language Processing: Collect labeled text data for machine learning projects.

Healthcare and Medical Research:
Patient Data Sharing: Encourage patients to share data for research purposes (with proper 
consent and privacy protection).

Collaborative Research: Engage scientists and healthcare professionals for collaborative 
research projects.

Gamification:
Gamify Tasks: Make crowdsourcing more engaging by turning tasks into games with rewards 
or recognition.

Legal and Ethical Considerations:
Ensure that your crowdsourcing efforts comply with legal and ethical standards, including 
data privacy and compensation for contributors.

Clarify your objectives, communicate effectively with your crowd, offer rewards or recognition 
to contributors, and have a plan for quality assurance and data management if you want to 
adopt crowdsourcing successfully. Moreover, take into account the particular demands and 
difficulties associated with your particular project or sector.

1. A software solution for crowdsourcing 
An example of software used for crowdsourcing includes Elvis Digital Asset Management (DAM).

When integrated with things like Twitter and artificial intelligence (AI), images for breaking 
news stories can be sources faster by:

1. Eliminating irrelevant content

2. Verifying images quickly

3. Citing sources with automated links to Twitter.

See how it’s done here.
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2. A platform solution example for crowdsourcing 
Platforms used for crowdsourcing more sensitive information - like that provided by 
whistleblowers - includes solutions like SecureDrop. Media organisations use the platform to 
securely accept documents from, and communicate with, anonymous sources.

These solutions, along with objective storytelling and ethical journalism, can help with good, 
engaging, storytelling.

With the rise of the internet correlating with the rise of crowdsourcing, technologies have 
made good journalism easier. With the right technology tools and software solutions, it can 
be even easier for publishers to crowdsource information and gather, assess, create, and 
present news and information to readers in ways they have never experienced before. Are 
you doing crowdsourcing right?

Madre Roothman, product marketing manager at WoodWing contributed to this chapter. 



DIGITAL COMMUNICATION ESSENTIALS AND MULTIMEDIA JOURNALISM SKILLS

304

27. Content Aggregation 
and Curation

In the age of digital abundance, navigating through the vast sea of content can be 
overwhelming. Many people are literally drowning in endless streams of articles, blog 
posts, and videos, all vying for your precious attention. Whether you’re a content creator, 
marketer, or avid learner, the art of curation and the power of aggregation have emerged as 
indispensable tools to sift through the noise and unearth the gems that matter most.

Forget aimlessly drifting through the digital seas. Content curation offers a map, guiding you 
to the most relevant and valuable resources on any topic. It’s like having a personal librarian, 
handpicking the best articles, podcasts, and videos to illuminate your path on the internet. 
But curation isn’t just about saving time; it’s about amplifying your knowledge, giving you a 
deeper understanding of complex subjects by weaving together diverse perspectives.
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Content aggregator websites don’t produce their own content. Instead, they collect content 
from other websites around the Internet and “aggregate” it into one easy-to-find location.

Google News https://news.google.com/
home?hl=en-UG&gl=UG&ceid=UG:en 

All Africa https://allafrica.com/ 

Relief Web https://reliefweb.int/ 

Tools for Content Aggregation

Alltop https://alltop.com/ 

Flipboard https://about.flipboard.com/ 
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Tools for content curation

Google Alerts https://www.google.com/alerts 

Feedly https://feedly.com/ 
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28. Fact Checking and 
Verification

In a world where the speed of information dissemination has reached unprecedented levels, 
distinguishing fact from fiction has become an imperative skill. On your quest for truth, you 
have to aim at fortifying your ability to navigate the vast landscape of information with clarity, 
accuracy, and intellectual integrity. 

Information Disorder Types
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STEPS TO SIEVE OUT THE TRUTH FROM THE SLUDGE INFORMATION

1. Develop Critical Mindset

2. See who else is reporting the story: 

3. Examine the evidence: 

4. Check the sources, 

5. Don’t take images for face value.

6. Check if it sounds right.

What Drives Fake News?

Propaganda

Poor Journalism

Top Profit

Desire for political influence



DIGITAL COMMUNICATION ESSENTIALS AND MULTIMEDIA JOURNALISM SKILLS

312

How to spot a fake or manipulated video

1. Does the mouth move Slower or faster than the sound?

2. Does the voice sound off?

3. Does the video look like a video game?

4. Compare them with how they look in other videos

5. Consider the source of the video

6. Where has the video been covered online
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Tools to fact-check videos

Invid https://www.invid-project.
eu/ 

Watch frame by frame http://www.watchframe-
byframe.com/ 
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Tools for fact-checking social media

Stalkface https://stalkface.com/en/ 

Botsentinel https://botsentinel.com/ 

Tools for fact checking websites

Urlvoid https://www.urlvoid.com/ 

Whois https://www.whois.com/ 

Tools for fact checking stories

Politifact https://www.politifact.com/ 

Africa Check https://africacheck.org/ 

Media Houses in fact checking and verification 

Disinformation campaign by 
Ultimate Multimedia Consult for 
DW Akademie

https://www.youtube.com/
watch?v=_e5NlQUdlX4 

Associated Press share their 
experience in fact checking, 
verification and curbing misin-
formation.

https://www.youtube.com/
watch?v=HNYMHErMruQ 
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29. Digital Revenue 
Models

Are you ready to unleash your inner digital media mogul? In the dynamic landscape of 
today’s digital sphere, the fusion of media and entrepreneurship has ignited a revolution in 
revenue models. Digital media, once a conduit for information, has evolved into an expansive 
marketplace brimming with innovative ways to monetize content. From subscription-based 
platforms to ad-driven ecosystems and the burgeoning world of influencer marketing, the 
avenues for generating revenue are as diverse as the content they support. This fusion of 
media and entrepreneurship not only offers boundless opportunities but also challenges the 
traditional paradigms, beckoning pioneers to explore, innovate, and capitalize on the ever-
evolving digital landscape. Joining this vibrant ecosystem isn’t just about adapting; it’s about 
envisioning and shaping the future of digital media entrepreneurship, where creativity and 
strategy converge to redefine how content is consumed, valued, and sustained.

Gone are the days of rigid gatekeepers controlling access to information. Today, the power 
lies in our hands – the hands of bold storytellers, ingenious techies, and savvy marketers who 
dare to challenge the status quo and build empires from pixels and passion. Forget the dusty 
broadsheets and flickering cathode tubes; our domain is the vibrant tapestry of the internet, 
where audiences are engaged, communities are built, and brands are born.

But amidst this boundless potential lies a crucial question: how do we transform our digital 
dreams into sustainable businesses? The answer lies in mastering the art of digital media 
revenue models. These are the alchemical formulas that turn our creative sparks into roaring 
revenue streams, the blueprints that bridge the gap between passion projects and profitable 
ventures.
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30. Immersive Content 
Development and 
Virtual Reality

Immersive content refers to digital media or experiences that deeply engage and captivate 
the senses of the user, creating a feeling of being fully surrounded by and involved in the 
content. 

It typically leverages technology to create a sense of presence, often blurring the line between 
the physical and digital worlds. Immersive content aims to provide a more interactive and 
lifelike experience, making users feel like they are part of the environment or narrative rather 
than just passive observers.

Immersive content development and Virtual Reality (VR) has gained a reputation for delivering 
outstanding virtual experiences over its short history such as Apollo 11 VR and Titanic VR.

Immersive content development and VR have the potential to revolutionize the way we 
communicate content and how users consume content. VR can create engaging and realistic 
environments that can help consumers to better understand complex concepts and retain 
information. For example, VR can be used to create simulations of real-world scenarios, such 
as historical events, scientific experiments, or medical procedures. Users can interact with 
these simulations in a way that is not possible with traditional media. This can help them to 
gain a deeper understanding of the material and to develop critical thinking skills.
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Here are some common forms of immersive content:

Immersive Journalism: The type of journalism that transforms the audience from a mere 
reader/viewer into a participant, aiming to include the audience into the news story.  The 
news that gives the audience first-person experiences of events or situations unfolding. It 
constructs a world where the user is encouraged to play an active role.

Virtual Reality (VR): VR uses headsets to create a completely immersive, 3D, computer-
generated environment. Users can interact with and explore these virtual worlds, making 
them feel like they are actually present in the digital space.

Augmented Reality (AR): AR overlays digital elements onto the real world, typically 
through a smartphone or AR glasses. This can enhance the user’s perception of their 
physical environment with additional information, animations, or interactive elements.

Mixed Reality (MR): MR combines aspects of both VR and AR, allowing users to interact 
with and manipulate both digital and physical objects in a shared environment. Microsoft’s 
HoloLens is an example of an MR device.

360-Degree Videos: These videos capture a 360-degree view of a real-world environment 
or a digitally created scene. Viewers can navigate the video in any direction to explore the 
surroundings.

Interactive Storytelling: Immersive content can also be achieved through interactive 
storytelling experiences, such as video games or interactive movies, where users have 
agency in the outcome of the narrative.

Immersive Audio: High-quality spatial audio techniques can create a more immersive 
experience by simulating 3D sound, making it feel like sounds are coming from specific 
directions in the virtual environment.

Virtual Tours: Immersive content is often used in real estate, tourism, and education to offer 
virtual tours of properties, landmarks, or educational simulations.

What is Virtual Reality?
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It allows users to visit imaginary worlds or places that may be impossible to visit in real life. 
There are two key characteristics of virtual reality that make it different: the ability to experience 
and interact. This gives the user a sense of complete immersion within the simulation as it 
involves the senses. It makes it more believable and engaging for the user. This considered, 
VR has been proven to be a powerful resource that can aid conventional learning methods.

What is Augmented Reality?

Augmented reality  (AR) is a technology that layers computer-generated enhancements 
atop an existing reality in order to make it more meaningful through the ability to interact 
with it.

AR is developed into apps and used on mobile devices to blend digital components into the 
real world in such a way that they enhance one another but can also be told apart easily.

Safe Boda riders, in real time on the phone or app, is an example augmented reality

AR technology is quickly coming into the mainstream. It is used to display score overlays on 
telecasted sports games and pop out 3D emails, photos, or text messages on mobile devices.



DIGITAL COMMUNICATION ESSENTIALS AND MULTIMEDIA JOURNALISM SKILLS

327

Leaders of the tech industry are also using AR to do amazing and revolutionary things with 
holograms and motion-activated commands.

Mixed Reality 

A storyteller’s ultimate goal is to fully immerse the audience in the universe of their story, and 
it’s no secret that technology rules when it comes to immersive storytelling. The audience for 
immersive technologies has been small, but is growing rapidly. While traditional storytelling 
methods can garner an enormous amount of empathy in the audience, the ‘experience’ of 
immersive storytelling has agency
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Other Tools to create VR content

• Cloud Pano https://www.cloudpano.com/ 

• 360 Degree camera(s)

• Google Expeditions https://play.google.com/store/apps/details?id=com.google.
vr.expeditions&hl=en

• Virtual tour creator for android https://play.google.com/store/apps/details?id=com.
iStaging.vrcameraphone&hl=en&gl=US 

Watch the video https://tinyurl.com/mr3ktznk or press in image below or scan the QR 
Code
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31. Effective 
Documentation 
Planning and Execution

Effective documentation in communication refers to the creation and maintenance of 
written or recorded materials that serve to convey information, ideas, instructions, or any 
other form of communication in a clear, organized, and easily understandable manner. 
This documentation can take various forms, including written reports, manuals, emails, 
presentations, charts, diagrams, and more. 

Most funded projects these days require that proper documentation of projects be done. We 
document projects and programs to identify the best practice, to identify and describe the 
lessons learned, most significant changes, write case stories and document key achievements 
including  impacts or outcomes. 

What is Documentation

A process of  collecting Information, data, views, knowledge for future use. It is better 
understood in  the context of an organisation in need of collecting and sharing about its 
activities/projects

Documentation refers to the process of recording, storing, and sharing information about 
a particular topic, event, or process. It can take various forms, including written documents, 
photographs, audio or video recordings, and digital files.

Documentation is important in many fields, including business, healthcare, education, and 
law, among others. It allows individuals and organizations to:

Track progress and outcomes: Documentation provides a record of progress and outcomes 
over time, allowing individuals and organizations to evaluate their performance and make 
informed decisions.

Ensure accountability: Documentation can serve as evidence of actions taken and decisions 
made, ensuring accountability and transparency.

Facilitate communication: Documentation can be shared with others to facilitate 
communication and collaboration.

Support learning and development: Documentation can be used to train new employees, 
share best practices, and support ongoing learning and development.
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Overall, documentation is a crucial tool for organizing and managing information, improving 
communication and collaboration, and supporting decision-making and accountability.

There are various types of documentation, depending on the purpose, audience, and format. 
Here are some of the most common types of documentation:

Policies and Procedures: These documents outline the rules, regulations, and standard 
operating procedures for a particular organization or process.

Reports: Reports are formal documents that present information, findings, and 
recommendations related to a particular topic or issue.

Manuals and Guides: These documents provide instructions, guidelines, and best practices 
for using a particular product, service, or process.

Specifications and Requirements: These documents outline the technical specifications 
and requirements for a particular product, service, or process.

User Documentation: This type of documentation is intended for end-users and provides 
instructions, guidance, and troubleshooting advice for using a particular product, service, or 
process.

Project Documentation: Project documentation includes project plans, schedules, status 
reports, and other documents related to the management and implementation of a 
particular project.

Training Materials: Training materials include presentations, handouts, and other resources 
used to train employees, customers, or other stakeholders on a particular topic or process.

Legal Documentation: This type of documentation includes contracts, agreements, and 
other legal documents related to a particular transaction or relationship.

Marketing and Sales Documentation: This type of documentation includes marketing 
collateral, sales proposals, and other documents used to promote a particular product, 
service, or brand.

Overall, the type of documentation required will depend on the specific needs of the 
organization or project. It’s important to choose the appropriate type of documentation to 
effectively communicate information to the intended audience.

Documenting a project is important to ensure that all stakeholders have a clear understanding 
of the project’s scope, goals, and progress. Here are the steps to follow when carrying out 
documentation of a project:

Define the scope and objectives: The first step in documenting a project is to clearly define 
the project’s scope and objectives. This includes identifying the key stakeholders, setting 
project goals, and outlining the project’s timeline.

Develop a documentation plan: Once you have defined the project’s scope and objectives, 
you should develop a documentation plan that outlines the types of documents to be 
created, the level of detail required, and the timeline for completing each document.
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Identify the audience: It’s important to identify the audience for each document to ensure 
that the information is presented in a way that is relevant and understandable to the intended 
audience.

Create the documentation: Depending on the project, documentation may include project 
plans, schedules, status reports, meeting minutes, and other project-related documents. 
Ensure that all documentation is created in a consistent format and that it includes relevant 
information such as dates, names, and other key details.

Review and revise the documentation: Once the documentation is created, it should be 
reviewed by relevant stakeholders to ensure that it is accurate, complete, and meets the 
project’s requirements. Make revisions as necessary based on feedback.

Store and share the documentation: The final step in documenting a project is to store and 
share the documentation with relevant stakeholders. This may include uploading documents 
to a shared drive or project management tool, emailing documents to team members, or 
presenting information in a project meeting.

Overall, documenting a project requires careful planning, clear communication, and attention 
to detail to ensure that all stakeholders have the information they need to effectively manage 
and execute the project.

How do we document

• Writing (printed documents
• Photos (CDs, DVDs, online, albums, printouts
• Video (tapes, DVDs, online, memory cards, etc
• Audio (tapes, DVDs, online, memory cards, etc
• Future reference and sharing key

Why do we Document?

Documenting in communication serves several important purposes:

1. Record Keeping: One of the primary reasons for documentation is to create a record 
of the communication. This record can be used for reference, verification, and auditing 
purposes. It helps to track what was said or agreed upon, which can be valuable in 
legal, contractual, or historical contexts.

2. Clarity and Accuracy: Written or recorded communication can be more precise 
and accurate than verbal communication. It allows individuals to express their 
thoughts, ideas, and information in a clear and organized manner, reducing the risk 
of miscommunication or misunderstanding.

3. Archiving and Retrieval: Documentation allows information to be stored and easily 
retrieved at a later date. This is especially important in businesses, where historical 
records can be useful for making informed decisions, resolving disputes, or analyzing 
trends.
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4. Accountability: When something is documented, it becomes easier to assign 
responsibility. If someone is tasked with a specific action or decision, having it in writing 
can help ensure that they are held accountable for their role in the communication.

5. Knowledge Sharing: Documenting processes, procedures, and information allows for 
knowledge sharing within an organization. This is crucial for training new employees, 
maintaining consistency, and ensuring that valuable institutional knowledge isn’t lost 
when employees leave.

6. Legal and Compliance Requirements: In many industries and contexts, there are 
legal and regulatory requirements for documentation. Failing to document certain 
information can lead to legal and financial consequences. This is especially true in 
healthcare, finance, and other highly regulated fields.

7. Communication Over Time and Distance: Documentation is essential for 
asynchronous communication (when parties are not communicating in real-time or 
are in different time zones). It allows individuals to communicate effectively across 
different time zones or when they can’t meet in person.

8. Memory Aid: Forgetting is a natural human tendency. Documenting information can 
serve as a memory aid, ensuring that important details aren’t forgotten over time. 
This is valuable in personal note-taking as well as in professional settings.

9. Conflict Resolution: In case of disputes or conflicts, documentation can serve as 
evidence to support one’s position. This can be crucial in resolving disagreements 
and reaching a fair resolution.

10. Decision-Making: Well-documented information provides a basis for informed 
decision-making. It helps individuals and organizations analyze data and information, 
leading to better choices and strategies.

11. Best practices can be picked on by the media, the leading channels of news and 
information delivery. Making knowledge of such actions widely available may prevent 
the repetition of mistakes and loss of valuable time. Thus, the main rationale for 
documenting and sharing “Best Practices” is to enable persons and organizations 
working in the health sector to avoid “re-inventing the wheel”; to “learn in order to 
improve performance” and; to “avoid the mistakes of others”. Documenting and 
sharing  “Best Practices” affords one the opportunity to acquire knowledge about 
lessons learned and to continue learning about how to improve and adapt strategies 
and activities through feedback, reflection and analysis in order to implement larger-
scale, sustained, and more effective interventions. A commitment to using a “Best 
Practice” is a commitment to using the body of knowledge and technology at one’s 
disposal to ensure success.

Clear communication, accountability, record-keeping, and guaranteeing the precise 
transmission and preservation of crucial information all depend on documentation. Effective 
communication is essential in both personal and professional settings.

Watch the video https://tinyurl.com/4sa3wdm4 or scan the QR Code
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Effective documentation is crucial for conveying information clearly and efficiently. Whether 
you’re creating technical documents, user manuals, project reports, or any other type of 
documentation, following best practices can help ensure your documents are informative 
and easy to understand. 

31.1  Best practices and principles for effective 
documentation

1. Define Your Audience:
• Understand who will be reading your documentation. Tailor your language, tone, 

and level of detail to meet their needs.

2. Clear and Concise Language:

• Use plain and simple language. Avoid jargon and technical terms when they are 
not necessary. If you must use technical terms, provide clear definitions.

3. Organize Information:

• Structure your document logically with headings, subheadings, and a table of 
contents if applicable.

• Use bullet points, numbered lists, and tables to break down complex information 
into digestible chunks.

4. Use Visual Aids:

• Incorporate images, diagrams, charts, and other visual aids to illustrate key points 
and make the content more engaging.

5. Consistent Formatting:

• Maintain a consistent formatting style for headings, fonts, text size, and spacing 
throughout the document. This enhances readability.

6. Version Control:

• Keep track of document versions and changes. Use a version control system or 
clear file naming conventions to prevent confusion.
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7. Proofread and Edit:

• Eliminate grammar and spelling errors. Make sure your document is free of typos 
and inconsistencies.

8. Create a Table of Contents (TOC):

• If your document is lengthy, include a table of contents to help readers find 
specific information quickly.

9. Document Navigation:

• Provide links or cross-references to related sections within the document, making 
it easier for readers to navigate.

10. Review and Feedback:

• Have others review your documentation to catch errors and provide feedback on 
clarity and completeness.

11. Use Templates:

• Create a document template with predefined formatting and structure. This 
ensures consistency across multiple documents.

12. Version History:

• Include a version history or revision log to track changes and updates to the 
document.

13. Include FAQs:

• Anticipate common questions and include a frequently asked questions (FAQ) 
section in your documentation.

14. User Testing:
• If possible, conduct user testing to gather feedback from the document’s intended 

audience. This can help identify areas for improvement.

15. Keep It Up-to-Date:
• Regularly update your documentation to ensure it remains accurate and relevant. 

Consider setting a schedule for reviews and updates.

16. Provide Contact Information:
• Include contact information for users to reach out with questions or feedback. 

This can enhance the user experience and build trust.

17. Compliance and Regulations:
• Ensure your documentation complies with relevant laws, regulations, or industry 

standards if applicable.

18. Training and Onboarding:
• If your documentation is for training or onboarding, make it interactive and 

engaging. Use a mix of text, visuals, and hands-on exercises.
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19. Accessibility:

• Ensure that your documentation is accessible to individuals with disabilities. Use 
headings, alt text for images, and readable fonts.

20. Backup and Security:

• Safeguard your documentation by creating regular backups and implementing 
security measures to protect sensitive information.

One of the significant barriers to knowledge sharing and reapplication of experience is the 
limited culture of information and knowledge documentation and sharing. Although relevant 
knowledge may exist in people’s minds, it cannot always be tapped or may exist in formats 
that hamper people’s ability to know it or find it.

Here are key principles for effective documentation in communication:

1. Clarity: The primary goal of documentation is to convey information clearly and 
unambiguously. Use simple and concise language, avoid jargon or overly technical 
terms unless your audience is familiar with them, and be explicit in your explanations.

2. Audience-Centered: Tailor your documentation to the needs and expectations of 
your target audience. Consider their level of expertise, interests, and any specific 
requirements they may have.

3. Organization: Arrange information in a logical and structured manner. Use headings, 
subheadings, lists, and paragraphs to make the content easy to navigate. A well-
organized document helps readers find what they need quickly.

4. Consistency: Maintain a consistent style, tone, and formatting throughout your 
documentation. Consistency makes it easier for readers to follow and understand 
the material.

5. Visual Elements: Incorporate visual aids like charts, graphs, images, and diagrams 
when they can enhance understanding or clarify complex concepts. Visual elements 
can make your documentation more engaging and informative.

6. Use of Examples: Provide concrete examples and real-world scenarios to illustrate 
key points. Examples can make abstract or theoretical concepts more relatable.

7. Accuracy: Ensure that the information presented is accurate and up-to-date. Verify 
facts and figures, and cite sources when necessary. Inaccurate documentation can 
erode trust and credibility.

8. Revision and Updates: Regularly review and update your documentation to reflect any 
changes or new information. Outdated materials can lead to confusion and errors.

9. Cross-Referencing: Use hyperlinks, references, or a table of contents to help readers 
navigate related documents or sections within your documentation.

10. Feedback and Accessibility: Encourage feedback from users of your documentation 
and be open to making improvements based on their input. Ensure that your 
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documentation is easily accessible to the intended audience, whether in printed or 
digital formats.

11. Plain Language: Whenever possible, use plain and straightforward language. Avoid 
unnecessarily complex or convoluted sentences that can confuse readers.

12. Legal and Ethical Considerations: Be mindful of any legal and ethical considerations 
when documenting sensitive or confidential information. Respect privacy and 
confidentiality, and follow relevant regulations and guidelines.

13. Training and Support: If your documentation is meant to instruct or guide users, provide 
additional support mechanisms like training sessions, FAQs, or contact information 
for questions.

31.2 Documentation Methodologies
Documentation methodologies in communication refer to the systematic approaches and 
processes used to create, manage, and disseminate written or visual materials to convey 
information, instructions, or data within an organization or to external stakeholders. Effective 
documentation is essential for clear communication, knowledge sharing, and decision-
making. 

There are various methodologies and best practices for documentation, 
including:

1. Style Guides: These provide guidelines for consistent language, formatting, and tone. 
Examples include the Chicago Manual of Style for general writing and the Microsoft 
Manual of Style for technical writing.

2. Information Architecture: This involves organizing and structuring content in a 
logical and intuitive manner. Techniques like content hierarchies, taxonomies, and 
navigation systems help users find information easily.

3. User-Centered Design: Focus on the needs of the end-users when creating 
documentation. User personas, usability testing, and user feedback can help tailor 
content to the audience.

4. Version Control: When multiple people work on a document, version control systems 
like Git or tools like Google Docs’ revision history help track changes, prevent conflicts, 
and maintain a history of edits.

5. Single Sourcing: This method involves creating content that can be reused in multiple 
formats. For example, a document can be authored in a way that allows it to be 
published as a PDF, a web page, and a printed manual without major modifications.

6. Agile Documentation: Align documentation processes with agile development 
practices. This involves creating documentation in parallel with the development of a 
product or service to ensure that it remains up-to-date, or with current development 
paradigm. 
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7. Content Management Systems (CMS): Utilizing a CMS allows for the efficient creation, 
storage, and retrieval of documentation. Popular examples include WordPress, 
Joomla and Drupal.

8. Documentation Tools: Employ tools like Microsoft Word, Google Docs, Adobe 
FrameMaker, or MadCap Flare for creating and managing documents. Additionally, 
there are specific tools for code documentation like Doxygen or Javadoc.

9. Structured Authoring: Use a structured content approach, which separates content 
from presentation. Markup languages like XML or Markdown are often used for this 
purpose.

10. Collaboration Platforms: Use collaboration tools like Confluence, SharePoint, or wikis 
to encourage team collaboration on documentation and provide easy access to 
information.

11. Accessibility: Ensure that documentation is accessible to individuals with disabilities, 
conforming to WCAG guidelines for web content or other relevant accessibility 
standards.

12. Metadata and Tagging: Assign metadata and tags to documents to improve 
searchability and categorization.

Knowledge Management Systems: Implement systems that allow for the capture, 
organization, and retrieval of organizational knowledge and documentation.

Translation and Localization: When documents need to reach a global audience, have 
processes in place for translation and localization.

Documentation Reviews and Feedback Loops: Establish processes for reviewing, editing, 
and updating documentation based on user feedback and changing requirements.

Watch the video https://tinyurl.com/m9azwh8n or scan the QR Code

  

Various combinations of these approaches may be adopted by different organizations and 
projects, depending on their unique requirements as well as the nature of their documentation 
and communication demands. The objectives of the documentation, the intended audience, 
and the available resources should all be taken into consideration while selecting a technique.
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31.2.1 Documenting Best Practices

A “Best Practice”  is commonly defined as “a technique or methodology that, through 
experience and research, has proven reliably to lead to a desired result.2The term is used 
frequently in areas such as health, government administration, the education system, project 
management, and others.

A “Best Practice” could be related to the implementation of a programme, a project, a policy, 
a legislation, a strategy, an activity, a manual, etc.

What makes a best practice

Standard way of Doing things:  best practice is a method or technique that has consistently 
shown results superior to those achieved with other means, and that is used as a benchmark. 
In addition, a “best” practice can evolve to become better as improvements are discovered.

Best practice is considered by some as a business buzzword, used to describe the process 
of developing and following a standard way of doing things that multiple organizations can 
use.

Identifying and documenting best practices

Identifying “Best Practices” involves judgment. Such judgments require prior analysis using 
the following set of criteria:

• effectiveness,

• efficiency,

• relevance,

• ethical soundness,

• sustainability,

• possibility of duplication,

• partnership,

• community involvement,

• Political commitment.

Effectiveness: This is a fundamental criterion implicit in the definition. The practice must work 
and achieve results that are measurable.

Efficiency: The proposed practice must produce results with a reasonable level of resources 
and time.

Relevance: The proposed practice must address the priority concerns in the sector that your 
organization or program is working in.

Ethical soundness: The practice must respect the current rules of ethics for dealing with 
human populations.
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Sustainability: The proposed practice must be implementable over a long period of time 
without any massive injection of additional resources.

Possibility of The proposed practice, as carried out, must be replicable

duplication: elsewhere in the country or region.

Involvement of partnerships: The proposed practice must involve satisfactory collaboration 
between several stakeholders.

Community The proposed practice must involve participation of the affected

involvement: communities must be involved in the project

Political commitment The proposed practice must have support from the relevant national 
or local authorities.

What to remember:

By definition, a  “Best Practices” should meet at least the  “effectiveness”, 
“efficiency” and “relevance” criteria in addition to one or more of the other criteria.

A “Best Practice” needs not meet all the above criteria. This is because a “Best Practice” can 
be anything that works to produce results without using inordinate resources, in full or in part, 
and that can be useful in providing lessons learned.

How to Present a Documentation

To ensure readability  and a clear presentation of what makes a practice innovative, 
interesting, informative and, indeed, a “Best Practice”, the following format should be used:

(a) Title of the “Best Practice”
This should be concise and reflect the practice being documented.

(b) Introduction
This should provide the context and justification for the practice and address the following 
issues:

-  what is the problem being addressed?
-  which population is being affected?
-  how is the problem impacting on the population?
-  what were the objectives being achieved?

(c) Implementation of the Practice
-  what are the main activities carried out?
-  when and where were the activities carried out?
-  who were the key implementers and collaborators?
-  what were the resource implications?
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(d) Results of the Practice – Outputs and Outcomes
-  what were the concrete results achieved in terms of outputs and outcomes?
-  was an assessment of the practice carried out? If yes, what were the results?

(e) Lessons Learnt
-  what worked really well – what facilitated this?
-  what did not work – why did it not work?

(f) Conclusion
-  how have the results benefited the population?
-  why may that intervention be considered a “Best Practice”?
-  recommendations for those intending to adopt the documented “Best Practice” or how 

it can help people working on the same issue(s).

(g) Further Reading
-  provide a list of references (not more than six) that give additional information on the 

“Best Practice” for those who may be interested in how the results have benefited the 
population.

Sharing Best Practices

Disseminating and sharing best practices
• organisation policy of information sharing processes
• website publishing
• in newsletters
• press relases to media
• In meetings and workshops/conferences
• CD roms//DVDs
• leaflets/brochures
• Advertisements/supplements
• Articles in the media or
• radio/tvprogrammes o documentaries

31.2.2 Identifying most significant changes
Identifying the most significant changes in documentation is important for various reasons, 
such as tracking the evolution of a project, ensuring accuracy and compliance, and 
facilitating collaboration. Here are some methods and tips for identifying significant changes 
in documentation:

1. Version Control Systems: Use version control systems like Git to track changes in 
your documentation. Significant changes are typically accompanied by commit 
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messages that describe the nature of the change. You can review the commit history 
to identify important modifications.

2. Differencing Tools: Differencing tools and software like Git’s git diff command or 
specialized tools like Beyond Compare can help highlight changes between different 
versions of a document. These tools can quickly identify additions, deletions, and 
modifications.

3. Change Logs: Maintain a change log or release notes alongside your documentation. 
Summarize significant changes with dates and descriptions. This can be especially 
useful for end-users to understand what’s new in each version.

4. Timestamps: Document the creation and modification timestamps for each section 
or paragraph of your documentation. By sorting or filtering based on timestamps, you 
can identify the most recently changed parts.

5. Annotations and Comments: Encourage contributors to annotate or comment 
on significant changes within the document itself. This can provide context and 
explanation for why a change was made.

6. Review Process: Implement a review process that involves multiple stakeholders. 
Reviewers can help identify and comment on significant changes as part of the 
review process.

7. Automated Testing: If possible, set up automated testing to identify changes that 
might introduce errors or issues. This can help pinpoint changes that could have a 
significant impact on the document’s quality.

8. Versioning: Use version numbers or labels to signify major and minor document 
revisions. Major version updates often indicate significant changes, while minor 
updates may indicate smaller, more incremental changes.

9. Documentation Management Systems: Implement documentation management 
systems or software that track changes, allow for annotations, and provide a clear 
history of edits.

10. Communication: Foster open communication among team members. Encourage 
authors and editors to discuss significant changes, their implications, and the 
reasoning behind them.

11. Trackable Issues: Use issue tracking systems (e.g., Jira, Trello) for documentation 
tasks. Significant changes can be associated with specific issues, making it easier to 
monitor progress and discuss the changes.

12. Change Impact Analysis: Consider conducting a change impact analysis to determine 
the potential effects of significant changes on related documents, processes, or 
systems.

13. User Feedback: Pay attention to user feedback and questions. Users often point out 
areas where they’ve noticed significant issues or changes.
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14. Documentation Audits: Periodically conduct documentation audits to systematically 
review and identify significant changes that may be needed for accuracy or 
compliance.

Watch the video https://tinyurl.com/m9azwh8n or scan the QR Code

31.2.3 Documenting case stories

Documenting case stories is an essential process in various fields, such as healthcare, social 
work, business, and education, to capture and share valuable experiences and lessons 
through presenting stories of impact of real people, organizations or communities. A case 
story or case study is also called significant case stories. It is a story of a real person, event, 
place, activity or initiative that best demonstrates the impact of the intervention(s) of the 
project you are documenting. 

Here’s a general framework to help you document case stories effectively:

1. Identify the Purpose and Audience:

• Determine why you’re documenting the case story and who the intended audience 
is. This will influence the level of detail and the format of your documentation.

2. Obtain Consent:

• If the case involves individuals or sensitive information, ensure you have proper 
consent to document and share their story.

3. Gather Information:

• Collect all relevant data, such as interviews, reports, observations, and any other 
information related to the case.

4. Define the Structure:

• Decide on a structure for your case story, including sections like background, 
challenge, solution, results, and lessons learned.

5. Create an Engaging Title:

• Craft a compelling and concise title that reflects the essence of the case story.

6. Write a Compelling Introduction:

• Start with a concise and engaging introduction that sets the stage for the story.
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7. Provide Context:

• Offer background information about the situation, the people involved, and any 
relevant historical or environmental context.

8. Describe the Challenge:

• Detail the problem or challenge that the case addresses. Use data, quotes, and 
examples to make it relatable.

9. Present the Solution:

• Explain how the challenge was tackled or resolved. Include strategies, actions, 
and any innovative or unique approaches.

10. Highlight Results and Impact:

• Share the outcomes and results of the case story. Use quantifiable data when 
possible to demonstrate the impact of the solution.

11. Include Quotes and Testimonials:

• Incorporate direct quotes or testimonials from the individuals involved to add a 
personal touch and credibility.

12. Document Lessons Learned:

• Discuss what was learned from the case, both in terms of what went well and 
what could be improved in the future.

13. Use Visuals:

• Consider adding charts, graphs, images, or other visual aids to help illustrate key 
points.

14. Maintain Consistency:

• Ensure that your documentation maintains a consistent style and format 
throughout.

15. Edit and Proofread:

• Review your case story for clarity, grammar, and spelling errors. Seek feedback 
from peers or colleagues if possible.

16. Protect Privacy and Confidentiality:

• Anonymize or de-identify sensitive information and ensure that you’re not violating 
privacy or confidentiality regulations.
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17. Share and Disseminate:

• Once your case story is complete, share it with the intended audience, whether it’s 
within your organization or a broader audience. Consider using various mediums, 
such as reports, presentations, or online platforms.

18. Collect Feedback:

• Encourage feedback from your audience to improve future case stories and 
enhance the impact of your documentation.

19. Archive and Maintain:

• Store case stories in a secure and organized manner for future reference and 
updates.

Note that case studies are an effective means of disseminating information and firsthand 
encounters, and they can assist others in taking note of your achievements and obstacles. 
Adjust your documentation strategy to the particular requirements and objectives of your 
project or organisation.
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32. Knowledge Capture 
and Knowledge 
Management

Knowledge capture and knowledge management is a growing area of professional 
communications, learning, and documentation. Many mature organisations are waking up 
to the need to continuously compile important knowledge vital for the success or failure of 
the organisation. 

Knowledge management involves the systematic process of creating, capturing, storing, 
sharing, and utilizing knowledge and information within an organization to enhance learning, 
problem-solving, decision-making, and innovation. It includes strategies, practices, and tools 
to effectively collect, organize, distribute, and leverage knowledge assets.

This field aims to:

1. Capture Knowledge: Gathering information from various sources, including 
databases, documents, experts, and experiences.

2. Organize Knowledge: Structuring and categorizing information to make it easily 
accessible and understandable.

3. Store Knowledge: Using repositories, databases, or knowledge bases to retain and 
safeguard information for future use.

4. Share Knowledge: Facilitating the exchange of knowledge among individuals, teams, 
or departments to encourage collaboration and learning.

5. Utilize Knowledge: Applying knowledge to solve problems, make informed decisions, 
and drive innovation and improvements within the organization. 

The following content in this topic is sourced from the World Bank Knowledge Capture and 
Knowledge Management Training best practices. 
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Knowledge management involves both technological tools (like knowledge bases, content 
management systems, or AI-driven solutions) and cultural aspects (encouraging a 
knowledge-sharing culture, fostering collaboration, and recognizing the value of knowledge). 
Its goal is to maximize the use of available knowledge resources to achieve organizational 
objectives and gain a competitive advantage.

Knowledge capture  is the process by which knowledge is converted from tacit to explicit 
form (residing within people, artifacts or organizational entities) and vice versa through the 
sub-processes of externalization and internalization. The knowledge being captured might 
reside outside the organizational boundaries including consultants, competitors, customers, 
suppliers, etc.

Externalization/Tacit is the sub-process through which an organization captures the tacit 
knowledge its workers possess so that it can be documented, verbalized and shared. This is 
a difficult process because tacit knowledge is often difficult to articulate.

Internalization/Explicit is the sub-process through which workers acquire tacit knowledge. 
It represents the traditional notion of learning. Knowledge capture can also be conducted 
outside an organization.
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The Knowledge Capture and Knowledge Management shared here follows the World Bank 
methodology and framework.
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Identification: Is the first, and possibly most important, but also most difficult step. In this step 
we identify what is worth capturing. The biggest challenge is to formulate distinct questions 
that outline a particular challenge that a group of stakeholders face, i.e. when trying to make 
a decision or confronted with trying to manage the political economy around a development 
problem.

Knowledge Identification: Checklist

The following checklist will help you decide whether the knowledge asset (the practical 
experience, lesson learned, or best practice) you have identified in the previous step is worth 
capturing, keeping and sharing. Use the following checklist to assess the knowledge before 
you start capturing. 

If the answer is “No” to all or to the majority of questions then there is no apparent need or 
justification for capturing this experience. If the knowledge asset passes this test, you can 
move to the next step: the actual knowledge capture itself. 

Yes No

Do you know someone who can or will use the lesson learned emerging from this 
experience or event? 

Has there already been explicit demands for this specific knowledge, best practice or 
lesson learned? 

Are professionals in identical or in similar situations asking or looking for this? 

Is it clear to you what challenge the experience addresses? 

Do you know if this experience is filling a known knowledge gap? 

Can the experience and the lessons learnt be recorded? 

Is the expert able and willing to express his lesson learned verbally, in text, images, 
sound, video or other media? 

Can the experience and the lessons learnt be shared?

Is this lesson learned or good practice replicable and re-usable? 

Is the knowledge generic enough as to be of interest to others than the expert him or 
herself? 

Can others in turn effectively understand it and learn from it? 

Is there a chance that the knowledge gained in the experience will ever be needed 
again? 
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Yes No

Is it likely that the same or a similar professional situation will occur again, to the expert 
him or herself or to others?

Can the information that you need to collect be shared with your target audience? 

NOTE: Decide who you need to interview and make the necessary 
arrangements for the interview. Write in the box below the questions that 
you must ask in order to be able to understand and describe the challenge 
or event, and indicate who will be interviewed. 
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5W1H for experiential knowledge identification and capture

The questions below can be used to identify and capture an experience. They can help to 
describe the experience or lesson learned and they can help make sure that the information 
to be provided on the template on previous pages is comprehensive. Use the questions 
below when interviewing the experts, their colleague(s), other staff member(s) or external 
person(s). The same questions can be used in many different methods of capturing 
knowledge such as storytelling, focus groups or after action reports. Collect the answers and 
collate the information in the template on previous pages. 
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Who is it about?
is involved?
knows more about this?
should learn about this?
etc.

What happened? 
happened beforehand?
happened afterwards?
was the cause of this event?
was the consequence of this event?

did you do?
did you not do?
did others do?
did others not do?
did you learn from this?
is the impact of this event or experience?
etc.

When did it take place?  
did it begin?
did it stop?
did you get involved?
do you need this information?
etc.

Where did it take place?
did you come from?
did you go to?
were the others?
do you want to find this information?
etc.

Why did it happen?
did it begin?
did it stop?
did you do what you did?
do you need to share this experience?
etc.

How did you feel about what happened?
did other people feel about it?
etc.
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How to carry out an interview: tips and tricks

Preparation 
An interview is more than just having a conversation or asking a list of questions. How one 
conducts the interview and asks questions has a huge impact on the quality of information 
obtained.

• Define your goal. Define what you want to get out of the interview; 

• Define your target interviewee and think why he or she was selected;

• Define what type of interview it will be (survey, in-depth, guided or conversation);

• Choose the right technology (written, spoken, audio or video recording);

• Create a topic list indicating the topics and specific questions you want to address 
during the interview. These topics can be related to: behavior, opinions or values, 
feelings, knowledge, sensory (seen, heard, observation, etc.) or standard background 
or questions related to demographics.

• Do research and be knowledgeable about the event, the fact, the experience as much 
as possible;

• Prepare questions beforehand but don’t share them with the interviewee to preserve 
spontaneity;

• Structure the interview to make sure all issues are addressed;

• Test your interview questions first to familiarize the topic list;

• Schedule the interview(s) and reserve a location that is quiet and has few things to 
distract both the interviewer and interviewee;

• Make an appointment and describe what the objective is;

• If several persons have to be interviewed, interview the principal person last.

• Prepare the necessary tools (check audio or video recorders, bring pencils and paper, 
etc.). 

• Set up and test recording equipment when using audio and/or video. 

• Create the right environment for the interview, for example look for a quiet room. 

• Prepare an appropriate introduction;

• Use the what, why, who, when, where and how questions as guidance;

• Conclude the interview properly with final questions or comments, follow up, etc.;

During 
Central to a good interview is making your conversation partner feel comfortable first, and 
then getting him/her as involved in the conversation as much as possible.

• Welcome the respondent, introduce yourself and describe the steps of the interview 
process (informed consent, question and answer, their questions, incentive and/or 
reimbursement) and explains what the results of the interview will be used for. Make 
sure to obtain informed consent;
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• Start with casual conversation to create the right atmosphere. Make the respondent 
feel comfortable;

• Begin to address all of the questions or topics that are listed in the topic list and feel 
free to ask follow-up questions or questions that are triggered by the response and 
ask the respondent to elaborate their responses to gain more insights in the topic, 
case or experience;

• Use the interview structure that was prepared (what, why, who, when, where and 
how) and ask for specifics: how long, how many, what for, with whom etc.? 

• Observe and document the behavior of your respondent and contextual aspects of 
the interview and take notes. If possible, only take down keywords and elaborate on 
them after the interview;

• Ask short and relevant questions. Give the interviewee time to think and respond. 

• Let the interviewee explain what happened in his own words;

• Mix ‘heavy’ questions with ‘lighter’ questions and fact-based with ‘scenario’ based 
questions.

• Be a good listener;

• When you are recording the interview on audio or video ask the interviewee to repeat 
the question in the beginning of his answer so that you can edit out the sound of your 
own question;

• Keep eye contact and observe body language;

• Write down as much as possible and think of follow up questions;

• Inquire about the interviewee’s personal lessons learned;

• Try to remain neutral and objective;

• Give the interviewee the opportunity to ask questions;

• Thank your respondent for their participation; 

• Ask the business card of your interviewee so that you have the correct identification;

• Note down what the additional materials that you need to collect on the basis of the 
responses of the interviewee (images, photos, statistics, data, information from other 
experts etc.).

• Expand your notes as soon as possible after each interview (preferably within 24 
hours).
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Analysis 
After the interview it’s time to turn the information into qualitative data that you can share 
and use later in the packaging process. You can do this by generating a document or 
presentation that you can share with others illustrating the insights the interviews.

• Immediately after the interview it is recommended to review the notes taken or to 
recap the thoughts and considerations made during the interview. After a few days 
some important notes may be faded and become meaningless. 

• Listen to the tape (watch video if applicable), review your notes and make transcripts 
of the interview.

• Make a report of the interview. If you are carrying out several interviews (which is 
recommended) you can use this report as a means to compare and contrast your 
results.

• Summarize the findings in key points and use quotes to illustrate and support your 
findings.

Note: a special case: exit interviews
Exit interviews (or legacy interviews) have a special purpose as they are conducted with an 
individual who is leaving an organization due to retirement or career change. An organization 
can use the information gained from an exit interview to assess what should be improved, 
changed, or remain intact inside the organization. An organization can use the results from 
exit interviews to reduce the risks of loss of knowledge and expertise associated with changes 
of staff. Exit Interviews can help develop institutional memory of important lessons from past 
experiences. The insights gained from exit interviews can also be used for the benefit of new 
staff. Typical questions for exit interviews may be:

• What is the most important lesson you learned from a professional experience with a 
client/ with colleagues/ with management?

• What single most important recommendation would you give to management/
colleagues?

• Could you tell an anecdote worth sharing that provides an important insight for the 
current or new staff?

• If there was one change you would make, what would it be? Which current organizational 
asset would you not change?

How to record good audio and/or video

Video and audio can be helpful in capturing and representing information and knowledge in 
a reliable manner. Use video and audio for what they are best: to record authentic testimonies 
like in interviews, to record events that are otherwise difficult to describe with text only or 
with simple photographs or non-moving images. Consider carefully whether you really need 
video: often audio will be sufficient. In other cases maybe just a photograph will be sufficient. 
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Video is most useful when you want to show something that moves and that is hard to 
explain in words, for example a process, an action, a movement etc.

If you are not sure whether you are able to make good audio or video recordings, then do not 
use audio or video for critical recordings right away. Be aware that you may have only one 
chance to capture the knowledge and if your technology lets you down, you may have lost 
everything. So take notes in any case. If you really need to make audio or video recordings 
and you cannot do it yourself, ask someone who is capable to assist you. Alternatively start 
practising and learn how to do it yourself: make test recordings and show them to critical 
friends to evaluate them, observe TV programs and learn with your eyes how images are 
composed, try to see how images and sound are edited. 

You don’t need expensive equipment or software to work with video and audio, use what you 
have to start with: your smartphone is suitable to record audio and video, use PowerPoint to 
show and edit your recordings. 

Tips
• Good sound is in general more important than good images, especially when you are 

interviewing people or recording discussions and presentations. 

• To record good sound, you need above all a quiet environment; carefully choose the 
place where you will make the recording, make sure that it is very quiet and that you 
will not be disturbed. 

• When you cannot choose the room where you are recording (for example a forum 
group discussion or a presentation), than make sure that you put the microphone as 
close as possible to the person(s) you are interested in. For example, in a round table 
discussion, that will be in the middle of the table. For a presentation, that will be on the 
presenter’s desk. 

• Put the microphone close to the person you are interviewing: the answers are always 
more important than the questions. 

• If you are recording the interview with a video camera, find a quiet place with bright 
lighting and with a suitable background. 

• Check the equipment the day before, check whether batteries are well charged, check 
that there is enough free memory space for recording.

• To make a good video recording it is important to choose a good location for the 
camera and to have good light. Your location should be safe and your subject should 
be viewed optimally. 

• Hold the camera steady, for example by resting the camera on a tripod, against the 
wall, on a table or a chair or on another support. 

• Carefully frame your shot: fill the image with your subject. If you can’t fill the image with 
what is important in your shot, go closer if it is too small. Go further away if it too large. 
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• Don’t put your subject between the camera and a window, put the camera between 
the window and the subject so that the light of the window falls on the subject. 

• Don’t film too much, try to film in segments (for example start a recording for every 
question of an interview) so that you do not have to edit. 

Knowledge Asset Template

[Add an executive summary which briefly summarizes:
Context/Challenge
Recommendation/Lesson Learned]

[Title]Sector: [Add Sector, e.g. 
DRM]

Sub-Sector: [Sub-
sector, e.g. Resettlement, 
evacuation]

Target Audience: [add key 
audiences e.g. Decision-
maker, sector practitioner]

Keywords: [add major 
tags for findability]

Contact:  [add author/
main contact person/
department in charge]

Context and Challenge

• [Give context and provide a brief summary the key question/challenge.]

Response and Actions 
• [Briefly describe the type of solutions and actions that were undertaken to overcome 

the problem or challenge? Who undertook action? Try to visualize concepts if possible 
or add images where useful.]

Outcomes and Results
• [Describe the key outcome that resulted because of the response/action.]

Lessons Learned 
• [Add here the key takeaways and lesson learned from your particular experience. 

What should be remembered? What would you make different and why?]

Recommendations
[What would you convey to a peer to take into consideration when facing a similar 
challenge? What not? How can problems like this in the future be avoided? How can 
responses be improved?]
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Capturing: preparation 

There is a wide range of methods and tools that are commonly and successfully used 
to support knowledge capturing. The interview method is the most frequently used of all 
knowledge capturing methods. Interviews can be captured on paper (the interviewer or a 
note-taker writes down questions and answers), with a voice recorder, or with a video camera. 
Prepare your interview questions carefully: focused questions lead to better answers. 
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Use who, what, when, where, why and how questions to capture the knowledge, see Annex 
1. You can use the following questions as a starting point to describe a knowledge asset 
completely:

What is the background of the challenge or problem? Where is this situated? Who is involved? 
What was the existing situation before this happened? Where and when did this happen? 
What exactly is the challenge or problem? What was the situation or the problem before 
the intervention? What caused this challenge or problem? What are the consequences of 
the challenge or problem? Who was affected? 

• What solutions and actions were undertaken to overcome the problem or challenge? 
Who undertook action? What worked well? What did not work well? 

• What were the results and outcomes of these actions? How did the stakeholders 
react? Why did they react in this way? 

• What are the lessons learned? Why these lessons should be shared?

• What are the recommendations that you can extract from this challenge? 

Capturing: Interviewing

If you are making text based knowledge assets, complete the following template with all the 
information you have collected during the interview(s). The boxes in the template are only 
an indication of the volume of information that you should enter. Write down as much as you 
need to describe the experience or operational practice comprehensively and concisely. On 
average a description of an experience will consist of 3 to 6 pages of text. Collect drawings, 
photographs, images and graphics when they are needed and add them to the template in 
the right place. 

If you are making video based knowledge assets, you can start recording the interviews now. 
On average video interviews produce between 10 and 30 minutes of recordings depending 
on the complexity of the topic. Use the headers and questions of the text template below to 
structure the video during the editing. See annex 3 for some tips and tricks on making video 
and audio recordings. 

If you are making PowerPoint based knowledge assets, you can complete a PowerPoint 
template with all the information you have collected during the interview(s) but you should 
favour visual communication. Text can be added in the notes section of your PPT. The template 
follows the same structure as the text document below. 

Avoid describing more than one knowledge asset, experience or operational practice per 
template. If the experience or operational practice you want to describe is too complex or 
too large, consider breaking it up into separate parts that can be described individually 
and independently of each other, use a new template for each. 
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Quick Start Guide
How to use the template. 

Add text to every box to describe the knowledge asset. Make a clear distinction between (1) 
context and challenge; (2) action steps and solutions; (3) results; (4) lessons learned and (5) 
recommendations. Describe what the user needs to know in order to understand the rest of 
the document properly. Use the information from the interviews, observations, focus group 
outcomes etc. that describes the context and background. 

Start each box with a short introduction paragraph that gives the most important information 
in a nutshell. Then continue with the main text. Answer for each of the headers the questions 
“Who, What, When, Where, Why and How” where applicable. 

Format the text within each box as needed, use bullet points or numbered lists where 
necessary. Add images, photographs, graphics, tables etc. when and where necessary or 
useful to understand the content better. 

If moving images are required to explain this knowledge asset better, then consider using a 
different format for your knowledge asset (for example a video or a PowerPoint presentation, 
use the video and PowerPoint templates). Adopt the same structure of the content: divide 
the content into (1) context and challenge; (2) action steps and solutions; (3) outcomes and 
results; (4) lessons learned and (5) recommendations. Add a meaningful title, a summary 
and a list of references. Create also a list of the metadata. 



DIGITAL COMMUNICATION ESSENTIALS AND MULTIMEDIA JOURNALISM SKILLS

364

Experiential Knowledge Capture
Template

[main authors] 
[organization name]

2015

TITLE
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Executive Summary

[form] Write down a short description of this piece of experiential knowledge. It should combine 
context/challenge with recommendations/lessons learned.

[Insert images where appropriate]

Context and challenge

[form] Describe the general context of the event, problem, challenge. Collect the answers to the 
following questions: What is the background of the challenge or problem? Where is this situated? 
Who is involved? What was the existing situation before this happened? Where and when did this 
happen? What exactly is the challenge or problem? What was the situation or the problem before 
the intervention? What caused this challenge or problem? What are the consequences of the 
challenge or problem? Etc. Add images where necessary.

[Insert images where appropriate]

Action steps and solutions

[form] Write here the answers to questions about the solutions. What solutions and actions were 
undertaken to overcome the problem or challenge? Who undertook action? How? What worked 
well? What did not work well? Etc. Add images where necessary.

[Insert images where appropriate]
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Results

[form] Write here the answers to questions about the solutions. What solutions and actions were 
undertaken to overcome the problem or challenge? Who undertook action? How? What worked 
well? What did not work well? Etc. Add images where necessary.

[Insert images where appropriate]

Lessons Learned

[form] Write here what the expert will do next time (s)he finds him/herself in the same situation? 
Why? How? Etc. Add images where necessary.

[Insert images where appropriate]

Recommendations

[form] What does the expert recommend others to do if they find themselves in the same 
situation? What not? How can problems like this in the future be avoided? Etc. Add images where 
necessary.

[Insert images where appropriate]
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Resources and Reference Materials

[form] What resources (experts, books, web sites, videos, audio, images etc.) can be consulted in 
order to learn more about this challenge? Provide a list of references to sources and resources 
that were used to compile this document and that you consider useful for the reader when he/she 
wants to find out more.

[Insert images where appropriate]

Document information

Title:

Short description: 

Author(s):

Date of publication: DD MM YYYY

Expiry date: do not use after DD MM YYYY

Location (site, region, country…):

Target area or coverage:

Type of asset(s): (document, video, presentation, …)

Asset format: (Word doc, pdf, wmv, PowerPoint, …)

Size: (number of pages, duration, number of slides…)

Size (in MBytes)

Domain specific descriptor 1 (work area, use organizational taxonomy)

Domain specific descriptor 2 (work area, use organizational taxonomy)

Domain specific descriptor 3 (work area, use organizational taxonomy)

Target audience: (sector specialist, senior management, academia, 
public, etc.)

Keywords:

Related materials:

Sources (references):
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Resource person(s): 

Remarks:

Part of: (series – where applicable)

Comes after: (sequence of knowledge assets in a series – where 
applicable)

Comes before: (sequence of knowledge assets in a series – where 
applicable)

Status: (draft/finished, open/restricted access)

Validation by: 

Validation date:

Asset location: (URL or location on shared drive, network etc.) 
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Validation

Once the experiential knowledge is captured and described in the text document or in a 
video or power point presentation, it has to be checked whether the knowledge is valid, 
correct, complete and reliable. Ask the supervisor, manager, expert who has been assigned 
to this task, to evaluate the knowledge asset you created and to complete the checklist 
below to assess the knowledge captured and to decide whether it is worthwhile keeping and 
sharing it. 

Yes No

Is the operational experience or lesson learned in addition to what is already known 
in this domain as good practice? Is it a valuable contribution to the operational 
practice?

Is the content correct?

Is it presented in such a way that it cannot be misinterpreted? 

Is the formal representation and formatting of the content adequate? 

Is the language clear and appropriate? 

Does the knowledge asset address a distinct issue or challenge?
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Is enough contextual information provided to allow for a better understanding of the 
particular circumstances in which the operational experience was made?

Are concrete lessons and recommendations included? 

Is there any risk created by the knowledge asset (reputational or intellectual 
property)?

If the answer is “No” to all or a majority of questions then there is no apparent need or 
justification for keeping and sharing this knowledge asset.

If the knowledge asset passes this evaluation, it can be prepared and formatted for storage 
in your knowledge sharing system. 
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Formatting

For text-based knowledge assets review, complete, adapt and finalize the template on 
previous pages. 

The same content might be available in various forms (text, video, audio, pictures) as it 
can be used in various contexts. Use the same structure of your content: (1) context and 
challenge; (2) action steps and solutions; (3) outcomes and results; (4) lessons learned and 
(5) recommendations. Add a meaningful title, a summary and a list of references. Create 
also a list with the comprehensive document information.

Once the document is finalized and validated, it can be stored for reuse. 

This image above provides an example of elements that should be reflected in the formatting 
in order to create the searchable elements of your digital library. This list is also available in 
the workshop resources document.
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Video on how to manage tacit and explicit knowledge 

Watch the video https://tinyurl.com/mr3mn5ud or scan the QR Code
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Your success as a manager will depend in part on your mindset concerning knowledge and 
the way it is handled.

Watch a video on managing tacit and explicit knowledge. Knowledge Management - 
Managing Tacit and Explicit Knowledge

What happens when you obtain new knowledge? 

Do you keep it to yourself or share it with others?

There are four things – we’ll call them fundamentals – you need to remember about 
knowledge, whether it’s intellectual or in some other tangible form:

1. Knowledge is never scarce. Knowledge is abundant. In many cases, it is just waiting 
to be discovered.

2. The best thing you can do with knowledge is to share it. Hoarding knowledge is useless.

3. People are the most valuable resource you can have on your side. They are the ones 
that hold all the knowledge you’ll ever need and know.

4. Knowledge is gained through experience and learning.

Knowledge is intangible. The words out of your mother’s mouth as you were growing up 
were words of knowledge. The articles in the newspaper today were a result of someone’s 
knowledge and hard work. The memo that landed on your desk or that informative video on 
your timeline this morning contains a sampling of someone’s knowledge.

You’re now in charge of making sure that the knowledge you have and come in contact with 
is shared with the people who need it most. Do you have a plan for making sure that happens 
effectively? Think about it.

Knowledge Management Mechanisms  are organizational or structural means used to 
promote knowledge management. They enable knowledge management systems, and 
they are themselves supported by the knowledge management infrastructure. Knowledge 
Management Mechanisms may (or may not) utilize technology, but they do involve some 
kind of organizational arrangement or social or structural means of facilitating knowledge 
management.



DIGITAL COMMUNICATION ESSENTIALS AND MULTIMEDIA JOURNALISM SKILLS

377

Examples of Knowledge Management Mechanisms include:

1. learning by doing,
2. on-the-job training,
3. learning by observation, and
4. face-to-face meetings.

More long-term knowledge management mechanisms include the hiring of a Chief 
Knowledge Officer, cooperative projects across departments, traditional hierarchical 
relationships, organisational policies, standards, initiation process for new employees, and 
employee rotation across departments.

The packaging stage will depend on whether you are producing printable materials, videos. 
Audios, multimedia knowledge assets and on which platform you wish to share the knowledge 
assets (web based, printed materials, CDs/DVDs, memory cards etc). Most chapters in this 
compilation focus on content packaging and a lot of tools, methods and best practices have 
been shared to help you package and share your content to your targets. 
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33. Email Campaign 
Planning and 
Execution

Email marketing remains a highly effective and versatile tool for digital communication 
and engagement. Successful email campaigns require careful planning and execution to 
connect with audiences and achieve desired outcomes.

Email Campaign Planning:

-  Define Objectives: Clearly define your campaign’s objectives, whether it’s driving sales, 
increasing brand awareness, promoting an event, or nurturing leads.

-  Audience Segmentation: Segment your email list based on demographics, behaviors, 
and preferences to send targeted and relevant content.

-  Content Strategy: Develop a content strategy that aligns with your campaign goals. 
Craft compelling subject lines, headlines, and body copy.

- Call to Action (CTA): Create clear and persuasive CTAs that guide recipients on the 
desired path, whether it’s making a purchase, subscribing, or downloading.
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-  Email Calendar: Plan the timing and frequency of your email sends to ensure consistent 
engagement without overwhelming subscribers.

 Email Campaign Execution:

-  Design and Layout: Create visually appealing email templates that are mobile-
responsive and on-brand. Use a clean layout with concise content.

- List Management: Maintain a clean and up-to-date email list by regularly removing 
inactive subscribers and ensuring compliance with email marketing regulations.

-  A/B Testing: Conduct A/B tests on subject lines, content, visuals, and CTAs to optimize 
email performance.

- Testing and Quality Assurance: Before sending, thoroughly test emails to ensure they 
display correctly across various devices (computer, tablet and mobile) and email clients.

- Delivery Optimization: Pay attention to email deliverability by following best practices, 
like avoiding spammy content and using a reputable email service provider (ESP).

 Nine Steps to Executing an 
E-mail Campaign

https://tinyurl.com/yd796u26 

How to Create a Winning 
Email Marketing Strategy: 
Your 7-Step Guide

https://www.constantcontact.com/blog/
create-email-marketing-plan/ 

How to Plan and Execute 
Your First Email Marketing 
Campaign

https://keap.com/business-suc-
cess-blog/marketing/how-to-create-
email-marketing-campaign 

How to Build Your First 
Email Marketing Campaign 
in 16 Steps

https://www.maropost.com/how-to-
build-your-first-email-marketing-cam-
paign-in-16-steps/ 

Email Design and Deliverability

Email design and deliverability are critical components of email marketing that directly 
impact how your messages are received and engaged with.
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Email Design:

- Responsive Design: Ensure your emails adapt seamlessly to different screen sizes and 
devices, including smartphones, tablets, and desktops.

-  Visual Elements: Use compelling visuals, such as images and graphics, to enhance the 
appeal of your emails.

- Branding: Maintain consistent branding elements, such as logos and color schemes, to 
reinforce brand identity.

- T ypography: Choose readable fonts and font sizes to enhance the readability of your 
content.

Email Deliverability:

- Authentication: Implement authentication protocols like SPF, DKIM, and DMARC to verify 
your email’s legitimacy, reducing the chances of your emails being marked as spam.

- Clean Lists: Regularly clean your email list to remove inactive or unengaged subscribers. 
High bounce and complaint rates can harm your sender reputation.

- Content Quality: Craft high-quality, relevant content to avoid spam triggers, such as 
excessive capitalization, excessive exclamation marks, and misleading subject lines.

- Consent and Unsubscribe: Ensure you have recipients’ consent to send them emails, 
and provide a clear and easy-to-find unsubscribe option to comply with regulations like 
CAN-SPAM.

Email Deliverability Guide: 
Best Practices and Tools to 
Avoid Spam Folders

https://designmodo.com/
email-deliverability/ 

Improving Email Deliverability 
Using Design

https://www.maropost.com/
improving-email-deliverabili-
ty-using-design/ 

Email Deliverability: What It Is 
& How to Improve It

https://www.litmus.com/blog/
why-email-deliverability-mat-
ters 

Automation and Personalization

Automation and personalization are powerful email marketing strategies that enhance 
engagement and conversion rates.
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Email Automation:

- Workflow Creation: Set up automated workflows that trigger emails based on user 
actions, such as welcome emails, abandoned cart reminders, and post-purchase follow-
ups.

- Drip Campaigns: Implement drip email campaigns that gradually nurture leads with 
relevant content, increasing the likelihood of conversion.

- Behavior Tracking: Use tracking and analytics to understand recipient behavior and 
adjust automation sequences accordingly.

 Email Personalization:

- Segmentation: Segment your email list based on user data, preferences, and behaviors 
to send personalized content and offers.

- Dynamic Content: Implement dynamic content blocks that change based on recipient 
data, such as location or previous interactions.

- Personalized Recommendations: Use user history and preferences to recommend 
products or content tailored to individual interests.

- Personalized Subject Lines: Craft subject lines that include the recipient’s name or other 
personalized elements to increase open rates.

In conclusion, email marketing is a versatile tool for digital communication and engagement 
when executed thoughtfully. By planning campaigns effectively, optimizing design and 
deliverability, and leveraging automation and personalization, communication students and 
professionals can harness the power of email to connect with audiences, drive conversions, 
and achieve communication objectives in the digital landscape.

Email Automation https://tinyurl.com/4f2x22bd 

How to Make Marketing 
Automation and Personal-
ization Work Together

https://www.constantcontact.com/blog/
how-to-make-marketing-automa-
tion-and-personalization-work-together/ 
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34. Mobile 
Communication

Mobile communication has become integral in the digital landscape, offering unique 
opportunities for engaging with audiences through mobile apps, SMS marketing, and 
tailored mobile engagement strategies.

Introduction to Mobile Com-
munication

https://www.javatpoint.com/mo-
bile-communication-introduction 

Mobile Apps and Responsive Design

Mobile Apps: Mobile apps are an essential component of modern digital communication. 
They provide businesses and organizations with a dedicated channel to connect with their 
audience. Key considerations include:

- App Development: Creating user-friendly, feature-rich mobile apps requires a thoughtful 
development process, including UI/UX design, coding, and testing.

- Platform Compatibility: Develop apps for multiple platforms (iOS, Android, etc.) to reach 
a broader audience. Consider cross-platform development frameworks for efficiency, 
and inclusion of Progressive Web Apps.

- User-Centric Design: Design apps with an intuitive, user-friendly interface. Prioritize user 
experience and ensure seamless navigation.

- Regular Updates: Continuously improve and update your app to fix bugs, enhance 
features, and stay aligned with evolving mobile operating systems.

Responsive Design:

Responsive design ensures that websites and content adapt seamlessly to various screen 
sizes, especially on mobile devices. Key aspects include:

- Mobile-Friendly Websites: Design websites to be mobile-responsive, with layouts and 
content that adjust to fit smaller screens.

- Page Load Speed: Optimize web pages for faster loading on mobile devices, as slow 
load times can deter users.
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-  Image Optimization: Compress and optimize images for mobile to reduce page load 
times while maintaining quality.

- Content Prioritization: Present essential content prominently on mobile sites, making it 
easily accessible to users on-the-go.

An app designer’s guide 
to responsive mobile UX

https://tinyurl.com/2deztndj 

What are Responsive 
Apps?

https://www.browserstack.com/guide/
what-are-responsive-apps 

Mobile App vs. Responsive 
Design

https://txidigital.com/insights/mo-
bile-app-vs-responsive-design 

SMS Marketing

SMS marketing involves using text messages to reach and engage with an audience. 
It offers high open rates and direct access to users’ mobile devices. 

Key considerations include:

- Permission-Based: Ensure you have explicit consent from recipients before sending 
SMS messages to comply with privacy regulations.
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- Targeted Messaging: Segment your audience to send personalized and relevant SMS 
content, increasing engagement and conversion rates.

- Concise and Valuable Content: Due to the limited character count in SMS messages, 
convey your message succinctly, emphasizing value and relevance.

- Timing: Send messages at appropriate times to avoid disrupting recipients, taking time 
zones into account.

- Opt-Out Mechanism: Include an easy opt-out mechanism for users who no longer wish 
to receive SMS messages from your brand.

What is SMS Marketing and 
How to Use it for Your Busi-
ness

https://www.lightspeedhq.com/blog/
what-is-sms-marketing-and-how-
to-use-it-for-your-business/ 

SMS marketing 101: Examples, 
best practices and how to 
start

https://www.omnisend.com/blog/
sms-marketing/ 

SMS marketing 101: What is 
SMS Marketing 

https://sproutsocial.com/insights/
sms-marketing/ 

Mobile Engagement Strategies

Engaging mobile users effectively involves tailored strategies that recognize the unique 
characteristics of mobile communication.

Key approaches include:

- Push Notifications: Use push notifications to alert users about updates, promotions, or 
relevant content within your mobile app.

- In-App Messaging: Implement in-app messaging to communicate with users while 
they are actively using your app.
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- Location-Based Services: Leverage location data to send location-specific offers, 
information, or recommendations to users.

- Mobile Gamification: Incorporate gamification elements into mobile apps or campaigns 
to increase user engagement and retention.

- User Feedback and Reviews: Encourage users to provide feedback and reviews, as 
positive reviews can boost app store visibility and credibility.

- Social Media Integration: Connect your mobile communication efforts with social media 
platforms to reach a broader mobile audience.

Mobile communication is a dynamic and influential component of digital engagement. Mobile 
apps with responsive design, SMS marketing, and thoughtful mobile engagement strategies 
enable communication students and professionals to connect with users in a highly personal 
and effective manner. Understanding the intricacies of mobile communication is crucial for 
achieving successful digital communication and engagement in today’s mobile-centric 
world.

How To Grow Your App With 
a Superior Mobile Engage-
ment Strategy

https://getstream.io/blog/mobile-en-
gagement-strategy/ 

7 Strategies to Create 
Meaningful Mobile Engage-
ment

https://emarsys.com/learn/blog/mo-
bile-engagement/ 

How to Successfully Imple-
ment a Mobile Engagement 
Strategy

https://bizibl.com/marketing/down-
load/how-successfully-imple-
ment-mobile-engagement-strategy 
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35. Digital Crisis 
Communication

Digital crisis communication is the process of communicating with the public during a crisis 
using digital channels. This includes social media, email, websites, and text messaging.

Digital crisis communication is important because it allows organizations to reach a large 
audience quickly and efficiently. It also allows organizations to control their message and 
respond to public feedback in real-time.

Here are some tips for effective digital crisis communication:

• Be prepared. Develop a crisis communication plan before a crisis occurs. This plan 
should identify your target audience, your key messages, and your communication 
channels.

• Be prompt. Respond to a crisis quickly and efficiently. The public expects organizations 
to be transparent and communicative during a crisis.

• Be honest. Be honest and transparent with the public about the crisis. Avoid downplaying 
the severity of the crisis or misleading the public.

• Be compassionate. Show compassion for the victims of the crisis and their families.

• Be responsive. Monitor social media and other digital channels for feedback from the 
public. Respond to questions and concerns promptly.

Here are some examples of digital crisis communication:

• A company issues a press release on its website apologizing for a product recall.

• A government agency uses social media to provide updates on a natural disaster.

• A nonprofit organization uses email to ask its supporters for donations to help victims 
of a crisis.

Digital crisis communication can be a powerful tool for organizations to manage their 
reputation and to communicate with the public during a crisis. By following the tips above, 
organizations can use digital communication to effectively communicate with the public 
during a crisis.

Here are some additional tips for digital crisis communication:

• Use a variety of digital channels. Don’t rely on just one digital channel to communicate 
during a crisis. Use a variety of channels to reach a wider audience.

• Be consistent. Your messages should be consistent across all digital channels. This will 
help to build trust with the public.
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• Use visuals. Visuals can be a powerful way to communicate during a crisis. Use photos 
and videos to help tell your story.

• Monitor your messages. Monitor social media and other digital channels for feedback 
on your messages. Be prepared to adjust your messages based on feedback from the 
public.

By following these tips, organizations can use digital communication to effectively 
communicate with the public during a crisis.

Digital Crisis Management: 
Why, When, and How to Plan

https://www.husamjandal.com/digi-
tal-crisis-management-plan/ 

What are the best practices 
for digital communication in 
crisis management?

https://www.linkedin.com/advice/1/
what-best-practices-digital-com-
munication 

Navigating Crisis Commu-
nication in the Digital Age: 
Best Practices for Reputation 
Management

https://edwardtumwine.com/
navigating-crisis-communica-
tion-in-the-digital-age-best-prac-
tices-for-reputation-management/ 

Reputation Management

Reputation management is an integral aspect of digital communication and engagement. 
Maintaining a positive online image is crucial in today’s digital landscape where information 
travels quickly and can significantly impact an organization or individual.

Online Reputation Monitoring

Online reputation monitoring involves actively tracking and assessing your digital presence 
to ensure that it reflects a positive and accurate image. It helps identify potential reputation 
threats and opportunities for improvement.

Importance of Online Reputation Monitoring:

- Proactive Approach: Early detection of negative mentions or trends allows for a proactive 
response to mitigate damage.

- Brand Perception: Monitoring helps gauge public sentiment and adjust communication 
strategies to align with brand values and audience expectations.

- Competitive Analysis: It provides insights into competitors’ reputations, helping 
organizations identify areas where they can differentiate themselves.
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Reputation Management: How 
to Protect Your Brand Online in 
2023

https://blog.hubspot.com/marketing/
reputation-management 

Reputation management: The 
essential guide to protecting 
your brand

https://sproutsocial.com/insights/
reputation-management/ 

Online Reputation Monitoring Tools:
- Google Alerts: Receive email notifications when specific keywords or phrases related to 

your brand are mentioned online.

- Social Media Listening Tools: Platforms like Hootsuite and Brandwatch help track social 
media mentions and sentiment.

- Reputation Management Software: Tools like Reputation.com provide comprehensive 
monitoring and management capabilities.

Online reputation monitoring: 
What it is and why it’s import-
ant for business

https://sproutsocial.com/insights/
online-reputation-monitoring/ 

Top 10 Brand Reputation Mon-
itoring Tools [2023]

https://brand24.com/blog/
brand-reputation-monitor-
ing-tools/ 

8 of the Best Online Reputa-
tion Monitoring Tools

https://blog.hootsuite.com/on-
line-reputation-monitoring-tools/ 

Crisis Communication Planning
Importance of Crisis Communication Planning: Effective crisis communication planning is 
essential for responding swiftly and strategically when reputational crises occur. It helps 
organizations manage the impact of crises on their reputation and stakeholders.
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Key Components of Crisis Communication Planning:
- Risk Assessment: Identify potential crisis scenarios and assess their likelihood and 

potential impact.

- Response Protocols: Develop clear, step-by-step response protocols that include roles 
and responsibilities, communication channels, and messaging guidelines.

- Media Relations: Establish relationships with media outlets and spokespeople who can 
communicate on behalf of the organization during a crisis.

- Stakeholder Communication: Plan how to communicate with internal and external 
stakeholders, including employees, customers, partners, and the public.

- Message Consistency: Ensure that messages are consistent across all communication 
channels to avoid confusion and misinformation.

Responding to Online Crises
Effective Strategies for Responding to Online Crises:

 - Timeliness: Respond quickly to address the issue and prevent it from escalating. Silence 
or delayed responses can worsen the crisis.

-  Transparency: Be open and honest about the situation. Acknowledge mistakes and 
provide accurate information.

- Empathy: Show empathy and understanding toward affected parties. Acknowledge 
their concerns and offer solutions or support.

- Social Media Engagement: Use social media to address issues directly, but maintain a 
respectful and professional tone.

- Monitoring and Adjustments: Continuously monitor the crisis and adjust your response 
as needed. Be prepared to pivot your strategy based on developments.

- Legal Considerations: Be aware of legal implications and consult with legal counsel 
when necessary to ensure compliance with regulations.

- Post-Crisis Assessment: After the crisis has been resolved, conduct a thorough post-
crisis assessment to evaluate the response and identify areas for improvement in future 
crisis communication planning.

10 Crisis Communication 
Plan Examples (and How 
to Write Your Own)

https://blog.hubspot.com/service/cri-
sis-communication-plan 

How to Create a Crisis 
Communication Plan

https://www.contactmonkey.com/blog/
crisis-communications 

Digital crisis communication and reputation management are essential skills in the digital 
age. Organizations and individuals must actively monitor their online reputation, plan for 
potential crises, and respond effectively to protect and enhance their image in the face of 
digital challenges. Proactive reputation management and crisis communication planning 
are invaluable assets in the realm of digital communication and engagement.



DIGITAL COMMUNICATION ESSENTIALS AND MULTIMEDIA JOURNALISM SKILLS

390

36. Content Creation 
and Management 
Strategy

Content strategy is the backbone of digital communication and engagement. It involves 
planning, creating, curating, and managing content to meet specific goals and resonate 
with target audiences. Here, we’ll delve into creating a content strategy plan, content curation 
and creation, and the role of user-generated content (UGC).

Creating a Content Strategy Plan
Defining Your Objectives:

- Start with Clear Goals: Begin your content strategy by defining specific, measurable, 
achievable, relevant, and time-bound (SMART) objectives. What do you want to achieve 
with your content?

- Know Your Audience: Understand your target audience’s demographics, interests, pain 
points, and preferences. This knowledge guides content creation tailored to their needs.

 Content Planning:

- Editorial Calendar: Develop an editorial calendar outlining the content topics, formats, 
and publication schedule. This keeps your content organized and aligned with your 
strategy.

- Content Pillars: Identify core themes or content pillars that align with your brand’s values 
and resonate with your audience. These pillars provide a consistent framework for your 
content.

 Content Creation Guidelines:

- Tone and Voice: Establish a consistent tone and voice that reflect your brand’s personality 
and connect with your audience. Ensure that this tone aligns with your communication 
objectives.

- Content Types: Determine the types of content that best convey your message and 
engage your audience. This may include blog posts, videos, infographics, podcasts, and 
more.

Content Creation: What It Is 
& How to Do It

https://tinyurl.com/34du8thd 
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5 best practices for content 
creation and management

https://draft.co/blog/5-best-practices-
for-content-creation-and-management 

The Ultimate Guide to Con-
tent Creation

https://blog.hubspot.com/marketing/con-
tent-creation 

Content Curation and Creation

Content Curation:

-  Collecting and Sharing: Content curation involves discovering, gathering, and sharing 
relevant content from external sources. This adds value to your audience and positions 
you as a knowledgeable resource.

- Curation Tools: Use content curation tools and platforms to streamline the process 
of finding and sharing content. These tools can help automate content discovery and 
distribution.

Content curation vs. con-
tent creation

https://tinyurl.com/44bdhace 

The Complete Guide to 
Content Curation in 2023: 
Tools, Tips, Ideas

https://blog.hootsuite.com/begin-
ners-guide-to-content-curation/ 

What is content curation? https://www.bigcommerce.com/ecom-
merce-answers/what-content-curation/ 
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Become A Content Cura-
tor And Start Building Your 
Audience Right Now

https://www.wealest.com/articles/con-
tent-curator 

Content Creation:

- Original Content: Original content is unique to your brand and tailored to your audience. 
It includes blog articles, videos, podcasts, and any content created specifically for your 
brand.

- Quality Over Quantity: Focus on producing high-quality content that provides value to 
your audience. Quality content establishes trust and credibility.

- Consistency: Maintain a consistent publishing schedule to keep your audience engaged 
and informed. Consistency builds anticipation and loyalty.

User-Generated Content (UGC)

What Is UGC?

User-generated content (UGC) is content created by your audience or customers rather 
than your brand. It can include reviews, testimonials, social media posts, photos, videos, and 
more. UGC is a valuable asset for digital communication and engagement.
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Leveraging UGC:

- Authenticity: UGC is often seen as more authentic and trustworthy than branded 
content. Encourage customers to share their experiences and opinions.

- Community Building: UGC fosters a sense of community around your brand. Share UGC 
on your website and social media to show appreciation and involvement.

- Influence and Social Proof: UGC serves as social proof that your products or services 
are valuable. It can influence potential customers’ decisions.

Guidelines for UGC:

- Legal Considerations: Ensure that you have the legal right to use UGC. Obtain permissions 
or rights from content creators if necessary.

- Monitoring and Moderation: Implement monitoring and moderation practices to 
maintain the quality and appropriateness of UGC associated with your brand.

A well-crafted content strategy plan, content curation and creation, and the inclusion of 
user-generated content are essential elements of successful digital communication and 
engagement. These strategies help you connect with your audience, provide value, and 
build trust, ultimately achieving your communication objectives in the digital realm.

What is User-Generated Con-
tent? And Why is it Important?

https://blog.hootsuite.com/us-
er-generated-content-ugc/ 

A Straightforward Approach to 
User Generated Content that 
Connects

https://buffer.com/resources/
what-is-user-generated-con-
tent/ 
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37. Audience Analysis 
and Segmentation

Audience analysis and segmentation are fundamental aspects of digital communication 
and engagement. To connect effectively with your target audience, it’s crucial to understand 
their needs, preferences, and behaviors.

Customer Personas

What Are Customer Personas?

Customer personas, also known as buyer personas or audience personas, are semi-fictional 
representations of your ideal customers or target audience segments. These personas help 
you better understand and engage with your audience.

Creating Customer Personas:

- Market Research: Gather data through surveys, interviews, and market research to 
collect information about your audience’s demographics, psychographics, pain points, 
and preferences.
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- Segmentation: Group your audience into distinct segments based on shared 
characteristics, such as age, gender, location, interests, and buying behaviors.

- Persona Development: Create detailed personas, including names, photos (representative 
images), demographics, goals, challenges, and preferred communication channels.

 Benefits of Customer Personas:

- Audience Understanding: Personas provide a deeper understanding of your audience, 
enabling you to tailor content and messaging to their specific needs and interests.

- Content Relevance: Personas help ensure that your content resonates with your 
audience, increasing engagement and conversion rates.

- Targeted Marketing: Use personas to guide your marketing efforts, ensuring that you 
reach the right people with the right message at the right time.

- Product Development: Persona insights can inform product development by helping 
you create offerings that address your audience’s pain points and preferences.

Audience Analysis and 
Segmentation

https://tinyurl.com/2p8d5hvw 

HOW TO DO AUDIENCE 
SEGMENTATION

https://thecompassforsbc.org/how-to-
guide/how-do-audience-segmenta-
tion 

Audience Segmentation https://mailchimp.com/market-
ing-glossary/audience-segmentation/ 

37.1 Data Analytics for Audience Insights
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Importance of Data Analytics:

Data analytics is a powerful tool for gaining insights into your audience’s behavior, preferences, 
and engagement patterns. It involves collecting, analyzing, and interpreting data to make 
informed decisions.

Collecting Data:

- Website Analytics: Tools like Google Analytics provide valuable information about 
website traffic, user behavior, and demographics.

- Social Media Analytics: Platforms like Facebook Insights, Twitter Analytics, and Instagram 
Insights offer data on engagement, reach, and audience demographics.

- Email Analytics: Email marketing platforms provide metrics on open rates, click-through 
rates, and subscriber behavior.

 Analyzing Data:

- Audience Demographics: Identify key demographic information such as age, gender, 
location, and device preferences.

- Behavioral Insights: Understand how your audience interacts with your digital content, 
such as which pages they visit, how long they stay, and which content they engage with 
the most.

- Conversion Rates: Analyze the effectiveness of your digital communication by tracking 
conversion rates, such as form submissions, purchases, or sign-ups.

- A/B Testing: Conduct A/B tests to compare different digital strategies, messages, or 
content to determine which resonates best with your audience.

 Using Data for Audience Insights:

- Segmentation: Use data insights to refine your audience segments and personas based 
on actual user behavior and preferences.

- Content Optimization: Tailor your digital content and messaging based on data-driven 
insights to increase engagement and conversion rates.

- Personalization: Implement personalized marketing strategies, such as email 
personalization and content recommendations, to enhance the user experience.

- Iterative Improvement: Continuously analyze data to identify trends and areas for 
improvement in your digital communication and engagement strategies.

Using Audience Insights 
to Understand Your Users

https://tinyurl.com/4kzbkuur 



DIGITAL COMMUNICATION ESSENTIALS AND MULTIMEDIA JOURNALISM SKILLS

397

Behavioral Analysis and 
Audience Insights Tools

https://www.similarweb.com/corp/research/
audience-analysis/ 

Top 6 Audience Insights 
Tools for Actionable In-
sights

https://tinyurl.com/4vkafbu4 

Audience analysis and segmentation, along with data analytics, are essential components 
of successful digital communication and engagement. By creating customer personas, you 
gain a deeper understanding of your audience, allowing you to create targeted content 
and marketing strategies. Data analytics provides valuable insights into audience behavior, 
enabling you to optimize your digital efforts for better engagement and audience building.

37.2  Community Building and Engagement

Online Communities and Forums

Online communities and forums are powerful platforms for fostering engagement, facilitating 
discussions, and building a loyal audience. In the digital landscape, they play a pivotal role in 
connecting individuals with shared interests or goals.

Online Communities
What Are Online Communities?

Online communities are virtual spaces where like-minded individuals gather to discuss, 
share, and connect around specific topics, interests, or passions. These communities can 
take various forms, including forums, social media groups, and niche websites.

Benefits of Online Communities:

- Knowledge Sharing: Online communities serve as knowledge hubs where members 
share insights, expertise, and experiences.

- Networking: They provide opportunities for networking and building relationships with 
individuals who share similar interests or professional goals.

- Support Systems: Communities often serve as support networks, offering advice, 
encouragement, and emotional support.

- Audience Building: For brands and organizations, online communities offer a platform 
to connect with a dedicated audience and gather feedback.



DIGITAL COMMUNICATION ESSENTIALS AND MULTIMEDIA JOURNALISM SKILLS

398

 Tips for Building and Managing Online Communities:

- Clear Purpose: Define the community’s purpose and guidelines to ensure that discussions 
remain focused and respectful.

- Active Moderation: Employ active moderation to maintain a positive and safe 
environment. Encourage community members to report inappropriate behaviour.

- Engagement Initiatives: Initiate discussions, polls, and challenges to keep the community 
engaged and active.

 - Value Exchange: Ensure that community members perceive value in participating. This 
can include exclusive content, expert Q&A sessions, or networking opportunities.

Benefits of Online Community 
Engagement

https://granicus.com/blog/bene-
fits-of-online-community-engage-
ment/ 

A Comprehensive Guide to 
Building an Online Community

https://www.glueup.com/blog/how-
to-build-an-online-community 

Forums

What Are Online Forums?

Online forums are digital platforms where users engage in discussions by posting messages, 
asking questions, and responding to others. They are often organized by topic or interest.

Effective Forum Participation:

- Contribution: Contribute meaningfully to discussions by providing valuable insights, 
answers, or suggestions.

- Etiquette: Follow forum rules and etiquettes, such as avoiding spam, respecting others’ 
opinions, and staying on-topic.

- Profile Optimization: Create a complete and informative forum profile to build credibility 
and trust within the community.

- Regular Engagement: Stay active and engage regularly to become a recognized and 
respected member of the forum.

 What Is A Forum? A Be-
ginner’s Guide

https://www.mightynetworks.com/resources/
online-forum 
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Social Media Engagement Tactics
 Engagement on Social Media Platforms:

- Two-Way Communication: Respond promptly to comments, messages, and mentions 
to foster meaningful conversations.

- Content Variety: Share diverse content, including images, videos, polls, and user-
generated content (UGC), to keep your audience engaged.

- Timing: Post content at times when your audience is most active on the platform to 
maximize reach and interaction.

- Hashtags: Use relevant hashtags to increase the discoverability of your content and 
participate in trending discussions.

How to Increase Social Media 
Engagement

https://blog.hootsuite.com/social-me-
dia-engagement/ 

10 Social Media Engagement 
Tactics For Growing Your Audi-
ence

https://www.copypress.com/blog/10-so-
cial-media-engagement-tac-
tics-for-growing-your-audience-2/ 

Building Brand Advocacy
What Is Brand Advocacy?
Brand advocacy occurs when satisfied customers or passionate supporters voluntarily 
promote and recommend your brand to others. It’s a powerful form of engagement and 
marketing.
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Building Brand Advocacy:

- Exceptional Customer Service: Deliver outstanding customer service to create positive 
experiences that customers are eager to share.

- Quality Products and Services: Ensure that your offerings meet or exceed customer 
expectations to drive loyalty and advocacy.

- Engage with Customers: Actively engage with customers on social media, respond to 
feedback, and show appreciation for their support.

- Advocacy Programs: Establish advocacy programs that reward and recognize loyal 
customers or influencers who promote your brand.

- User-Generated Content (UGC): Encourage customers to create and share UGC, such 
as reviews, testimonials, and photos, showcasing their positive experiences with your 
brand.

 What is Brand Advocacy? https://tinyurl.com/yrcvpynz 

The power of brand advo-
cacy and its uses

https://sproutsocial.com/insights/
brand-advocacy/ 

Community building and engagement are essential components of digital communication 
strategies. Online communities and forums offer valuable spaces for knowledge sharing 
and networking, while social media engagement tactics help brands connect with their 
audience. Building brand advocacy can turn satisfied customers into enthusiastic promoters, 
amplifying your brand’s reach and impact in the digital landscape.
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38. Ethics and 
Responsibility in the 
Digital Age

The digital age has brought about many new and exciting opportunities for communication 
and journalism. However, it has also created new ethical challenges. Digital communicators 
and journalists have a responsibility to use their skills and knowledge to promote good and 
avoid harm.

In an era where information flows at the speed of light and the boundaries of journalism and 
communication blur, the principles of ethics and responsibility become more critical than 
ever. The digital age has ushered in a realm of unprecedented opportunities and challenges, 
making it imperative for digital communicators and multimedia journalists to uphold the 
highest ethical standards.

Here are some of the key ethical challenges facing digital communicators and journalists in 
the digital age:

• Misinformation and disinformation: The rise of social media has made it easier for 
misinformation and disinformation to spread. Digital communicators and journalists 
have a responsibility to be fact-checkers and to provide accurate and reliable 
information.

• Privacy and security: Digital technologies have made it easier to collect and store 
personal data. Digital communicators and journalists have a responsibility to protect 
the privacy and security of their sources and their audiences.
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• Hate speech and harassment: Digital technologies have been used to spread hate 
speech and harass individuals and groups. Digital communicators and journalists 
have a responsibility to stand up against hate speech and harassment and to promote 
tolerance and respect.

• Copyright and intellectual property: Digital technologies have made it easier to copy 
and share content. Digital communicators and journalists have a responsibility to 
respect copyright and intellectual property rights.

•  Confirmation bias: The personalized nature of digital media means that users 
are often exposed to content that aligns with their existing beliefs. This can 
reinforce biases and make impartial reporting more challenging.

• Digital Manipulation: The rise of deepfakes and digitally manipulated content 
presents a considerable challenge for journalists in discerning real from fake.

• Social Media and Online Harassment: Journalists, especially those active on 
social media, may become targets of harassment and threats, raising ethical 
questions about online safety and freedom of speech.

 The Digital Dilemma: Opportunities and Challenges

The digital age has democratized information, giving voice to millions and enabling real-
time reporting from virtually any corner of the globe. Yet, this democratization has a flip side, 
as it opens the door to ethical dilemmas and issues that demand careful consideration:

Media organizations bear a significant responsibility in fostering ethical journalism in the 
digital age:

1. Editorial Oversight: Ensuring that there are robust editorial processes in place to uphold 
ethical standards.

2. Ethics Training: Providing training and resources for journalists to stay informed about 
ethical considerations in the digital age.

3. Transparency and Corrections: Transparently communicating corrections and clarifications 
to the audience when errors occur.

Here are tips for digital communicators and journalists who want to act ethically in the digital 
age:

• Be honest and transparent: Be honest and transparent with your audience about your 
sources and your methods.

• Be fair and accurate: Report on all sides of a story and strive to be accurate in your 
reporting.

• Be respectful: Be respectful of all sources and subjects, regardless of their background 
or beliefs.
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• Be accountable: Be accountable for your work and be willing to correct mistakes.

• Be aware of the consequences of your actions: Consider the potential consequences 
of your work before you publish it.

• Be critical of your own work: Take the time to reflect on your own work and to identify 
areas where you can improve.

• Seek feedback from others: Ask colleagues, mentors, and friends for feedback on your 
work.

• Educate yourself about ethics: There are many resources available to help you learn 
more about ethics in digital communication and journalism.

Digital communicators and journalists play an important role in society. By acting ethically, 
they can help to promote truth, transparency, and accountability.

The Digital Dilemma https://www.spencerstuart.com/re-
search-and-insight/the-digital-dilemma 

Ethical Concerns in Addressing Online Harassment:

Online harassment and cyberbullying are serious ethical issues that can have detrimental 
effects on individuals’ mental health and well-being. Communication professionals must 
consider ethical responses to these challenges.

Ethical Approaches to Address Online Harassment:

-  Anti-Harassment Policies: Develop and enforce clear anti-harassment policies and 
codes of conduct for online platforms and communities.

-  Moderation: Implement responsible content moderation to identify and remove harmful 
or harassing content.

- Support and Reporting Mechanisms: Provide avenues for individuals to report 
harassment and access support.

- Digital Literacy: Promote digital literacy and responsible online behavior to prevent and 
mitigate harassment.

-  Ethical Reporting: When covering online harassment, prioritize the privacy and well-
being of victims and refrain from amplifying harmful content.

Guide to Managing On-
line Harassment

https://provost.uchicago.edu/handbook/clause/
guide-managing-online-harassment 

How to Handle Social Me-
dia Harassment

https://www.businessnewsdaily.com/2475-han-
dle-social-media-harassment.html 
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Digital Communication Ethics and Privacy

Respecting individuals’ privacy in the digital age is a fundamental ethical principle. Digital 
communication professionals must be vigilant in safeguarding personal information and 
complying with relevant data protection laws.

Key Privacy and Data Protection Principles:

-  Informed Consent: Obtain clear and informed consent before collecting personal data. 
Individuals should understand how their data will be used.

-  Data Minimization: Collect only the data necessary for a specific purpose, minimizing 
the risk of data breaches and misuse.

- Transparency: Be transparent about data collection and usage practices. Provide clear 
privacy policies and opt-out options.

- Data Security: Implement robust security measures to protect collected data from 
unauthorized access or breaches.

- Data Portability: Enable individuals to access and transfer their data to other services 
when applicable.

- Accountability: Take responsibility for the proper handling of data and be accountable 
for any breaches or violations.

What is digital eth-
ics?

https://charitydigital.org.uk/topics/topics/
what-is-digital-ethics-7593 

The Ethics Of Data 
Privacy And Digital 
Surveillance In Mass 
Communication

https://www.chitkara.edu.in/blogs/
the-ethics-of-data-privacy-and-digi-
tal-surveillance-in-mass-communica-
tion/ 

Ethical Strategies to Combat Fake News:
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- Fact-Checking: Verify information from multiple reliable sources before sharing or 
reporting on it.

- Responsible Reporting: Ensure that your digital communication is accurate, balanced, 
and devoid of sensationalism.

- Media Literacy: Promote media literacy to help audiences discern credible sources from 
unreliable ones.

- Source Attribution: Clearly attribute information to its original source and acknowledge 
corrections or retractions.

- Ethical Reporting on Misinformation: When reporting on misinformation, clarify the 
false information and provide accurate context.

Technology to combat 
fake news

https://www.telefonica.com/en/commu-
nication-room/blog/technology-to-com-
bat-fake-news/ 

A Complete Guide on Fake 
News, How to Combat 
Fake News & More

https://iide.co/blog/how-to-combat-fake-
news/ 
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39. 
Legal Considerations 
in Digital Journalism

In Digital Journalism, practitioners must navigate a complex web of laws and regulations 
while preserving the integrity of their work. Digital journalism also presents a number of 
legal challenges. Digital journalists need to be aware of these challenges and take steps to 
mitigate them.

Here are some of the key legal considerations facing digital journalists:

1. Freedom of the Press and Free Speech
Freedom of the press and free speech are the cornerstones of journalism in democratic 
societies. However, they are not absolute and can be subject to legal restrictions. Journalists 
must be aware of the legal boundaries, which may include libel laws, hate speech regulations, 
and national security concerns.

2. Defamation and Libel
Defamation is a serious concern for journalists. When publishing or broadcasting potentially 
damaging information about an individual or organization, there is a risk of being sued for 
libel if the information is false and harmful to the subject’s reputation. Journalists must verify 
their sources, report the truth, and exercise caution when reporting on contentious issues.

3. Copyright and Fair Use
Copyright laws govern the use of intellectual property, including text, images, audio, and 
video. Journalists must be aware of fair use and other exceptions that allow the limited use of 
copyrighted material for purposes like commentary, criticism, news reporting, and education. 
Proper attribution and seeking permission when necessary are essential.

4. Privacy Laws
Privacy laws vary by jurisdiction and often protect individuals from intrusive reporting. 
Journalists must consider the potential privacy issues when publishing personal information, 
including names, addresses, and images. Consent or a legitimate public interest must be 
taken into account.

5. Shield Laws and Source Protection
Some countries have shield laws that protect journalists from revealing their sources. However, 
these laws vary, and journalists must be familiar with the legal protections available in their 
region. Protecting sources is crucial for investigative journalism and safeguarding the flow of 
information.
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6. Cybersecurity and Digital Threats
In the digital age, journalists face cybersecurity threats. These may include hacking attempts, 
surveillance, and online harassment. Journalists must take measures to protect their digital 
assets, ensure the security of their sources, and maintain the confidentiality of sensitive 
information.

7. Social Media and Online Platforms
Journalists must understand the terms of service and community guidelines of social media 
and online platforms they use for reporting and communication. Violating these rules can 
lead to content removal, suspension, or account termination.

8. Digital Copyright Infringement
Digital media has made it easier to duplicate and distribute copyrighted material. Journalists 
must be cautious to avoid copyright infringement when using images, videos, and content 
from the internet. Understanding Creative Commons licenses and public domain content is 
crucial.

9. International and Cross-Border Considerations
Digital journalism often transcends national boundaries. Journalists may need to navigate 
complex legal systems in different countries, each with its own set of laws and regulations. 
Understanding extradition treaties, jurisdiction, and the principles of comity is vital when 
working internationally.

10. Ethical Considerations in Legal Reporting
Ethics and law are intertwined. Ethical reporting includes avoiding harm, verifying facts, and 
respecting individuals’ rights. Upholding these ethical principles is crucial to avoid legal 
pitfalls.

1. Intellectual property: Intellectual property law protects a variety of intangible 
assets, such as trademarks, trade secrets, and patents. Digital journalists need 
to be aware of intellectual property law and take steps to avoid infringing on 
the intellectual property rights of others. For example, digital journalists should 
not use copyrighted material or trademarks without permission from the 
intellectual property holder.

Legal Considerations for Journal-
ists: A Comprehensive Overview

https://shorturl.at/am-
LMO 

Legal Considerations – Journal-
ism

https://shorturl.at/sADEI 
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In addition to these general legal considerations, digital journalists also need to be aware 
of specific laws that may apply to their work. For example, digital journalists who report on 
elections may need to be aware of campaign finance laws. Digital journalists who report 
on national security issues may need to be aware of laws that restrict the publication of 
classified information, or anti-terrorism laws applicable.

Here are some tips for digital journalists who want to avoid legal problems:

Be aware of the law: Take the time to learn about the laws that apply to your work. This 
includes copyright law, defamation law, privacy law, and intellectual property law.

Be careful what you publish: Before you publish anything, verify the accuracy of your 
information and make sure that you have the necessary permissions.

Be respectful of others: Avoid making defamatory statements or publishing personal 
information without permission.

Consult with an attorney: If you have any questions about the law or if you are facing a legal 
challenge, consult with an attorney who specializes in digital journalism law.

Legal Issues to Consider 
When Getting Online

https://www.dmlp.org/le-
gal-guide/legal-issues-consid-
er-when-getting-online 

Copyright Protection in Digital Communication:

Copyright laws are essential for safeguarding the intellectual property of creators, including 
writers, artists, and content producers, in the digital age. Digital communication often involves 
the use of various types of content, making it imperative to understand and respect copyright.

Key Copyright Considerations:

- Fair Use: Familiarize yourself with fair use principles, which permit limited use of 
copyrighted material without permission for purposes such as criticism, commentary, 
news reporting, education, and research.

- Public Domain: Ensure that you are using content in the public domain or content for 
which you have obtained the necessary permissions or licenses.

-  Attribution: Always provide proper attribution to the original creators when using their 
work, and respect the terms of Creative Commons licenses if applicable.

- Digital Rights Management (DRM): Respect DRM protections on digital content, which 
may limit how and where content can be used or distributed.

Data Privacy Regulations and Compliance:

Digital communication often involves the collection and processing of personal data, 
requiring strict compliance with privacy regulations to protect individuals’ rights and data.
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Key Privacy Regulations:

 - General Data Protection Regulation (GDPR): If you operate within the European Union 
(EU) or process data of EU residents, you must adhere to GDPR requirements, including 
obtaining informed consent, providing data access, and ensuring data security.

- Children’s Online Privacy Protection Act (COPPA): If your digital communication 
targets children under 13 in the United States, you must comply with COPPA’s stringent 
regulations, including obtaining parental consent for data collection.

- California Consumer Privacy Act (CCPA): If you collect data from California residents, 
CCPA mandates transparency in data practices and allows consumers to opt-out of 
data sharing.

- Data Breach Notification Laws: Be aware of data breach notification requirements 
in your jurisdiction, which may necessitate notifying affected individuals and relevant 
authorities in the event of a data breach.

Copyright Protection in Digital En-
vironment: Emerging Issues

https://shorturl.at/cqruX 

Defamation and Libel in Digital Communication:

The rise of digital communication has introduced new complexities to defamation 
and libel laws, as individuals and organizations can publish and share content with 
global reach instantaneously. Understanding the legal implications of online content 
is crucial to avoid defamation claims.

Key Defamation Considerations:

-  Publication and Republishing: Be aware that publishing, sharing, or reposting defamatory 
content can make you liable for defamation, even if you did not originate the content.

-  Truth as a Defense: Truth is typically a defense against defamation claims. Ensure that 
statements you make or share are accurate and well-substantiated.

- Public Figures: Note that public figures, including celebrities and public officials, often 
face a higher burden of proof when bringing defamation claims. However, this may vary 
by jurisdiction.

- Opinions vs. Facts: Understand the distinction between expressing opinions, which are 
generally protected by free speech rights, and making false factual claims, which can 
lead to defamation liability.

- Remove or Retract: If you inadvertently publish defamatory content, consider removing 
or retracting it promptly and issuing an apology if appropriate.
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Legal frameworks in digital communication are vital to ensure ethical and responsible 
practices. Whether dealing with copyright, privacy regulations, or defamation concerns, 
communication professionals and digital practitioners must navigate these legal complexities 
to maintain trust, integrity, and compliance in their digital communication and engagement 
efforts. A solid understanding of these legal frameworks is essential for a successful and 
ethical digital communication strategy.

Online Defamation Law https://shorturl.at/dDJZ1 

Navigating the Complex World 
of Online Defamation and Ha-
rassment Laws

https://lawdit.co.uk/readingroom/
online-defamation-and-harass-
ment-laws 
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40. Ethical Considerations 
in Multimedia 
Journalism

Multimedia journalism stands at the intersection of technology, storytelling, and the pursuit 
of truth. In this dynamic realm, the ethical framework that guides the profession is more 
critical than ever. Multimedia journalists are not only storytellers but also stewards of truth, 
and their choices impact not just the news but the societies they serve. However, multimedia 
journalism also presents a number of ethical challenges. Multimedia journalists need to be 
aware of these challenges and take steps to mitigate them.

Here are some of the key ethical considerations in multimedia journalism:

1. Truth and Accuracy
The cornerstone of journalism ethics is the commitment to truth and accuracy. Multimedia 
journalists have a responsibility to report the facts honestly, fairly, and with context. Verification 
of information, attribution, and fact-checking are essential practices.

Example: A news story about a breaking event should be based on verified information from 
reliable sources, even if there is pressure to be the first to report.

2. Independence and Impartiality
Independence from outside influences and impartiality in reporting are vital. Journalists 
must avoid conflicts of interest and maintain distance from political, commercial, or other 
interests that could compromise their objectivity.

Example: When covering a political campaign, a multimedia journalist should refrain from 
actively supporting or endorsing any candidate or party to maintain impartiality.

3. Privacy and Consent
Respecting individuals’ privacy is fundamental. Journalists must consider the public’s right 
to know balanced with the right to privacy. Obtaining informed consent when reporting 
on individuals and their personal lives is crucial. Yet most content being shared by none 
journalists with whom journalists’ content competes do not follow these principles.

Example: When conducting interviews with private citizens for a news story, journalists should 
explain the purpose of the interview and seek their consent to use the information.

4. Sensitivity and Cultural Awareness
Multimedia journalists operate in diverse and multicultural societies. They must be culturally 
sensitive, avoiding stereotypes, discrimination, and prejudice in their reporting. Understanding 
the cultural context of the stories they cover is paramount.
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Example: When reporting on a cultural event or tradition, a multimedia journalist should seek 
guidance from experts or individuals from that culture to ensure respectful and accurate 
coverage.

5. Minimizing Harm
Journalists must consider the potential harm their reporting may cause, especially to 
vulnerable or marginalized communities. The principle of minimizing harm means avoiding 
gratuitous detail and exercising caution when reporting sensitive issues. When there are 
accusations especially online live events or in user generated content, it can be hard to know 
who is telling the truth and to what extent can professionals avoid harm and exploitation.

Example: Reporting on a suicide should be done responsibly by providing resources for help 
and avoiding graphic descriptions that could lead to copycat behavior.

6. Transparency and Corrections
Transparency involves disclosing sources, conflicts of interest, and the process behind the 
journalism. Journalists should be open to corrections and address errors promptly.

Example: If a multimedia journalist makes an error in a published story, they should issue a 
correction or update the article with accurate information.

7. Technology and Ethical Challenges
The digital age brings ethical challenges unique to multimedia journalism. These include issues 
of online harassment, the spread of misinformation, deepfakes, and digital manipulation. 
Journalists must navigate these challenges with ethical considerations in mind.

Example: Verifying the authenticity of a viral video and refraining from sharing unverified 
content during breaking news events are essential ethical practices.

8. Accountability and Responsibility
Multimedia journalists are accountable to their audience, their profession, and society at 
large. They should take responsibility for the impact of their reporting and actively engage 
with ethical discussions within their newsrooms and communities.

Example: A journalist who uncovers corruption should follow up on the story to ensure 
accountability and investigate any repercussions.

9.Fairness: Multimedia journalists have a responsibility to be fair in their reporting. This 
means verifying all information before publishing it and presenting all sides of a story. This 
can be a challenge if the only or quickly available people enabling quick publishing are from 
one side or of one view, especially on live events.

10.Copyright and intellectual property: Multimedia journalists need to respect 
copyright and intellectual property laws. This means obtaining permission before using 
copyrighted material or trademarks. However most websites and social media platforms 
are full of content they don’t own, making it hard to even know from who to seek content or 
even how to protect your own content from abuse by other online publishers or consumers 
who share.
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In addition to these general ethical considerations, multimedia journalists also need to be 
aware of specific ethical challenges that may arise depending on the medium they are using. 
For example, photojournalists need to be aware of the ethical implications of editing photos 
so as to maintain accuracy. Videographers need to be aware of the ethical implications of 
using music and sound effects in their videos.

Multimedia Journalism 
Ethics

https://revolutionsincommunication.com/journal-
ism/ethics/ 

Here are some additional tips for multimedia journalists who want to act ethically:

• Be transparent: Be honest and transparent with your audience about your 
sources and your methods.

• Be respectful: Be respectful of all sources and subjects, regardless of their 
background or beliefs.

• Be accountable: Be accountable for your work and be willing to correct mistakes.
• Be aware of the consequences of your actions: Consider the potential 

consequences of your work before you publish it.

By following these tips, multimedia journalists can help to promote truth, transparency, and 
accountability.

Here are some specific examples of ethical challenges that multimedia journalists may face:

A photojournalist is covering a war zone and sees a wounded soldier. The photojournalist 
wants to take a photo of the soldier, but knows that publishing the photo could identify the 
soldier and put them in danger.

A videographer is interviewing a victim of a crime. The victim is emotional and asks the 
videographer not to publish their identity.
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A multimedia journalist is creating a video about a new product. The journalist wants to use a 
popular song in the video, but knows that they need to obtain permission from the copyright 
holder.

In each of these situations, the multimedia journalist needs to weigh the different ethical 
considerations and make a decision about how to proceed. There is no easy answer, and 
the journalist may need to consult with an editor or other trusted colleague before making 
a decision.

By being aware of the ethical challenges facing multimedia journalists and by taking steps 
to mitigate those challenges, journalists can help to ensure that their work is accurate, fair, 
and ethical.

Ethical considerations lie at the heart of multimedia journalism. In an era of rapid digital 
transformation and information dissemination, upholding these ethical principles is not just a 
matter of professional integrity but a crucial element in maintaining trust between journalists 
and their audiences.
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41. Emerging Trends 
and Future 
Directions

As technology is ever evolving, the practice of digital communication and journalism will no 
doubt continue to change as we experience changes in digital technologies. From the past 
and current trends, it is vital to attempt to project what new developments will shape digital 
communication and multimedia journalism.

 Artificial Intelligence and Chatbots in Communication

The future of digital communication and engagement is closely tied to the integration 
of artificial intelligence (AI) and chatbots. These technologies are revolutionizing how 
organizations and individuals interact with their audiences, offering personalized and efficient 
communication solutions. Artificial intelligence is transforming the way communication 
professionals engage with audiences by automating tasks, providing data-driven insights, 
and enabling personalized interactions.

 Key AI-Powered Communication Tools:

- Chatbots: Chatbots use natural language processing and machine learning to engage 
with users in real-time. They can answer questions, provide recommendations, and offer 
support 24/7.

- Personalization Engines: AI-driven personalization engines analyze user data to tailor 
content and messaging, delivering a more relevant and engaging experience.
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- Automated Social Media Management: AI tools help schedule posts, analyze 
engagement, and identify trends on social media platforms, enhancing social media 
strategies.

- Predictive Analytics: AI-driven predictive analytics forecast audience behavior, enabling 
communication professionals to proactively adjust strategies.

- Content Generation: AI can assist in content creation by generating reports, articles, 
and other written materials based on data inputs.

AI chatbots and voice-
bots. The future of busi-
ness communication

https://tinyurl.com/4bm-
4rmwp 

The Rise of AI Chatbots in 
Modern Communication

https://vegavid.com/blog/
ai-chatbots/# 

Key Chatbot Use Cases:

- Customer Support: Chatbots provide immediate responses to customer inquiries, 
resolving common issues and escalating complex problems to human agents when 
necessary.

- E-commerce: Chatbots assist with product recommendations, order tracking, and 
purchase assistance, enhancing the online shopping experience.

- Information Retrieval: Chatbots deliver real-time information, such as news updates, 
weather forecasts, and flight details.

- Lead Generation: Chatbots qualify leads and gather customer information through 
interactive conversations.



DIGITAL COMMUNICATION ESSENTIALS AND MULTIMEDIA JOURNALISM SKILLS

417

- Appointment Scheduling: Chatbots facilitate scheduling and booking appointments 
for services or consultations.

- Healthcare: Chatbots offer medical advice, symptom checking, and medication 
reminders.

- Education: Chatbots support e-learning by answering student queries, providing 
resources, and guiding learners through coursework.

23 Top Real-Life Chatbot 
Use Cases That Work

https://www.tidio.com/blog/chat-
bot-use-cases/ 

Top 10 Chatbot Use Cas-
es That Really Work

https://www.revechat.com/blog/chat-
bots-use-cases/ 

14 Chatbot Use Cases: 
How They Can Help In 
Your Industry

https://www.freshworks.com/live-chat-
software/chatbots/chatbot-use-cases-
blog/ 

Future Directions in Chatbot Development:

- Natural Language Understanding: Advancements in natural language processing will 
enable chatbots to understand and respond to more complex and nuanced human 
interactions.

- Multi-Channel Integration: Chatbots will seamlessly integrate with multiple 
communication channels, including social media, websites, messaging apps, and voice 
assistants.

- Emotional Intelligence: Future chatbots may be equipped with emotional intelligence, 
allowing them to detect and respond to users’ emotions and moods.

- AI Assistants: Chatbots will evolve into AI-powered personal assistants, capable of 
managing various aspects of users’ lives, from appointments to home automation.

- Ethical Considerations: As chatbots become more integral to communication, ethical 
considerations surrounding privacy, transparency, and bias will gain prominence.

Future of Conversational AI: Trends 
and Innovations in Chatbot Devel-
opment

https://www.solulab.com/ai-chat-
bot-development-trends/ 

The Future of Chatbot Develop-
ment: Emerging Technologies and 
Trends

https://botsify.com/blog/the-fu-
ture-of-chatbot-develop-
ment-emerging-techn/ 
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Artificial intelligence and chatbots are at the forefront of emerging trends in digital 
communication and engagement. These technologies are reshaping how communication 
professionals interact with their audiences, offering personalized, efficient, and data-driven 
communication solutions. As AI continues to evolve, staying informed about these trends 
and their potential applications is essential for those in the field of digital communication, 
multimedia journalism and engagement.

Virtual Reality (VR) and Augmented Reality (AR)
Virtual Reality (VR) and Augmented Reality (AR) are groundbreaking technologies that are 
transforming the landscape of digital communication and engagement. These immersive 
technologies offer unique opportunities for communicators, marketers and storytellers to 
create compelling and interactive experiences.

VR/AR in Marketing and Communication

VR and AR have found their way into marketing strategies by providing immersive and 
interactive experiences that captivate audiences in entirely new ways.

- Product Visualization: AR enables customers to visualize products in their own 
environment before making a purchase. For example, furniture retailers use AR to allow 
customers to see how a piece of furniture would look in their home.

- Interactive Advertising: Brands use AR to create interactive and engaging 
advertisements. For instance, AR can turn a print ad into a 3D interactive experience 
when viewed through a smartphone or tablet.

- Virtual Try-On: In industries like fashion and cosmetics, VR and AR allow customers 
to virtually try on clothing, accessories, and makeup, enhancing the online shopping 
experience.

- Brand Activations: Companies use VR to create immersive brand activations and 
experiences at events and trade shows. VR can transport users to different environments 
or showcase products in a novel way.

- 360-Degree Video: VR and AR can be used to create 360-degree videos that provide 
viewers with an immersive experience, whether it’s exploring a destination, attending a 
live event, or touring a property.
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Marketing using 
Virtual and Aug-
mented Reality

https://www.smartinsights.com/tag/marketing-us-
ing-virtual-and-augmented-reality/ 

How to Use AR/VR 
in Business and 
Marketing

https://onix-systems.com/blog/5-ways-to-use-
augmented-and-virtual-reality-in-business-and-
consumer-marketing-part-ii 

Benefits of VR and AR in Marketing and communication

- Engagement: VR and AR captivate audiences with immersive experiences that are 
memorable and shareable.

- Interactivity: Users can interact with products and content in a way that was not possible 
with traditional marketing methods.

- Data Collection: Communicators can gather valuable data on user behavior and 
preferences within VR and AR experiences, enabling more personalized marketing 
strategies.

- Storytelling: VR and AR provide a new canvas for storytelling, allowing brands to convey 
their narratives in innovative and compelling ways.

 7 Augmented Reality 
Marketing Benefits

https://www.thefulfillmentlab.com/blog/aug-
mented-reality-marketing-benefits 

The benefits of aug-
mented reality in mar-
keting

https://www.jig.space/blog/the-bene-
fits-of-augmented-reality-in-marketing 

Benefits of using AR and 
VR for sales and mar-
keting

https://www.zealinteractive.in/benefits-of-us-
ing-ar-and-vr-for-sales-and-marketing/ 

Immersive Storytelling with VR and AR

Storytelling is at the heart of effective communication, and VR and AR offer exciting new 
possibilities for crafting immersive narratives.

Key Elements of Immersive Storytelling

- Presence: VR creates a sense of presence, immersing users in a virtual world where they 
feel as though they are physically present.

- Interactivity: AR and VR stories can be interactive, allowing users to make choices that 
influence the narrative’s outcome.

- Emotional Engagement: Immersive storytelling can evoke powerful emotions and 
empathy by placing users in the shoes of the characters or within the story’s setting.
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- Spatial Storytelling: In VR, stories can be told spatially, where users move through a 
narrative environment and uncover the story at their own pace.

 Immersive Storytelling: Un-
leashing the Power of AR & VR 
in Park Attractions

https://tinyurl.com/33nzb26w 

VR and AR: The Art of Immer-
sive Storytelling and Journal-
ism

https://er.educause.edu/
blogs/2018/2/vr-and-ar-the-art-of-
immersive-storytelling-and-jour-
nalism 

https://www.youtube.com/watch?v=gJRISJMvbD8 

                                          

Applications of Immersive Storytelling

- Education: Immersive storytelling is revolutionizing education by providing students 
with immersive historical reenactments, scientific explorations, and language learning 
experiences.

- Entertainment: VR and AR are used in the entertainment industry to create immersive 
movies, games, and experiences that transport users to fantastical worlds.

- Journalism: VR is used in journalism to immerse viewers in news stories, enabling them 
to witness events and locations firsthand.

- Corporate Training: VR is employed for employee training, simulating real-world 
scenarios and enabling hands-on learning.

- Healthcare: VR and AR are used in healthcare for medical training, patient therapy, and 
pain management
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How can VR/AR devices and ap-
plications create immersive and 
interactive storytelling experi-
ences?

https://www.linkedin.com/advice/0/
how-can-vrar-devices-applica-
tions-create-immersive 

What is immersive storytelling? https://immersive.parsons.edu/ 

Virtual Reality (VR) and Augmented Reality (AR) are revolutionizing digital communication 
and engagement by offering immersive and interactive experiences. In marketing, these 
technologies enhance product visualization, advertising, and customer engagement. 
Immersive storytelling, made possible by VR and AR, transforms education, entertainment, 
journalism, and various industries. As VR and AR continue to evolve, communication 
professionals must explore these technologies to create impactful and engaging experiences 
for their audiences.

Voice Search and Voice Assistants

Voice search and voice assistants represent a transformative shift in digital communication 
and engagement. These technologies leverage natural language processing and artificial 
intelligence to enable users to interact with digital devices and services through spoken 
language.

The Rise of Voice Search

Voice search has become increasingly prevalent as users embrace the convenience of 
voice-activated digital assistants like Amazon’s Alexa, Apple’s Siri, and Google Assistant. 
Communication professionals must understand how to optimize content for voice search to 
remain relevant in this evolving landscape.

Voice search https://www.keyweo.com/en/seo/glossary/voice-
search/ 

What Is Voice 
Search & How to 
Optimize for SEO

https://www.syntacticsinc.com/news-arti-
cles-cat/what-is-voice-search-how-optimize-
seo/ 

Key Considerations for Optimizing for Voice Search

- Natural Language Queries: Users tend to phrase voice queries conversationally. Content 
should be structured to answer natural language questions concisely.

- Featured Snippets: Google often pulls featured snippet content to answer voice search 
queries. Structuring content in a question-and-answer format can increase the likelihood 
of being featured.
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- Local SEO: Voice searches often have local intent. Ensure your business information is 
accurate and well-optimized for local search.

-  Mobile Optimization: Many voice searches occur on mobile devices, so having a mobile-
friendly website is crucial.

- Page Speed: Fast-loading pages are favored in voice search results.

- Structured Data: Implement schema markup to provide search engines with structured 
data about your content.

- Content Quality: High-quality, informative content is more likely to be selected as the 
voice search result.

Voice Assistants as a Communication Channel

Voice assistants offer a new channel for communication professionals to engage with 
audiences, create branded experiences, and provide valuable information. You can develop 
Voice Assistant Skills and Actions

- Alexa Skills: For Amazon’s Alexa, you can create “skills” that allow users to interact with 
your brand or access your content through voice commands. Skills can range from news 
updates to interactive games.

- Google Assistant Actions: Google Assistant offers “actions” that enable users to perform 
specific tasks or access information. Creating actions can enhance your brand’s visibility 
and utility.

- Siri Shortcuts: With Siri Shortcuts, you can help users create custom voice commands 
for tasks related to your brand or content.

Voice Commerce and Transactions

Voice assistants are increasingly used for voice commerce (v-commerce) transactions, 
such as ordering products, making reservations, and purchasing services. Communication 
professionals can explore opportunities to integrate their offerings into v-commerce 
experiences.
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Challenges and Ethical Considerations

- Privacy Concerns: Users may have concerns about their data privacy when using voice 
assistants. Communication professionals must address these concerns transparently.

- Voice Branding: Crafting a unique and memorable voice for your brand in voice assistant 
interactions is a growing challenge and opportunity.

- Accessibility: Ensuring that voice interactions are accessible to all users, including those 
with disabilities, is both a legal requirement and a moral imperative.

 Voice commerce https://www.sana-commerce.
com/e-commerce-terms/what-
is-voice-commerce/ 

What Is Voice Commerce? 
Insights for Independent Re-
tailers

https://fitsmallbusiness.com/
what-is-voice-commerce/ 

A quick guide to voice com-
merce

https://www.sitecore.com/
knowledge-center/digital-mar-
keting-resources/quick-guide-
voice-commerce 

It is notable that voice search and voice assistants are reshaping the way users access 
information and interact with brands. Optimizing content for voice search and developing 
voice assistant skills and actions are essential strategies for communication professionals 
to remain relevant and engaging in this evolving landscape. As technology continues to 
advance, leveraging voice communication channels will become increasingly vital for 
successful digital communication and engagement.



 

https://www.paypal.com/donate/?hosted_button_id=W59YG95W73DG2
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42. 
Tips for Success in 
Digital Communication 
and Multimedia 
Journalism 

Succeeding in the dynamic fields of digital communication and multimedia journalism 
requires a combination of skills, adaptability, and a deep understanding of the evolving 
landscape. Whether you’re a seasoned professional or just starting, these tips will help you 
navigate the industry and thrive in this ever-changing environment.

1. Embrace Technological Literacy
Digital communication and multimedia journalism are intrinsically linked with technology. 
Stay up-to-date with the latest tools, software, and platforms. Familiarize yourself with content 
management systems, data analytics, video editing software, and other technology relevant 
to your field, including artificial intelligence. Continuous learning is essential.

2. Develop Strong Writing and Storytelling Skills
Effective communication is rooted in the art of storytelling. Hone your writing skills, and learn 
to craft compelling narratives. Practice concise and clear writing, as well as the ability to 
adapt your tone and style to suit different platforms and audiences.

3. Cultivate Multimedia Proficiency
Multimedia journalism demands proficiency in various media formats, including video, 
audio, infographics, and interactive content. Familiarize yourself with multimedia creation 
and editing tools. Learn how to convey information effectively through these formats.

4. Master Social Media and Online Engagement
In the digital realm, social media plays a pivotal role. Learn how to leverage various platforms 
for content distribution, audience engagement, and building a personal or brand presence. 
Understand the best practices for each platform and adapt your content accordingly.

5. Diversify Your Skill Set
The industry values professionals who can wear multiple hats. Broaden your skill set to 
include not just content creation but also skills like SEO optimization, data analysis, digital 
marketing, and social media management. This versatility makes you a valuable asset to 
any organization.
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6. Stay Ethical and Responsible
Maintain a strong commitment to ethical and responsible journalism. Uphold principles 
of accuracy, fairness, transparency, and objectivity in your work. Be aware of the ethical 
considerations that pertain to digital communication, such as privacy and data security.

7. Build a Strong Network
Networking is essential in these fields. Connect with peers, mentors, and industry professionals. 
Attend conferences, workshops, and webinars. A robust network can provide support, 
opportunities for collaboration, and access to job prospects.

8. Adapt to Rapid Change
The digital landscape is in a constant state of evolution. Be open to change and ready to 
adapt. Stay flexible and willing to learn new technologies and techniques as they emerge. A 
willingness to adapt is key to long-term success.

9. Pursue Lifelong Learning
The most successful professionals in digital communication and multimedia journalism 
are committed to lifelong learning. Invest in continuous education, whether through formal 
courses, online resources, or self-guided exploration. Stay curious and open to new ideas 
and trends.

10. Create a Portfolio and Personal Brand
Build a compelling portfolio that showcases your best work. A well-organized portfolio is your 
calling card in these fields. Also, consider developing a personal brand that reflects your 
unique style, expertise, and values.

11. Be Resilient
Success in digital communication and multimedia journalism often involves overcoming 
challenges and setbacks. Develop resilience and perseverance. Learn from failures and use 
them as stepping stones to greater achievements.

12. Seek Feedback and Constructive Criticism
Feedback is invaluable for growth. Encourage constructive criticism and be open to 
suggestions from mentors, peers, and even your audience. It’s through feedback that you 
can refine your skills and produce better work.

13. Be creative and innovative
The digital communication and multimedia journalism industry is constantly evolving, so it’s 
important to be able to think outside the box and come up with new and innovative ways to 
tell stories.
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14. Be able to work independently and as part of a team
Digital communication and multimedia journalists often work independently but also 
collaborate effectively with others, such as editors, videographers, and web designers.

15. Be persistent
The digital communication and multimedia journalism industry can be competitive, but don’t 
give up. Keep working hard and producing high-quality work, and eventually you’ll achieve 
your goals.

Adapting to Digital Age 
Challenges in Journal-
ism: Strategies for Suc-
cess

https://www.yellowbrick.co/blog/journalism/
adapting-to-digital-age-challenges-in-jour-
nalism-strategies-for-success 

7 Tips for Success for 
Maximizing Your Potential 
in Digital Journalism

https://insightssuccess.com/7-tips-for-suc-
cess-for-maximizing-your-potential-in-di-
gital-journalism/ 

Mastering Mobile Jour-
nalism: Tips for Success 
in the Digital Age

https://www.yellowbrick.co/blog/journalism/
mastering-mobile-journalism-tips-for-suc-
cess-in-the-digital-age 

Here are some specific examples of how you can apply these tips to your career:

• To stay up-to-date on the latest trends and technologies in digital communication 
and multimedia journalism, read industry publications such as Journalism.co.uk 
and Digital News Report, and attend industry events such as the SXSW Interactive 
Conference and the Online News Association Conference.

• To be creative and innovative, read books and articles about storytelling, and watch 
documentaries and films that inspire you.

• To be a good storyteller, practice writing and editing your work carefully. Get feedback 
from others and revise your work until it is the best it can be.

• To be able to work independently and as part of a team, volunteer or intern at a local 
media organization. This will allow you to learn about the different aspects of digital 
communication and multimedia journalism and to work with other professionals in 
the field.

• To build a strong portfolio, create a website or blog to showcase your work. You can 
also share your work on social media platforms such as LinkedIn and X (Twitter).

• To network with other professionals in the industry, attend industry events, connect 
with people on LinkedIn, and follow other professionals on social media. You can also 
reach out to people you admire and ask for informational interviews.
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• To be persistent, don’t give up if you don’t land your dream job right away. Keep working 
hard and producing high-quality work, and eventually, you’ll achieve your goals.

By following these tips, you can increase your chances of success in the digital communication 
and multimedia journalism industry.

The digital communication and multimedia journalism industry is as rewarding as it is 
demanding. Success is achievable through a combination of technical proficiency, strong 
writing and storytelling skills, adaptability, and a commitment to ethical standards. By 
following these tips and consistently honing your craft, you can not only thrive in these ever-
evolving fields but also make a significant impact on the world of digital communication and 
multimedia journalism.
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42. The Future of Digital 
Communication

The future of digital communication and multimedia journalism is bright. As technology 
continues to evolve, digital communication and multimedia journalism will become even 
more powerful and accessible tools for informing and empowering people around the world. 
Digital communication and multimedia journalism is poised for a remarkable evolution and 
innovation. The dynamic interplay of technology, culture, and society will shape these fields 
in ways that offer both challenges and opportunities. In this chapter, we will explore the 
anticipated trends and transformations that will define the future of digital communication 
and multimedia journalism.

Predictions and Trends

1. Augmented Reality (AR) and Virtual Reality (VR)
Augmented and virtual reality technologies will play an increasingly significant role in 
storytelling. These immersive technologies will enable journalists to transport audiences into 
news stories, providing a more visceral understanding of events. Whether it’s exploring war 
zones, experiencing historical moments, or touring far-flung places, AR and VR will offer an 
unprecedented level of engagement and empathy.

2. Personalized News Experiences
The future of journalism will be marked by highly personalized news experiences. With the 
aid of artificial intelligence and machine learning, news platforms will tailor content to 
individual preferences and behaviors, offering audiences news that aligns with their interests 
and values. This personalization will challenge the concept of a shared news agenda while 
enhancing user engagement.

3. Blockchain for Trust and Verification
Blockchain technology will address the issues of trust and verification in journalism. It will 
enable secure and transparent record-keeping for news sources and publications, eliminating 
doubts about the authenticity and integrity of content. This technology will also support the 
development of decentralized news platforms that resist censorship and safeguard the 
freedom of the press.

4. Immersive Storytelling
Journalists will increasingly utilize immersive storytelling techniques, such as 360-degree 
video, interactive multimedia, and multi-platform experiences. These approaches will allow 
audiences to delve deeper into stories, uncovering multiple perspectives and engaging more 
fully with the subject matter.
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5. Collaborative Journalism
Collaboration between news organizations, journalists, and the audience will become 
the norm. Crowdsourcing, citizen journalism, and partnerships between media outlets will 
enhance the diversity of voices and perspectives. Collaborative journalism will serve as a 
powerful tool for investigations, amplifying the reach and impact of stories.

6. Data-Driven Journalism
Data-driven journalism will continue to grow, harnessing big data and analytics for 
investigative reporting and storytelling. Journalists will uncover hidden insights, expose trends, 
and provide context by analyzing vast datasets. Data visualization will play a pivotal role in 
making complex information accessible to the public.

7. Ethical Considerations and AI Journalism
With the increased use of artificial intelligence in content creation, ethical considerations will 
become more complex. Ensuring transparency in AI-generated content, addressing bias in 
algorithms, and preserving human editorial oversight will be crucial. AI-powered journalism 
will demand new ethical standards and guidelines.

8. Mobile-First and Mobile-Only
Mobile devices will remain the primary source for news consumption. News organizations and 
journalists will optimize content for mobile platforms, ensuring that information is accessible, 
shareable, and engaging on smartphones and tablets. The mobile-first approach will 
continue to drive content creation and distribution.

9. Green Journalism and Sustainability
The sustainability of journalism practices and operations will gain prominence. News 
organizations will focus on eco-friendly practices, reduce their carbon footprint, and prioritize 
ethical sourcing. Sustainability reporting will expand to address environmental, social, and 
governance (ESG) issues.

10. Global Perspectives and Hyperlocal Reporting
The digital communication landscape will offer a balance between global and hyperlocal 
perspectives. Journalists will cater to both broad international audiences and specific local 
communities, ensuring that the diverse needs of news consumers are met. Hyperlocal 
reporting will cater to the specific needs of local communities, while multimedia journalism 
will transcend geographical boundaries, allowing global audiences to access and engage 
with stories from around the world.

11. Artificial Intelligence (AI) Integration: AI is already being used in digital communication 
and multimedia journalism for tasks such as generating content, translating languages, 
and fact-checking information. In the future, AI is expected to play an even greater role 
in digital communication and multimedia journalism, helping journalists to produce more 
content, faster, and with greater accuracy. AI will become increasingly integral to digital 
communication, enabling personalized interactions, predictive analytics, and automation of 
routine tasks. AI-powered chatbots, voice assistants, and content recommendation systems 
will continue to shape user experiences.
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12. Voice-First Communication: Voice search and voice assistants will continue to gain 
prominence, revolutionizing how users access information and interact with brands. 
Optimizing content for voice search and voice assistant skills will be essential.

13. Video Domination: Video content will remain a dominant force in digital communication. 
Short-form video platforms like TikTok and live streaming will continue to grow in popularity. 
Businesses and content creators will focus on creating engaging and shareable video 
content.

14. Data Privacy and Ethical Communication: With increasing concerns about data 
privacy, communication professionals must prioritize ethical data practices and transparent 
communication with users. Compliance with privacy regulations like GDPR and COPPA will 
remain crucial.

16. Social Commerce: The integration of e-commerce into social media platforms will 
continue to grow. Brands will leverage social commerce features to sell products directly to 
users, blurring the lines between content and commerce.

17. The growth of social media: Social media is already a major platform for digital 
communication and multimedia journalism. In the future, social media is expected to become 
even more important, as people increasingly use it to consume news and information.

18. The prominence of citizen journalism: Citizen journalism is the practice of reporting on 
news and events by members of the public. In the future, citizen journalism is expected to 
play an even greater role in digital communication and multimedia journalism, as people 
increasingly use social media and other digital tools to share their stories.

19. AI-powered journalism: AI could be used to generate news articles, translate languages, 
and fact-check information in real-time. This would allow journalists to produce more content, 
faster, and with greater accuracy.

20. Interactive journalism: Social media and other digital technologies could be used 
to create interactive journalism experiences that allow users to explore stories in a more 
immersive way. For example, users could use VR to experience a war zone or AR to see how a 
new building would look in their neighborhood.

21. User-Generated Content and Citizen Journalism
User-generated content will continue to be a valuable source of news. With the ubiquity 
of smartphones and social media, citizens will capture and share real-time events and 
experiences. Multimedia journalists will need to curate and verify this content to provide a 
comprehensive view of news events.

22. Personalized Content and Recommendation Systems
As algorithms become more sophisticated, media outlets will deliver highly personalized 
content to users. Recommendation systems will analyze user preferences, behaviors, and 
demographics to provide tailored news and information. This will pose ethical questions 
about filter bubbles and the need for diverse perspectives.
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23. Collaboration with AI-Generated Partners
Journalists will collaborate with AI-generated content creators. AI can assist in content 
creation by generating summaries, data visualizations, and even reports. This collaboration 
between humans and machines will redefine the roles of journalists, who will become editors, 
curators, and interpreters of AI-generated content.

24. Non-Linear Storytelling and Interactive Narratives
Multimedia journalism will increasingly embrace non-linear storytelling and interactive 
narratives. Audiences will have the agency to choose their paths through a story, exploring 
different angles and perspectives. This interactive approach will create a more engaging 
and personalized experience.

25. Adaptability and Continuous Learning
The future of digital communication and multimedia journalism demands adaptability. 
Professionals in these fields must be willing to embrace new technologies and be committed 
to lifelong learning. The ability to navigate an ever-evolving digital landscape will be a key 
skill.

The future of digital com-
munication

https://www.transformx.io/the-fu-
ture-of-digital-communications/ 

Inside the technology that 
will shape the future of 
digital communication

https://www.ifa-berlin.com/content-hub/
inside-technology-shape-future-digi-
tal-communication 

What is digital journalism and 
why is it the future.

https://t.ly/UgqNv 

The Future of Media: Concepts 
and Trends for Communica-
tion Professionals

https://online.maryville.edu/blog/fu-
ture-media/ 

Preparing for Constant Evolution

To thrive in the future of digital communication, communication professionals and students 
must adopt a mindset of continuous learning and adaptability:

1. Embrace Lifelong Learning: The digital landscape evolves rapidly. Staying updated 
with the latest technologies, trends, and best practices is essential. Invest in ongoing 
education and professional development.

2. Data Literacy: As data becomes increasingly central to decision-making, develop 
strong data literacy skills. Understand how to collect, analyze, and derive insights from 
data to inform communication strategies.
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3. Cross-Functional Collaboration: Effective digital communication often requires 
collaboration across disciplines, including marketing, design, technology, and data 
analysis. Cultivate the ability to work in multidisciplinary teams.

4. User-Centric Approach: Keep the user at the center of your digital communication 
strategies. Understand user behavior, preferences, and needs, and create content 
and experiences that cater to them.

5. Ethical Considerations: As digital communication professionals, prioritize ethical 
communication practices, data privacy, and transparency. Uphold principles of trust 
and integrity in all your interactions.

6. Experimentation and Innovation: Don’t be afraid to experiment with new technologies 
and strategies. Innovation often comes from taking calculated risks and exploring 
uncharted territory.

7. Adaptability: Be prepared to pivot and adapt quickly to changes in the digital 
landscape. What works today may not work tomorrow, so flexibility is key to success.

8. Develop your digital skills: Learn about social media, video editing, and other digital 
tools. This will help you to produce high-quality multimedia content.

9. Build your online presence: Create a strong online presence by creating a website 
or blog and sharing your work on social media. This will help you to connect with your 
audience and build a reputation as a credible source of news and information.

10. Be creative and innovative: Think outside the box and come up with new and 
innovative ways to tell stories. This will help you to stand out from the crowd and 
attract an audience.

 Your Work is Never Done Because 
You are Constantly Evolving

https://blisspot.com/blogs/your-work-
is-never-done-because-you-are-con-
stantly-evolving/ 

A Futurist’s Guide to Preparing Your 
Company for Constant Change

https://hbr.org/2021/09/a-futurists-
guide-to-preparing-your-company-for-
constant-change 

The future of digital communication is both exciting and challenging. While we can make 
predictions about emerging technologies and trends, the only constant in this field is 
change. Communication professionals and students who approach the future with curiosity, 
a commitment to learning, and a dedication to ethical and user-centric communication 
will be well-prepared to navigate the evolving digital landscape successfully. Embrace the 
opportunities that digital communication offers, and continue to shape the way we connect, 
engage, and communicate in this dynamic era.

Emerging technologies, shifts in audience engagement, and evolving ethical considerations 
will demand adaptability and creativity from professionals in these fields. As we move forward, 
it is essential to embrace these transformations, uphold the principles of ethical journalism, 
and continue to serve the public with accurate, transparent, and impactful storytelling. 
Success in this dynamic future will belong to those who can navigate these changes while 
remaining committed to the core values of journalism and communication.
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